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There  are  a  lot  of  rea¬ 
sons  why  we  support  the 
Massachusetts  Scholastic 
Art  Awards. 

After  all,  jirt  always 
deserves  our  support. 

^d  so  do  all  the  bright 
and  gifted  kids  who  exhibit 
their  work  at  the  Scholastic 
Art  show. 

Our  experience  with 
the  Scholastic  Art  program 
has  shown  us  how  worthwhile 


our  participation  can 
But,  as  a  newsp 
we  see  a  special  reas 
be  involved. 

Art  is  communi( 
And  that’s  the  b 
we’re  in. 


in  tact,  we  re  so  con¬ 
vinced  of  its  value  that  we 
strongly  suggest  you  Icwk 
into  ways  of  supporting  the 
arts  in  your  own  area. 

Art  is  communication. 
And  that’s  our  business. 
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A  critic  might  call 
it  kinetic  sculpture, 
We  call  it 
communicatioa 
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Send  me  samples  of  Tween  12  and  20. 

Other  features  of  interest 

Just  check  and  we'll  send  you  samples: 

□  Phyllis  Schlafly  —  political  writer 

□  Dear  Consumer  —  consumer  affairs 

□  Our  Fascinating  Earth  —  science  cartoon 

□  Alex  In  Wonderland  —  comic  strip 


Organization . 


Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA  92119 
(714)  299-3131 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


HOWTOREDDfXRDST 

YOU  MAY  BE  WASHING  THE  WRONG  SIDE  OF  YOUR  CAR. 


Spring  is  a  perfect  time 
to  do  something  about  rust. 

Rusting  is  a  year-round 
problem,  and  corrosive  con¬ 
ditions  have  become  a  lot 
worse  in  the  last  five  years. 

If  you  live  where  salt  is 
used  to  melt  ice  on  the  roads, 
that  is  speeding  up  corrosion 
on  your  car.  If  you  live  in  the 
country,  it’s  the  calcium 
chloride  that’s  spread  on  dirt 
roads  to  hold  down  dust. 
And  corrosive  chemicals  in 
the  air  are  causing  rust  in 
every  part  of  America. 

We’re  doing  something 
to  help  prevent  rust  on  the 
new  cars  we’re  building. 
Meanwhile,  you  can  do 
something  about  reducing 
rust  on  your  car. 

It’s  important  to  wash  your 
car  often.  Use  a  mild  soap 
and  lukewarm  or  cold  water. 

Please  don’t  neglect 
the  underside  of  your  car. 
The  worst  rusting  happens 
from  the  inside  out.  Thafs 


because  salt,  slush,  and 
even  mud  tend  to  collect  in 
the  crevices  underneath  the 
car,  in  the  door  creases,  and 
inside  the  fenders.  Moisture 
gets  trapped  in  those  places 
and  causes  rust.  So  try  to 
wash  the  underside  of  your 
car,  too.  In  winter,  if  you  can, 
and  at  the  first  opportunity 
in  spring.  Even  if  ifs  only  a 
few  times  a  year,  that  would 
help  some. 

If  your  car  gets  dented, 
scratched,  or  chipped,  try 
to  get  it  repaired  as  soon 
as  possible.  Even  a  “small” 
scratch  is  bad.  Because  once 
a  car  starts  to  rust,  the  dam¬ 
age  spreads  fast.  The  paint 
around  a  dent  or  scratch  can 
look  okay,  but  rust  is  spread¬ 
ing  underneath.  In  the  long 
run,  ifs  cheaper  to  fix  the 
car  right  away. 

A  lot  of  people  think  that 
parking  a  car  in  a  heated 
garage  during  the  winter 
will  help  prevent  rust.  But 
it’s  just  the  opposite.  G)ld 
slows  down  the  rusting  pro¬ 
cess,  as  it  does  most  chem¬ 
ical  reactions. 


We’re  doing  more  now  to 
protect  GM  cars  from  rust. 
For  one  thing,  we’re  using 
more  rust-resistant  mate¬ 
rials,  including  different 
types  of  zinc-coated  steel,  in 
places  where  rust  usually  oc¬ 
curs.  Also,  our  new  paint 
primers  and  the  way  we 
apply  them  are  designed  to 
provide  a  thorough  finish, 
even  on  some  parts  of  the 
car  you  can’t  see. 

Our  goal  is  to  protect 
your  car  so  that  it  lasts 
longer  and  gives  you  the 
most  value.  And  fighting 
rust  helps. 


This  advertisement  is  part  of 
our  continuing  effort  to  give  cus¬ 
tomers  useful  information  about 
their  cars  and  trmks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Newsbriefs 


APRIL 

MAY 

JUNE 

S  M  T  W  T  f  S 

S  M  T  W  T  F  S 

s  M  T  W  T  f  5 

1 

1  2  3  4  5  6 

1  2  3 

2  3  4  5  6  7  8 

7  8  9  10  11  12  13 

4  5  6  7  8  9  10 

9  10  11  12  13  14  15 

14  15  16  17  18  19  20 

11  12  13  14  15  16  17 

16  17  18  19  20  21  22 

21  22  23  24  25  26  27 

18  19  20  21  22  23  24 

23  24  25  26  27  28  29 

30 

28  29  30  31 

25  26  27  28  29  30 

APRIL 


26-29— American  Association  of  Advertising  Agencies,  Scottsdale.  Ariz. 
28— Ethics  in  Journalism,  Princeton  University  Conference,  Woodrow 
Wilson  School,  Princeton,  N.J. 

30-May  2— Ohio  Circulation  Managers  Association  Spring  meeting.  Kings 
Island  Inn.  Manson.  Ohio. 

MAY 

1- 3— American  Newspaper  Publishers  Association,  Atlanta. 

3- 5— Suburban  Newspapers  of  America,  Fairmont  Hotel,  Dallas. 

5-6— Hoosier  State  Press  Association,  Century  Center,  South  Bend,  In¬ 
diana. 

4- 6— National  Newspaper  Foundation/South  Carolina  Press  Association 

seminar  on  managing  the  small  newspaper,  Greenville.  S.C. 

5- 7— Rocky  Mountain  Advertising  Managers  Association.  Holiday  Inn. 

Estes  Park.  Colorado. 

5-7— Ohio  Press  Women,  Hospitality  Inn,  Columbus,  Ohio. 

7-10— Southern  Newspaper  Publishers  Association  Foundation,  "The 
Weather  As  News"  seminar,  Texas  A  &  M  University,  College  Station. 
7-11— Newspaper  Purchasing  Management  Association,  Copley-Plaza 
Hotel,  Boston. 

10-11— World  Press  Institute  Forum,  Macalester  College.  St.  Paul,  Minn. 
10-12— International  Circulation  Managers  Association  Management 
Seminar.  Marquette  University,  Milwaukee,  Wis. 

10- 12— Newspaper  Food  Editors  and  Writers  Association,  Region  1.  Cor¬ 

nell  University,  Statler  Inn.  Ithaca. 

11- 13— Florida  Newspaper  Advertising  Executives  sales  conference, 

Ponce  DeLeon  Hotel  and  Country  Club.  St.  Augustine,  Florida. 

12- 13— Pennsylvania  Press  Conference,  Penn  Harris  Motor  Inn,  Harris¬ 

burg.  Pa. 

14-17— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Great 
Smokies  Hilton.  Asheville.  N.C. 

18- 19— Allied  Publishers,  Sheraton-Spokane,  Washington. 

19- 20— Western  Newspaper  Foundation  Seminar,  Advertising  sales  train¬ 

ing,  California  Pol^echnic  State  University,  San  Luis  Obispo. 

21- 23— Mid  America  Press  Institute,  sports  writing  and  editing  seminar, 

Bel  Air  Hilton.  St.  Louis. 

24- 26— Newspaper  Advertising  Co-op  Network,  co-op  coordinator  semi¬ 

nar,  San  Jose  State  University. 

30-June  2— International  Newspaper  Promotion  Association.  Galleria 
Plaza,  Houston. 

JUNE 

2- 4— California  Press  Photographers  Association,  Stardust  Hotel  and 

Casino.  Las  Vegas. 

3- 8— American  Newspaper  Publishers  Association  Research  Institute 

Production  Conference.  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 7— Southern  Newspaper  Publishers  Association,  Reporting  Business 

News  seminar,  Dallas  Morning  News. 

4- 8— New  York  State  Circulation  Managers  Association.  Oueensbury, 

Glens  Falls. 

5- 6— Sports  Writers'  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7— Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O’Hare,  Chicago. 

7-9— New  York  State  Dailies  Advertising  Managers  Bureau,  The 
Oueensbury.  Glen  Falls,  N.Y. 

10- 15— International  Society  of  Weekly  Newspaper  Editors,  Northern  Il¬ 

linois  University,  DeKalb,  Illinois. 

11- 13— New  England  Newspaper  Advertising  Executives  Association, 

Dunfey's,  Hyannis,  Mass. 

13- 16— National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlando.  Florida. 

14- 17— National  Newspaper  Publishers  Association,  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

22- 24— Texas  Press  Association.  Amarillo  Hilton. 

22- 26— Association  of  American  Editorial  Cartoonists.  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

23- 24— Western  Newspaper  Foundation  Seminar,  Covering  the  Courts. 

University  of  California.  Irvine. 

25- 29— Association  of  Newspaper  Classified  Advertising  Managers,  The 

Davenport,  Spokane,  Washington. 
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Lee  Enterprises  Inc.’s  stock  began  trading  on  the  New  York 
Stock  Exchange  April  11. 

LEE  is  the  ticker  symbol  assigned  by  the  Big  Board  to  the 
company's  stock.  The  stock  previously  had  been  traded  on 
the  American  Stock  Exchange  since  1970. 

The  Company,  which  went  public  on  the  Over-the- 
Counter  market  in  1969,  publishes  15  dailies  primarily  in  the 
midwest  and  Montana.  It  also  owns  and  operates  five  televi¬ 
sion  stations  in  West  Virginia,  Illinois,  Iowa,  Oregon  and 
Hawaii. 

Management  of  the  company  believes  that  the  move  to  the 
Big  Board  will  give  the  stock  broader  exposure. 

4c  ik 

Patrick  Egan,  formerly  a  reporter  {or  Menominee  (Mich.) 
Herald-Leader  has  purchased  the  Sault  Sle.  Marie  (Mich.) 
Evening  News  from  Ann  and  Stan  Pratt. 

Egan,  who  is  28-years-old  and  a  bachelor,  said  his  family 
helped  him  on  financing.  His  family  owns  a  paper  converting 
plant  in  Green  Bay  and  a  paper  mill  in  Shawano,  Wise.,  but 
neither  business  is  connected  with  the  Evening  News. 

"It’s  been  my  dream  to  publish  a  good,  gutsy  newspaper 
in  a  small  community,  and  the  Pratts  were  looking  for  an 
independent  buyer  with  energy  and  enthusiasm,"  Egan  told 
the  Detroit  News. 

Ann  Pratt  inherited  the  paper  in  1972  upon  the  death  of  her 
father  George  Osborn.  He  was  the  son  of  Chase  S.  Osborn, 
former  Michigan  governor,  who  established  the  paper  in 
1903  as  the  News  Record. 

♦  *  ♦ 

Apartment  developers  financed  by  Illinois  Housing  De¬ 
velopment  Authority  cannot  limit  their  ads  for  tenants  to  a 
new,  zoned  real  estate  section  of  the  Chicago  Sun-Times 
(E&P-April  8),  the  agency  ruled  last  week. 

According  to  reports  carried  in  the  Sun-Times,  Robert 
Harmon,  IHDA  executive  director,  said  that  he  will  recom¬ 
mend  that  the  authority  board  warn  builders  that  they  may 
be  in  violation  of  state  fair  housing  laws  and  federal  require¬ 
ments  if  they  advertise  selectively  in  the  newspaper. 

The  IHDA  ruling  came  in  response  to  a  charge  by  a 
Chicago-area  fair  housing  group  that  the  paper  is  redlining 
black  and  other  minority  Chicagoans  by  depriving  them  of 
access  to  major  housing  news  and  advertising. 

Sun-Times  officials  deny  that  the  newspaper’s  advertising 
policies  are  racially  discriminatory. 

"The  advertising  being  zoned  is  zoned  between  the  city 
and  suburbs  to  satisfy  the  marketing  needs  of  the  real  estate 
advertising  community,”  Charles  D.  Fegert,  Sun-Time’s 
vicepresident  for  advertising  and  marketing,  said. 

"Zones  are  based  on  a  lO-year  history  of  tract  home  sales 
patterns  and  are  designed  to  offer  a  new  advertising  oppor¬ 
tunity  at  an  economical  rate.  We  never  considered  race  in 
zoning,”  he  added. 

4c  4c  4: 

American  Association  of  Advertising  Agencies,  in  an  un¬ 
precedented  action,  has  filed  a  brief  with  the  Federal  Com¬ 
munications  Commission  urging  action  beyond  that  proposed 
in  a  petition  by  the  White  House  and  Department  of  Com¬ 
merce  to  expand  minority  ownership  in  broadcasting. 

The  brief  calls  for  a  cooperative  effort  by  the  broadcasting 
industry,  private  financial  institutions,  organizations  such  as 
A. A. A. A.,  and  the  government  to  foster  increased  owner¬ 
ship  by  minorities  for  the  benefit  of  the  public  and  the  nation. 

4c  4c  4c 

Fort  Worth/Metro,  the  Dallas  Morning  News’  Sunday  sec¬ 
tion,  made  its  debut  April  2  in  40,000  Tarrant  County  homes. 

The  32-page  section,  spearhead  of  the  News’  expanded 
efforts  in  Fort  Worth,  had  63,000  lines  of  advertising. 

"Response  from  Fort  Worth  advertisers  far  exceeded  our 
projections,”  said  John  Rector.  News  vicepresident,  market¬ 
ing. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  , 
HAD  TO  HAVE ...  t 
A  TOTAL  7 

^  SYSTEM,  TOTAL 
J  SERVICE  AND 
j  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroon^,  jirain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  reliefl' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom — train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature — and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 
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Contrasting  attitudes  toward  press 

Members  of  the  American  Society  of  Newspaper  Editors 
heard  many  speakers  discuss  what  the  press  has  done,  is 
doing,  and  can  or  should  be  doing  in  the  future  about  various 
aspects  of  our  cultural,  economic  and  political  lives. 

Two  of  them  had  such  contrasting  attitudes  about  how  to 
handle  the  press  when  it  makes  mistakes  they  are  notewor¬ 
thy. 

Neither  T.  Bertram  Lance,  once  head  of  the  Office  of  Man¬ 
agement  and  Budget,  nor  Griffin  B.  Bell,  Attorney  General 
of  the  United  States,  said  they  were  mad  at  the  press.  But 
they  both  pointed  to  what  they  called  serious  inaccuracies 
affecting  them. 

Lance  pointed  to  a  paragraph  of  an  SEC  action  filed 
March  17  which  said  he  (while  in  office  a  year  ago)  was 
involved  in  the  business  of  Financial  General.  He  said  the 
statement  is  false,  “everyone  involved  says  it  is  false.” 

The  paragraph  became  the  subject  of  newspaper  stories 
and  editorials,  but  no  reporter  or  editorial  writer  tried  to 
check  the  accuracy  of  that  statement,  he  charged. 

When  asked  if  he  had  advised  the  newspapers  and  their 
editors  of  the  inaccuracy,  Lance  threw  up  his  hands  as  if  to 
say:  “What’s  the  use!” 

Bell  said  he  doesn’t  have  much  trouble  with  reporters 
(“there  are  one  or  two  exceptions  among  columnists”)  al¬ 
though  he  proceeded  to  mention  some  false  stories  about 
him  and  the  Department  of  Justice. 

Unlike  Lance,  Bell  said  his  policy  will  be:  “Henceforth,  you 
will  be  advised  by  me  in  writing  of  any  glaring  inaccuracy  in 
any  story  or  column  about  the  Justice  Department.  I  believe 
I  owe  this  to  you,  rather  than  merely  complaining.  Railing 
at  the  press  is  not  a  good  practice.” 

The  Attorney  General  is  correct  and  if  everyone  would 
follow  that  practice  the  press  would  be  a  lot  more  accurate. 
All  responsible  editors  want  to  be  advised  of  the  errors  of 
their  staffs.  Most  newspapers  are  quick  to  put  the  record 
straight  when  convinced  they  have  been  wrong. 

If  Lance  had  done  that  after  the  first  mention  of  the  SEC 
statement  it  probably  would  have  stopped  the  spread  of  the 
story  immediately. 

It  was  Bell  who  provided  the  solution  and  it  comes  right 
out  of  “Journalism  I”:  “One  way  to  avoid  false  stories  is  to 
ask  the  accused,”  Bell  said.  How  simple!  How  fundamental! 

No  one  bothered  to  ask  Lance  about  the  SEC  accusation. 
One  editorial  writer  accepted  it  as  fact,  others  picked  it  up 
assuming  someone  else  had  done  the  checking. 

This  is  an  unfortunate  failing  of  journalism  that  has  been 
with  us  a  long  time.  It  is  the  willingness  of  news  people, 
experienced  as  well  as  unexperienced,  to  accept  a  statement 
or  assertion  as  fact  just  because  someone  or  some  organiza¬ 
tion  of  prominence  said  it,  or  because  it  appeared  in  print 
somewhere  else. 
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Melissa  Ludtke  case 


Judge  reserves  decision 
on  locker  room  access 


By  Carla  Marie  Rupp 

“Isn't  it  possible  for  them  to  use 
(shower)  curtains  (and  towels)  to  hide 
themselves  from  these  women,?"  Judge 
Constance  Motley  asked  defense  attor¬ 
ney  Jesse  Climenko.  who  was  represent¬ 
ing  Bowie  Kuhn,  commissioner  of 
baseball,  in  Melissa  I,udtke’s  sex  dis¬ 
crimination  suit,  a  landmark  in  sports 
journalism. 

Baseball  doesn't  want  accredited 
women  writers — including  Ludtke,  a 
Stunts  Illustrated  reporter — in  its  locker 
rooms,  under  any  circumstances, 
Climenko  stated. 

Attorneys  for  Ludtke  and  Time  Inc. 
and  for  Kuhn  and  the  other  defendants 
presented  arguments  on  April  14  in  a 
hearing  of  the  suit,  stemming  from  Ludt- 
ke's  being  prevented  from  entering  the 
New  York  Yankees'  locker  room  in  last 
year's  playoffs  and  World  Series. 

After  about  three  hours  of  arguments 
from  both  sides.  Judge  Motley  said  the 
United  States  District  Court,  Southern 
District  of  New  York,  was  reserving  a 
decision. 

She  made  some  public  comments  after 
reserving  judgment  that  it  seemed  to  her 
there  should  be  “equal  access”  at  the 
“same  time”  and  that  it  was  reasonable 
for  interviews  in  the  locker  rooms  to  be 
held  “only  when  all  (accredited)  people 
are  able  to  be  there.” 

Judge  Motley  added  that  it  is  “simple 
justice"  that  everyone  who  “aspires  to 
be  a  reporter”  should  be  able  “to  do  so 
in  the  same  manner.”  She  further  com¬ 
plained  that  this  Ludtke  vs.  Baseball  case 
“shouldn't  have  to  spend  so  much  of  the 
Court's  time.” 

Ludtke  was  in  the  courtroom  sitting 
next  to  her  fiance,  from  Newsday,  but 
was  not  called  to  testify  before  the 
Court,  filled  with  some  spectators  and 
members  of  the  American  Civil  Liberties 
Union,  which  had  filed  a  brief  “Amici 
Curiae.”  Other  than  E&P,  reporters 
weren't  visible. 

Time  Inc.'s  attorney,  Fritz  Schwartz, 
led  off  the  hearing  of  the  case,  the  last 
one  of  the  day,  by  saying  it  was  “sad  that 
baseball,  our  national  pastime,”  has 
called  the  Ludtke  suit  “nitpicking.” 
Baseball,  according  to  the  depositions 
filed,  had  said  there  was  “public  hostil¬ 
ity”  to  the  suit.  Climenko's  deposition 
included  copies  of  numerous  letters  he 
had  obtained  of  SI  subscribers  cancelling 
their  subscriptions  in  the  wake  of  the 
Ludtke  suit. 

EDITOR  &  PUBLISHER  for  April  22,  1978 


In  addition.  Schwartz  pointed  out  that 
the  defense  had  relied  on  a  number  of 
newspaper  sportswriters  who  were  op¬ 
posed  to  women  writers  in  male  locker 
rooms.  Climenko  had  submitted  at  least 
live  newspaper  articles  to  show  public 
hostility.  In  written  testimony,  Schwartz 
says.  “In  the  selections,  one  fmtls  the 
sort  of  sexist  stereotyping  that  courts  have 
warned  should  not  be  used  to  keep 
women  imprisoned  ...”  Those  male 
sportswriters,  he  said,  “found  it  amusing 
to  ascribe  salacious  sexual  motives  to 
plaintiff  Ludtke,  or  winked  and  smirked 
about  getting  some  perverse  thrills  for 
themselves.” 

Some  of  the  sportswriters  opposing 
women  in  baseball  locker  rooms  include 
Red  Smith  oftheMoc  York  Times,  Steve 
Cameron,  Denver  Post,  and  Dan  Ewald, 
sports  editor  of  the  Grand  Rapids 
(Mich.)  Press.  Ewald  wrote  that  keeping 
women  out  is  a  question  of  “common 
sense,”  calling  the  suit  “nonsensical.” 
Cameron  quotes  a  Post  staffer  Carol 
O'Connor  who  said,  “Who  can  blame  a 
woman  for  wanting  to  enter  a  locker 
room  and  get  a  look  at  the  good  stuff .  .  . 
One  of  the  fringe  benefits  women  should 
enjoy  if  covering  the  sports  beat  should 
be  to  ogle  those  prime  specimens  of 
American  malehood  ...”  The  plaintiffs 
objected  to  the  defendants  using  Red 
Smith's  remark  that  Ludtke  wanted  “to 
see  Reggie  Jackson  in  the  buff.” 

“She  wants  simple  justice — to  do  what 
has  been  done  in  hockey  and  basket¬ 
ball,”  Schwartz  told  the  court.  Locker 
rooms  in  those  sports  are  open  to  women 
writers. 

New  York's  two  morning  papers  have 
assigned  women  reporters — Lawrie 
Mifflin.  New  York  Daily  News,  and 
Robin  Herman,  New  York  Times — to 
cover  men’s  professional  hockey,  and 
they  testified  in  affadavits  they  get  into 
those  locker  rooms. 

The  plaintiffs  presented  affadavits  of 
13  professional  journalists  testifying  for 
Ludtke.  Betty  Cuniberti,  Washiuftton 
Post  sportswriter  who  says  she  has  been 
in  locker  rooms  over  50  times  since  she 
has  been  a  “beat”  reporter,  now  cover¬ 
ing  University  of  Maryland  basketball, 
testified  that  it  is  because  women  are 
prohibited  from  entering  male  locker 
rooms  in  certain  sports  that  sports 
editors  do  not  hire  more  women  to  cover 
“beats.”  Sheila  Moran,  copy  editor  for 
the  sports  desk  of  the  Los  Anfteles 
Times,  submitted  an  article  by  Vic 
Ziegel,  formerly  with  the  New  York  Post, 


showing  that  Moran  didn't  get  a  certain 
baseball  assignment  when  she  was  with 
the  New  York  Post  because  she  couldn't 
get  into  the  locker  room.  When  Moran 
joined  the  Times,  she  was  given  the  hock¬ 
ey  beat  and  given  access  to  locker 
rooms  as  she  covered  the  Los  Angeles 
Kings.  Jane  Gross,  Newsday,  who  cov¬ 
ers  the  Nets,  said  20  teams  give  her  ac¬ 
cess  to  their  locker  rooms. 

Schwartz  said  there  are  many  alterna¬ 
tives  in  the  interests  of  player  privacy 
and  still  allowing  women  “to  come  in.” 
He  said  these  include  the  men  dressing  in 
another  room,  towels  and  the  use  of 
bathrobes. 

The  plaintiffs  objected  to  remarks  by 
Kuhn  made  in  the  depositions  that  the 
Yankees'  income  depends  on  women  not 
being  admitted  to  locker  rooms.  Kuhn 
had  said  that  factor  would  hurt  the  image 
of  the  team,  thus  causing  the  attendance 
to  go  down.  Schwartz  said  New  York 
City  spent  $50  million  to  refurbish  Yan¬ 
kee  Stadium  to  keep  the  Yankees  in  the 
city.  He  contends  the  14th  Amendment 
applies  in  this  case  because  of  municipal 
ownership  of  the  stadium  in  which  the 
Yankees  play.  Climenko  claims  baseball 
is  a  “private  proprietary  enterprise,” 
and  that  the  Yankees  just  happen  to  rent 
the  stadium. 

Schwartz  concluded  his  presentation 
in  saying  his  client  is  hiring  more  and 
more  women — over  half  of  the  SI  staff 
are  women — and  is  likely  to  continue  to 
assign  a  woman  to  the  baseball  “beat.” 
“Are  we  being  told  we  can't  use  women 
(in  the  same  manner)  as  sportwriters?” 
he  said. 

Climenko  moved  for  summary  judg¬ 
ment.  “We're  not  talking  about  restrict¬ 
ing  women  from  being  reporters  or  cov¬ 
ering  baseball.”  Then  he  told  the  judge 
what  goes  on  in  the  locker  room. 

“Are  they  (the  players)  required  to  get 
undressed?”  the  judge  asked. 

Climenko  said  no,  but  that’s  what  they 
do,  he  said.  Kuhn  thought  it  was  not  in 
the  interests  of  baseball,  he  said,  for 
women  to  be  present. 

“Why  can't  they  have  a  lounge  area 
where  all  reporters  can  interview 
players,  who  then  take  their  shower?” 
the  judge  asked. 

Climenko  presented  Red  Smith's 
editorial  saying  that  about  250  baseball 
reporters  went  to  a  place  for  interviews 
across  from  the  locker  room  in  the  World 
Series. 

The  judge  then  quizzed  Climenko, 
“But  were  men  allowed  to  enter  the 
locker  room.?”  He  said  yes,  and  added 
that  SI  had  two  men  who  were  able  to  go 
into  the  locker  room.  “Were  the  men  as 
good  as  she  (Ludtke)?”  Judge  Motley 
asked.  Then  the  judge  asked.  “Is  there 
something  wrong  with  setting  a  portion 
of  the  locker  room  over  as  a  lounge  for 
reporters?” 

(Continued  on  page  47) 
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“The  Monitor  tries  to  view 
Latin  America  through  the 
eyes  of  its  own  people.  My 
job  is  to  be  an  interpreter 
of  the  peoples  (tf  this 
hemi^here.’’ 


James  Nelsoa  Goodsell 
lAttin  America  Correspoadeut 
The  Christian  Science  Monitor 


Peons  or  presidents,  Spanish-  or 
Portuguese-speaking,  city  residents  or  country 
folk— Jim  Goodsell  is  veiy  much  at  home  with 
his  Latin  American  neighbors  to  the  South. 

Wherever  he  travels  in  the  more  than 
20  countries  and  dozens  of  islands  comprising 
Latin  America,  he  opens  conversations  with  the 
people  he  meets.  Over  30  years  as  a  journalist 
have  taught  him  that  people’s  lives— both  rich 
and  poor— are  the  key  to  understanding  a 
country’s  direction  and  development. 

Joining  the  Monitor  as  a  reporter  in  1957, 
Goodsell  became  the  Monitor’s  Latin  America 
Correspondent  in  1964  while  earning  his  Ph.D. 
in  Latin  American  history  at  Harvard 
University.  His  perx:eptive  coverage  has  brought 
him  eight  major  awards  since  then.  An 
eyewitness  to  coups  and  revolutions,  he’s  also 
noted  Latin  America’s  growing  awareness  of 
its  own  economic  potential.  In  1977,  the 
Inter- American  Press  Association  award  was 
given  to  the  Monitor  in  recognition  of 
Goodsell’s  continuing  coverage  of  Latin  America. 

Unable  to  put  all  he’s  learned  into  news 
stories,  he’s  also  written  three  books  and  is 
working  on  a  fourth. 

Goodsell’s  commitment  to  an 
often-misunderstood,  sometimes-ignored  part 
of  the  world  is  one  reason  the  Monitor  is  relied 
on  by  its  own  subscribers  in 
144  countries . . .  and  by  the 
14.4  million  readers  of  the 
190  newspapers  worldwide 
that  subscribe  to  The 
Christian  Science  Monitor 
News  and  Photo  Serwice. 
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Cable  tv  news-ad  service 
started  by  Lee  daily 


By  Celeste  Huenergard 

Ottumwa  (Iowa)  Courier  is  olTering 
readers  news  on  a  screen. 

Courier  Cable  News  was  launched  by 
the  paper  March  20  in  cooperation  with 
Cable  TV.  I.ocal  interest  news  and  ad¬ 
vertising  are  provided  throughout  the 
day.  available  on  a  24-hour  basis,  just  by 
dialing  a  reserved  channel. 

Each  ad  or  news  message  runs  1 6  sec¬ 
onds  and  is  repeated  more  than  7  times 
an  hour,  enhancing  its  chances  of  being 
seen.  A  total  of  5,400  exposures  is 
scheduled  daily. 

“Advertisers  have  their  choice  of  S 
background  colors  at  no  extra  charge." 
publisher  Jerry  Moriarity  said.  “These 
can  even  be  varied  from  day  to  day  to 
reflect  the  mood  of  the  product  being 
sold." 

Visible  on  the  screen  at  all  times  are 
the  time  in  seconds  in  the  upper  left  hand 
comer  and  the  temperature  in  degrees  in 
the  upper  right. 

There  is  a  bottom  strip  for  the  weather 
forecast  and  this  line  moves  from  right  to 
left.  The  forecast  is  for  the  specific  Ot¬ 
tumwa  area  of  southeastern  Iowa  and  is 
regularly  updated. 

Changes  in  ads  may  be  made  daily  on 
the  screen. 

“If  a  merchant  calls  to  say  he  already 
has  completely  sold  out  of  the  product, 
we  happily  substitute  another  special  for 
him  or  her,"  Moriarity  said. 

“We  change  the  news  stories  at  least 
once  a  day."  he  added,  “and  sometimes 
even  more  frequently  to  accommodate 
fast  breaking  news. 

“Our  system  has  been  on  a  paid  basis 
only  since  March  20.  but  prior  to  that  we 
did  a  lot  of  experimenting  with  both  news 
and  advertising. 

“Because  I  was  setting  up  the  system 
at  the  Courier,  I  decided  first  to  learn  its 
operation.  So  during  the  last  basketball 
games  of  the  season.  I'd  use  the  charac¬ 
ter  generator  to  follow  highlights  as  the 
games  progressed.  When  Ottumwa's 
games  ended,  we'd  have  the  results 
within  minutes.  It  went  over  big  with 
sports  fans  who  had  missed  radio  broad¬ 
casts  and  had  no  other  place  from  which 
to  obtain  this  information.  Ottumwa 
went  to  the  state  tournament  and  we  did 
the  same  inputting  again.” 

Faye  Sporer  has  been  appointed  man¬ 
ager  of  Courier  Cable  and  is  responsible 
for  news  and  advertising  content. 


Several  other  people,  principally  in  the 
news  department,  have  been  trained  in 
the  operation  of  the  character  generator 
so  they  can  prepare  news  bulletins. 

Because  only  capsuliz.ed  story  ver¬ 
sions  are  used,  viewers  arc  often  told 
that  details  can  be  found  on  a  certain 
page  of  that  day's  Courier.  Select  public 
service  announcements  also  are  made. 

Moriarity  became  interested  in  cable 
tv  a  number  of  years  ago.  but  found  he 
could  not  cost  justify  the  plan  of  gaining 
access  to  an  unused  channel. 

At  that  time  he  hoped  to  promote 
video  coverage  of  city  council  meetings, 
news  conferences  and  sporting  events. 

When  Cable  tv  in  Ottumwa  recently 
was  sold  to  Allan  J.  McDonald  of  Bir¬ 
mingham.  Ala..  McDonald  and  Moriarity 
worked  out  an  agreement  for  the  Courier 
to  take  over  Channel  4.  Headquarters  are 
located  in  the  Courier  building. 

The  Courier  is  the  parent  division  of 
Lee  Enterprises  Inc.,  which  now  has  its 
executive  offices  in  Davenport.  Iowa. 
Before  Joining  the  Courier  as  its  pub¬ 
lisher  in  I97I,  Moriarity  had  been  an 
executive  of  l.ee  newspapers  in  Illinois 
and  Wisconsin. 

“A  lot  of  people  kid  me  about  going 


Every  Saturday  since  1884 


into  a  partnership,  as  it  were,  with  a 
competitor,  hut  1  see  it  as  an  opportun¬ 
ity,"  Moriarity  said.  “The  day  of  the 
electronic  newspaper  may  be  closer  than 
many  of  us  want  to  admit." 

“Undoubtedly  the  Courier  is  one  of 
the  first  newspapers  m  the  country  to 
take  this  approach  and  the  results  al¬ 
ready  are  encouraging.  From  authentic 
reports  so  far.  I'd  say  our  viewership 
ratings  are  more  than  9(Y/f  of  the  Cable 
TV  customers. 

“As  a  gimmick  to  attract  viewers  we 
started  to  publish  names  of  birthday 
celebrants  at  $1  a  name.  You'd  think  this 
was  the  greatest  invention  since  sliced 
bread." 

Park  acquires  4 
Okla.  newspapers 

Park  Newspapers  Inc..  Ithaca.  N.Y., 
has  acquired  the  MeAlester  (Okla.) 
News-Capital  and  Demoerat,  and  com¬ 
bined  the  afternoon  and  morning  news¬ 
papers  into  an  afternoon  and  Sunday 
daily. 

The  acquisition  also  included  two 
weeklies,  the  llartsliorue  Sun  and  Quin¬ 
ton  Times.  Park  now  owns  27  newspap¬ 
ers. 

Conrad  C.  Link,  Park  executive  vice- 
president.  negotiated  the  purchases. 

Fred  G.  Turner.  News-Capital  pub¬ 
lisher.  will  remain  in  that  capacity  and 
retain  a  minority  stiKk  interest  in  Me¬ 
Alester  Publishing  Co. 


NEWSPAPER  IN  HAND,  Jerry  Moriarity  (left),  publisher  of  the  Ottumwa  (Iowa) 
Courier,  watches  as  Faye  Sporer  inputs  news  and  advertising  directly  on  televi¬ 
sion  screen  through  use  of  a  cable  tv  channel.  Moriarity  entered  into  an  agree¬ 
ment  with  owners  of  a  cable  tv  system  to  offer  the  unique  24-hour  visual  service. 
Sporer  is  manager  of  the  project,  named  Courier  Cable  News. 
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Chicago  Tribune’s  new 
business  section  out 


By  Celeste  Huenergard 


Cliicofio  Tribune  introduced  a  Wed¬ 
nesday  business  section  April  19. 

Tagged  Midwest  Business  Report,  “it 
will  provide  thorough,  wide-ranging 
coverage  of  a  kind  which  has  not  been 
available  in  the  Midwest  area,”  manag¬ 
ing  editor  Max  McCrohon  said. 

Five  reporters  have  been  added  to 
Midwest’s  staff:  Joseph  M.  Winski, 
Terry  Brown  and  David  Eisner,  staff 
writers  for  the  Wall  Street  Journal;  and 
Terry  Atlas  and  Janet  Key,  staff  writers 
for  Newsweek  and  Business  Week,  re¬ 
spectively. 

The  new  section  features  analyses  of 
business  trends  making  news;  expanded 
stock  market  listings  and  commodities 
coverage,  features  on  industry  related 
people,  places  and  events.  Executive  re¬ 
cruitment  advertising  is  also  included  in 
this  section. 

Regular  Midwest  features  include; 
“Business  Ticker” — capsule  updates  on 
key  business  developments;  “Spot¬ 
light” — a  focus  on  local  business  lead¬ 
ers;  “What’s  News” — highlights  of 
technological  innovations  and  trends; 
“People/Places” — business  people  in  the 
news;  and  “After  Hours” — leisure  ac¬ 
tivities  for  business  people,  including 
books,  dress  and  health. 

Columnists  include  George  Lazarus  on 
marketing  and  Richard  Orr  on  com¬ 
modities.  Syndicated  columnists  Harold 
Finley  and  Sam  Shulsky  cover  financial 
planning. 


Next  Wednesday  the  Chicago  Tribune 
■expands  iike  nobodyls  business — i 


Lazani* 


MkJweek  Business  Report 


Cheap  SMAaUrrIkrMiMWwH 

^  larter  Hawley  withdraws  Field  otter 


eiarassldor  $1^];.'’' 


Promotion  ad 


“The  initial  prototype  has  prompted  a 
very  favorable  reaction  from  executives 
at  Fortune  500  corporations  and  local 
Chicago  businesses,”  said  Art  Wible, 
display  advertising  manager.  “Their 
positive  response  has  been  supported  by 
a  commitment  in  advertising  linage.” 

Special  advertising  positions  are  avail¬ 
able  on  the  market  table  pages. 


Court  lets  stand  trial  news  limitations 


By  refusing  to  consider  an  appeal  by 
the  press,  the  Supreme  Court  (April  17) 
upheld  a  judge’s  ruling  suppressing 
bench  conference  transcripts,  exhibits 
and  judge-juror  communications  in  the 
1975  bribery  trial  of  former  Senator  Ed¬ 
ward  Gurney  (R-Fla.) 

The  litigation  arose  in  February,  1975, 
during  the  first  of  two  trials  in  which 
Gurney  and  several  others  were  tried  on 
charges  of  taking  payoffs  from  develop¬ 
ers  in  exchange  for  intercessions  with  the 
Federal  Housing  Administration.  Gur¬ 
ney  was  eventually  acquitted  of  all 
charges. 

During  the  trial,  U.S.  District  Court 
Judge  Ben  Krentzman  issued  a  series  of 
orders  prohibiting  public  and  press  ac¬ 
cess  to  such  things  as  transcripts  of  400 
bench  conferences  running  to  over  4000 
transcript  pages.  One  was  of  a  26-minute 
bench  conference  involving  allegations 
that  one  of  the  defendants  had  been 
promised  immunity  if  he  would  change 
his  testimony. 
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Judge  Krentzman  said  he  sealed  the 
records  in  an  effort  to  protect  the  jury 
from  obtaining  possibly  prejudicial  in¬ 
formation,  the  jury  not  being  sequestered 
until  its  final  deliberations.  The  judge  of¬ 
fered  no  evidence,  however,  that  the 
news  coverage  would  prejudice  the  jury, 
which  had  been  instructed  not  to  read 
news  reports. 


The  Miami  Herald  and  Herald  repor¬ 
ter  Gene  Miller  and  the  St.  Petershurf> 
Times  and  Times  reporter  Angel  Castillo 
appealed  the  order  to  the  U.S.  Court  of 
Appeals  in  New  Orleans,  which  upheld 
Krentzman. 


In  January,  the  two  newspapers  and 
two  reporters  appealed  the  decision  to 
the  Supreme  Court,  arguing  that  the  sup¬ 
pression  raised  “a  serious  question  as  to 
the  continued  existence  of  the  common- 
law  public  right  to  a  public  trial.”  They 
also  contended  that  the  suppression  vio¬ 
lated  their  First  Amendment  rights  to 
gather  news  freely. 


Punishment 
for  Informer 
recommended 

A  Bergen  County  (N.J.)  grand  jury  this 
week  recommended  that  a  Montvale 
(N.J.)  police  detective  be  disciplined  by 
that  municipality’s  governing  body  for 
leaking  the  confession  of  an  accused 
murderer  to  a  reporter  from  Long  Island 
(N.Y.)  Newsday. 

The  grand  jury  statement  labeled  De¬ 
tective  Michael  O’Donovan  “grossly 
negligent”  for  allowing  reporter  Kenneth 
Gross  “to  see  and  copy”  the  confession 
prior  to  the  trial  of  Harry  De  La  Roche. 

A  story  written  by  Gross  which  re¬ 
vealed  portions  of  the  confession  ran  in 
Newsday.  De  La  Roche  was  sub¬ 
sequently  convicted  for  the  murder  of  his 
parents  and  two  younger  brothers. 

It  was  not  revealed  how  the  grand  jury 
traced  the  leak  back  to  O’ Donovan.  The 
grand  jury  heard  twelve  witnesses  during 
its  investigation  including  Gross,  how¬ 
ever,  Gross  told  E&P  that  he  refused  to 
tell  the  grand  jury  his  source. 

The  grand  jury  statement  said  13  latent 
fingerprints  taken  from  the  police  copy 
of  the  confession  matched  Gross’s 
fingerprints.  Gross  said  he  refused  the 
grand  jury  request  that  he  submit  to 
fingerprinting.  He  speculated  that  the 
grand  jury  obtained  his  fingerprints  for 
comparison  through  his  Army  records. 

Despite  the  grand  jury  action.  Gross 
still  maintains  a  silence  over  who  his 
source  was.  Apparently  convinced  it  was 
O’Donovan,  the  grand  jury  said  discipli¬ 
nary  action  should  be  taken  by  the 
Montvale  mayor  and  council  and  should 
be  conducted  in  the  manner  prescribed 
for  handling  misconduct  in  that  com¬ 
munity. 

While  the  grand  jury  said  it  did  not  find 
O’Donovan’s  conduct  rose  to  the  level  of 
criminality,  it  said  “the  publication  of  a 
statement  by  the  defendant  could  not 
only  interfere  with  the  prosecution  of  the 
case  but  could  seriously  impinge  on  the 
defendant’s  right  to  a  fair  trial.” 

Affiliated  reports 
higher  net  income 

Affiliated  Publications,  Inc.  reported 
net  income  of  $2,652,000  or  $.79  per 
share  for  the  fourth  quarter  of  1977  ver¬ 
sus  $2,109,000  or  $.63  per  share  for  the 
comparative  period  a  year  ago.  Full  year 
1977  earnings  were  $6,974,000  or  $2.08 
per  share  versus  $5,467,000  or  $1.70  per 
share  for  1976. 

Revenues  were  $38,361,000  versus 
$33,946,000  during  the  fourth  quarter  of 
1976.  Full  year  1977  revenues  were 
$138,236,000  versus  $121 ,850,000  for  the 
prior  year. 
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Agency  head  predicts  move  back  to  print 


A  study  of  middle-class  American 
families  by  Cunningham  &  Walsh.  Inc. 
indicates  the  need  for  a  "swing  back  to 
print”  advertising  in  order  to  reach 
working  women. 

In  an  address  to  the  Phoenix  Advertis¬ 
ing  Club,  C  &  W  chairman  of  the  board 
Carl  Nichols  said,  "when  you  consider 
the  conservative  preplanning  approach 
this  group  has  to  all  purchases,  because 
of  inflation,  and  you  couple  this  with 
known  facts  that  working  women  watch 
less  tv  and  spend  more  time  reading 
magazines  than  non-working  women, 
print  advertising  must  become  more  im¬ 
portant  than  ever  in  reaching  and  selling 
working  women. 

"Many  sophisticated  marketers  are  al¬ 
ready  testing  heavier  print  or  print  only 
schedules  looking  for  alternatives  to  the 


high  cost  of  tv,"  Nichols  said.  "Now  as 
we  see  it,  there's  another  good  reason  for 
testing  print:  mid-America  is  reading 
more  in  a  search  for  more  helpful  prod¬ 
uct  information  which  most  commercials 
simply  can't  provide  in  30  seconds. 

"1  won't  go  so  far  as  to  predict  the 
decline  and  fall  of  tv,  but  there's  cer¬ 
tainly  a  stronger  and  brighter  future  for 
print  media,”  Nichols  said.  "It  simply 
has  to  become  more  up-front  in  our  mar¬ 
keting  thinking  and  its  growth  undoub¬ 
tedly  will  be  at  the  expense  of  tv.” 

Nichols  said  the  swing  back  to  print 
means  two  things  to  ad  agencies.  "It 
means  a  great  opportunity  for  writers — 
young  and  old — who  understand  the  art 
of  selling  through  the  printed  word."  He 
said  it  also  means  that  “new  research 
techniques  are  required  for  testing  the 


effectiveness  of  print  copy. 

Nichols  said  many  of  today's  copy¬ 
writers  have  written  only  for  tv  and 
added  "they'll  have  to  sharpen  their 
writing  talents  in  order  to  survive.” 

C  &  W  creative  director  Bob  Minicus 
is  setting  up  a  program  of  seminars  for 
the  agency's  younger  writers  and  sum¬ 
mer  interns  to  be  run  by  its  more  experi¬ 
enced  writers,  according  to  Nichols. 

"The  purpose  of  this  program  is  to 
discuss,  develop  and  sharpen  our  crea¬ 
tive  skills  and  techniques  required  for 
print,”  Nichols  said.  “Print,  after  all,  is 
quite  demanding  when  you  consider  that 
one  must  condense  into  one  headline  the 
proposition  for  a  product.  However, 
print  affords  the  writer  as  much  space  as 
the  writer  chooses  to  describe  the  bene¬ 
fits  and  attributes  of  the  product." 


Media  Records  stabilizes  finances;  adds  new  members 


By  John  Consoli 

Media  Records,  Inc.,  which  recently 
stabilized  its  financing,  has  added  to  its 
membership  roles  daily  newspapers  in 
three  major  markets. 

With  the  addition  of  the  Oakland 
(Calif.)  Trihane,  in  the  nation's  seventh 
ranking  market,  and  the  Santa  Ana 
(Calif.)  Reiiister,  in  the  nation's  19th 
ranking  market.  Media  Records  now 
publishes  reports  on  24  of  the  nation's 
top  25  SMSA  markets. 

At  the  same  time,  the  Schenectady 
{N.Y .) Gazette,  in  the  nation's  45th  rank¬ 
ing  market,  re-subscribed  to  the  linage 
measuring  and  auditing  service. 

The  goal  of  Media  Records  is  to  even¬ 
tually  bring  the  top  100  SMSA  markets 
into  Media  Records.  At  present  time 
Media  Records  measures  89  markets,  not 
all  of  them  in  the  top  100  SMSA. 

In  connection  with  this,  a  Century 
Committee  composed  of  present  Media 
Records  subscribers,  newspaper  rep¬ 
resentatives  and  major  advertisers,  has 
been  formed  to  contact  other  news¬ 
papers  and  encourage  them  to  join. 

The  Century  Committee  is  headed  by 
Jerry  West,  ad  director  of  the  New  York 
News,  Ted  Parmellee,  president  of 
Knight-Ridder  Newspaper  Sales,  Mark 
Arnold,  vicepresident  of  advertising  for 
the  Gannett  newspaper  group.  Jacques 
Caldwell  of  Scripps  Howard  News¬ 
papers  and  John  Lang,  president  of 
Hearst  Advertising. 

Regarding  Media  Records  financial 
condition,  Tom  Wise,  president  and 
board  chairman,  said  the  company  put 
up  “all  the  security  the  bank  wanted,  so 
our  line  of  credit  was  restored."  Wise 
added  that  "the  bank  (Chase  Manhatten) 
is  satisfied  at  least  until  the  end  of  this 
year.” 

In  an  effort  to  increase  its  member- 
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ship.  Media  Records  has  introduced  a 
new  Compact  Service.  This  service  au¬ 
dits  national  linage  by  brand,  market  and 
region  and  enables  subscribers  to  get 
only  the  national  ad  data  rather  than  the 
entire  Media  Records  package.  The  ser¬ 
vice  is  aimed  at  helping  smaller  circula¬ 
tion  newspapers  in  non-competitive 
markets  compete  for  national  advertising 
dollars.  The  cost  of  the  service  will  start 
at  $150  per  month  and  work  upward  de¬ 
pending  on  the  number  of  ads. 

The  ad  agencies,  advertisers  and  sales 
reps  have  all  indicated  that  they  want  the 
smaller  newspapers  to  provide  this  in¬ 
formation  before  they  will  advertise,  ac¬ 
cording  to  Wise.  Right  now.  the  smaller 
newspapers  that  do  measure  national  lin- 

Third  contempt  motion 

In  its  latest  series  of  charges  against 
the  Buffalo  Eveninti  News,  the  Buffalo 
Coinier-Express  contends  that  the  News 
hired  a  telephone  subscription  service 
whose  employes  mislead  people  in  order 
to  get  subscriptions. 

Courier-Express  attorney  Dan  Mason 
said  high  school  girls  employed  by  Circu¬ 
lation  Builders,  a  subscription  solicita¬ 
tion  service  used  by  the  News,  had  told 
people  if  they  subscribed  to  the  News  the 
girls  would  receive  $25  savings  bonds  to 
be  used  for  college. 

In  filing  another  contempt  of  court  mo¬ 
tion  against  the  News,  the  Courier- 
Express  filed  an  affidavit  from  Sue 
Davis,  a  high  school  student  from  Grand 
Island,  New  York  (a  Buffalo  suburb), 
which  stated  that  no  such  bonds  were 
awarded  and  that  it  was  a  gimmick  used 
to  get  new  subscriptions. 

The  News  has  since  terminated  its  re¬ 
lationship  with  Circulation  Builders.  No 
one  from  the  News  would  comment  on 
the  allegations. 


age  do  it  differently  in  each  market  and 
its  hard  for  the  national  advertiser  to 
make  comparisons.  Wise  said.  “Some 
don't  provide  breakdowns  by  brand  and 
product — for  example — they  report 
General  Motors  linage,  but  do  not  report 
how  much  of  it  was  for  Chevrolets,  Olds- 
mobiles,  etc. 

Wise  said  the  first  subscriber  of  the 
Compact  Service  was  the  Salem  (Ore.) 
Statesman  and  Capital  Journal. 

Media  Records  has  also  begun  to  ac¬ 
cept  and  audit  data  provided  by  news¬ 
papers  on  computer  tapes  and,  in  turn, 
supply  subscribers  with  competitive 
market  data  on  tape.  The  printed  reports 
on  those  same  markets  will  continue  to 
be  available. 

filed  vs.  Buffalo  News 

The  News  has  three  contempt  motions 
pending  against  it.  which  U.S.  District 
Court  Judge  Charles  L.  Brieant,  Jr.  is 
expected  to  rule  on  at  a  hearing  that  has 
been  rescheduled  for  May  22.  At  that 
time.  Judge  Brieant  will  also  rule  on  a 
motion  made  by  the  News  to  modify  the 
outstanding  preliminary  injunction 
against  the  paper.  In  issuing  the  prelimi¬ 
nary  injunction  last  November,  Judge 
Brieant  ruled  that  the  News  could  not 
make  any  disparaging  remarks  against 
the  Courier-Express  to  the  effect  that  the 
paper  was  going  out  of  business.  The 
News  was  also  told  not  to  raid  the 
Courier-Express  for  employes. 

Meanwhile,  it  has  been  reported  on  a 
local  tv  station  in  Buffalo  that  top  man¬ 
agement  changes  are  due  at  the  News. 
That  report  was  denied  by  News  offi¬ 
cials. 

The  two  newspapers  have  been  battl¬ 
ing  ever  since  last  fall  when  the  new 
owners  of  the  ButTalo  News  announced 
they  would  start  a  Sunday  edition. 
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Pulitzer  gold  medal  won 
by  Philadelphia  Inquirer 


By  I^nora  Williamson 

A  “triple  crown”  win  in  public  service 
journalism  has  been  scored  by  the 
Philadelphia  liupiirer  with  announce¬ 
ment  this  week  of  the  1978  Pulitzer  Priz.e 
gold  medal  for  public  service  and  the 
Roy  W.  Howard  award  for  public  service 
of  the  Scripps- Howard  Foundation  both 
going  to  the  newspaper. 

The  Society  of  Professional  Jour¬ 
nalists.  Sigma  Delta  Chi.  earlier  awarded 
its  public  service  prize  to  the  Inquirer. 

The  clean  sweep  of  major  public  ser¬ 
vice  prizes  went  to  the  Inquirer  for  its 
front  page  series  on  abuses  of  power  by 
the  Philadelphia  police  department.  The 
newspaper  uncovered  “a  horror  story” 
in  the  practice  of  police  violence,  intimi¬ 
dation  and  knowing  disregard  for  con¬ 
stitutional  rights  in  interrogation  of 
homicide  suspects  and  witnesses. 

The  1978  Pulitzer  Prizes  were  an¬ 
nounced  April  17  at  Columbia  University 
in  New  York  City  by  President  William 
J.  McGill  on  the  recommendation  of  the 
Advisory  Board  on  the  Pulitzer  Prizes. 

With  exception  of  the  public  service 
gold  medal,  the  individual  prizes  carry  a 
$1,000  award. 

Three  Pulitzers  went  to  New  York 
Times  statTers — international  reporting, 
commentary,  and  criticism — marking  the 
first  such  triple  honor  in  the  awards'  his¬ 
tory. 

Also  announced  was  the  Advisory 
Board's  creation  of  a  new  category  in 
which  newspapers  will  compete — feature 
writing.  This  will  make  12  prizes  in  jour¬ 
nalism.  an  expanded  scope  over  the  first 
three  prizes  awarded  in  1917. 

The  Pulitzer  text  stated  the  award  for 
meritorious  public  service  by  a  news¬ 
paper  went  to  the  Philadelphia  Inquirer 
for  a  series  showing  abuses  of  power  by 
the  city  police.  For  four  months,  court 
reporters  Jonathan  Neumann  and  Wil¬ 
liam  K.  Marimow  reviewed  three  years 
of  challenged  homicide  interrogations 
with  a  resulting  four-part  series.  “The 
Homicide  Files.”  describing  a  system  in 
which  suspects  were  handcuffed  to  metal 
chairs,  beaten  with  lead  pipes,  black¬ 
jacks.  brass  knuckles,  and  chair  and 
table  legs.  Individual  citizens  responded 
with  stories  of  police  violence. 

The  newspaper  used  its  editorials. 
Sunday  magazine,  opinion  columns, 
op-ed  page,  letters  column,  editorial  car¬ 
toons  and  reprints  in  telling  the  story. 
Active  in  addition  to  the  two  court  report¬ 
ers  were  reporter  Jan  Schaffer  and 
editorial  writer  Michael  Pakenham. 

With  stories  continuing  through  the 
year  (and  presently),  a  special  federal 
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grand  jury  had  been  convened.  Last 
month,  six  homicide  detectives  were 
convicted  of  conspiring  to  beat  and 
threaten  seven  witnesses  and  suspects 
questioned  in  a  fatal  1 975  firebombing. 
Nearly  all  of  the  65  policemen  named  by 
the  newspaper  are  under  investigation 
with  1 5  having  been  indicted  in  federal 
court  and  five  in  state  courts.  Among 
many  results  of  the  stories,  civic  groups 
have  drafted  a  bill  to  establish  a  city  law 
that  would  set  procedures  to  guarantee 
investigation  of  all  charges  of  police  vio¬ 
lence. 

Neumann  won  lO  journalism  awards 
during  three  and  one-half  years  reporting 
for  the  Daily  Hampshire  Gazette,  North- 


United  Press  International  notified  the 
Pulitzer  Prize  Advisory  Board  April  19. 
that  the  news  service  had  mistakenly 
credited  the  photo  which  won  the  Pulit¬ 
zer  for  spot  news  photography  to  Jim 
Schweiker  of  the  Indianapolis  bureau. 

Following  an  examination  of  negatives 
shot  by  photographers  working  for  UPl 
on  a  hostage  siege  story,  it  was  deter¬ 
mined  that  the  photo  was  made  by  John 
W.  Blair,  freelance  photographer  of 
Evansvill.  Ind..  who  works  on  special 
assignments  for  UPl. 

The  prize  photograph  shows  Anthony 
Kiritsis.  who  claimed  he  had  been 
“swindled”  by  an  Indianapolis  firm,  hold¬ 
ing  a  gun  to  the  neck  of  hostage  Richard 
Hall  at  the  end  of  a  63-hour  siege  in 
Kiritsis'  apartment. 

When  the  prize  was  announced. 
Schweiker  said  he  didn't  remember  tak¬ 
ing  the  photo  because  he  had  slipped  on 
the  ice  and  broken  a  finger  on  his  left  hand 
about  10  minutes  before  Kiritsis  came 
down  with  his  hostage.  Schweiker  was 


ampton.  Mass.  He  has  been  with  the  In¬ 
quirer  since  1976.  Marimow.  on  the  staff 
since  1972.  has  been  the  labor  writer  and 
now  covers  City  Hall. 

An  individual  double  win  in  both  the 
Pulitzer  and  the  Sigma  Delta  Chi  awards 
is  that  of  Gaylord  D.  Shaw.  Los  Anpeles 
Times,  for  his  investigation  finding  many 
of  the  dams  in  the  United  States  are 
“time  bombs”  and  that  a  dam  inspection 
law  Congress  passed  five  years  earlier 
had  never  been  implemented.  His  revela¬ 
tions  moved  the  President  and  Congress 
to  action. 

Shaw,  a  White  House  correspondent 
for  the  Associated  Press  four  years,  has 
been  with  the  Los  Angeles  Times  since 
1975.  He  had  been  a  statehouse  corre¬ 
spondent.  deskman  and  special  inves¬ 
tigative  reporter  for  the  AP  beginning  in 
1%2. 

The  Pulitzer  for  special  local  reporting 


being  treated  by  a  Red  Cross  nurse  for 
shock  when  Kiritsis  and  Hall  cam  down¬ 
stairs  but  he  told  the  nurse  he  had  to  get  to 
the  scene.  “All  1  remember  is  that  1  had  a 
lot  of  trouble  focusing  my  cameras.” 

Pulitzer  Prize  administrator  Richard  T. 
Baker  of  Columbia  University  Graduate 
School  of  Journalism  recommended  to 
the  Advisory  Board  that  the  prize  be 
given  to  Blair.  The  hostage  took  place 
February  10.  1977.  and  the  other  free¬ 
lance  photographer  working  for  UPl  on 
the  story  was  Steve  Oberreich. 

The  error  was  discovered  when  Blair 
complained  to  UPL  claiming  he  had 
made  the  photo.  After  an  examination  of 
negatives  in  Evansville  (April  19),  F.  W. 
Lyon.  UPl  vicepresident  for  newspic- 
tures,  stated,  “An  honest  error  occurred 
during  the  handling  of  the  large  number  of 
negatives  and  the  crediting  of  the  winning 
photography  to  Schweiker.”  The  3  pho¬ 
tographers  on  the  story  took  more  than 
2  dozen  rolls  of  film  and  prepared  15 
photographs  for  transmission. 
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The  1 978  Pulitzer  Prize  for  spot  news  photography  now  goes  to  John  W.  Blair, 
United  Press  International,  for  this  photograph  showing  Anthony  Kiritsis,  who 
felt  he  had  been  "swindled"  by  a  brokerage  firm  in  Indianapolis,  holding  a 
gun  to  the  neck  of  hostage  Richard  Hall,  one  of  the  firm's  employes. 

Wrong  photographer  awarded  prize 


stand  on  secret  meeting  wins 
weekiy  E.  W.  Scripps  Award 


WINNING  TEAM — Philadelphia  Inquirer  won  the  Roy  W.  Howard  Public  Ser¬ 
vice  Award  and  $2,500  for  a  series  of  articles  by  these  3  reporters,  left  to  right: 
Jan  Schaffer,  William  K.  Marimow,  and  Jonathan  Neumann. 


The  weekly  Sun  Enterprise  News¬ 
papers  of  Monmouth,  Ore.,  won  the  sec¬ 
ond  Edward  Willis  Scripps  Award  for  the 
most  outstanding  public  service  during 
1977  in  the  cause  of  a  free  press. 

The  Scripps  prize,  a  bronze  plaque  and 
$2,500,  was  one  of  5  awards  announced 
April  18  and  presented  annually  by  The 
Scripps-Howard  Foundation.  Prize 
money  totaled  $22,000. 

The  Foundation  received  768  entries  in 
the  various  competitions,  one  of  which 
included  broadcasting.  Other  awards 
presented  were; 

•  Roy  W.  Howard  Public  Service 
Awards  to  the  Philadelphia  Inquirer  and 
KOY  radio,  Phoenix. 

•  Ernie  Pyle  Memorial  Award  to 
Stephen  Smith  of  the  Boston  Globe. 

•  Walker  Stone  Award  for  Editorial 
Writing  to  Michael  Pakenham  of  the 
Philadelphia  Inquirer. 

•  Edward  J.  Meeman  Conservation 
Award  to  Bruce  Ingersoll  of  the  Chicago 
Snn-Tiines. 

The  winning  E.  W.  Scripps  entry  in¬ 
volved  the  courageous  stand  taken  by 
the  Sun  Enterprise  Newspapers  and  pub¬ 
lisher  Frank  Parchman  in  the  face  of 
powerful  opposition  against  secret  meet¬ 
ings  by  the  Monmouth  City  Council.  The 
action  stemmed  a  serious  challenge  to 
the  public's  right  to  know  in  Oregon  and 
that  state’s  Open  Meeting  Law. 

The  Sun  Enterprise  Newspapers  pub¬ 
lishes  the  Independenee  Enterprise  and 
the  Monmonth  Polk  San.  The  papers  are 
the  same  except  for  the  mastheads  and 
have  a  combined  circulation  of  approxi¬ 
mately  3,000. 

Scripps  judges  were  Roderick  W.  Bea¬ 
ton,  president.  United  Press  Interna¬ 
tional;  Keith  Fuller,  president  and  gen¬ 
eral  manager.  The  Associated  Press;  Joe 
D.  Smith,  publisher,  Alexandria  (La.) 
Daily  Town  Talk,  and  president,  Ameri¬ 
can  Newspaper  Publishers  Association; 
and  Eugene  C.  Patterson,  editor  and  pub¬ 
lisher,  St.  Petershnrf’  Times,  and  presi¬ 
dent,  American  Society  of  Newspaper 
Editors. 

The  Judges  also  cited  for  special  men¬ 
tion,  the  Bethlehem  (Pa.)  Globe-Times, 
and  the  Daily  Oklahoman  and  Oklahoma 
City  Times  of  Oklahoma  City. 

The  Scripps  Award  is  named  for  the 
founder  of  the  Scripps-Howard  News¬ 
papers  and  of  United  Press,  now  United 
Press  International. 

The  Philadelphia  inquirer  entry,  which 
won  the  Howard  Public  Service  Award 
and  $2,500,  was  a  series  of  articles  by 
Jonathan  Neumann,  Jan  Schaffer  and 
William  K.  Marimow,  which  exposed  the 
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interrogation  methods  used  by  local 
homicide  detectives. 

A  second  place  award  of  $L()(K)  went 
to  Stamford  (Conn.)  Advocate  for  a 
series  of  investigative  reports  on  corrup¬ 
tion  in  local  government,  while  special 
mention  was  given  to  Jackson  (Miss.) 
Clarion-Ledt>er,  Newsday:  and  Boston 
Globe. 

The  Howard  Award  for  public  service 
broadcasting  was  presented  to  KOY 
radio  for  its  airing  of  "The  l.R.E.  Re¬ 
ports,"  a  copyrighted  series  on  crime  in 
Arizona  that  was  released  in  the  wake  of 
the  Don  Bolles'  murder,  and  which  KOY 
supplemented  with  a  documentary  of  its 
own. 

Second  prizes  of  $1,000  each  went  to 
WBBM-tv.  Chicago,  for  its  program, 
"Slum  Landlords."  and  to  KNX/fm 
radio,  Los  Angeles,  for  the  program, 
"Rape  is  a  Four  Letter  Word.” 

The  Pyle  Award  for  human  interest  re¬ 
porting.  $1,000  and  a  bronze  plaque  won 
by  Smith,  was  for  a  series  of  warm  arti¬ 
cles  which  depicted  the  current  status  of 
the  residents  of  a  tiny  Vermont  town, 
who,  for  a  decade  in  the  1940s,  stood 
center  stage  in  American  life  as  amateur 
models  for  Norman  Rockwell’s  famous 
Saturday  Evening  Post  covers. 

A  second  prize  of  $5(K)  went  to  Bert 
Lindler,  Great  Falls  (Mont.)  Tribune,  for 
his  colorful  stories  about  the  mountain 
and  mining  people  of  Montana. 

Recipient  of  the  Stone  Award  and 
$1,000  was  Pakenham.  who,  the  judges 
said,  "on  the  sensitive  issue  of  police 
brutality,  defended  civil  liberties  with 
pungency,  yet  with  maturity  and 


documentation,  which  fended  off  public 
hysteria.  Especially  impressive  was  the 
prescience  offered  by  the  editorials  on 
the  damaging  effect  of  national  politics 
on  the  criminal  justice  system  in 
Philadelphia  vis-a-vis  the  (David) 
Marston  affair." 

Edwin  Yoder  Jr.,  of  the  Washington 
Star,  won  second  place  and  $500  for 
editorials  that  gave  a  fresh  perspective  to 
national  affairs. 

In  the  Meeman  Awards,  Ingersoll  won 
the  grand  prize  of  $2500  for  outstanding 
investigative  reporting  that  alerted  the 
public  to  the  dangers  of  a  poorly  man¬ 
aged  regional  and  national  program  for 
dealing  with  what  the  writer  described  as 
"nuclear  crud.” 

Two  first  prizes  of  $2,000  went  to 
Kathy  Warbelow,  Ellen  Grzech  and 
Robert  Calverley,  Detroit  Free  Press 
(newspapers  above  100,000  circulation) 
for  their  series  on  a  public  health  scandal 
that  stemmed  from  the  feeding  of  a  lethal 
pesticide  to  dairy  cattle,  and  to  Jim  De- 
tjen,  Poughkeepsie  (N.Y.)  Journal 
(newspapers  under  100.000  circulation) 
for  his  ability  to  "synthesize  a  vast 
number  of  facts  concerning  water 
management.” 

Second  prizes  of  $1(X)0  went  to  Cor¬ 
nelia  Carrier,  the  New  Orleans  Times- 
Picaynne,  for  providing  a  clearer  public 
understanding  of  environmental  and 
ecological  problems,  and  Betty  Price, 
Fort  Meyers  (Fla.)  News-Press,  for  inci¬ 
sive  editorials  and  stories,  with  particu¬ 
lar  emphasis  on  land  use  management 
failures. 

(Continued  on  pane  44) 
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Annual  stockholders  meeting 


Knight-Ridder  eyes  more  acquisitions 


Knight-Ridder  Newspapers  Inc.  has 
embarked  on  an  expansion  and  diversifi¬ 
cation  program  with  the  acquisition  of 
Poole  Broadcasting  Company’s  4  televi¬ 
sion  stations  for  approximately  $70  mil¬ 
lion. 

K-R  chairman  Lee  Hills  reported  to 
the  annual  meeting  of  shareholders  in 
Miami  April  18  that  the  Federal  Com¬ 
munications  Commission  had  approved 
the  transfer  of  licenses  from  Poole  to 
Knight-Ridder  in  Flint.  Mich..  Provi¬ 
dence.  R.l.  and  Albany.  N.Y..  with  a 
satellite  in  Massachusetts. 

John  D.  Poole,  a  former  executive  in 
Capital  Cities  Broadcasting  Co.  and 
Storer  Broadcasting  Co.,  was  elected  to 
the  K-R  board  of  directors  filling  a  vac¬ 
ancy  caused  by  the  retirement  of  C. 
Blake  McDowell  of  Akron,  a  longtime 
associate  of  John  S.  Knight. 

Two  women  shareholders  expressed 
disappointment  that  a  woman  had  not 
been  added  to  the  board  but  Hills  ex¬ 
plained  that  Poole’s  experience  in  broad¬ 
casting  would  enhance  the  quality  of 
K-R.  Albert  J.  Gillen,  former  president 
of  Poole  who  managed  stations  in  .Syra¬ 
cuse,  Birmingham  and  Flint,  was  elected 
president  of  Knight-Ridder  Broadcast¬ 
ing. 

Hills  told  the  100  persons  at  the  meet¬ 
ing  that  Knight-Ridder  was  now  able  to 
go  ahead  with  acquisitions  since  the  ex¬ 
pense  of  merging  Knight  newspapers  and 
Ridder  publications  4  years  ago  had  been 
absorbed.  He  said  the  company  was  in¬ 
terested  in  buying  newspapers  in  the 
range  of  20,000  to  250,000  but  they  must 
be  in  growing  markets.  K-R  turned  away 
from  some  offerings  recently,  he  said, 
either  because  there  was  little  or  no 
growth  potential  or  the  price  was  exces¬ 
sive. 

At  the  time  of  the  merger  K-R  said  it 
was  withdrawing  from  broadcasting  but 
that  was  a  temporary  thing.  Hills  said,  to 
expedite  the  formation  of  Knight-Ridder 
profitable  stations. 

Bernard  H.  Ridder  Jr.,  K-R  vice- 
chairman.  said  Poole  had  an  operating 
profit  of  $7.6  million  in  1977  on  revenues 
of  $23.3  million.  He  said  the  purchase 
price  was  about  the  average  of  what  tv 
stations  have  been  selling  for  in  the  last 
18  months.  Poole’s  ABC-affiliated  sta¬ 
tions  are  expected  to  make  a  modest  con¬ 
tribution  to  1978  earnings.  Ridder  said. 
Station  profits  were  up  \Wf  in  the  first 
quarter. 

Ridder  also  reported  on  the  progress  in 
construction  of  a  newsprint  mill,  in 
partnership  with  Media  General  and  Cox 
Enterprises,  in  Georgia.  Costs  are  being 
held  firm,  he  said,  but  the  Federal 
Energy  Administration  has  ordered  an 
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oil  system  replaced  with  one  that  uses 
coal.  Also,  Ridder  said,  contingency 
plans  have  been  made  to  convert  the  mill 
from  fiber  and  wastepaper  to  all-fiber  if 
the  price  of  waste  newspapers  continues 
to  rise. 

First  quarter  earnings  of  K-R  news¬ 
papers  rose  from  62C  a  share  a  year  ago 
to  86C  this  year  with  operating  revenues 
up  18.3%.  Net  income  of  $14  million  was 
37%  higher  than  a  year  ago.  Major  gains 
were  made  in  circulation  of  Sunday  edi¬ 
tions. 

Hills  noted  that  10  years  ago  Knight 
and  Ridder  groups  together  had  revenues 
of  $221  million  compared  to  K-R  revenue 
of  $751  million  in  1977.  Prifits  went  up 
from  $16  million  to  $60  million. 

Norman  J.  Christiansen,  vice- 
president,  said  the  City  Group  comprised 
of  the  newspapers  in  smaller  markets, 
earned  21%  on  operating  revenue.  Wil¬ 
liam  A.  Ott.  vicepresident,  reported  that 
the  Metro  Group  accounted  for  80%  of 
K-R’s  revenue.  He  said  an  effort  is  being 
made  to  gain  a  larger  share  of  the  Detroit 
and  Philadelphia  markets. 

Alvah  H.  Chapman.  Jr.,  president. 


Post  Corporation.  Appleton,  Wise., 
earned  $3,105,866  or  $3.48  a  share  in 
1977,  compared  with  $2,087,250  or  $2.38 
per  share  the  previous  year. 

The  newspaper-broadcasting  firm’s 
fourth  quarter  profit  was  $1,139,842 
compared  with  $849,656  a  year  earlier. 

A  spokesman  said  the  49%  increase  in 
earnings  was  caused  principally  by  (1) 
continued  strong  demand  for  advertising 
at  Post’s  newspapers  and  broadcast  sta¬ 
tions,  and  (2)  contribution  to  earnings  by 
operations  acquired  in  1977.  The  latter 
are  station  WOKR-tv  Rochester.  N.Y.; 
the  newspapers  of  the  former  ComCorp, 
Inc.,  in  suburban  Cleveland,  O.,  and 
Lakeland.  Fla.,  and  the  Collinsville  (111.) 
Herald. 

Also  contributing  to  the  increase  in 
profit  was  a  turn-around  at  Post’s  subur¬ 
ban  newspaper  group  at  Dedham,  Mass., 
which  lost  money  in  1976  but  returned  to 
profitability  in  1977. 

The  spokesman  said  Post’s  only  opera¬ 
tion  still  losing  money  is  its  newspaper 
group  in  suburban  Milwaukee.  At  last 
year’s  annual  meeting  management  said 
it  hoped  to  cut  this  loss  in  half  in  1977; 
this  goal  was  not  reached  but  the  loss 
was  reduced  by  23%. 

Post’s  newspaper  and  broadcast  oper¬ 
ations  contributed  almost  equally  to  1977 
profits,  with  broadcast  contributing 
50.1%  and  newspapers  49.2%  and  the 


told  the  stockholders  that  management’s 
greatest  challenge  is  to  curb  the  increas¬ 
ing  costs  of  distribution.  They  have 
superseded  production  expense. 

Chapman  pledged  continued  dedica¬ 
tion  to  excellence  in  journalism  as  evi¬ 
denced  by  the  Philadelphia  linpiirer's 
winning  of  the  Pulitzer  gold  medal  for 
public  service.  This  brought  the  total  of 
Pulitzer  prizes  won  by  K-R  newspapers 
to  20. 

In  his  remarks  Hills  said  K-R  is  deter¬ 
mined  to  have  not  just  "pretty  good’’ 
newspapers  but  the  best. 

Auditors  reported  that  12.772.809 
shares  had  been  cast  for  the  15  manage¬ 
ment  nominees  to  the  board  and  there 
were  2.000  votes  against  the  reappoint¬ 
ment  of  Ernst  &  Ernst  as  the  auditing 
firm. 

Before  the  vote  on  directors  was  an¬ 
nounced,  Hills  said  a  committee  on  the 
composition  of  the  board  welcomed 
suggestion  of  names  of  women  who 
might  qualify  for  service  when  another 
vacancy  occurs  or  changes  are  made. 

Ihe  meeting  ran  for  one  hour  and  45 
minutes. 


remainder  accounted  for  by  a  commer¬ 
cial  printing  firm. 

*  ^ 

Gow  Printing  Company  will  be  merged 
into  a  subsidiary  of  Post  Corporation, 
Appleton,  Wise.,  if  an  agreement 
reached  in  principle  by  officers  of  the  2 
firms  is  approved  by  Gow’s  sharehold¬ 
ers. 

The  agreement  provides  that  Gow’s 
shareholders  will  receive  $1 1  in  cash  per 
share,  after  Gow  is  merged  into  a  new 
Ohio  subsidiary  to  be  formed  by  Post.  At 
this  price  Gow  printing  is  valued  at  ap¬ 
proximately  $3.6  million. 

Neil  R.  Gow,  president  of  Gow  Print¬ 
ing.  said  the  merger  is  subject  to  the 
execution  of  definitive  agreements  and 
approval  of  Gow’s  shareholders  at  a  spe¬ 
cial  meeting  to  be  called  for  that  purpose. 

Gow  is  a  publicly  held  commercial 
printing  company  which  also  publishes 
weekly  newspapers  in  Wadsworth, 
Strongsville  and  Brunswick,  Ohio,  with  a 
total  circulation  of  about  20,000. 

Post  said  it  plans  to  print  its  10  weekly 
Sun  newspapers,  which  serve  the  sub¬ 
urbs  of  Cleveland,  at  Gow’s  Medina 
plant.  Sun  Newspapers’  total  circulation 
is  over  230,000. 

Gow’s  revenues  for  its  fiscal  year 
ended  June  30,  1977,  totaled  $8.6  million. 
Post’s  revenues  for  its  fiscal  year  ended 
Dec.  31,  1977  were  $40.9  million. 
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Post  Corp.  earnings  show  49%  increase 


Publisher  invited  to  speak  at  ANPA  Convention 


Conflict  story  draws  industry  interest 


The  Lewiston  (Idaho)  Tribune  article 
by  Cassandra  Tate  which  examined  po¬ 
tential  conflicts  of  interest  among  mem¬ 
bers  of  the  Tribune's  news  staff  (E&P. 
April  15),  has  stirred  broad  interest 
among  newspapers  around  the  country. 

Tribune  publisher  A.  L.  “Butch”  Al¬ 
ford,  Jr.  has  been  invited  to  speak  at  the 
upcoming  American  Newspaper  Pub¬ 
lishers  Association  convention  in  Atlanta 
and  the  Tribune  has  been  receiving  5  or  6 
letters  a  day  from  other  newspapers 
around  the  country  requesting  copies  of 
the  article. 

“The  reaction  has  just  been  over¬ 
whelming,”  said  Tribune  executive 
editor  Jay  Shelledy.  “Everyone  is  in¬ 
terested  in  seeing  the  story  and  how  we 
approached  it.” 

It  was  Shelledy  who  assigned  the  story 
to  Tate.  He  said  he  got  the  idea  of  assign¬ 
ing  the  conflict  of  interest  story  on  a  local 
level  from  an  article  Los  Angeles  Times 
media  writer  David  Shaw  had  done. 
“Shaw's  article  was  interesting  to  people 
in  the  news  media,  but  not  to  the  general 
public  locally,”  Shelledy  said.  “1  told 
our  publisher  (Alford)  we  should  do 
something  on  the  local  level  and  he  gave 
his  ok." 

Shelledy  said  that  although  Alford 
gave  the  go  ahead  on  the  story,  he  did 
not  require  that  it  be  shown  to  him  for 
clearance.  “I  think  that  this  is  impor¬ 
tant,”  said  Shelledy.  “If  you  are  going  to 
do  a  story  like  this,  it  should  be  a  cold 
shot  in  the  morning.  The  publisher 
should  read  the  story  for  the  first  time  in 
the  paper  like  everyone  else.  Showing  it 
to  the  publisher  before  it  is  printed  will 
tend  to  get  the  story  watered  down.” 

Not  only  did  Alford  give  the  go  ahead 
on  the  story  with  no  strings  attached.  He 
was  also  quite  candid  with  reporter  Tate. 
In  the  article  Alford  told  of  his  civic  in¬ 
volvement  and  the  potential  conflicts 
that  could  result.  Of  all  the  groups  he 
belongs  to,  Alford  said  he  feels  his  in¬ 
volvement  as  president  of  the  Idaho 
Board  of  Education  has  the  most  serious 
potential  for  the  appearance  of  conflict. 

“Many,  hopefully  not  most,  people 
are  going  to  see  a  conflict  there,”  said 
Alford.  “When  my  explanation  of  com¬ 
plete  separation  is  given,  heads  will  nod, 
but  I'm  sure  there  will  be  those  who 
think  it's  a  lot  of  crap.” 

In  her  article  Tate  poses  the  question: 
“Can  a  newspaper  fairly  report  and 
freely  comment  on  the  activities  of  a  pub¬ 
lic  body  headed  by  its  publisher?” 

She  then  quotes  Tribune  managing 
editor  Ladd  Hamilton  as  stating,  “The 
biggest  cross  that  Butch  has  is  the  Board 
of  Education,  but  1  think  we've  worked 
that  out  fairly  well.  He  just  doesn't  see 
anything  anybody's  writing  about  the 
state  board.  Normally,  if  he's  in  office, 
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he  sees  the  edits  before  they  go  on  the 
hook.  Except  those.  He's  never  seen  any 
of  those.” 

There  were  other  potential  conflicts 
pointed  out  in  the  article  involving 
Tribune  staff  members.  It  was  pointed 
out,  however,  that  with  a  small  staff  cov¬ 
ering  a  relatively  small  community,  it 
was  almost  impossible  for  some  potential 
conflicts  not  to  arise. 

Alford  said  he  condoned  “responsible 
participation.”  with  the  journalist  dis¬ 
qualifying  himself  from  covering  subjects 
in  which  he  has  a  direct  personal  or  fi¬ 
nancial  interest. 

“I  feel  uneasy  that  there  is  potential 
conflict  of  interest  with  myself  and  sev¬ 
eral  other  people  at  the  Tribune,”  said 
Alford  in  the  article.  “But  1  think  re¬ 
sponsible  participation — as  opposed  to 
absolutely  no  participation  in  civic 
affairs — is  in  the  best  interests  of  both 
the  community,  the  Tribune  and  the  in¬ 
dividual.” 

Alford  went  so  far  in  the  article  as 
offering  to  show  copies  of  his  complete 
income  tax  return  to  anyone  requesting 
them. 
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“We  simply  laid  out  all  the  potential 
conflicts  to  let  the  readers  know  we  are 
aware  of  them  and  to  let  them  know  how 
we  are  policing  it,”  Shelledy  said.  “They 
can  draw  their  own  conclusions.” 

Shelledy  said  there  has  been  talk 
around  the  industry  that  the  Tribune  is 
the  first  paper  to  take  such  a  close  look  at 
its  own  house.  “1  really  can't  believe  we 
are  the  first,”  he  said,  and  “I'm  really 
surprised  it  has  gotten  this  much  atten¬ 
tion.  This  has  caused  as  much  interest 
among  the  media  as  the  threat  of  me 
being  jailed. 

Shelledy  wrote  an  article  charging  a 
state  narcotics  agent  with  misconduct 
during  a  narcotics  arrest.  His  article 
cited  an  unnamed  “police  expert”  as  one 
of  the  sources  of  information  for  the 
charge.  Shelledy  refused  to  reveal  the 
identity  of  his  source  and  was  sentenced 
to  30  days  in  jail  for  contempt  of  court. 

The  sentence  was  upheld  by  the  Idaho 
Supreme  Court  and  the  U.S.  Supreme 
Court  declined  to  review  the  case.  Shel¬ 
ledy  has  not  yet  spent  any  time  in  jail, 
however. 


EDITOR'S  PRIVILEGE — John  D.  Rasmussen  has  a  special  parking  spot  re¬ 
served  tor  him  in  Jersey  Shore,  Pa.  where  he  is  correspondent  for  the  Lock  Haven 
(Pa.)  Express.  The  sign,  which  is  wedged  between  signs  that  allow  2  free 
parking  spaces  for  a  doctors  office  and  a  paid  space  for  taxpayers,  has  been  in 
place  for  10  years.  It  was  authorized  by  an  act  of  the  town's  council  after 
Rasmussen,  who  was  then  editor  of  the  Jersey  Shore  (Pa.)  Evening  News,  got 
several  parking  tickets.  The  sign  still  bears  the  name  of  the  Evening  News,  that 
the  Lock  Haven  Express  acquired  about  1970. 

Rasmussen  told  E&P  that  the  free  parking  space  was  offered  to  him  with  "no 
strings  attached"  to  give  him  "quick  access"  to  his  car  in  the  event  of  an 
emergency.  His  office  is  located  down  the  street.  As  a  matter  of  policy,  he  said 
he  has  never  complained  if  somebody  parks  in  his  space.  He  said  no  parking 
tickets  have  been  given  to  unauthorized  vehicles  for  parking  in  his  space. 


Jim  Ottaway 
retires  as 
API  chairman 

Howard  H  (Tim)  Hays,  editor  and  co¬ 
publisher,  Riverside  (Calif.)  Press  and 
Enterprise,  (April  13)  was  elected  chair¬ 
man  of  the  board  of  the  American  Press 
Institute,  effective  July  I,  1978. 

Hays  will  succeed  James  H.  Ottaway 
(Ottaway  Newspapers.  Inc.)  who  had 
asked  to  be  relieved  of  the  chairmanship 
after  serving  since  1968.  In  this  connec¬ 
tion,  Ottaway — described  as  the  API 
chairman  who  has  done  most  for  the 
journalism  education  organization — was 
honored  at  a  dinner  the  evening  of  the 
day  of  the  annual  meeting. 

His  future  successor  presented  Otta¬ 
way  with  a  scroll  of  appreciation  to  hang 
on  the  wall  of  his  office  and  was  shown  a 
rubbing  of  the  plaque  that  will  be  hung 
inside  the  entrance  of  the  API  building  at 
Reston. 

With  a  light  touch  the  order  of  the 
evening,  Malcolm  F.  Mallette,  current 
API  Director,  told  how — when  Ottaway 
was  heading  the  first  shock  troops  who 
set  out  to  raise  money  for  the  new  API 
home  at  Reston — he  was  greeted  warmly 
in  Worcester,  Mass,  by  publisher 
Richard  C.  Steele  (Telef’iam  and 
Gazette)  with  the  words,  “You're 
pickpockets;  have  a  seat.'* 

Turner  Catledge,  former  managing 
editor  of  the  New  York  Times,  appeared 
as  “the  sage  of  American  journalism”  to 
recount  a  "march  to  the  sea”  with  Otta¬ 
way,  beginning  in  Tuscaloosa.  Ala.  as 
they  set  about  raising  funds  for  the  API. 
“1  told  them  they  were  crazy  if  they 
thought  they'd  ever  raise  enough  money 
for  the  building — but.  under  Jim  Otta¬ 
way,  they  did  it.” 

The  amusement  feature  of  the  evening 
was  a  slide  show  narrated  by  J. 
Montgomery  Curtis  (Knight-Ridder 
Newspapers).  With  41  slides  telling  the 
story  of  Ottaway' s  life  from  babyhood 
on,  Curtis  climaxed  tributes  that  had  in¬ 
cluded  best  wishes  from  leaders  of  both 
the  Associated  Press  and  United  Press 
International  and  leading  editors  and 
publishers  from  all  other  the  United 
States,  including  Eugene  C.  Patterson 
(St.  Petersharfi  Times)  the  retiring  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors,  which  had  just  ended  its 
convention  in  Washington  the  day  be¬ 
fore. 

Master  of  ceremonies  Barry  Bingham 
(Conrier-Jonrnal  and  Louisville  Times) 
read  messages  of  congratulation  received 
from  the  Harte-Hanks  Newspapers  and 
the  Copley  Newspapers.  Attending  the 
dinner  were  heads  of  other  newspaper 
groups  including  Allen  H.  Neuharth 
(Gannett  Co.)  and  Robert  C.  Chandler 
(Chandler  Newspapers). 


Ottaway  was  even  told  that  what  was 
once  said  about  Gen.  George  Catlett 
Marshall,  that  “if  there  hadn't  been  one. 
he'd  have  had  to  be  invented”  applied 
equally  to  him. 

When  Ottaway  was  finally  given  a 
chance  to  respond,  he  could  only  begin 
by  saying  "Am  I  alive  or  dead?” 

Ottaway  remains  a  member  of  the  API 
board  and  of  its  executive  committee. 

Other  API  officers  elected  at  the  an¬ 
nual  meeting  included:  Vice  chairman:  J. 


By  1.  William  Hill 

The  ups-and-downs  of  government 
leaders  in  dealing  with  the  press,  and  the 
problems  of  making  a  newspaper  suc¬ 
cessful  took  up  the  last  day  (April  12)  of 
the  Washington  convention  of  the 
American  Society  of  Newspaper 
Editors. 

It  began  with  the  deposed  director  of 
the  Office  of  Management  and  Budget.  T. 
Bertram  Lance,  declaring  that  “The 
power  of  the  press  to  destroy  is  unques¬ 
tionable”  and  saying  “The  press  has  an 
obligation  to  present  the  facts,  to  present 
them  with  precision,  without  distortion, 
and  in  perspective.” 

Charging  that  there  has  been  a  change 
in  the  standards  governing  publication  of 
allegation,  rumor  and  gossip,  so  that 
“journalism  is  getting  more  and  more 
like  the  red  queen's  jurisprudence.  First 
the  judgment  and  then — maybe  then — 
the  evidence.” 

Lance  went  on  to  say,  "Truth  in  jour¬ 
nalism  is  not  just  an  intellectual  exercise. 
It  is  a  constitutional  obligation.  It  is  the 
quid  pro  quo  for  the  First  Amendment 
protection  of  our  free  press.”  In  the  ab¬ 
sence  of  self-discipline  and  internal  re¬ 
form,  he  said,  “other  groups  may  find  it 
necessary  to  step  in  and  subject  the  press 
to  the  same  rigorous  standards  of  ethics 
and  truthfulness  that  the  press  applies  to 
the  rest  of  us.” 

In  a  more  light-hearted  vein,  assistant 
to  the  president.  Hamilton  Jordan,  White 
House  press  scretary  Jody  Powell  and 
Midge  Costanza,  assistant  to  the  presi¬ 
dent  for  public  liaison,  answered  ques¬ 
tions  from  a  panel  about  their  adventures 
with  the  media. 

The  day's  luncheon  speaker.  Attorney 
General  Griffin  B.  Bell,  declared  that  “it 
seems  to  me  that  we  are  measured  by  a 
media  plumb  line  as  we  attempt  to  serve 
the  American  people.” 

He  went  on:  “As  a  federal  appeals 
judge  for  about  15  years,  1  had  only  oc¬ 
casional  contact  with  the  media.  1  was 
rarely  interviewed;  1  was  never  interro¬ 
gated." 


Montgomery  Curtis;  and  William  O. 
Taylor  (flo.vton  Globe),  treasurer:  Rollan 
D.  Melton  (Gannett  Co.  Reno,  Nev.)  and 
secretary:  Malcolm  F.  Mallette. 

Hays  began  his  newspaper  career  in 
1945  as  a  reporter  for  the  San  Bernardino 
(Calif.)  Sun,  after  having  served  as  a 
special  agent  for  the  Federal  Bureau  of 
Investigation  from  1942  to  1945.  He  be¬ 
came  assistant  editor  at  Riverside  in 
1946,  and  editor  in  1949.  In  1974,  he  was 
A,SNE  president. 


Then  he  told  how  he  came  to  Washing¬ 
ton.  “My  media  baptism  was  not 
gradual:  in  the  “Born  Again”  contest,  it 
was  “total  immersion.”  I  became  an 
immediate  ‘media  event'  upon  being  des¬ 
ignated  Attorney  General.  1  found  my¬ 
self  utterly  without  privacy — to  say  noth¬ 
ing  of  private  clubs  .  .  .  The  press,  to¬ 
gether  with  the  Congress  and  public 
opinion,  make  up  our  society's  system  of 
official  accountability.” 

During  an  afternoon  program,  three 
top  management  newsmen  talked  of  their 
newspapers'  difficulties. 

James  F.  Hoge,  Jr.  (Cliieaf’o  Sun- 
Times)  told  of  all  the  efforts  made  to  save 
the  Chieufto  Daily  News  before  it  finally 
closed. 

Douglas  Bailey  spoke  optimistically  of 
his  tabloid  newspaper,  the  Philadelphia 
Journal,  which  began  publication  last 
December,  giving  half  its  news  content 
to  sports,  mostly  professional  sports. 
“That's  what  sells  newspapers,”  he 
said. 

The  last  speaker  was  Publisher  Joe  L. 
Allbritton  who  described  at  great  length 
his  troubles  of  the  last  four  years  in  try¬ 
ing  to  save  the  Washin^’ton  Star.  In  so 
doing,  he  revealed  that  “The  Ear,”  the 
Star's  highly  successful  gossip  column 
was  originated  by  his  wife.  He  also  re¬ 
vealed  how  he  was  able  to  keep  secret 
the  sale  of  the  Star  to  Time  Inc. 

“1  didn't  want  the  Washington  Post  to 
get  the  story,”  he  said,  “so  1  took  manag¬ 
ing  editor  Sid  Epstein  and  George  Bev¬ 
eridge  out  to  my  house  the  night  before 
we  were  planning  to  reveal  the  sale  in  the 
Star.  There,  at  2  a.m.,  I  had  them  pre¬ 
pare  the  story  to  be  printed  in  the  Star, 
too  late  for  the  morning  paper  to  get  it. 
One  of  them  wanted  to  call  his  wife  and 
tell  her  the  news  but  I  wouldn't  allow  it. 
That  would  have  been  the  way  we'd  have 
lost  the  story.” 

The  closing  feature  of  the  convention's 
business  sessions  was  a  presentation  by 
J.  Montgomery  Curtis  (Knight-Ridder 
Newspapers)  on  the  19  components  of 
newspaper  success. 
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Florida  weekly 
sued  for  $600,000 

By  Michael  M.  Murphy 

The  publisher  and  the  editor  of  the 
weekly  Lake  Worth  (Fla.)  Herald  are 
being  sued  for  $6(K),0(K)  in  a  libel  action 
brought  against  them  by  Medic-Home 
Enterprises,  Inc.,  a  New  York-based 
nursing  home  firm  once  headed  by  Ber¬ 
nard  Bergman,  who  is  now  serving  a 
I -year  sentence  for  conviction  on  bribery 
charges. 

Herald  Publisher  Karl  J.  Easton,  Jr., 
and  editor  Len  Tagg  are  being  sued  for  a 
series  of  articles  carried  in  the  May  12, 
1977,  edition  of  the  paper  which  showed 
that  the  Vernon  Corp.,  a  building  and 
development  company  then  petitioning 
the  Lake  Worth  city  commission  for  re¬ 
zoning  so  they  could  build  over  300  new 
townhouses  in  the  city,  was  a  subsidiary 
of  Medic-Home  Enterprises,  the  firm 
once  controlled  by  Bergman. 

Tagg's  lead  article  was  headlined 
“Vernon  Corp.  linked  to  notorious  N.Y. 
nursing  home  firm,”  and  was  followed 
by  an  editorial  entitled  “Stop  Vernon 
Corporation,”  which  detailed  Bergman’s 
prison  record,  and  his  alleged  continued 
involvement  in  Medic-Home  Enterprises 
as  a  “substantial  stockholder.”  The 
editorial  also  stated  that  a  majority  of 
Lake  Worth  residents  living  in  the  area 


Typographers  denied 
unemployment  pay 

The  Pennsylvania  Unemployment 
Compensation  Board  of  Review  has  dis¬ 
missed  without  further  review  the  appe¬ 
als  of  183  members  of  the  Philadelphia 
Typographical  Union,  Local  2,  who 
sought  a  reversal  of  earlier  referee  deci¬ 
sions  holding  that  they  were  ineligible  for 
Jobless  pay  benefits  when  they  refused  to 
cross  picket  lines  during  a  Newspaper 
Guild  work  stoppage  at  Philadelphia 
Newspapers,  Inc.,  Feb.  8  to  Mar.  2, 
1977. 

The  appeal  board  said  the  referee  ruled 
properly  that  by  refusing  to  cross  peace¬ 
ful  picket  lines  the  workers  were  par¬ 
ticipating  in  the  labor  dispute  and  could 
not  collect  unemployment  compensa¬ 
tion.  The  referee  also  pointed  out  that 
the  claimants  received  benefits  from 
their  union  during  the  period  involved. 
The  board  said  further  review  of  the 
claims  would  serve  no  useful  purpose. 

Philadelphia  Newspapers,  Inc.,  pub¬ 
lishes  the  Inquirer  (a.m.)  and  the  Daily 
News  (p.m.). 

The  UC  appeal  agency  recently  took  a 
similar  stand  on  the  claims  of  truck  driv¬ 
ers  who  also  refused  to  cross  the  picket 
lines  during  the  Guild  dispute. 
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under  consideration  for  re-zoning  were 
opposed  to  the  construction  plan. 

Most  of  the  information  in  the  May  12. 
1977,  Herald  about  Bergman  and 
Medic-Home  Enterprises  was  based  on. 
or  entirely  reprinted  from,  articles  which 
originally  appeared  in  the  New  York 
Times  during  1975  and  1976. 

As  a  result  of  the  Herald  articles,  Ver¬ 
non  Corp.'s  construction  plans  for  the 
townhouses  have  been  halted  until  a 
judge  rules  on  the  validity  of  a  city  refer¬ 
endum  on  the  re-zoning  matter. 

Medic-Home  Enterprises  vice- 
president  Samuel  Oberfest  said  the 
Herald  articles  in  question  promoted 
“guilt  by  association,  and  made  us  look 
like  a  gang  of  Mafia  chieftains  descend¬ 
ing  on  poor  l.ake  Worth.” 

Tagg  defended  his  stories  as  an  exer¬ 
cise  in  “journalistic  responsibility,” 
supplying  Lake  Worth  residents  “with 
an  answer  to  the  important  question 
‘Who  is  Vernon  Corp?'  “ 

Publisher  Easton  stated  that  the  Lake 
Worth  Herald  has  been  published  con¬ 
tinuously  since  1912.  but  that  the 
S6()().()(X)  suit,  if  successful,  "would  put 
us  out  of  business."  A  trial  has  been  set 
for  late  in  June. 


A  $6.5  million  building  and  renovation 
project  has  been  announced  by  Lakeland 
(Fla.)  Ledger.  Go  ahead  on  the  plant  ex¬ 
pansion  was  given  at  the  board  of  direc¬ 
tors  meeting  of  the  Ledger's  parent  New 
York  Times  Company  March  29. 

The  newspaper  will  extend  its  current 
building  to  house  a  new  offset  press  and 
will  add  a  second  floor  onto  its  current 
building  to  expand  its  office  space. 

“The  building  project  will  offer  Polk 
County  an  improved  final  newspaper 
product  and  will  provide  Ledger 
employees  with  much  better  working 
facilities,"  according  to  Ledger  pub¬ 
lisher  Elven  Grubbs. 

The  Ledger  considered  building  a  new 
plant  south  of  Lakeland,  but  rejected  the 
idea  in  favor  of  maintaining  its 
downtown  location,  said  John  R.  Harri¬ 
son,  president  of  the  Ledger  and  the 
New  York  Times  Affiliated  Newspaper 
Group. 


6  agencies  invited 
to  bid  for  account 

The  Jos.  Schlitz  Brewing  Co.  said  it 
will  continue  with  its  advertising  agency 
review  and  has  invited  6  agencies  to 
compete  for  the  .Schlitz  brand  advertising 
account.  The  list  includes; 

Cunningham  &  Walsh,  the  agency  of 
record  for  Old  Milwaukee  and  Schlitz 
Light  Beer;  Ted  Bates  &  Co.,  Inc.;  Bat¬ 
ten,  Barton,  Durstine  &  Osborn  Interna¬ 
tional;  Gardner  Advertising  Agency, 
Inc.;  Benton  &  Bowles;  and  J.  Walter 
Thompson. 

Leo  Burnett  U.S.A..  which  handles 
the  Schlitz  brand  account  and  Schlitz 
Malt  Liquor  plus  new  product  assign¬ 
ments.  has  declined  to  participate  in  the 
Schlitz  competition,  and  has  chosen  to 
resign  the  rest  of  its  Schlitz  business.  It 
will,  however,  remain  as  the  agency  of 
record  until  a  new  agency  has  been 
named. 

Each  of  the  agencies  will  be  invited  to 
Milwaukee  to  attend  a  corporate  briefing 
and  receive  a  creative  assignment.  At 
this  time  no  specific  deadline  has  been 
announced  for  a  final  decision. 


The  new  offset  press  will  give  readers 
a  better  printed  product,  Harrison  said. 
Picture  quality  will  improve  significantly 
and  color  production  will  be  superior,” 
he  said.  The  l.edger  has  purchased  five 
Goss  Metro  Press  units  for  $2.8  million. 

Ellis  Construction  of  Tampa  submitted 
a  low  bid  of  $2.()()0,()63  to  build  the  press 
building  and  construct  the  additional  of¬ 
fice  space.  Ellis  Construction  will  use 
four  local  sub-contractors. 

The  Ledger  now  has  24.()0()  square  feet 
of  work  space.  When  the  building  project 
is  complete  there  will  j?e  51,4(K)  square 
feet  of  space.  The  new  press  room  and 
mail  room  will  free  cuirent  facilities  for 
additional  warehouse  space. 

The  editorial  department  and  the  New 
York  Times  Affiliated  Newspaper  Group 
offices  will  occupy  the  second  lloor  of 
the  new  building.  The  advertising  and  cir¬ 
culation  departments  will  occupy  the  en¬ 
tire  first  floor. 


$6.5  million  plant  expansion 
approved  for  Florida  paper 
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Guild  upheld 
by  NLRB  judge 
in  two  cases 

In  withholding  salary  lists,  with 
names,  that  had  been  asked  for  by  the 
Newspaper  Guild  during  contract 
negotiations,  the  Washington  Post  was 
guilty  of  unfair  labor  practices  according 
to  Administrative  Law  Judge  Robert 
Cohn,  acting  for  the  National  Labor  Re¬ 
lations  Board. 

Cohn  also  ruled  that  the  Post  also  vio¬ 
lated  the  National  Labor  Relations  Act  by 
organizing  an  experimental  10-man  ad¬ 
vertising  sales  force  to  be  paid  on  com¬ 
mission  without  bargaining  with  the 
Guild. 

The  law  judge’s  hearing  established 
that  the  Guild  sought  full  salary  informa¬ 
tion  for  the  employes  it  represented  Oc¬ 
tober  11,  1976,  as  the  union  began 
negotiations  toward  a  new  contract, 
negotiations  that  are  still  going  on.  When 
management  supplied  salary  lists  by  job 
classification  rather  than  by  name,  the 
Guild  insisted  on  the  latter. 

The  Post  refused,  maintaining  the 
Guild  had  never  before  asked  for  such 
detail  and  saying  that,  on  one  occasion 
when  the  union  did  obtain  such  informa¬ 
tion,  it  was  published  in  a  document  enti¬ 
tled  “The  Price  of  Scabbing,”  which  was 
printed  during  a  Post  Guild  strike  in 
1975. 

Cohn  ruled  that  the  Guild  had  a  right  to 
the  information  it  sought  and  directed  the 
Post  to  turn  over  all  salary  information 
on  some  1200  editorial  and  commercial 
employes  to  the  Guild,  which  is  their  es¬ 
tablished  bargaining  agent. 

In  the  case  of  the  commission  ad 
salesmen,  the  Post  defended  its  practice 
by  saying  that  salesmen  covered  by  the 
Guild  were  too  busy  with  existing  ac¬ 
counts  to  seek  desired  new  business  and 
a  staff  working  on  commission  had  been 
decided  on  as  an  experiment. 

Cohn  ruled,  however,  that — as  the 
recognized  bargaining  agent  for  advertis¬ 
ing  employes — the  Guild  had  to  be  bar¬ 
gained  with  on  the  matter  and  ordered 
the  Post  to  cancel  agreements  it  has 
made  with  commissioned  salesmen  in  the 
past  two  years. 

In  another  NLRB  case.  Administra¬ 
tive  Law  Judge  Thomas  A.  Ricci  held 
that  the  Sun,  in  Texas  City,  Texas,  vio¬ 
lated  the  labor  relations  acts  by  discharg¬ 
ing  3  women  printers  for  their  part  in  or¬ 
ganizing  a  unit  of  Houston  Typographical 
Union  No.  87  in  the  newspaper’s  com¬ 
posing  room. 

Besides  the  discharge,  Ricci  ruled  the 
newspaper  guilty  of  unfair  labor  prac¬ 
tices  in  questioning  employes  about  their 
union  activities  and  the  union  activities 
of  other  employes,  by  threatening  to  dis¬ 
charge  employes  because  of  union  activ¬ 


ity,  by  denying  vacation  privileges  to 
employes  in  retaliation  for-union  ac¬ 
tivities,  and  by  threatening  to  discharge 
employes  for  communicating  with  union 
agents  in  preparation  for  NLRB  hear¬ 
ings. 

Ricci  directed  that  the  illegal  activities 
be  stopped  and  that  the  three  women 
discharged  be  reinstated  with  back  pay. 

Rumrill-Hoyt  and 
Compton  to  merge 

Milt  Gossett,  president  and  chief 
executive  officer  of  Compton  Advertis¬ 
ing,  Inc.,  along  with  Donald  Miller, 
chairman,  and  Gene  Novak,  president 
and  chief  executive  officer  of  Rumrill- 
Hoyt,  Inc.,  announced  the  proposed 
merger  of  the  two  agencies. 

Rumrill-Hoyt,  with  offices  in  Roches¬ 
ter,  N.Y.  and  New  York  City,  will  re¬ 
main  a  separate  advertising  agency  with 
its  own  board  of  directors  and  staff. 

With  the  proposed  merger,  Don  Mil¬ 
ler,  Gene  Novak  and  John  F.  Hogan, 
executive  vicepresident  of  Rumrill-Hoyt, 
will  assume  the  title  of  senior  vicepresi¬ 
dents  of  Compton  Advertising.  Miller 
and  Novak  will  become  Rumrill-Hoyt’s 
representatives  on  Compton’s  board  of 
directors. 

Combined  billings  of  both  agencies 
domestically  will  be  approximately  $178 
million. 


Merritt  rejoins 
Washington  Star 

William  G.  Merritt,  who  served  14 
years  as  Washington  (D.C.)  Star  circula¬ 
tion  director  until  he  retired  in  October, 
1976  to  become  an  independent  news¬ 
paper  consultant,  has  returned  to  the  Star 
in  his  old  capacity,  publisher  Joe  L. 
Allbritton  said  last  week. 

Merritt,  who  came  to  the  Star  originally 
after  21  years  with  the  Los  Angeles 
Examiner,  led  the  Star  to  the  greatest 
circulation  gains  of  any  newspaper  in  the 
nation  in  1976,  Star  officials  pointed  out. 

He  is  a  past  president  of  the  Interstate 
Circulation  Managers  Association  and 
was  on  the  board  of  the  International 
Circulation  Managers  Association. 

R.J.  Reynolds 
names  pr  man 

Michael  Bishop  has  joined  R.J. 
Reynolds  Industries,  Inc.  as  manager  of 
corporate  public  relations. 

Bishop  is  responsible  for  all  public  re¬ 
lations  and  internal  communications  for 
the  parent  company.  He  is  a  former  pro¬ 
fessor  of  journalism  at  the  University  of 
North  Carolina,  Chapel  Hill  and  a  former 
reporter  for  the  Honolulu  Advertiser. 

R.J.  Reynolds  Industries  is  the  parent 
company  of  R.J.  Reynolds  Tobacco  Co., 
a  large  newspaper  advertiser. 


Students  design  ads 
for  kid’s  tabloid 

The  Ketchikan  (Alaska)  Daily  News 
has  joined  the  list  of  papers  publishing  a 
newspaper  just  for  kids. 

The  tabloid  kid’s  newspaper.  The 
Ketchikan  Daily  News  Junior,  is  inserted 
inside  the  regular  newspaper  every  other 
Friday. 

The  children’s  publication  was  started 
by  Yvette  Wixson,  education  editor  for 
the  5,000  circulation  Alaskan  daily.  After 
several  conferences  with  school  adminis¬ 


trators,  Wixson  designed  the  newspaper 
to  entertain  and  teach  children  how  to 
use  a  newspaper. 

To  help  finance  the  project,  students 
from  the  town’s  four  grade  schools  are 
designing  advertising.  The  ads  are  hand 
drawn  and  lettered  by  the  students.  The 
Daily  News  advertising  staff  sells  the  ads 
to  area  merchants. 

Daily  News  Advertising  Manager  John 
Manly  stated,  “The  ads  are  so  cute  that  a 
businessperson  has  a  tough  time  saying 
no.”  New  projects  for  the  kid’s  news¬ 
paper  include:  kid’s  classified  ads  for  \g 
per  word. _ 
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Here’s  something  good  that  breaks. 

One  of  the  most  encouraging  areas  in  the  s^nd  money  on  highway  improvements  to  make 

field  of  highway  construction  hasl^en  the  recent  highways  safer  than  on  increase's  in  medical  costs  or 

emphasis  on  safety.  funeral  expenses? 

From  shoulder  widening  to  skid  grooving  to  For  the  story  from  the  Department  of 

better  median  barriers  to  the  aluminum  breakaway  Transportation,  just  write  The  Travelers  Office  of 
lighting  poles  shown  above,  highway  engineers  are  Consumer  Information,  One  Tower  Square, 
building  with  safety  in  mind.  Hartford,  Connecticut  06115.  Or  dial,  toll-free, 

Tne  before  and  after  statistics,  in  fact,  arc  so  weekdays  from  9  to  5  Eastern  Time,  800-243-0191. 

encouraging  that  the  additional  costs  appear  almost  In  Connecticut,  call  collect,  277-6565. 

negligible.  To  cite  just  one  example:  On  interstate 
highways,  527  standard  signs  and  lighting  poles 
were  replaced  with  aluminum  breakaway  pole's. 

Where  there  was  a  total  of  41  injuries  before,  now 
it  was  down  to  23.  Where  2  people  had  been 
killed,  none  were  killed. 

Federal  funds  are  available  to  every  state.  THE  TRAVELERS 

What’s  necessary  is  a  local  interc'st.  Isn’t  it  better  to  Raising  our  voice,  not  just  our  rates. 

The  Travelers  Insurance  Company,  The  Travelers  Indemnity  Company,  and  Affiliated  Companies,  Hartford,  Conn.  06115 


Advertisers  lick  marketing 
problems  with  newspaper  ads 


Successful  advertisers  are  using  news¬ 
paper  ads  to  solve  marketing  problems 
and  are  doing  it  in  imaginative  and  in¬ 
teresting  ways,  according  to  Hank  Si¬ 
mons.  vicepresident  and  creative  direc¬ 
tor  of  the  Newspaper  Advertising 
Bureau.  Inc. 

Simons  spoke  to  several  hundred  ad¬ 
vertising  and  marketing  executives  from 
the  Detroit  area  at  the  Michigan  Inn  on 
April  19.  He  presented  a  review  of  news¬ 
paper  advertising  creativity  that  focused 
on  problem  solving  ads  and  campaigns. 

Examples  covered  such  diverse  situa¬ 
tions  as  the  Philip  Morris.  Inc.  introduc¬ 
tion  of  its  "Merit"  brand  of  cigarettes;  a 
fund  raising  drive  by  the  New  York 
Philharmonic  orchestra;  an  answer  to 
fast  food  chain  competition  by  Publix 
Supermarkets,  a  Elorida  based  chain; 
and  an  image  building  campaign  by  T. 
Eaton  &  Co..  Toronto  Department  store. 

In  addition.  Simons  reviewed  news¬ 
paper  advertising  by  the  big  ?>  United 
States  automobile  manufacturers,  aimed 
at  winning  acceptance  for  the  new. 
smaller  models  by  changing  fixed  ideas 
and  attitudes  about  cars. 
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He  pointed  out  that  this  made  it  neces¬ 
sary  for  the  manufacturers  to  convey  a 
lot  of  information  about  their  new  cars 
and  that  they  responded  by  using  infor¬ 
mation-packed  newspaper  supplements 
and  newspaper  ads.  In  addition,  the 
newspaper  helped  emphasize  the  news 
value  in  their  newly  designed  and  en¬ 
gineered  products. 

The  Philip  Morris  launch  of  its 
"Merit"  brand  cigarette  involved  the 
need  to  develop  credibility  for  its  claims 
of  low  tar  and  good  taste. 

"To  tell  that  story.  ‘Merit’  needed  a 
lot  of  words  .  .  .  and  a  medium  that 
would  provide  an  environment  of  be- 
lievability.”  Simons  noted.  He  said; 

"In  all.  60  ads  have  mn  and  none  have 
been  repeated.  They  change  as  the  news 
pages  change.  They  are  journalistic  and 
informative  in  nature,  and  they  sit  com¬ 
fortably  in  the  environment  of  the  daily 
newspaper  which  is  essentially  an  infor¬ 
mation  medium.  If  you  equate  creative 
advertising  with  stylish  design  and 
sparkling  copylines,  this  isn’t  creative. 
But  if  creative  advertising  is  advertising 
that  puts  together  the  elements  that  per¬ 
suade  people  and  solve  marketing  prob¬ 
lems.  then  you’re  looking  at  one  of  the 
most  creative  campaigns  ever,"  Mr.  Si¬ 
mons  declared. 

Publix  Supermarkets  developed  an 
advertising  campaign  to  offset  the  com¬ 
petition  of  fast  food  chains.  Its  strategy; 
to  position  itself  as  offering  basically  the 
same  convenience  as  fast  food  restaur¬ 
ants.  but  at  much  lower  prices.  This  was 
done  in  a  series  of  special  ads  that  are 
large  and  use  dominant  illustrations.  This 
special  campaign  did  not  take  away  from 
the  regular  item  and  price  advertising. 
Instead,  Publix  allocated  new  money  and 
put  TWc  of  the  extra  dollars  into  news¬ 
papers. 

"And  interestingly  enough  .  .  .  they 
went  not  on  the  food  pages,  but  the  en¬ 
tertainment  pages."  Mr.  Simons  said. 
The  idea  was  to  relate  the  new  campaign 
to  the  life  styles  of  the  readers.  And  Pub¬ 
lix  markets  displayed  proofs  of  the  ads  to 
reinforce  the  impact  of  the  campaign  at 
the  point  of  sale. 

T.  Eaton  Co.  ran  its  "Uncrate  The 
Sun"  campaign  in  the  “grim,  snowbound 
month  of  February."  Its  objective:  to 
create  an  exciting,  contemporary  image 
for  the  store. 

Eaton’s  redesigned  its  newspaper  ad¬ 
vertising  to  communicate  what  it’s  doing 
that  is  exciting  and  newsy.  A  new  format 
for  the  ads  resembled  a  news  page — 
columns,  photos,  headlines.  With  newsy 
copy,  these  Eaton’s  ads  became  a 


genuine  news  section  within  the  news¬ 
paper. 

The  ads  included  an  offer  of  a  simu¬ 
lated  airplane  fiight  in  the  store.  As  evi¬ 
dence  that  the  campaign  worked.  Simons 
said:  "Three  days  after  the  announce¬ 
ment  ad.  all  38  flights  with  more  than  100 
passengers  on  each  fiight  were  sold  out 
at  $5  apiece.  The  store  was  packed  all 
month.  And  the  customers  loved  it." 

16-page  ad  scheduled 
for  Los  Angeles  Times 

Los  Anfieles  Times  will  publish  a  sec¬ 
ond  I978  State  of  California  Unclaimed 
Property  Notice  April  I4  and  tigain  April 
2I. 

This  second  notice  will  be  approxi¬ 
mately  1 6  pages  long,  and  contain  more 
than  I6.000  names  of  people,  companies, 
agents  and  estates,  all  eligible  for  state- 
held  unclaimed  property  worth  many 
thousands  of  dollars. 

Earlier  this  year,  the  Times  published 
a  bigger  Unclaimed  Property  Notice,  be¬ 
lieved  to  be  the  world’s  largest  classified 
advertisement,  with  more  than  30,000 
names  listed  in  its  32  pages. 

Unclaimed  items  include  bank  de¬ 
posits,  savings  and  loan  accounts,  di¬ 
vidends,  wages,  securities  and  other 
funds  and  properties.  Under  state  law, 
such  property  must  be  turned  over  to  the 
State  Controller  if  there  has  been  no  con¬ 
tact  by  the  owner  with  the  holder  for 
seven  years. 

The  ad  in  the  Times  will  contain  com¬ 
plete  information  on  how  those  listed  can 
claim  their  items. 

Clark  retires  from 
Tucson  Newspapers 

Thomas  T.  Clark  Jr.,  who  was  as¬ 
sociated  with  Tucson  Newspapers  Inc. 
for  nearly  30  years,  the  last  I3  as  presi¬ 
dent  and  general  manager,  retired  on 
March  20. 

Editor  &.  Pihi  ismkr  reported  incor¬ 
rectly  in  the  April  I  issue  that  he  had 
resigned. 

Clark  will  continue  to  serve  as  advisor 
to  the  TNI  executive  committee.  James 
S.  Graham,  former  publisher  of 
Rockford  (III.)  Newspapers  Inc.,  suc¬ 
ceeded  him  as  president  and  general 
manager  of  TNI,  a  corporation  that  han¬ 
dles  ads,  production,  and  distribution  for 
the  Arizona  Daily  Star  and  Tacson  Citi¬ 
zen. 

The  Star  is  owned  by  the  Pulitzer  Pub¬ 
lishing  Co.,  the  Citizen  by  the  Gannett 
Co.  Inc. 
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Golf,  tennis,  or  name  any  sport 
—you’ll  find  the  champions 
using  equipment  that’s 
made  in  New  England 


Golf  balls  and  clubs,  tennis  balls  and  rackets,  boats  and  sails,  skiis, 
fishing  tackle,  hunting  and  camping  equipment  and  every  kind  of  athletic 
shoe — among  all  these  products,  many  of  the  best  and  most  widely  used 
are  made  in  New  England.  Spalding,  Acushnet,  Bancroft,  Royal,  L.  L. 
Bean,  Gladding  and  Old  Town  are  all  names  to  conjure  with  when  it 
comes  to  sports  equipment.  The  more  than  fifty  New  England-based 
firms  that  specialize  in  the  production  of  sporting  goods,  outerwear  and 
shoes  have  annual  sales  that  total  more  than  a  billion  dollars. 

That  means  jobs  and  steady  pay  for  thousands  in  factories  and  offices 
large  and  small  scattered  throughout  the  six  New  England  states.  Golf 
tournaments  in  Atlanta  or  Akron,  World  Team  Tennis — and  millions  of 
ordinary  players  everywhere — are  helping  to  pay  for  the  products 
advertised  in  that  best-selling  advertising  medium — the  local  New 
England  daily  newspaper. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  New,  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Reader  Service  handles 
tough  questions 


By  John  Hicks 

Have  you  been  lying  awake  at  night 
wondering  when  Eastern  Daylight  Time 
begins?  Does  not  knowing  the  species  of 
snake  you  just  saw  wriggling  across  your 
backyard  upset  you? 

Help  in  answering  them  could  be  not 
farther  away  than  your  telephone  now 
that  the  Orlando  (Fla.)  Senline  I  Star  has 
inaugurated  Reader  Service. 

“They  come  to  us  when  they  can’t  get 
the  answers  anywhere  else,’’  said  Robert 
J.  Howard  who,  with  the  assistance  of 
Mrs.  Pat  Detrick,  operates  the  depart¬ 
ment  which  has  been  in  business  only  a 
few  weeks. 

Reader  Service  may  be  new,  but  the 
department  already  is  getting  50  or  more 
calls — per  day,  9  a.m.  to  5  p.m.  Monday 
through  Friday,  at  telephone  number 
420-5524. 

Howard  and  Detrick  admit  that  they 
don’t  have  all  the  answers,  but  they 
make  every  effort  to  answer  inquiries  no 
matter  how  tough. 

For  instance,  a  reader  telephoned  to 
ask  not  only  the  date  of  the  famous 


our  research 
makes  things  happen. 


For  research  that  doesn’t  just  sit 
on  your  shelf,  see  Jerry  (3rotta 
during  ANPA,  at  the 
Sheraton  Atlanta, 
Telephone  404-881-6000. 


RMHReseaKhliK. 

589  Franklin  Turnpike 
Ridgewood,  New  Jersey  07450 
201-447-6000 

Our  research  makes  things  happen. 


Jimmy  Doolittle  bombing  raid  on  Tokyo 
during  World  War  11,  but  the  name  of  the 
aircraft  carrier  from  which  the  airplanes 
were  launched,  the  type  and  number  of 
planes  involved,  and  the  weight  of  the 
bombs  dropped. 

Leafing  through  a  recent  edition  of 
“The  World  Almanac”  one  of  a  number 
of  reference  books  kept  within  easy 
reach.  Reader  Service  quickly  located  an 
answer  for  the  caller. 

(Answers:  April  18,  1942;  the  USS 
Hornet;  16  B-25s;  500  pounds.) 

Other  questions  aren’t  that  easy  to 
answer,  and  Howard  and  Detrick  some¬ 
times  wind  up  telephoning  various  per¬ 
sons  and  agencies  throughout  the  state  in 
a  search  for  the  desired  information. 

Some  questions  have  been  of  a  general 
nature;  What  time  does  the  sun  set  April 
21  and  22? 

(Answers;  April  21,  6:54  p.m.;  April 
22,  6:55  p.m.) 

General-knowledge  questions  usually 
can  be  answered  through  reference 
books  or  by  contacting  someone  who  has 
the  information  at  his  or  her  fingertips. 

Questions  that  relate  to  Sentinel  Star 
stories  are  answered  by  checking  news 
clipping  files  in  the  newspaper’s  library 
or  by  contacting  reporters  or  other  per¬ 
sons  familiar  with  the  subject. 

Reader  Service  also  handles  questions 
and  requests  received  by  mail.  A  Korean 
schoolgirl  wrote  seeking  American  pen 
pals  who  could  help  her  master  English. 

Through  the  Reader  Service  depart¬ 
ment,  a  local  high  school  journalism 
class  may  help  the  youngster  with  her 
English,  as  a  class  project. 

Then  there  was  the  30-year-old 
bachelor  from  Ceylon  who  was  looking 
for  pen  pals.  A  call  to  the  Orlando  Public 
Library  turned  up  information  on  a  singles 
club  as  a  possible  source  of  correspon¬ 
dence. 

In  addition  to  dispensing  information. 
Reader  Service  also  lends  a  patient  ear  to 
complaints  from  Sentinel  Star  subscrib¬ 
ers,  though,  Howard  said,  the  depart¬ 
ment  so  far  has  handled  more  questions 
than  complaints. 

Bar  bets  also  have  ridden  on  calls  to 
Reader  Service,  and  the  thrill  of  victory 
or  the  agony  of  defeat  have  been  de¬ 
tected  in  the  parting  tones  of  some  call¬ 
ers,  Howard  ;and  Detrick  said. 

Speaking  of  riding,  one  person  asked 
for  help  in  locating  mounts  for  a  pony- 
back  charity  baseball  game,  but  Reader 
Service  struck  out  on  that  request  when 
all  sources  qu<*stioned  said,  “Nay.” 

In  another  animal-related  case.  Reader 
Service  aided  a  New  York  resident  in 
making  arrangements  to  ship  some 


housepets  to  the  sunny  Soutli  via  jet¬ 
liner,  with  the  aid  of  the  local  Humane 
Society. 

Inquiries,  policy  questions  or  com¬ 
plaints  involving  a  specific  Sentinel  Star 
department  often  are  turned  over  to  the 
appropriate  department  for  action. 

Some  requests  simply  cannot  be  han¬ 
dled,  for  instance  if  the  caller  cannot 
provide  sufficient  basic  information  as  a 
starting  point.  And  one  person  who 
asked  for  aid  in  a  dispute  with  an  au¬ 
tomobile  insurance  company  was  told  to 
telephone  the  Orlando  Area  Chamber  of 
Commerce  Better  Business  Department. 

The  two  Reader  Service  answer 
people  cannot  always  be  on  call,  so,  after 
5  p.m.  and  on  weekends,  the  department 
provides  a  telephone  recording  device  to 
take  calls,  an  arrangement  that  is  handy 
though  not  universally  accepted. 

Howard  switched  on  the  device  one 
morning  to  hear  the  voice  of  a  woman 
disgustedly  telling  someone  on  her  end  of 
the  line,  “It’s  a  (blankety-blank)  rec¬ 
ord!” 

That  is  not  typical,  “Most  of  the 
people  are  very  pleasant.  You  get  only  a 
few  cranks,”  Howard  said. 

Pearlstine  leaves 
Wall  Street  Journal 

Norman  Pearlstine,  managing  editor  of 
the  Asian  Wall  Street  Journal,  will  join 
Forbes  on  June  1  as  an  executive  editor 
in  Los  Angeles  where  he  will  be  in 
charge  of  coverage  of  the  Western  U.S. 
and  Asia. 

Appointment  of  a  new  managing  editor 
for  the  Asian  WSJ  is  not  contemplated  at 
this  time,  Ed  Cony  said. 

Peter  Kahn,  editor,  will  provide  over¬ 
all  direction  in  shaping  news  policies. 
Cony  said,  and  3  members  of  the  news 
staff  will  be  charged  with  running  the 
day-to-day  affairs  of  the  news  depart¬ 
ment. 

Record  winner 

Jack  Bowman,  a  photographer  with 
Brantford  (Ont.)  Expositor,  has  won  a 
record  3  first-place  awards  in  the  West¬ 
ern  Ontario  Newspaper  Awards,  spon¬ 
sored  by  the  Kitchener-Waterloo  Press 
Club. 

Bowman  won  first-  and  second-place 
honors  for  excellence  in  photography  for 
newspapers  with  circulation  under 
35.(X)0  and  first-place  awards  for  sports 
photography  and  the  photo  portfolio 
category. 

Awards  chairman  Frances  Denney  of 
Kitchener  said  a  record  585  entries  were 
submitted  from  the  20  newspapers  eligi¬ 
ble  to  compete  for  this  year’s  awards. 

London  Free  Press  won  13  of  this 
year’s  awards,  while  Kitchener-Water¬ 
loo  Record  won  10  and  Hamilton  Specta¬ 
tor  and  the  Expositor  won  8  each. 
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No  one  ever  bouqht  a 
Harris  press  out  ofncibit. 
So  why  b  our  N-1650 
outselling  the  competition 


For  years,  one  press 
manufacturer  held  the 
newspaper  industry  in  the  palm 
of  its  hand. 

Then  Harris  introduced  the 
N-1650,  and  revolutionized  the 
industry’s  buying  habits. 

Since  1973,  we’ve  sold  over 
200  units  of  the  N-1650  (50% 
more  than  our  nearest 
competitor),  and  carved  out  a 
solid  reputation  for  ourselves  in 
the  newspaper  field. 

Admittedly,  the  Harris  N-1650 
filled  a  special  niche  by  offering 
publishers  of  medium-circulation 
dailies  the  right  combination 
of  speed,  paging  and 


manning  at  an  affordable  cost. 

But  what  really  tipped  the 
scales  in  our  favor  was  the  willing¬ 
ness  of  progressive  publishers 
to  overthrow  tradition,and  buy  on 
merit  instead  of  mystique. 

And  that’s  what  we  hope  you 
do  next  time  you  need  a  press. 
Forget  tradition.  Kick  old  habits. 
Check  all  the  manufacturers, 
and  see  what  they’ve  done  for 
you  lately. 

For  comprehensive 
information  on  the  N-1650  or  the 
other  web  presses  Harris  offers, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 
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COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Ad  scene 


By  Dan  Lionel 


‘Trucks’  carry  Globe  to  want  ad  record 


On  Sunday,  April  2nd,  the  Boston 
Globe  published  a  record-breaking 
classified  ad  section  totalling  317,719 
lines.  Previous  high  also  recorded  this 
year  was  274,000  lines  on  a  Sunday  in 
February. 

The  section  was  actually  split  into  8 
sections  each  ranging  from  12  to  24 
pages.  What  carried  the  April  2  issue 
over  the  top,  according  to  CAM  Law¬ 
rence  B .  Healy ,  was  a  24-page  tab  devoted 
to  a  classification  that  is  not  generally 
counted  among  the  classified  biggies — 
trucks. 

Truck  classified  looms  large  in  Boston 
because  Boston,  a  major  manufacturing 
center,  is  also  one  of  New  England’s 
prime  port  cities,  with  cargoes  coming  in 
daily  for  eventual  truck  shipment  to 
points  all  across  the  country;  thus,  Bos¬ 
ton  is  an  important  truck  “turn-around 
area”  for  the  Northeast. 

Springboard  for  the  truck  tab  was  the 
6th  Annual  New  England  Truck  and 
Truck  Equipment  Show  held  at  the 
Commonwealth  Pier  Exhibition  Hall 
April  5-6-7.  To  sweeten  the  advertising 
sell,  the  Globe  included  a  diagram  of  the 
exhibit  floor,  together  with  a  listing  of 
exhibitors  and  distributed  an  overrun  of 
40,000  copies  at  the  show.  The  paper 
served  as  the  show  program  and  gave  the 
advertisers  a  major  bonus  with  key  pros¬ 
pects. 

In  commenting  on  the  overall  record 
showing.  Healy  told  E&P  that  the  con¬ 
tinued  surge  in  Globe  classified  is  due  in 
no  small  part  to  the  packaging  of  the 
Sunday  sections.  With  the  complete  sec¬ 
tion  scaling  at  least  2  pounds.  Globe 
management  for  the  past  few  years  has 
been  working  on  the  development  of 
press  facilities  that  would  permit  break¬ 
ing  the  sections  down  to  related,  easily 
handled  takes.  Thus  an  individual  seek¬ 
ing  an  automobile  would  only  have  to 


heft  a  20  page  automobile  section  in  the 
Sunday  paper  instead  of  over  100  pages 
of  total  classified  .  .  .  similarly  with  help 
wanted,  real  estate,  etc.  In  the  April  2 
issue  at  hand,  one  notes  4  sections  rang¬ 
ing  from  12  to  20  pages  devoted  to  help 
wanted  and  12-page  sections  devoted  to 
real  estate  in  addition  to  the  truck  tab. 
Getting  the  sections  to  run  in  the  proper 
sequence  was  the  challenge  met  by  a 
press  room  device  called  the  “balloon 
former.” 

Although  the  truck  section  was  a  plus 
on  April  2,  other  categories  made  a 
shambles  of  last  year’s  figures  with 
employment  chalking  up  a  64%  gain  and 
overall  automotive  achieving  an  1 1 .4% 
increase.  But  that’s  how  the  Globe 
classified  has  been  moving.  In  ’76  the 
growth  hit  15%  and  10%  more  was  added 
in  ’77. 

Healy  looks  for  approximately  5% 
overall  gain  in  ’78  and  he  sees  it  coming 
from  continued  growth  of  Help  Wanted 
as  well  as  what  he  calls  ‘Market  Basket’ 
classifications.  ‘‘Help  wanted,”  he 
notes,  “is  on  its  way  to  settling  down  to  a 
steady  pace  that  is  markedly  different 
from  its  traditional  feast  or  famine  be¬ 
havior  in  the  past.  Today’s  help  wanted 
growth  is  not  based  on  any  Vietnam  or 
Korean  conflict.  It  represents  a  con¬ 
tinued  need  for  qualified  scientific 
specialists  and  middle  and  top  manage¬ 
ment  people.” 

He  sees  real  estate  classified  as  being 
ready  to  move  up  although  the  linage  in 
that  category  is  still  ‘flat.’  “1  think  real 
estate  has  bottomed  out  and  the  need  for 
housing  of  every  kind  is  bound  to  show 
up  in  more  linage  as  builders  step  up 
their  activity  to  meet  the  demand,”  he 
said. 

By  ‘market  basket’  classifications, 
Healy  was  referring  to  what  he  discerns 
as  an  interesting  development  in  a 


hitherto  neglected  area — merchandise 
for  sale.  He  said,  “This  has  produced 
linage  from  small  business  men  who 
can’t  afford  major  display  space  with  ads 
for  CB  radios,  furniture,  antiques  etc.” 
Many  of  these  accounts  have  been  com¬ 
ing  in  voluntarily  and  Healy’s  solicitors 
are  spreading  the  word  to  the  others. 

70%  of  Pa.  dailies 
charge  150  a  copy 

I5C  remains  the  most  popular  single 
copy  price  of  a  Pennsylvania  newspaper. 

The  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  directory  indicates 
that  over  70%  of  the  104  dailies  listed  in 
the  directory  charge  15^.  The  number  of 
dailies  costing  20C  increased  by  14,  from 
31  last  year  to  45  this  year. 

Figures  indicate  that  74  of  the  state’s 
177  listed  weeklies  sell  for  I5<?:  53  for 
20C ;  27  for  25C ;  1 8  for  a  dime  and  two  for 
5<?. 

With  the  exclusion  of  the  Philipshurf> 
Daily  Journal,  a  member  paper  which 
ceased  publication  in  March,  other 
dailies  selling  for  15(2  charge  weekly 
home  delivered  rates  of  700  to  $1.  Sub¬ 
scription  rates  for  20-cent  papers  vary 
from  90  cents  to  $1.25  a  week. 

Of  the  19  Sunday  newspapers  in  the 
1 978  directory,  four  sell  for  50(2 ;  5  each  for 
40(2  and  35C;  and  five  from  15  to  45^. 

Total  circulation  for  all  listed  news¬ 
papers  rose,  as  compared  to  last  year’s 
figures.  The  increase  was  from  8,389,51 1 
to  8,544,579.  Daily  circulation  rose  by 
13,597  papers,  from  4,157,982  to 
4,171.579. 

Substantial  increases  were  seen  in 
both  weeklies  and  Sundays.  Weeklies 
circulation  this  year  was  reported  as 
1,032,360,  compared  to  last  year’s 
970,909.  Sundays  gained  14,020  in  circu¬ 
lation. 

Among  dailies,  68  reported  using 
offset  printing,  an  increase  of  three. 
Sixty-seven  weeklies  now  use  offset. 
Only  12  dailies  and  6  weeklies  are  letter- 
press  operations  and  presumably  hot 
metal. 

Most  of  the  dailies  and  weeklies  offer  a 
capacity  for  color  printing.  Among  the 
101  dailies,  79  offer  four  colors;  1 1  offer 
three  colors;  and  1 1  offer  two  colors. 
Ninety-three  of  the  148  weeklies  offer 
four  colors;  14  list  three  colors;  and  41 
offer  two  colors. 

PNPA’s  1978  directory  lists  322 
member  newspapers,  including  seven 
out-of-state  dailies,  three  out-of-state 
Sundays  and  six  out-of-state  weeklies. 

Goes  twice  weekly 

Palo  Verde  Times  in  Blythe  (Calif.), 
owned  and  operated  by  the  Mesa  (Ariz.) 
Tribune,  has  a  circulation  of  5,000 
weekly.  This  week  they  inaugurated 
their  second  edition,  a  Saturday  morning 
product. 
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Visit  US  at  the  AN  PA 

For  a  confidential  discussion  of  your  hiring  needs, 
contact  Carl  Youngs  or  Mike  Walker  at  our  suite 
at  the  Marriott  Hotel.  Or,  call  our  office: 
312-693-7021. 
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"We  put  the  heart  of  every  system 
in  the  hands  of  every  user." 


At  Digital,  we  believe  the 
most  important  part  of  a  system 
is  the  person  that  uses  it.  So  we 
developed  a  family  of  powerful, 
flexible  video  terminals  that  let 
your  people  make  good  use  of 
their  talent,  as  well  as  our  news¬ 
paper  systems. 


“We  offer  a  terminal  for 
every  part  of  your  newspaper.” 


Different  newspaper  func¬ 
tions  require  different  terminal 
features.  That's  why  we  offer  ter¬ 
minals  specifically  designed  for 
the  jobs  you  have  to  do.  Jobs  like 
reporting.  Editing.  Class  ad  tak¬ 
ing.  And  business  applications. 

With  our  terminals,  you  can 
not  only  customize  the  system 
to  each  department,  but  to  each 
user.  And,  as  a  result,  our  text 
management  system  fits  your 
paper  because  it  was  designed 
Dy  you. 


“Our  VT61/t  reporter's 
terminal  is  both  an  extension 
of  and  an  aid  to  the  creative 
process.” 


It's  a  simple  yet  sophisti¬ 
cated  terminal  that  works  for 
you  by  working  with  you.  With 
the  VT61/t,  you  can  create,  re¬ 
view,  file,  retrieve  and  route 
your  stories,  all  with  typewriter 
ease  and  computer  speed. 


“Sit  at  the  keyboard  of  a 
VT71/t,  and  you're  in  command 
of  the  most  advanced  editorial 
terminal  anywhere.” 


The  VT71/t  gives  you  fea¬ 
tures  like  a  totally  interactive 
depth  estimator  right  in  the  ter¬ 
minal  that  displays  the  depth  of 
any  sentence,  paragraph,  story, 
at  the  touch  of  a  button.  Split 
screen  capability  lets  you  com¬ 
pare  two  stories  at  one  time.  Pan 
scrolling  and  large,  crisp  letters 
provide  exceptional  readability. 
The  VT71/t  also  features  a  series 
of  editing  keys  for  simple  func¬ 
tions  like  transpose  and  move, 
as  well  as  more  complex  search/ 
replace  functions.  In  addition,  it 
features  32  user-definable  keys 
which  let  you  personalize  our 
terminal  to  your  needs. 

In  short,  the  VT71/t  has 
been  designed  to  adapt  to  the 
way  you  work — instead  of  the 
other  way  around. 


joe  Ford  is  inarkctiii;^  manager  for  the  Dif^ihil 
Graohic  Arts  Group,  with  16  years  experience 
in  the  Graphic  Arts  Industri/. 


For  classified  advertising 
applications  on  our  CMS  or  TMS 
systems,  we  offer  a  specially 
tailored  VT61/t.  Like  our  other 
terminals,  it  features  special  keys 
for  special  jobs  like  classified 
input,  creait  checking,  pricing 
and  review.  The  VT61/t  works 
for  you  by  facilitating  user- 
denned  protected  forms,  auto¬ 
matic  ad  form  checking  and  ad 
routing.  In  total,  the  VT61/t  is 
tailored  to  deliver  the  simplicity, 
speed  and  accuracy  your  adver¬ 
tising  department  demands. 


“We  also  offer  specific 
terminals  for  specific  class  ad 
and  business  functions.” 


For  your  business  depart¬ 
ment,  we  also  offer  a  choice  of 
terminals  designed  for  business 
applications.  You  can  choose  our 
small  VT05  forTABS-8  systems. 
Or  our  flexible  VT52  for  more 
powerful  TABS-11.  And  that 
means  you  can  choose  the 
right  terminal  for  the  job  you 
have  to  do. 

If  you'd  like  to  see  our  ter¬ 
minals  in  action,  or  if  you'd  like 
to  find  out  more  about  Graphic 
Arts  systems,  call  your  nearest 
Digital  office.  Or  call  me  direct  at 
(603)  884-5111.  Digital  Equip¬ 
ment  Corporation,  Continental 
Boulevard,  Merrimack,  N.H. 
03054.  European  headquarters: 

12,  av.  des  Morgines,  1213  Petit- 
Lancy/Geneva.  In  Canada: 

Digital  Equipment  of  Canada,Ltd. 


Shortcomings  are  found 
in  Reai  Estate  sections 


By  Gail  Rubin 

and 

Peter  Maier 

The  belief  that  weekly  real  estate  sec¬ 
tions  should  serve  as  the  consumer's 
window  on  the  market  has  led  to  a  study 
by  Ralph  Nader’s  Housing  Research 
Group  of  sections  from  42  major  news¬ 
papers. 

The  study  reaches  two  major  conclu¬ 
sions.  First,  real  estate  sections  often 
deny  readers  the  information  they  need 
to  act  wisely  as  participants  in  the  hous¬ 
ing  market;  hard  news  is  scarce,  and 
many  papers  print  no  consumer  news. 
Second,  real  estate  sections  often  pro¬ 
mote  the  industry’s  commercial  inter¬ 
ests;  the  standards  applied  to  news 
coverage  in  other  sections  of  the  paper 
don’t  seem  to  apply  to  these  sections. 
Apparently  the  purpose  of  many  real  es¬ 
tate  sections  is  not  to  inform,  but  to  sell. 

The  study  considered  a  sample  of  42 
newspapers  with  circulations  over 
100,000.  These  dailies  all  published  a 
weekly  real  estate  section,  which  some¬ 
times  had  only  one  page,  during  the  week 
of  September  5-11,  1977.  The  housing 
group  examined  the  42  sections  for  that 
week  and  classified  each  article  in  one  of 
11  categories,  for  example,  “Hard 
News,’’  Feature  News,’’  and  “Hard 
Consumer  News.’’  The  information  ob¬ 
tained  from  this  classification  procedure 
was  supplemented  with  a  mail  survey  of 
the  real  estate  editors  and  by  telephone 
interviews. 

Though  the  study  was  by  no  means 
exhaustive  and  the  classification  process 
necessarily  somewhat  subjective,  the 
housing  group  found  a  number  of  clear 
patterns  of  both  content  and  presentation 
during  the  sample  week. 

Most  real  estate  sections  assigned  a 
low  priority  status  to  hard  news.  Fully 
one-third  of  the  42  papers  surveyed  had 
no  hard  news.  The  average  of  13*^  of 
article  space  devoted  to  hard  news  may 
be  somewhat  misleading;  the  median  was 
actually  closer  to  79f .  By  contrast,  feature 
news  was  by  far  the  most  common  type 
of  article  in  the  sections,  accounting  for 
an  average  of  289?  of  article  space. 

A  few  sections  did  contain  a  substan¬ 
tial  amount  of  hard  news.  Six  papers  had 
over  309?:  the  Detroit  News.  In¬ 
dianapolis  Star,  New  York  Times, 

(The  authors  are  staff  members  of  the 
Housing  Research  Group.  For  a  copy  of 
the  full  report.  For  Sale  or  Rent:  A  Critical 
Study  of  Newspaper  Real  Estate  Sections, 
send  $5.00  to:  Housing  Research  Group, 
P.O.  Box  19367,  Washington,  D.C. 
20036.) 


Richmond  Times-Dispatch,  Washington 
Post,  and  Washington  Star. 

A  companion  category  to  hard  news 
was  hard  consumer  news;  substantive  ar¬ 
ticles  aimed  directly  at  the  consumer, 
such  as  question  and  answer  columns 
about  safety,  leases,  or  home  sales. 
These  articles  were  scarce  in  most  real 
estate  sections,  nonexistent  in  many. 
Sixteen  of  the  42  papers  printed  no  hard 
consumer  news.  The  average  per  paper 
was  129?,  with  the  median  closer  to  69?. 
In  only  4  papers  was  consumer  news  the 
leading  category;  the  Birmingham  News, 
Columbus  Citizen  Journal,  Memphis 
Commercial  Appeal,  and  St.  Petersburg 
Times. 

By  publishing  consumer  news,  real  es¬ 
tate  sections  can  help  consumers  to  help 
themselves — to  buy  a  home,  insulate  an 
attic,  or  file  a  complaint.  If  the  services 
of  a  professional  are  needed,  consumer 
news  columns  can  alert  readers  to  poten¬ 
tial  problems  and  pitfalls.  Newspaper 
publication  of  these  consumer  articles  is 
particularly  important  because,  in  con¬ 
trast  to  industry  news,  consumer  news 
has  no  other  suitable  outlet. 

The  study  found  6  newspapers  that  re¬ 
printed  press  releases  as  news  articles 
with  only  cosmetic  rewriting:  the  Balti¬ 
more  Sun,  Birmingham  News,  Boston 
Herald  American,  New  York  Post, 
Philadelphia  Evening  Bulletin,  and 
Washington  Star.  The  Birmingham 
News  published  4  press  releases  on  the 
section’s  front  page.  Though  most  arti¬ 
cles  that  reprint  press  releases  are  recog¬ 
nizable  at  a  glance,  this  category  in¬ 
cluded  only  those  articles  that  the  hous¬ 
ing  group  confirmed  by  comparison  with 
an  original  press  release  or  by  discovery 
of  a  nearly  identical  article  in  another 
paper.  Most  of  the  press  releases  were 
from  industry  associations. 

Some  newspapers  handled  industry 
press  releases  properly,  as  a  comparison 
between  the  Birmingham  News  and 
Kansas  City  Star  illustrates.  The  News 
ran  a  release  by  the  Mortgage  Insurance 
Companies  of  America  hailing  a  new 
federal  credit  union  loan  law.  The  Star, 
on  the  other  hand,  printed  an  article 
analyzing  the  law’s  local  impact. 

The  News  repeated  the  opinion  of  the 
industry  association  press  release;  the 
Star’s  article,  by  placing  the  event  in  its 
local  context,  disputed  this  opinion  and 
provided  the  reader  with  a  more  useful 
understanding  of  the  new  law. 

Low  staffing  levels  may  help  explain 
why  real  estate  sections  reprinted  press 
releases.  The  Birmingham  News  real  es¬ 
tate  staff  consists  of  1  writer-editor,  who 
also  edits  the  paper’s  weekly  tv 


magazine.  The  Charlotte  Observer’s  real 
estate  section  has  no  full-time  staffers. 
And  these  low  staffing  levels  apparently 
are  not  unusual.  Of  the  17  papers  re¬ 
sponding  to  the  housing  group’s  ques¬ 
tionnaire,  only  5  had  2  or  more  real  es¬ 
tate  reporters:  the  Dallas  Morning  News, 
Dallas  Times  Herald,  Los  Angeles 
Times,  New  York  Times,  and  St.  Peters¬ 
burg  Times. 

Another  finding  was  that  poor  layout 
often  hinders  reader  access  to  news  arti¬ 
cles.  Paid  advertisements  usually  domi¬ 
nate  the  section’s  first  few  pages,  and  the 
articles  are  often  scattered  throughout 
the  section.  This  is  a  poor  format  except 
for  the  purpose  of  getting  readers  to  flip 
through  the  ads  to  discover  the  news. 
Washington  Post  readers  must  sift 
through  30  pages  to  find  the  articles 
tucked  among  the  ads,  often  only  1  arti¬ 
cle  per  page.  The  Hartford  Courant 
placed  one  of  its  hard  news  articles  on 
the  last  page  of  its  22-page  section,  and 
the  Baltimore  News  American  put  a  fea¬ 
ture  news  story  among  the  classified  ads. 

Subservience  to  the  advertising  de¬ 
partment  appears  to  be  a  principal  cause 
of  poor  layout.  Washington  Post  real  es¬ 
tate  writer  Claudia  Levy  reports  that  the 
Post  doesn’t  clear  the  real  estate  sec¬ 
tion’s  front  page  for  news  because  it 
finds  front  page  advertising  too  lucrative 
to  forego.  Levy  also  says  that  the  Post 
scatters  its  articles  among  the  ads  be¬ 
cause  the  advertising  department  thinks 
that’s  what  its  customers  want.  On  the 
other  hand.  Levy  and  others  believe  that 
a  scattered  layout  detracts  from  the  sec¬ 
tion’s  attractiveness  and  therefore  harms 
both  readers  and  the  paper’s  advertising 
market. 

It  would  be  to  the  reader’s  advantage  if 
the  layout  format  placed  important  news 
stories  first,  and  all  articles  before  the 
ads.  The  Boston  Globe,  for  example, 
kept  advertising  off  the  front  page  and 
reserved  half-page  news  holes  on  the  fol¬ 
lowing  two  pages. 

The  study  reached  the  additional  con¬ 
clusion  that  newspapers  need  not  be 
giants  to  publish  an  objective,  informa¬ 
tive  real  estate  section.  Half  a  dozen 
smaller  newspapers,  all  with  circulations 
below  the  275,000  sample  median,  had 
small  but  respectable  sections.  Their 
success  in  presenting  real  estate  news 
compared  quite  favorably  with  some 
much  larger  papers. 

These  smaller  papers  generally  had 
real  estate  sections  of  1  page  or  less,  but 
frequently  they  put  their  limited  re¬ 
sources  to  good  advantage.  The  In¬ 
dianapolis  Star  devoted  609?  of  its 
quarter-page  of  article  space  to  news 
about  warranty  changes  in  VA  housing. 
The  New  Orleans  Times-Picayune  ran  a 
hard  news  article  about  the  Federal  Na¬ 
tional  Mortgage  Association.  The  Mem¬ 
phis  Commercial  Appeal,  Columbus 

(Continued  on  page  26) 
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Annual  report 
run  in  daily 
as  ad  section 

For  the  first  time  in  the  14-year  history 
of  the  Rhode  Island  Public  Transit  Au¬ 
thority,  the  state-operated  bus  company 
has  issued  its  annual  report  as  a  special 
section  in  the  Rhode  Islander  magazine 
of  the  Providence  Sunday  Journal.  The 
idea  for  the  special  section  came  from 
RIPTA’s  advertising,  marketing  and  pub¬ 
lic  relations  agency,  FitzGerald-TooIe  & 
Co.,  Inc.,  of  Providence,  R.l. 

William  E.  Smith,  president  of 
FitzGerald-Toole,  said  the  idea  for  the 
special  section  was  an  extension  of  a 
total  marketing  program  for  RIPTA. 
“We  decided  that  the  best  way  to  publish 
the  annual  report  wasn’t  in  a  glossy, 
bound,  limited  version  as  was  done  in 
years  past,  but  as  the  special  section,” 
Smith  said.  “The  special  section  costs 
about  the  same  as  printing  the  limited 
version.  We  look  upon  the  section  as 
another  way  to  win  over  more  people  to 
bus  ridership.” 

Smith  said  the  members  of  the  Author¬ 
ity  lent  their  support  to  the  idea.  Author¬ 
ity  members  were  also  asked  to  write 
their  thoughts  about  RIPTA’s  services  so 
that  they  could  be  incorporated  into  the 
report. 

Included  in  the  report  are  fare,  token 
and  reduced  fare  information.  The  back 
cover  of  the  report  includes  a  small  ver¬ 
sion  of  the  RIFTA  system-wide  map. 

Rae  is  appointed 
ad  director 

Richard  T.  Rae  has  been  named  adver¬ 
tising  director  of  the  Journal-News  in 
Hamilton,  Ohio.  He  was  retail  manager 
of  the  Oakland  Press  in  Pontiac,  Michi¬ 
gan.  Prior  to  that  position  he  was  as¬ 
sociate  classified  manager  at  the  Windsor 
Star,  classified  manager  and  national 
manager  at  the  Winnipeg  Tribune. 

Craig  Martin  has  been  named  general 
manager  of  the  Journal-News,  a  Harte- 
Hanks  newspaper.  Martin  comes  to 
Hamilton  from  Anderson,  S.C.  where  he 
was  general  manager  of  the  Anderson 
Independent  and  Daily  Mail.  He  replaces 
Frank  Puckett  who  was  recently  named 
publisher  of  the  Gloucester  County 
Times  in  Woodbury,  N.J.  Both  the  An¬ 
derson  and  Woodbury  newspapers  are 
also  divisions  of  Harte-Hanks  Com¬ 
munications,  Inc. 

Miles  joins  SFW 

Paul  Miles,  formerly  with  Atlanta 
Newspapers,  Inc.,  to  join  the  San  Fran¬ 
cisco  office  of  Sawyer-Ferguson-Walker, 
as  account  executive  on  April  24. 
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King  Features 
congratulates 

Its  Winners  of 

National  Cartoonists  Society;  Awards 

DIK  BROWNE 

Best  Humor  Strip  Cartoonist  for 

Hagar 

The  Horrible 
TED  KEY 

Best  Slindicated  Panel  Cartoonist  for 


#1 


Hazel 


BILL  HOEST 

Creator  of  . — . 

The  Lockhorns  y 

and 

Agatha  Crumm 


Best  Magazine  Panel  Cartoonist 

and  Edwina  Dumm,  who  drew 
Tippie  for  16^ears, 
given  a 

Golden  Key  Special  Award 
for  Exceptional  Contributions  to  the 
Field  of  Cartooning 


I’l’ifres  Svnclica'l’« 

235  East  45th  Street.  New  York.  N  Y.  10017 
Phone:  800-223-7384 
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Real  Estate  sections 

( Continued  from  pufte  24) 

Citizen  Journal,  and  St.  Petersburg 
Times  allocated  most  of  their  limited 
space  to  consumer  news. 

Of  the  many  ways  the  sections  served 
the  real  estate  industry,  perhaps  the  most 
important  is  developer  news:  articles  de¬ 
scribing  new  subdivisions,  con¬ 
dominiums,  and  apartment  complexes, 
open  houses,  and  future  residential  de¬ 
velopments.  These  articles  accounted  for 
15*^  of  the  article  space  during  the  sam¬ 
ple  week.  Developer  news  was  the  lead¬ 
ing  category  for  10  newspapers;  a  slim 
majority  of  24  papers  ran  no  developer 
news  at  all. 

Papers  dealt  with  developer  news  in  a 
variety  of  ways.  Newsday  real  estate 
writer  Jerry  Morgan  stated;  “The  open¬ 
ing  of  new  developments  is  routine,  and 
is  generally  what  newspapers  sell  adver¬ 
tising  space  for  ...  [In  my  paper]  there 
is  no  open  house,  new  subdivisions, 
openings,  etc.  column,  nor  should  there 
be.” 

At  the  other  end  of  the  spectrum.  Dal¬ 
las  Times  Herald  real  estate  writer  Alex 
Acheson  said;  “Regular  advertisers  can 
count  on  regular  editorials.”  He  went  on 
to  explain,  “That's  the  way  the  game  is 
played  with  us.  It's  a  tradeout:  you  ad¬ 
vertise.  and  we  run  your  story.”  News- 
day  printed  no  developer  articles;  the 
Dallas  Times  Herald  printed  14. 

Within  this  range,  most  real  estate  sec¬ 
tions  that  contained  developer  news 
leaned  toward  the  second  example.  They 
simply  reprinted  developer  press  re¬ 
leases  as  news  articles.  Usually  there 
was  little  objectivity  in  presentation  and 
little  effort  to  place  the  event  in  local 
context.  The  articles  purported  to  be 
news  copy,  but  read  more  like  ads. 

Some  real  estate  editors  argued  that 
developer  news  articles  provide  a  service 
to  consumers  shopping  for  housing,  as 
well  as  to  developers.  But  the  housing 
group  believes  it  is  the  developer  who 
benefits  most.  Consumers  would  be 
served  just  as  well  by  advertisements 
containing  the  same  information  that  ap¬ 
pears  in  the  developer  “news”  articles. 
Better  yet.  in-depth  objective  reporting 
about  new  housing  developments  would 
assist  consumers  to  select  the  right  home 
for  their  needs  and  pocketbooks. 

Dallas  Morning  News  real  estate 
editor  Melinda  Ledbetter  defends  the 
promotional  content  of  her  section's  de¬ 
veloper  news  in  part  by  claiming  she  and 
her  staff  don't  have  the  time  to  fully  edit 
developer  press  release^.  “We  only  have 
two  people  [for  the  real  estate  section], 
and  1  have  reporting  duties  for  the  busi¬ 
ness  section  as  well,”  she  commented. 

Ledbetter  says  she  recently  began  try¬ 
ing  both  to  edit  more  heavily  and  to  in¬ 
crease  the  amount  of  hard  news.  But  she 
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finds  progress  slow  because  the  paper's 
management  fears  advertisers  will  take 
their  business  to  the  other  Dallas  paper, 
the  Times  Herald.  On  the  other  hand, 
Ledbetter  believes  that  advertisers 
“would  probably  be  back  within  a 
month”  if  a  shift  to  more  objective  re¬ 
porting  were  to  cause  them  to  boycott 
her  paper.  “They  need  this  section  to 
reach  their  customers,”  she  said. 

Dallas  Times  Herald  real  estate  writer 
Acheson  says  that,  while  he  tries  to  edit 
out  promotional  adjectives  from  de¬ 
veloper  press  releases,  the  editing  in  his 
section  is  often  what  he  termed  “hit  or 
miss.”  The  housing  group's  examination 
of  a  sample  section  revealed  more  misses 
than  hits;  for  example,  a  single  article 
used  the  promotional  terms;  “spacious 
surroundings,”  “attractive”  wall  cover¬ 
ings,  “impressive”  fireplaces,  “thick” 
carpeting,  and  “abundant  counter 
space.” 

Other  newspapers  presented  de¬ 
veloper  news  by  simply  listing  the  essen¬ 
tial  information  needed  by  house  shop¬ 
pers;  price,  size,  style,  and  location.  The 
Buffalo  Eveninf’  News,  for  example,  had 
pages  and  pages  of  “New  Home  List¬ 
ings”  for  various  parts  of  western  New 
York  as  part  of  its  annual  “Fall  Parade  of 
Homes.”  Listings  provide  a  concise  and 
relatively  inoffensive  means  of  informing 
the  consumer  about  available  new  hous¬ 
ing.  If  a  paper  is  determined  to  publicize 
this  kind  of  material,  a  listing  is  the  best 
way  to  do  so. 

Some  newspapers  further  served  the 
real  estate  industry  by  giving  it  a  public 
forum  to  voice  its  opinions.  Five  real 
estate  sections  contained  commentaries, 
all  written  by  industry  representatives. 
The  Hartford  Courant  ran  fully  five 
commentaries  by  home  builders  in  a  22- 
page  section,  though  real  estate  editor 
Robert  Ficks  said  the  profusion  of  indus¬ 
try  opinion  columns  was  unique  to  that 
week. 

These  commentaries,  while  frequently 
dealing  with  important  issues,  serve 
mainly  as  promotional  pieces  for  particu¬ 
lar  industry  associations.  And  the  ab¬ 
sence  of  alternative  viewpoints  can 
create  the  impression  that  the  views  the 
paper  presents  are  the  ones  it  supports. 
The  housing  group  recommends  that 
these  newspapers  balance  industry  writ¬ 
ten  commentaries  with  ones  written  from 
a  non-industry  point  of  view. 

A  final  way  in  which  the  sections 
served  the  real  estate  industry  is  by  pub¬ 
lishing  industry  news:  articles  on  per¬ 
sonnel.  professional  meetings,  commer¬ 
cial  building  plans,  and  new  tenants. 
Over  two-thirds  of  the  42  papers  printed 
industry  news;  these  articles  took  up 
109^  of  the  sections'  article  space.  For  4 
papers,  industry  news  was  the  leading 
category:  the  Houston  Chronicle,  Los 
Aufteles  Times,  Miami  Herald,  and 
Pittshnrffh  Press, 

Some  newspapers  grouped  industry 


news  articles  under  an  industry  flag.  The 
Richmond  Times-Dispatch  ran  a  column 
entitled  “Real  Estate  Notes,”  and  the 
Baltimore  Sun  printed  “News  and 
Notes”  about  industry  events.  Other  pa¬ 
pers,  such  as  the  Dallas  Morning  News 
and  Los  Angeles  Times,  scattered  indus¬ 
try  news  throughout  the  section.  The 
Times  did  flag  some  items,  for  example  a 
“People  in  Action”  column,  but  the 
majority  of  its  numerous  news  articles 
were  spread  over  the  18-page  section. 

Concluding  that  real  estate  sections 
badly  need  improvement,  the  housing 
group  presents  several  recom¬ 
mendations.  First,  newspapers  should 
view  the  real  estate  section  as  an  essen¬ 
tial  part  of  the  newspaper  and  accord  it 
the  same  treatment  as  any  other  section. 
Second,  the  journalistic  standards  that 
apply  to  other  parts  of  the  paper  must 
also  apply  to  the  real  estate  section. 
Writers  and  editors  should  make  every 
effort  to  dissociate  themselves,  and  their 
sections,  from  their  advertisers. 

For  most  papers,  fulfilling  this  respon¬ 
sibility  will  require  specific  changes  in 
content  and  format: 

•  Print  more  hard  news  in  the  section. 
This  means  more  reporters,  more  wire 
service  stories,  and  more  analysis.  It  also 
means  no  substitutions  of  undigested 
press  releases  for  news  coverage,  and  a 
determination  to  make  the  news  relevant 
to  the  local  reader.  News  articles  should 
receive  priority  attention  in  the  section's 
layout. 

•  Make  the  section  an  important 
source  of  consumer  information.  Papers 
should  print  more  hard  consumer  news 
and  actively  seek  out  non-industry  col¬ 
umnists  and  contributors. 

•  Balance  the  content  and  tone  of  all 
articles.  Promotional  articles,  such  as 
those  now  taken  directly  from  developer 
press  releases,  don't  belong  in  the  real 
estate  section.  They  should  appear  only 
as  paid  ads,  clearly  identified  as  such. 
The  section  should  view  new  subdivi¬ 
sions,  openings,  etc.,  with  a  critical,  ob¬ 
jective  eye.  Unanalyzed  information 
about  these  housing  developments 
should  be  limited  to  brief  listings. 

•  Minimize  industry  news  that  appeals 
mainly  to  a  narrow  interest  firoap.  And 
make  sure  industry  news  articles  are 
gathered  under  a  flag. 

•  Strive  to  achieve  a  balance  of 
perspectives  in  the  section.  Clearly  label 
all  commentaries,  and  actively  seek  al¬ 
ternative  views. 

The  potential  for  real  estate  sections  is 
great.  Credit  must  be  given  to  those 
editors  who  openly  acknowledge  the 
sometimes  subtle  pressures  they  are 
under,  and  who  actively  seek  to  combat 
them.  What  is  needed  is  a  strong  com¬ 
mitment  to  upgrade  the  real  estate  sec¬ 
tion  and  put  it  on  an  equal  footing  with 
the  rest  of  the  paper.  The  section  can  and 
should  become  an  effective  vehicle  for 
objective,  interesting  real  estate  news. 
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Business  section  format  redesigned  by  New  York  Times 


New  York  Times  said  that  beginning 
May  17  it  will  publish  Business  Day,  a 
new,  expanded  and  redesigned  business, 
financial  and  economic  section.  Business 
Day  will  be  published  Monday  through 
Friday  as  a  separate,  fourth  part  of  the 
newspaper,  in  national  editions  and  on 
Saturdays,  it  will  be  part  of  a  two-section 
paper. 

Arthur  Ochs  Sulzberger,  publisher  of 
the  Times,  said  “Business  Day  repre¬ 
sents  a  commitment  to  give  our  readers 
in  this  area  and  throughout  the  country 
what  we  hope  will  be  the  best  business 
and  financial  coverage  published  daily. 

“We  will  be  drawing  not  only  upon 
expanded  resources  in  the  business  and 
financial  news  department,  but  also  on 
our  Washington,  foreign  and  national 
staffs.  Many  departments  of  the  paper 
have  been  strengthened  with  the  addition 
of  specialists  in  economic  areas.” 

A.  M.  Rosenthal,  executive  editor  of 
the  Times,  said  that  Business  Day  would 
include  the  regular  full  coverage  of  the 
business  and  financial  news  department, 
plus  new  journalistic  features. 

Among  them  will  be  a  daily  business- 
news  summary;  and  increased  coverage 
of  the  communications  industry,  the  in¬ 
vestment  and  banking  community,  and 
the  fashion  and  apparel  trades — 
activities  in  which  New  York  is  the 


world  capital.  There  will  be  new  business 
columns  and  reports  from  Washington. 
Statistical  tables  will  also  be  expanded, 
and  the  use  of  graphics  will  be  increased. 
Coverage  of  corporate  news  will  receive 
added  emphasis  in  the  new  business  sec¬ 
tion.  The  Times  is  positioning  additional 
economic  specialists  abroad  and  in  the 
nation. 

The  Times  presently  publishes  a  four- 
section  newspaper  with  a  special-interest 
third  section  on  all  weekdays  except 
Tuesday.  “In  effect,  we  will  soon  be  giv¬ 
ing  readers  three  publications  a  day, 
from  Monday  through  Friday.”  Rosen¬ 
thal  said.  “First,  a  newspaper  with  the 
country's  most  complete  coverage  of  na¬ 
tional,  international,  metropolitan,  cul¬ 
tural,  sports  and  other  news.  Second, 
‘magazines  within  a  newspaper’ — such 
recently-developed  special  sections  as 
A'eekend,  Living,  Home  and  Sports- 
Monday.  And  third,  the  new,  com¬ 
prehensive  Business  Day.”  Rosenthal 
said  that  a  new  Tuesday  section  is  in  the 
planning  stage. 

The  planning  for  Business  Day  was 
carried  out  by  John  M.  Lee,  business  and 
financial  news  editor  of  the  Times,  and 
Seymour  Topping,  managing  editor, 
working  with  Rosenthal.  Lee  will  be 
editor  of  Business  Day.  Louis  Silver- 
stein,  assistant  managing  editor  and  cor¬ 


porate  art  director  of  the  Times,  de¬ 
signed  Business  Day. 

Mather  is  South 
top  news  photog 

Jay  Mather,  staff  photographer  for  the 
Courier-Journal  and  the  Louisville 
Times,  was  named  Southern  Photog¬ 
rapher  of  the  Year  at  the  29th  annual 
Southern  Short  Course  sponsored  by  the 
Carolina  Press  Photographers  Associa¬ 
tion. 

Jay  also  won  a  first  place  in  the  News 
Category  for  his  photograph  of  a  Fort 
Knox  crying  soldier  and  2  honorable 
mentions. 

Two  other  staff  photographers  from 
these  papers  were  also  honored.  Dan 
Dry  had  a  1st  place  award  in  Picture 
Story  for  his  photo  of  a  long  distance 
high  school  runner.  He  also  had  a  third 
place  in  News.  Melissa  Farlow  received 
two  honorable  mentions. 

The  Courier- Journal  and  Louisville 
Times  was  also  awarded  the  overall  prize 
for  having  more  awards  than  any  other 
newspaper  in  the  competition. 

Entries  from  15  states  and  over  175 
photographers  were  judged  in  the  com¬ 
petition. 
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THE  MOVE  IS  TO 


KNT 


Why?  We  asked  Steve  Kent,  Managing  Editor  of  the  Yakima 
(Washington)  Herald-Republic  . . . 


“I  find  the  KNT  wire  invaluable,  not 
only  for  the  meaty  feature  material, 
but  for  the  spot  news  and  interpretive 
pieces.  We  have  both  AP  and  UPI  A 
wires,  but  are  turning  more  and  more 
to  KNT  for  Washington  pieces.” 


KNT— a  news  wire  that  sells  newspapers— from  the  resources  of 
three  great  newspaper  organizations,  Knight-Ridder,  The  New  York 
Daily  News  and  The  Chicago  Tribune.  For  more  information,  call 

Chicago  Tribune/New  York  News  Syndicate,  Inc. 

220  East  42nd  Street.  New  York.  N.Y.  10017  (212)  949-3416 
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E&P. 


THE  PUBUCATION 
OF  RECORD. 

It  takes  a  lot  of  numbers  to  get 
to  the  bottom  line 


The  newspaper  business,  like  any  other  business,  lives  on  data 
and  statistics.  Facts  about  newspapers  are  grist  for  the  mills  of  news¬ 
paper  executives,  advertisers,  agency  marketing  people,  analysts, 
and  countless  other  interested  in  our  field. 

The  one  bond  that  binds  so  many  people  with  such  dissimilar 
interests  together  is  an  interest  in  newspapers,  and  the  fact  that  they 
read  EDITOR  &  PUBLISHER.  Officials  of  ANPA  and  INAE,  for 
instance,  have  been  reminding  newspapers  about  the  importance  of 
regular,  accurate  collection  of  linage  information,  point  out  that  it  is 
necessary  information  for  agencies  and  marketing  men  to  plan 
competitive  advertising  programs. 

That's  just  why  E  &  P  has  become  the  publication  of  record, 
either  acquiring  linage  data  from  outside  sources,  or  sending  its 
own  questionnaires,  to  provide  the  industry  with  as  complete  and 
up-to-date  information  as  can  be  obtained. 

And  that's  why  E  &  P  provides  such  an  outstanding  editorial 
environment  for  your  newspaper's  promotional  advertising.  Our 
4,0(X)  readers  among  advertisers  and  agencies  need  a  publication 
of  record.  Your  advertising  should  come  along  too,  for  the  record. 


Editor  &  Publisher 

The  Total  Promotion  Medium  for  Newspapers 

575  Lexington  Avenue,  New  York,  N.Y.  10022  •  212-752-7050 


Newspeople  in  the  news 


Gerald  Ingram,  mostly  James  B.  Shaffer  has  Bower  Hawthorne,  vice- 
recently  assistant  clas-  been  named  president  president  for  public  af- 
sified  advertising  man-  and  publisher  of  Strom-  fairs  of  the  Minneapolis 
ager  for  the  Charlotte  berg  Publications,  Inc.,  El-  Star  and  Tribune  Com- 
(N.C.) Observer  and  News,  licott  City,  Maryland,  pany,  will  retire  April  30 
has  been  appointed  clas-  Shaffer  has  been  with  the  after  43  years  with  Min- 
sified  advertising  man-  Minneapolis  Star  and  neapolis  newspapers, 
ager  of  Journal  News-  Tribune  Company,  which  Hawthorne  had  a  37-year 
papers,  a  group  of  five  purchased  controlling  journalism  career  with  the 
newspapers  published  interest  in  Stromberg  in  Star,  the  Tribune  and  the 
twice-weekly  in  the  Wash-  1973.  Stromberg  pub-  Minneapolis  Journal,  start- 
ington,  D.C.  suburban  lishes  13  community  ing  in  1935  as  a  reporter 
area.  Originally  from  At-  newspapers  in  the  Balti-  for  the  Star  and  ending  as 
lanta,  Ingram  was  clas-  more  suburban  market,  editor  of  the  Tribune,  be- 
sified  telephone  sales  Shaffer  was  director  of  ac-  fore  he  moved  to  the  pub- 
manager  of  the  Atlanta  counting  of  the  Min-  lie  affairs  post  in  1972.  He 
Journal  and  Constitution,  neapolis  company  before  was  elected  a  vice- 
maving  to  Stromberg  in  president  of  the  Company 
1977.  He  has  served  as  in  1967  and  will  continue 
vicepresident,  general  to  serve  for  another  yea/ 
manager,  and  executive  as  a  public  affairs  consul- 
editor.  tant. 


Les  Geirholm — appointed  retail  adver¬ 
tising  manager  of  the  Winnipeg  (Ont.) 
Tribune.  Garry  Giese — to  succeed 
Geirholm  as  classified  advertising  man- 
woRCESTE  ager  and  Frank  Leoh — to  fill  the  new 
ksTER  .  w<  position  of  assistant  retail  advertising 
manager.  Former  retail  advertising  man- 
woRCESTER  •  WORCESTER  ♦  WORCESTER  •  w<  ager  Kenneih  Dopson — appointed  adver¬ 
tising  manager  of  the  Brantford  (Ont.) 
woRCESTE'  E.xpositor.  Both  the  Tribune  and  Ex¬ 
positor  are  Southam  newspapers. 
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WORCESTI 


the  other  major  market 


Readers  of  CUE  and  THE  N.Y. 
POST  agree! 

WINE 

Publish  this  popular  wine 
column  for  FOUR  FREE 
WEEKS  and  let  your  thirsty 
readers  decide 

WINE 

write:  Harold  Bearak 
123  Robby  Lane 
Manhasset  Hills,  N.Y.  11040 
-,all:  212-268-9104 
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In  the  Boston  A.D.I. 

(the  nation's  5th  largest) 
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WORCESTER  TELEGRAM  &  GAZEHE 

Daily  144,755  Sunday  107,311 
Repiesented  by  CWO  &  0 


I  •  arORCESTER  •  WORCESTER  •  WORCESTER  •  WORCESTEI 


Hobart  Rowen — appointed  economics 
correspondent  of  the  Washington  Post. 
He  will  keep  his  syndicated  column 
“Economic  Impact”  but  will  have  spe¬ 
cial  responsibility  for  reporting  interna¬ 
tional  economic  news.  Rowen  joined  the 
Post  as  business  and  finance  editor  in 
1966.  He  had  been  a  columnist  and 
member  of  Newsweek' s  Washington 
bureau. 

*  *  ♦ 

Maxwell  C.  Hlntoon — appointed 
publisher  of  Housing,  succeeding  Blake 
Hughes,  who  will  devote  full  time  to  pub¬ 
lishing  Architectural  Record.  Huntoon 
joined  House  &  Home  (now  Housing)  in 
1%0  from  the  Providence  Journal.  For 
five  years  he  was  an  associated  editor  on 
American  Builder. 

♦  *  ♦ 

William  J.  Eaton,  a  1970  Pulitzer  Prize 
winner — joined  the  Washington  bureau 
of  the  Los  Angeles  Times  as  a  staff  writer 
specializing  in  business  and  financial  af¬ 
fairs.  He  replaces  Paul  Steiger,  who  re¬ 
turned  to  the  Los  Angeles  office  in 
January  as  Times  financial  editor.  Eaton 
has  reported  Washington  affairs  since 
1955,  when  he  joined  United  Press  Inter¬ 
national  from  the  City  News  Bureau  in 
Chicago;  in  1966,  he  became  a  Chicago 
Daily  News  correspondent  and  in  1977, 
economics  specialist  for  Knight-Ridder 
Newspapers. 

9fl  9{e  9{c 

Raymond  Hill,  formerly  associate 
editor  at  Facts  On  File — named  a  full 
editor,  covering  news  of  the  Supreme 
Court,  transportation,  media,  consumer 
affairs  and  sports.  He  has  been  with  the 
publications  since  1975. 

*  ♦  * 

Rick  Wright — named  advertising  di¬ 
rector  of  the  Fllenshurg  (Wash.)  Daily 
Record,  succeeding  Frank  Taylor,  who 
has  retired.  Wright,  on  the  display  ad 
staff  since  1968,  will  be  assisted  by  Dave 
Martin,  who  has  been  classified  man¬ 
ager.  Moving  to  Martin’s  position  will  be 
Gene  Sanders,  circulation  manager. 

*  *  ♦ 

David  M.  Ross,  former  marketing  re¬ 
search  analyst  for  the  Orange  County 
(Calif.)  Register,  Santa  Ana — named 
market  research  supervisor  with  ex¬ 
panded  duties.  He  will  be  responsible  for 
the  development  and  implementation  of 
the  newly  formed  Marketing  Research  & 
Analysis  Register. 

♦  sk  * 

Otto  Wick,  advertising  director  of  the 
San  Antonio  (Tex.)  Light — named  assis¬ 
tant  to  the  publisher.  William  C. 
Thomas,  advertising  manager — 
appointed  advertising  and  marketing  di¬ 
rector.  William  B.  Green,  classified  ad 
manager — assumes  Thomas’  former 
duties.  Wayne  E.  Kuhn,  assistant  retail 
ad  manager — succeeds  Green. 
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Sarah  Overmyer,  a  second- 
generation  journalist,  has  been 
named  managing  editor  of  the  Alaska 
Journal  of  Commerce,  Anchorage.  She 
is  the  daughter  of  Jack  K.  Overmyer, 
editor  and  publisher  of  the  Rochester 
(Ind.)  Sentinel,  and  Margery  H.  Over¬ 
myer,  former  Lifestyle  editor  of  the 
Sentinel.  Sarah  Overmyer  went  to 
Alaska  in  1976  to  join  the  Anchorage 
Times  and  moved  in  1977  to  the  Jour¬ 
nal,  where  she  was  show  times  editor 
and  assistant  Sunday  editor.  Her  hus¬ 
band  is  Bill  Wilson,  sports  editor  of  the 
Anchorage  Daily  News. 


Emmett  Peter,  chief  editorial  writer  of 
the  Orlando  (Fla.)  Sentinel  Star  for  the 
past  five  years — appointed  book  editor. 
Before  joining  the  Sentinel  he  was  on  the 
copydesk  of  the  Detroit  Free  Press. 


Robert  Suarez,  a  cuban  refugee  who 
came  to  the  United  States  almost  pen¬ 
niless  17  years  ago,  has  been  named 
general  manager  of  Knight  Publishing 
Co.,  publishers  of  the  Charlotte  Ob¬ 
server  and  Charlotte  News  of  the 
Knight-Ridder  group.  Suarez  has  been 
vicepresident  and  business  manager 
of  Knight  since  1972.  Suarez'  first  job 
here  was  with  the  Miami  Herald, 
where  he  became  foreman  of  the  mail- 
room  and  subsequently  controller  of 
several  suburban  weeklies  published 
by  the  Knight  organization.  After  sev¬ 
eral  years  in  Honduras  he  rejoined 
Knight  Newspapers  in  1972  and 
moved  to  Charlotte. 


Nancy  Gatten — promoted  to  news 
editor  of  the  Lonf>mont  (Colo.)  Daily 
Tinies-Call,  and  Hereward  Bradley — 
named  assistant  news  editor. 


Jean  Connelly — joined  the  New  York 
sales  staff  of  Newhouse  Newspapers. 
She  was  formerly  with  Story,  Kelly 
Smith  in  New  York. 


Arthur  F.  Kinosbury — promoted  from 
assistant  controller  to  controller,  Boston 
Globe,  succeeding  Albert  E.  Hoi.DRiixiE. 
retiring. 


Douglas  C.  Monroe  has 
been  appointed  United 
Press  International  re¬ 
gional  executive  for 
Georgia,  based  in  Atlan¬ 
ta.  He  succeeds  James 
East,  who  has  been  trans¬ 
ferred  to  Nashville  with 
responsibility  for  UPl  busi¬ 
ness  affairs  in  Tennessee. 
Monroe  joined  UPl  at 
Charlotte,  N.C.  in  1971 
and  worked  in  Nashville, 
Richmond  and  Orlando 
before  his  present  assign¬ 
ment. 


William  J.  Clew,  retired  managing 
editor;  Hartford  (Conn.)  Conrant — 
confirmed  by  Connecticut  State  Senate 
as  member  of  State  Freedom  of  Informa¬ 
tion  Commission  on  recommendation  of 
Gov.  Ella  T.  Grasso. 


Karin  E.  Winner,  former  west  coast 
editor  Women's  Wear  Daily — named 
assistant  managing  editor,  San  Diego 
(Calif.)  Union.  She  joined  the  paper  a 
year  and  a  half  ago  as  special  features 
editor,  and  for  the  past  year  has  been  an 
assistant  city  editor.  Winner  is  great- 
granddaughter  of  the  late  Col.  Milton  A. 
McRae,  co-founder  of  the  Scripps-McRae 
(later  Scripps-Howard)  newspapers. 


Karen  Pierson,  formerly  on  the  staff  of 
the  Edmond  (Okla.)  San — named 
reporter-photographer  of  the  Cordell 
(Okla.)  Beacon. 

William  C.  Stegall,  circulation  direc-  +  *  * 

tor  for  the  San  Jose  Mercury  and  News  Rosemarie  Maio — promoted  to  the 
since  1975 — named  circulation  director  newly-created  position  of  marketing- 
of  the  Chicago  San-Times.  Thomas  E.  research  director  of  the  Passaic  (N.J.) 
.^ice,  production  manager  since  January,  Herald-News. 

1977 — appointed  operations  manager. 

Stegall  joined  Philadelphia  Newspapers, 

Inc.  in  1972  as  assistant  to  the  general 
manager  and  the  next  year  was  promoted 
to  assistant  circulation  director.  He  also 
has  held  positions  with  the  Miami  Herald 
Publishing  Co.  and  Copley  Newspapers. 

Rice  joined  the  Sun-Times  in  1973  and 
has  served  as  assistant  production  man¬ 
ager  and  assistant  superintendent  of  the 
composing  room. 


Abe  Hardesty,  sports  writer  for  the 
Greenville  (S.C.)  News  since  1976 — 
promoted  to  sports  editor  of  the  after¬ 
noon  Greenville  Piedmont.  Hardesty  is  a 
former  sports  editor  of  the  Fairmont 
(W.Va.)  Times.  He  succeeds  Frank 
Vehorn,  who  joined  the  sports  staff  of 
the  Greensboro  (N.C.)  Daily  News  and 
Record. 

(Continued  on  page  32) 


Thomas  R.  Stone,  a  reporter  for  the 
Memphis  Press-Scimitar — coordinator 
of  finance  and  administration  for  Shelby 
County  at  a  salary  of  $20,736  annually. 
He  replaces  Ron  Ari  ine,  a  former  tv 
newsman  who  is  expected  to  be  a  candi¬ 
date  for  Congress. 
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Jean  Wright — from  telephone  sales 
manager  to  assistant  manager  of  the  clas¬ 
sified  advertising  department,  Birming¬ 
ham  (Ala.)  News. 


Tom  Myers,  formerly  business  editor 
of  Cocoa  (Fla.)  Today — joined  the  public 
relations  department  of  Eastern  Airlines 
at  headquarters  in  Miami.  He  was  with 
Today  for  nine  years,  and  earlier  with  the 
Miami  Herald  for  4  years. 

EDITOR  &  PUBLISHER  for  April  22,  1978 


Charles  Lewis,  former  Kilgore  (Tex.) 
News-Herald  president — resigned  to 
enter  advertising  agency  business  in 
Tyler,  Texas. 
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Newspeople  in  the  news 


Wii.BERT  James  Griehth — retired  as 
controller  and  treasurer  of  the  San  Fran¬ 
cisco  Newspaper  Printing  Company,  fol¬ 
lowing  more  than  45  years  in  newspaper 
finance.  He  joined  the  Hearst-owned 
Pittsburgh  (Pa.)  Sun-Telegraph  in  1932 
and  has  served  as  controller  for  that  pa¬ 
per,  the  Baltimore  News-American  and 
the  San  Francisco  Examiner  and  News 
Call-Bulletin.  Griffith  has  been  controller 
and  treasurer  of  the  printing  company 
since  its  formation  in  1965  as  agent  for 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner.  He  will  continue 
work  as  an  independent  newspaper  con¬ 
sultant. 

N.  Walter  Ryals,  circulation  manager 
of  the  Stockton  (Calif.)  Record — to  pres¬ 
ident  and  general  manager  of  The  New 
Mexican,  Santa  Fe.  Ryals  held  circula¬ 
tion  and  general  management  posts  with 
newspapers  in  Las  Vegas  and  Carson 
City,  Nevada,  and  in  1%9  Joined  Speidel 
Newspapers,  which  merged  last  year 
with  ciannett  Co. 

Ryals  succeeds  Stephen  E.  Watkins, 
who  resigned  to  pursue  other  profes¬ 
sional  activities. 

^ 

Richard  W.  Jones — appointed  a  writer 
in  the  public  information  and  relations 
department  of  the  Pennsylvania  State 
University.  Jones  was  publisher  and 
editor  of  the  Valley  Observer,  Belle¬ 
ville,  Pa.  and  This  Week,  Mifflin  County, 
Lewistown. 

*  *  * 

Frank  Kr/eminski.  production  superin¬ 
tendent  of  the  Milwaukee  Journal  and 
Sentinel — promoted  to  production  man¬ 
ager.  Norbert  Winters,  night  production 
superintendent — to  assume  Krzeminski's 
former  duties.  Kenneth  Adams,  assistant 
production  superintendent — succeeds 
Winters.  Edward  Mi  eiu  bai  er.  assistant 
night  foreman — promoted  to  assistant 
night  production  superintendent. 


(Continued  from  page  31) 

Ann  Roznovsky,  Emphasis  section 
editor  of  the  Waco  (Tex.)  Tribune- 
Herald — named  to  newly  created  posi¬ 
tion  of  promotion  director.  She  is  suc¬ 
ceeded  by  Barbara  Elmore,  former 
editor  of  the  Luling  (Tex.)  Newsboy. 

♦  ♦  * 

Martha  Ann  Reed,  family  living  editor 
for  the  Beaumont  (Texas)  Enterprise- 
Journal,  and  first  vice-president  of  the 
National  Federation  of  Press  Women — 
named  public  information  director  of 
Lamar  University,  Beaumont. 

:)c  3fC  3)C 

William  B.  Bellamy,  San  Antonio 
Light  publisher — named  chairman  of  the 
Legislative  Action  Task  Force  of  the 
Greater  San  Antonio  Chamber  of  Com¬ 
merce  Governmental  Affairs  Council 
*  *  ♦ 

Oscar  Larnce,  44-year  staffer  on  the 
Waco  (Texas)  Tribune-Herald — retired; 
will  continue  to  write  a  weekly  sports 
column. 

♦  *  * 

Robert  R.  Lutgen,  recently  a  cam¬ 
paign  aide  in  Washington  and  formerly 
on  the  staff  of  the  Yakima  (Wash.) 
Herald-Republic — named  city  editor  of 
the  Bryan  (Texas)  Daily  Eagle. 

*  *  * 

Robert  J  .  Howard — named  manager  of 
the  newly  created  customer  services  de¬ 
partment  of  the  Orlando  Sentinel  Star’s 
marketing  division.  Howard,  most  re¬ 
cently  assistant  to  the  editor,  has  been 
with  the  Sentinel  Star  for  27  years. 

Hfi  Hi 

Norman  S.  Smith  and  Donald  L. 
Scales — to  assume  ownership  of  the 
Twin  City  Journal- Reporter,  Gas  City, 
Indiana  from  publisher  Greg  Ormsby  in 
June.  Smith  has  been  editor  of  the  news¬ 
paper  since  August  of  1977,  and  Scales, 
who  has  worked  in  advertising  sales  in 
Indiana  and  Texas,  has  been  teaching 
freshman  classes  in  advertising  at  Ball 
State  University. 


Frank  Lalli — named  metropolitan 
editor  of  the  Los  Angeles  Herald- 
Examiner.  He  was  formerly  managing 
editor  of  New  West  magazine. 

Rick  Du  Brow,  former  UPI  Hollywood 
columnist — named  entertainment  editor, 
and  former  Cincinnati  Enquirer  manag¬ 
ing  editor  Charles  T.  Hubb.s — named  de¬ 
puty  metropolitan  editor.  Hubbs  has 
served  as  the  paper’s  interim  city  editor 
since  January. 

Lalli  headed  Forbes  magazine  west 
coast  bureau  from  1971  to  1973  and 
joined  New  West  at  its  inception  in  1976, 
becoming  managing  editor  in  1977.  Du- 
Brow  covered  Hollywood  for  UPI  for  15 
years,  the  last  12  of  those  years  as  televi¬ 
sion  critic. 

:fc  :((  4c 

Two  freelance  writers  have  joined  the 
San  Diego  (Calif.)  Tribune — Sheila 
Moramarco,  on  general  assignment;  and 
James  Redfern,  who  will  specialize  in 
Baja  California  coverage. 

Editorial  department  promotions  in¬ 
clude:  Walter  Miller,  from  executive 
news  editor  to  assistant  managing  editor 
in  charge  of  the  news  operation;  Richard 
Sullivan,  from  news  editor  to  executive 
news  editor;  Bedel  Mack,  from  assistant 
news  editor  to  news  editor;  and  Jan 
Thiessen,  from  slot  to  assistant  news 
editor. 

♦  ♦  * 

Vivian  Aplin-Brownlee,  associate 
editor,  Cleveland  Plain  Dealer — joined 
the  San  Diego  (Calif.)  Union  as  assistant 
city  editor.  Marcia  McQuern,  Sac¬ 
ramento  capital  correspondent.  River¬ 
side  (Calif.)  Press-Enterprise — named  to 
the  newly  created  post  of  state  editor  of 
the  Union.  Other  Union  staff  additions 
include  Jane  Weisman  Stein,  formerly  of 
the  San  Diego  Daily  Transcript,  a  legal 
publication,  to  general  assignment;  and 
Suzanne  Choney,  from  managing  editor, 
Del  Mar  (Calif.)  Surfcomber  to  northern 
San  Diego  County  reporter. 

♦  *  4c 

Lee  E.  Beauregard — appointed  clas¬ 
sified  advertising  director,  Westchester 
Rockland  Newspapers,  White  Plains, 
N.Y.  Beauregard,  formerly  of  Capital 
Newspapers,  Albany,  New  York,  served 
as  advertising  manager  of  their  Sun 
Group. 

4c  4c  4( 

Don  Summerside — named  sports  editor 
of  the  Omaha  World-Herald.  He  has 
been  with  the  paper  14  years,  the  last  10 
as  night  news  editor,  and  earlier  Sunday 
editor  and  copy  desk  chief.  Before  join¬ 
ing  the  World-Herald,  he  worked  in 
sports  for  the  Lincoln  (Neb.)  Star. 

4:  4c  ♦ 

Alan  Turner — appointed  to  the  sales 
staff  of  Gannett  Newspaper  advertising 
sales,  San  Francisco  office.  He  has  been 
advertising  sales  supervisor  at  the  An¬ 
chorage  Times  and  with  the  Vancouver 
(Wash.)  Columbian  and  the  Sarasota 
(Fla.)  Herald  Tribune. 
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Editorial  workshop  By  Roy  H.  Copperud 

Round  and  Around  -No.  529 


“The  reporter  who  turned  round  a 
well-known  cliche  and  characterized 
somebody  as  a  man  who  kills  one  bird 
with  two  stones  likewise  showed  inven¬ 
tiveness.” 

The  editor  of  the  publication  in  which 
this  sentence  appeared  received  a  sharp 
criticism  from  a  reader — sharper  than  it 
otherwise  might  have  been,  perhaps,  be¬ 
cause  the  publication  was  one  that  gave 
instruction  in  the  correct  use  of  English. 
“A  glaring  use  of  the  wrong  word,”  the 
complainant  said.  “The  word  round 
should  have  been  around.” 

Well,  the  editor  must  have  been  des¬ 
perate,  because  he  wrote  me  for  an  opin¬ 
ion.  The  critic  was  irked,  1  surmised, 
because  turned  around  (irt  the  sense  re¬ 
versed)  would  be  more  usual  in  America; 
turn  round  is  more  characteristically 
British  usage.  The  massive  Oxford  En¬ 
glish  Dictionary  gives,  under  turn 
around,  “to  put  into  the  opposite  posi¬ 
tion  or  direction,  to  reverse  (literally  and 
figuratively).”  The  OED  also  gives 
around  as  the  American  equivalent  of 
round  in  this  sense.  The  use  of  round  in 
British  writing  where  we  would  say 
around  is  very  noticeable,  as  citations 
from  the  OED  show:  “I  had  a  fit  of  gid¬ 
diness;  the  room  turned  round”;  “She 
turned  round  to  where  her  brother 
stood”  and  others. 

Therefore  the  criticized  sentence  was 
correct  enough,  though  not  what  an 
American  would  expect.  Round  for 
around  does  occur  in  expressions  famil¬ 
iar  to  us,  however;  the  year  round;  all¬ 
round  and  all  around  are  about  equally 
frequent  and  both  correct  to  express  the 
idea  of  versatility.  American  Heritage,  in 
fact,  gives  preference  to  all-round. 


Wayward  Words 

There  are  certain  journalistic  conven¬ 
tions  about  describing  the  act  of  taking 
on  nourishment  that  every  young  report¬ 
er  must  get  firmly  fixed  in  his  head, 
especially  if  he  ever  expects  to  get  any¬ 
where  with  the  wire  services  or  news¬ 
magazines.  In  news  stories,  people  do 
not  eat,  they  munch.  Nor  do  they  drink; 
they  sip.  And  snack  must  be  used  as  a 
verb  whenever  possible,  or  even  when 
impossible;  “They  snacked  on 
sandwiches  [which  were,  of  course 
munched]  and  mild  [  sipped,  inevitably] .” 
*  *  * 

Having  been  out  of  the  active  practice 
of  journalism  for  some  years,  relegated 
to  the  lowly  status  of  a  reader  of  news¬ 
papers,  I  do  not  know  whether  editors 
are  still  pounding  into  the  heads  of  cub 
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reporters  some  of  the  freakish  ideas  that 
were  sternly  imparted  to  me  when  1  be¬ 
gan,  such  as  the  idea  that  none  always 
takes  a  singular  verb,  that  people  cannot 
be  used  with  a  figure,  and  that  advi.ser  is 
right  and  advisor  is  wrong. 

1  do  know,  however,  that  one  of  them 
has  survived  until  recently,  and  may  still 
be  going  strong  in  newsrooms — the  no¬ 
tion  that  a  flag  on  a  flagpole  must  always 
be  spoken  of  as  flying  at  half-staff  rather 
than  at  half-mast.  The  idea,  you,  see,  is 
that  masts  are  found  only  on  ships.  But 
half-mast  is  the  commoner  term,  and  it  is 
given  as  primary  in  both  American 
Heritage  and  Webster.  And  a  mast  is  not 
necessarily  on  a  ship,  either.  This  lore, 
and  much  besides,  was  always  transmit¬ 
ted  by  word  of  mouth.  No  one  (includ¬ 
ing,  1  am  sorry  to  say,  your  correspon¬ 
dent)  ever  thought  of  looking  anything 
up;  questioning  the  fiats  of  a  city  editor 
or  managing  editor,  no  matter  how  ab¬ 
surd,  would  have  been  unthinkable 
heresy.  It  took  me  a  long  time  to  dis¬ 
cover  that  often  they  didn’t  know  what 
they  were  talking  about. 


Librarian  awarded 
Southam  Fellowship 

A  newspaper  librarian  has  been 
awarded  a  Southam  Fellowship  for  jour¬ 
nalists,  the  first  time  the  award  has  gone 
to  anyone  outside  the  reporting  or  editing 
fields. 

Agnes  McFarlane,  38,  head  librarian  at 
Montreal  Gazette,  was  one  of  five  fel¬ 
lows  for  1978  announced. 

The  others: 

Blaik  Kirby,  49,  television  and  night¬ 
life  critic  at  Toronto  Globe  and  Mail: 
Daniel  Proudfoot,  33,  feature  writer  at 
Toronto  Sunday  Sun;  Jenni  Mortin,  37, 
legislature  bureau  chief  for  Winnipeg 
Tribune;  and  John  Skinner,  30,  a  deputy 
editor  of  Vancouver  Sun. 

The  Southam  Fellowships  for  Jour¬ 
nalism  have  been  awarded  since  1962. 
Fellowship  recipients  will  spend  from 
next  September  to  May,  1979,  in  any  di¬ 
vision  of  the  University  of  Toronto  at 
graduate  or  undergraduate  level.  They 
take  no  examinations  and  receive  no  de¬ 
grees  or  diplomas. 

The  followships  pay  tuition,  the  fel¬ 
lows’  regular  gross  salary  for  the  eight- 
month  university  year  up  to  the  equiva¬ 
lent  of  $20,000  gross  a  year  and  transpor¬ 
tation  costs,  where  applicable,  for  win¬ 
ners  and  their  families  to  come  to  To¬ 
ronto. 
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AP  and  upl  sued  Blind  Students  to  read 

for  libel  over  .  . 

rewritten  story  Paper  Via  Computer 


A  former  Madison,  Wise.  County 
Judge  charged  (April  10)  that  news 
stories  by  the  Associated  Press  and 
United  Press  International  unfairly  por¬ 
trayed  him  as  a  sexist  and  led  to  his  re¬ 
moval  in  a  recall  election  last  year. 

The  charges  were  made  in  a  $3.5  mil¬ 
lion  libel  suit  filed  against  the  2  wire  ser¬ 
vices  by  Archie  E.  Simonson  in  Federal 
Court  in  Milwaukee.  Simonson  was 
voted  out  of  office  in  a  special  recall  elec¬ 
tion  last  September  7.  The  recall  effort 
was  organized  after  news  accounts  of  a 
hearing  at  which  Simonson  made  re¬ 
marks  that  were  alleged  to  be  sexist. 

In  his  suit,  Simonson  charged  that  the 
AP  and  UPl  inaccurately  summarized 
what  happened  at  the  hearing  and  failed 
to  report  some  of  the  things  he  said. 

He  charged  that  the  news  stories  ex¬ 
posed  him  to  “extraordinary  public  con¬ 
tempt  and  ridicule,”  cost  him  his  post 
and  brought  him  “great  mental  suffering, 
humiliation  and  anguish.”  The  suit  asks 
$1,750,000  from  each  of  the  news  serv¬ 
ices. 

The  key  issue  in  the  lawsuit  is  the  re¬ 
writing  by  the  2  wire  services  of  a  story 
about  a  sentencing  hearing  at  which 
Simonson  dealt  with  a  15-year-old  boy 
who  had  pleaded  no  contest  to  sexual 
assault  of  a  16- year-old  girl  in  a  Madison 
High  School. 

Reporter  Anita  Clark  of  the  Wisconsin 
State  Journal,  a  Madison  newspaper, 
covered  the  March  25,  1977  hearing.  The 
lawsuit  said  that  her  published  story  was 
inaccurately  rewritten  and  transmitted 
by  the  news  services. 

It  is  normal  policy  for  Wisconsin 
newspapers  to  report  on  juvenile  court 
cases  but  the  names  of  the  young  people 
involved  are  not  printed.  During  the 
hearing,  an  assistant  district  attorney 
urged  that  Simonson  send  the  boy  to  a 
training  school  and  said  that  the  crime 
was  the  most  serious  that  had  ever  hap¬ 
pened  at  a  high  school  in  Madison.  How¬ 
ever,  Simonson  placed  the  boy  on  proba¬ 
tion  and  said  he  could  live  at  his  home. 
According  to  transcripts  of  the  hearing. 
Simonson  commented  that  Madison  is 
“well  known  to  be  sexually  permissive” 
and  asked:  “Are  we  supposed  to  take  an 
impressionable  person  15  and  16  years  of 
age  who  can  respond  to  something  like 
that  and  punish  that  person  severely  be¬ 
cause  they  react  to  it  normally?” 

Clark  reported  the  female  Assistant 
District  Attorney  objected  to  those  re¬ 
marks  and  called  the  comments  biased 
and  sexist. 

Clark  also  reported  that  later  in  the 
hearing.  Simonson  said  that  he  did  not 
consider  sexual  assault  a  normal  reaction 


The  Daily  Texan,  student  newspaper 
at  University  of  Texas  (Austin),  plans  to 
offer  blind  students  a  method  of  reading 
the  daily  paper  via  a  voice  output  from  a 
computer  system.  This  may  be  the  first 
newspaper  to  provide  such  a  service. 

The  system  which  will  produce  the 
voice  output  consists  of  an  electronic 
keyboard,  VDT,  voice  synthesizer  and 
computer.  The  keyboard  is  used  to  type 
copy  on  the  screen  and  then  by  activat¬ 
ing  the  system  the  voice  snythesizer  pro¬ 
ceeds  to  translate  the  written  words  into 
phonemes,  or  speech  units,  which  it  then 
assembles  into  spoken  words. 

Dr.  Wayne  Danielson,  dean  of  the 
School  of  Communication,  said  a  blind 
student  could  call  the  Daily  Texan  in  the 
morning  and  get  a  summary  of  the  news 


by  young  men  and  said  it  was  not  con¬ 
doned  by  the  community. 

According  to  the  lawsuit,  the  wire  ser¬ 
vices  rewrote  Clark's  story,  including 
the  remarks  about  sexual  permissive¬ 
ness,  but  failed  to  report  Simonson's 
statement  that  he  did  not  consider  sexual 
assault  normal.  The  suit  charged  that  the 
UPl  story  inaccurately  said  that  Simon¬ 
son  “ruled”  that  the  15-year-old  “was 
reacting  normally  to  prevalent  sexual 
permissiveness  and  women's  provoca¬ 
tive  clothing”  when  he  “raped  a  girl  in  a 
stairwell”  at  the  school  and  that  the  AP 
called  him  “a  county  judge  who  says 
rape  is  a  normal  reaction  from  juveniles 
exposed  to  provocative  clothing  in  a  sex¬ 
ually  permissive  society.” 

Simonson  is  represented  in  the  suit  by 
Milwaukee  attorney,  Ralph  Adam  Fine, 
who  had  been  involved  in  other  media 
related  cases  and  is  himself  a  parttime 
television  reporter  and  interviewer. 

In  the  complaint.  Fine  noted  that  Su¬ 
preme  Court  decisions  in  cases  such  as 
New  York  Times  v.  Sullivan  might  nor¬ 
mally  make  it  difficult  for  an  elected  pub¬ 
lic  official  such  as  Simonson  to  collect  in 
a  libel  case.  Fine  said  that  the  rules  of 
Times-Sullivan  should  not  apply  in  this 
case  because  judicial  codes  of  conduct 
made  it  impossible  for  Simonson  to 
properly  respond  to  the  allegedly  unfair 
and  libelous  reporting.  This  inability  to 
respond,  coupled  with  the  speed  with 
which  Wisconsin's  recall  laws  work, 
made  Simonson  “more  vulnerable  to  in¬ 
jury  than  public  officials  encompassed 
by  the  Supreme  Court  decision  in  New 
York  Times  v.  Sullivan,”  Fine  said. 

The  case  was  assigned  to  Federal 
Judge  John  W.  Reynolds. 

Spokesmen  for  AP  and  UPl  declined 
to  comment  on  the  suit  because  they  had 
not  studied  it. 


from  the  computer,  and  then  have  any 
story  read  aloud.  The  stories  in  that 
day's  paper  would  be  in  the  computer's 
memory,  having  been  fed  in  during  the 
printing  procedure  the  night  before. 

ANPA  status  report 
on  offset  dailies 

During  the  year  1977  a  total  of  1,260 
U.S.  daily  newspapers  were  printed  by 
the  offset  process. 

This  figure  represents  70.5%  of  the 
total  1,786  daily  newspapers  counted  in 
1977  by  the  ANPA/Research  Institute. 

The  RI  reported  526  or  29.5%  of  the 
total  (1,786)  newspapers  were  printed  by 
the  letterpress  process.  This  is  the  first 
year  RI  has  published  in  a  separate  bulle¬ 
tin  (#1286)  the  papers  printed  by  letter- 
press.  In  the  future  the  Bulletin  for  let¬ 
terpress  will  be  published  annually.  RI 
will  continue  to  publish  annually  “Daily 
Newspapers  Printed  by  Offset.” 

In  Canada,  in  1977,  there  were  1 19 
daily  newspapers  (23  a.m.-%  p.m.)  pub¬ 
lished  with  75  papers,  or  63%  of  the  total, 
printed  offset.  Papers  printed  letterpress 
in  Canada  stood  at  44  or  37%  of  the  total. 

The  breakdown  of  the  1 ,786  dailies  re¬ 
veals  367  morning  and  1,440  evening 
with  all-day  newspapers  counted  in  both 
the  morning  and  evening  totals  but  only 
once  in  the  total  number  of  newspapers. 

The  combined  circulation  of  the  1,260 
U.S.  offset  dailies  was  approximately 
19,388,368.  Last  year  (1976)  the  total  for 
offset  dailies  was  approximately 
18,251,376.  The  combined  daily  circula¬ 
tion  of  the  1,786  dailies  is  approximately 
61.6  million  newspapers.  Last  year  this 
figure  was  61.3  million  for  1,779  dailies. 

The  combined  daily  circulation  of  the 
526  U.S.  letterpress  papers  is  approxi¬ 
mately  42,249,867.  This  represents 
68.5%  of  the  total  daily  newspaper  circu¬ 
lation. 

Canadian  dailies  (119)  have  a  com¬ 
bined  circulation  of  about  4,939,489.  Of 
this  figure,  28.5%  or  1,405,894  copies  are 
printed  offset.  Circulation  of  papers 
printed  letterpress  is  approximately 
3,5.33,595  or  71.5%. 

In  the  U.S.,  the  526  letterpress  printed 
newspapers  have  adopted  the  following 
systems:  158  papers  or  30%  NAPP;  89 
papers  or  17%  stereotype;  85  papers  or 
16%  DiLitho;  82  papers  or  15.6%  Let- 
terflex;  53  papers  or  10.1%  Merigraph; 
41  papers  or  7.8%  Dyna-Flex;  13  papers 
or  2.5%  magnesium;  2  papers  or  0.4%  by 
flatbed;  2  papers  or  0.4%  Dycril  and  one 
paper  or  0.2%  by  injection  molding. 
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Archivist  keeps 
tabs  on  history 
of  LA.  Times 


LOS  ANGELES  TIMES  Archivist  Lois  Markwith  (left)  pores  over  some  early 
photographs  with  assistant  Christalla  Kyriacou. 


An  archivist  at  an  American  news¬ 
paper  is  a  rarity. 

in  most,  to  be  sure,  there  are  files  and 
libraries  filled  with  mounds  of  yellowing 
clippings,  and  maybe  even  a  storage 
room  with  an  early  editor’s  desk,  a  bat¬ 
tered  old  camera  and  an  ancient  typewri¬ 
ter  or  two. 

But  at  the  Los  Angeles  Times 
history — its  own — is  serious  business. 
So  much  so  that  Lois  Markwith,  who 
was  named  Times  archivist  in  January,  is 
collecting  anecdotes  and  historical 
memorabilia  full-time,  with  an  assistant. 
And  the  Times  is  eyeing  a  library-like 
setting  for  the  material  in  the  future. 

The  idea  for  a  Times  Archives  evolved 
as  Markwith,  researching  material  for  an 
official  history  of  the  Times,  collected  35 
file  drawers  of  historic  material. 

Times  publisher  Otis  Chandler  saw  the 
need  for  a  proper  place  to  store  and  dis¬ 
play  the  valuable  material,  and  a  plan  for 
the  Archives  was  started. 

“The  material  is  fascinating," 
Markwith  says.  “And  it  will  be  particu¬ 
larly  useful  in  the  future  foi  students  and 
researchers  who  wish  to  study  not  only 
the  Times,  but  early  Los  Angeles  jour¬ 
nalism  and  early  Los  Angeles  as  well." 

Included  among  the  material  is  some 
personal  correspondence  of  Gen.  Harri¬ 
son  Gray  Otis,  first  publisher  of  the 
Times.  The  correspondence  features 
some  beautifully-written  love  letters  to 
his  bride  of  a  few  weeks,  Eliza,  while 
Otis  was  in  Cincinnati  seeking  work  as  a 
compositor. 

An  insight  into  the  Civil  War  can  be 
found  in  a  complete  Quartermaster 
Corps  record  kept  by  a  young  Lt.  Otis. 
And  the  original  chattel  mortgage  for  The 
Times  printing  presses,  dated  August  1, 
1882,  is  included. 

Markwith  said  that  while  a  lot  of  mate¬ 
rial  housed  in  the  temporary  Archives 
was  culled  from  the  newspaper's  vol¬ 
uminous  files,  a  “gold  mine"  of  material 
was  donated  by  current  and  retired 
Times  families. 

Otis  Chandler  and  members  of  the 
Chandler  family  have  donated  clippings, 
family  photographs  and  other  material. 

An  antique  Seth-Thomas  clock  (which 
still  runs)  is  in  the  Archives.  The  clock 
hung  in  the  original  Times  building  at 
First  and  Broadway  prior  to  the  1910 
bombing  of  the  building  by  union  radi¬ 
cals. 

And  among  the  thousands  of  items  is  a 
copy  of  a  report  by  Col.  Guy  T.  Vis- 
kniskki,  a  journalistic  efficiency  expert 
who  was  brought  in  to  clean  out  “dead 
wood”  at  the  Times  in  the  mid-l930's. 

Markwith  indicated  it  would  be  some 
EDITOR  &  PUBLISHER  for  April  22,  1978 


time  before  the  clippings,  scrapbooks, 
photographs  and  artifacts  are  properly 
categorized.  Until  then,  they  are  stored 
in  offices  in  the  Times  Building. 

She  looks  upon  her  work  as  unique, 
but  adds,  “It's  becoming  more  and  more 
common  for  corporations  to  have  an  ar¬ 
chivist.  And  lately,  more  universities 


have  started  archivist  training  courses." 

Her  work  will  assume  even  more  im¬ 
portance  three  years  hence,  when  the 
Times  celebrates  its  Centennial.  Until 
then,  she’ll  continue  searching  for  items 
to  add  to  the  collection;  the  files  will 
continue  to  grow. 

And  all  in  the  name  of  history. 


Knight -Ridder 
Newsp^ers,  Inc. 

has  purchased  100% 
of  Common  Capital  Stock  of 

Poole  Broadcasting 
Company 

(WJRT-TV  WTEN-TV  WPRI-TV) 

Flint  Albany  Providence 

for  approximately  $48,500,000 

The  undersigned  represented  both 
parties  in  this  transaction 

R.  C.  CRISLER  &  CO  .5  /  VC. 

Cincinnati,  Ohio 
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He  also  had  a  great  interest  in  electric- 
Serkin  &  Stern  at  Carnegie,  ran  in  Times,  Dec.  17  ity.  taking  radios  apart  to  learn  how  they 

worked.  When  he  was  13,  he  had  a  job  as 
an  electrician-plumber  in  a  neighboring 
town;  the  next  summer,  he  worked  in  the 


People-watching  pastime 
pays  off  for  photographer 


repair  shop  of  a  furniture  store  fixing 
televisions  and  trying  to  understand  all 
he  could  about  circuitry. 

Besides  being  busy  with  science  fairs, 
Chester  played  in  the  woods  where  he 
lived  and  “went  out  to  catch  animals  and 
devise  ways  to  preserve  them.  We  did 
play  acting  and  got  close  to  nature. 

“I  think  I  take  the  same  attitude  to¬ 


By  Carla  Marie  Rupp 

Chester  Higgins  Jr.  is  the  first  staff 
photographer  to  be  hired  at  the  New 
York  Times  who  did  not  have  any  experi¬ 
ence  as  a  news  photographer.  Thirty-one 
years  old.  he  never  started  taking  pic¬ 
tures  until  the  summer  before  his  junior 
■year  at  Tuskegee  Institute.  He  never 
worked  at  a  newspaper,  which  is  unusual 
for  anyone  working  as  a  journalist  at  the 
Times. 

He  has  an  interesting  view  of  photog¬ 
raphy.  “The  information  that  you  give  is 
what  gives  an  image  immortality.  1  try  to 
capture  the  fullest  amount  of  information 
that  1  perceive  to  be  real." 

Active  in  his  school's  government. 
Higgins  toured  campuses  the  summer  of 
1968  when  he  was  22  with  the  National 
Student's  Association  officers  and  saw 
the  problems  that  black  students  were 
having  and  the  emotion  stirred  up  from 
the  Vietnam  situation.  “I  thought  that  a 
lot  of  images  were  not  getting  exposure.  I 
bought  a  camera — a  Praktika — in  a  little 
store  in  Manhattan.  Kan.,  during  a  NSA 
conference  at  Kansas  State  University 
and  put  it  around  my  neck. 

“1  started  thinking  about  the  power  of 


Higgins,  left,  and  Art  Rothstein,  at 
exhibit  of  Rothstein's  Depression 
pictures.  (Photo  by  Rupp) 

the  media  and  of  images  and  took  the 
next  couple  of  rolls  in  Washington,  D.C. 
At  school  1  photographed  some  civil 
rights  marches." 

Higgins  grew  up  in  New  Brockton,  a 
little  agricultural  town  of  800  people  in 
the  southeast  comer  of  Alabama  90  miles 
south  of  Montgomery.  Born  in 
Lexington,  Ky.  November  6,  1946,  he 
was  raised  by  a  mother  and  stepfather 
who  owned  a  dry  cleaners.  His  grand¬ 
father  made  the  bam  available  to  him  and 
Chester  used  it  as  a  laboratory  for  his 
biology  experiments. 


wards  photography  as  1  did  towards 
everything  as  a  youngster.  My  life  has 
always  been  an  investigation  of  every¬ 
thing  around  me.  1  took  the  same  attitude 
towards  electronics  and  biology  that  I 
now  take  to  photography. 

“In  the  summer  when  school  was  out, 
I  would  sit  by  the  side  of  the  road  and 
just  watch  people."  Higgins’  wife  Re- 
nelda,  a  painter,  says  she  often  notices 
Chester  just  staring  at  people.  “That 
comes  from  my  youth  of  watching.  1  find 
the  whole  living  experience  fascinating," 
Chester  says.  To  him,  photography  is 
another  way  of  communicating  his  views 
about  the  world.  “To  me  that’s  the  way 
it  has  to  be.” 

Although  he  majored  in  business  man¬ 
agement  and  sociology  at  Tuskegee, 
Higgins’  sideline  near  the  end  was  put¬ 
ting  together  a  portfolio  of  picture  essays 
on  black  women  and  showing  the  “iden¬ 
tity  movement  they  were  going 
through." 

Higgins  had  spent  a  summer  and  a 
semester  at  Harvard  in  a  unique  ex¬ 
change  program  while  at  Tuskegee  and 
the  professors  encouraged  him  to  always 
try  to  seek  the  advice  of  experts.  “My 
aim  is  to  improve  myself."  He  took  his 
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Steeple  against  y/Vorld  Trade 
Center 

pictures  of  black  women  to  New  York 
for  the  first  time  in  the  summer  of  1%9 
and  went  to  Time,  Life,  McCall's, 
Newsweek.  “I  didn’t  get  too  far  with  get¬ 
ting  advice  until  I  came  to  Look 
magazine  and  met  Arthur  Rothstein,  who 
was  director  of  photography  there  then. 
“Arthur  was  the  only  one  who  saw  my 
potential.  Almost  every  other  day  I  went 
in  to  Look  while  1  stayed  with  friends  in 
Brooklyn  that  summer.  1  found  that  New 
York  City  is  like  a  university  without 
walls  on  a  visual  research  level.  You 
have  so  may  professors — other  photog¬ 
raphers,  museums  and  galleries.' ' 

Rothstein,  associate  editor  in  charge  of 
photography  at  Parade  magazine  whose 
photographs  are  also  known  as  art  in 
New  York,  said  over  lunch  with  his  pro¬ 
tege  Higgins:  “Chester  seemed  to  have  a 
tremendous  amount  of  enthusiasm.  But 
he  didn’t  have  the  technical  skills.  1  tried 
to  explain  that  to  him.  But  1  told  Chester 
that  whenever  he  came  to  New  York,  he 
could  see  me.  So  in  the  next  year  after 
that  summer  he  came  a  lot  to  see  me  and 
also  developed  a  relationship  with  my 
Look  assistants  Paul  Fusco  and  Joel 
Baldwin.”  Rothstein  had  photographed 
George  Washington  Carver  at  Tuskegee 
the  year  before  he  died. 

“1  stuck  to  getting  the  technical  skills 
because  1  wanted  to  learn.  Lighting, 
composition  and  sensitivity  were  the 
most  things  that  Mr.  Rothstein  taught 
me.  He  taught  me  organization  of  visual 
material  and  maximizing  on  the  use  of 
space.  He  sent  me  to  the  Museum  of 
Modern  Art  to  study  the  master  paintings 
and  then  compare  notes  with  him  on 
what  I  saw,"  says  Higgins.  “He  became 
my  mentor  and  advisor  after  I  got  serious 
about  photography." 

(Continued  on  pa^e  38) 
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Infant  at  crisis  center,  New  York  Times,  Feb.  7 


Higgins  captures  nursing  home  fun 


Reindeer  on  Tramway,  connecting  Roosevelt  Island-Manhattan,  New 
York  Times,  Dec.  15,  1977 


7  think  a  photographer  does  best  what  he  understands _ 

—Chester  Higgins  Jr. 


Starting  to  freelance.  Higgins  was  in¬ 
troduced  to  the  American  Society  of 
Magazine  Photographers  where  he 
learned  he  could  work  for  S150  and  over 
a  day  rather  than  $40-50.  The  Look 
photo  lab  did  most  of  Higgins'  process¬ 
ing.  and  Rothstein  gave  Higgins  a  lot  of 
tllm.  "There's  no  doubt  I  have  helped  his 
career.  But  the  greatest  satisfaction  an 
older  photographer  can  have  in  his  work 
is  helping  younger  photographers 
achieve  something."  says  Rothstein. 
who  cited  producer  Stanley  Kubrick,  of 
"2001  Space  Oddessey”  fame.  "I  helped 
Kubrick  in  his  early  days  when  he  was  a 
staff  photographer  at  Look.  The  way  you 
achieve  immortality  is  to  pass  on  to 
others  the  knowledge  and  experience 
you  have.  Chester  took  advantage  of 
what  1  had  to  offer.” 

When  Higgins  had  graduated  tops  in 
his  business  class  from  Tuskegee  in  1970. 
he  had  a  job  offer  in  Minneapolis-St. 
Paul.  "1  didn’t  know  if  i  could  make  it  in 
New  York  as  a  photographer.  1  had  a 
girlfriend  from  college  who  was  preg¬ 
nant.  So  June  1.  1970.  we  left  Tuskegee 
and  I  drove  my  girlfriend  'Roni'  to  her 
parents  in  Louisville.  Ky..  and  then  took 
the  free  plane  ticket  to  St.  Paul  for  the 
job  interview  at  the  business.  I  decided 
business  wasn't  for  me  and  changed  the 
ticket  to  fly  to  New  York  with  nothing, 
after  turning  down  a  job  that  would  have 
been  security.  I  lived  with  a  filmmaker  in 
Harlem.  I  had  to  make  money  to  bring 
my  girlfriend  to  New  York.”  She  had  the 
baby  in  September  of  1970.  the  publica¬ 
tion  date  of  Higgins'  first  hardback  book. 
"Black  Women”,  published  by 
McCall's,  which  had  a  book  company.  It 
sold  15,000  copies. 

Since  then.  Higgins  put  other  picture 
books  together — "Drums  of  Life”,  pub¬ 
lished  in  1974  by  Doubleday  and  “My 
Name  Is  Black."  with  Amanda  Am¬ 
brose'  poetry  published  by  Scholastic 
Publications,  and  his  "Some  Time  Age” 
picture  book  is  to  be  published  by 
Doubleday  in  November  1978. 

Higgins  did  the  photography  for 
Kathyrn  Parker's  book  on  the  Mets, 
"We  Won  Today."  by  Doubleday.  He 
did  the  book  covers  for  newspaper  col¬ 
umnist  Nikki  Giovanni's  books.  "Gem¬ 
ini”  and  "Re-Creation.”  the  covers  for 
Dr.  Charles  Hamilton's  "Preacher  Man” 
and  for  Minister  Farrakhan's  “Seven 
Speeches." 

In  1971.  Higgins  took  his  girlfriend 
Renelda,  whom  he  also  affectionately 
calls  ‘Roni’  back  to  Tuskegee  for  their 
marriage  in  a  judge's  chambers.  "A 
friend  held  Nataki.  who  was  seven 
months.  It  was  great,  and  Roni  wore 
jeans."  They  now  live  at  Roosevelt  Is¬ 
land.  reached  by  tramway  from  the  city. 
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and  Nataki  is  seven  and  another  boy, 
Damani  is  five. 

"I've  been  to  different  parts  of  Africa 
12  times  in  the  last  seven  years  working 
on  a  photographic  project  1  have  estab¬ 
lished  for  myself,”  says  Higgins.  Human 
behavior  in  another  culture  fascinates 
him,  he  says.  "1  think  a  photographer 
does  best  what  he  understands. 

"My  starting  point  was  black  people 
because  1  know  them.” 

Higgins’  thought  of  working  for  the 
New  York  Times  came  after  he  returned 
from  one  of  his  African  trips  photograph¬ 
ing  the  drought  in  the  Saharas.  “I  was  in 
John  Morris'  office,  the  head  of  the 
Times  picture  syndication  service,  show¬ 
ing  him  the  Sahara  pictures,  and  he  said 
the  Times  was  looking  for  a  photographer 
and  asked  if  1  was  interested.”  Higgins' 
first  question  was  how  much  money  he 
would  make.  “Morris  came  up  with  a 
figure  I  didn't  think  was  fair,  and  1  said  1 
thought  working  for  the  Times  would  be 
interesting,  but  not  at  the  salary  men¬ 
tioned.  A  month  later  1  was  approached 
by  Morris  again,  and  1  said  I'd  consider 
working  for  the  Times  if  they  could  do 
something  with  the  salary. 

"1  had  an  interview  with  editor  Abe 
Rosenthal  for  a  couple  of  hours.  We 
talked  about  photography,  and  he  intro¬ 
duced  me  to  picture  editor  Dane  Bath, 
and  we  all  agreed  to  a  substantial  sal¬ 
ary."  Higgins  said  he  couldn't  start 
working  for  the  Times  for  another  six 
months  because  of  another  commitment. 

The  United  States  Information  Agency 
had  asked  Higgins  to  do  a  "retrospec¬ 
tive”  of  his  photographic  work.  For  the 
U.S.l.A.,  Higgins  traveled  through  nine 
African  countries  for  six  weeks  exhibit¬ 
ing  his  books,  "Black  Women"  and 
"Drums  of  Life.”  Some  of  these  coun¬ 
tries  Higgins  feels  the  “black  experi¬ 
ence”  in.  have  been  Nigerial.  Senegal, 
Zaire.  Kenya,  Samalia,  Ethiopia, 
Madagascar  and  Tanzania.  Those 
exhibits  went  to  20  other  African  coun¬ 
tries  and  to  about  10  European  countries 
on  to  South  America,  and  to  Asia  for  the 
U.S.l.A. 

Higgins  started  on  contract  with  the 
New  York  Times  on  April  1,  1975.  His 
pictures  recently  have  been  given  top 
notice  from  publisher  Arthur  Ochs 
Sulzberger.  His  shot  of  a  woman  knitting 
facing  a  live  reindeer  on  the  tramway 
won  the  New  York  Times  Publishers 
Award,  an  in-house  award  in  photogra¬ 
phy  for  "capturing  a  particular  slice  of 
life.”  His  human  portrayal  of  Serkin  and 
Stern  laughing  at  the  piano  during  an 
evening  at  Carnegie  Hall  also  won  the 
publisher's  award. 

Higgins  has  seen  some  pictures  take  an 
ironic  turn.  He  took  a  routine  picture  of 


State  Supreme  Court  Justice  Murtagh, 
and  the  next  day  the  judge  died,  and 
Higgins’  photo  landed  on  the  front  page. 

"I  don’t  approve  of  things  in  terms  of 
today,  but  1  look  for  what  is  forever 
about  a  photo  in  a  moment.  1  try  to  make 
pictures  timeless.  One  thing  the  Times 
can  do  is  to  further  its  ‘paper  of  record’ 
through  visuals  by  giving  not  only  infor¬ 
mation,  but  more  perspective  in  its  pho¬ 
tography.” 

Higgins  has  some  criticism  of  photo- 
journalists.  "The  news  photographer  has 
always  been  very  literal.  1  contend  that 
news  photography  of  value  has  an  oppor¬ 
tunity  to  be  more  than  literal.  It  should 
serve  as  an  analytical  force,  and  it  can 
even  motivate  to  action. 

"Photography  should  be  exploited  to 
its  fullness  in  being  an  instrument  of 
analysis  and  introspection. 

"My  function  is  to  learn  how  to  see.” 
For  instance,  when  he  did  some  fashion 
photography  for  the  Times,  Higgins 
didn't  focus  on  the  clothing,  but  he  said 
he  looked  for  "what  it  does  to  the  per¬ 
son.” 

Higgins,  besides  working  full-time  for 
the  New  York  Times,  teaches  part-time 
at  the  N.Y.U.  School  of  Fine  Arts.  The 
University  of  Miami  educational  televi¬ 
sion  division  made  a  half-hour  tv  special 
on  Higgins  and  has  exhibited  it  around 
the  country. 

Higgins  has  been  a  guest  lecturer  at 
Harvard,  the  New  School,  Dartmouth, 
Tuskegee,  the  Universities  of  Maryland 
and  Virginia,  and  in  African  schools,  he 
has  appeared  on  NET  shows,  “Black 
Journal”,  "Positively  Black”  and  "Soul” 
and  ABC’s  "A.M.  New  York”,  and 
NBC’s  "Today  Show,”  and  on  other 
talk  shows.  He  did  publicity  stills  for 
MGM’s  “Shaft’s  Big  Score”  and  NET’S 
“Bill  Moyers  Journal.” 

"I’m  really  driven  to  accomplish  a 
lot.”  says  Higgins,  who  has  published  in 
Look.  Life,  Time,  Ebony,  Essence,  En¬ 
core,  Infinity,  Jet,  Black  World, 
Mademoiselle,  Redhook,  Tuesday,  the 
Washington  Post,  TV  Guide  and  35mm 
Photography  and  even  done  record  cov¬ 
ers  for  Don  L.  Lee  of  Rappin  and  Sonny 
Till  &  the  Orioles  for  RCA.  His  works 
have  been  reviewed  by  the  Times,  the 
New  York  Post,  the  Daily  News, 
Amsterdam  News  and  Ebony. 

Shopper  adds  news 

On  April  12  the  format  and  name  of  the 
weekly  shopper  published  by  the. 
Montgomery  County  (Tex.)  Daily 
Courier  changed.  The  weekly  Mid-Week 
Shopper  was  changed  to  the  Weekly 
Messenger,  and  contains  local  news  and 
photos  on  the  front  page.  The  shopper 
had  little  if  any  news  copy. 
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Syndicates 


By  Lenora  Williamson 


Sermonette  cartoon  pane! 


“Slightly  irreverent  conversations, 
with  God"  is  the  way  a  Presbyterian 
minister  refers  to  his  ecumenical  cartoon 
which  began  appearing  this  month  in 
newspapers  in  seven  states. 


“LORD,  I  Said”  by  Hank  Hartmann 
started  syndication  from  Family  Fea¬ 
tures  Syndicate,  Inc.  April  3  as  a  single 
panel  cartoon  “quickie  sermonette”  in 
whimsical  style.  Artist  Martha  Merrill 
draws  the  cartoons  based  on  concepts 
and  ideas  of  the  minister/author. 

Hartmann,  Pennsylvania-born,  re¬ 
ceived  his  religious  education  at  Prince¬ 
ton  Theological  Seminary  and  served 
pastorates  in  New  York,  New  Jersey, 
and  Pennsylvania — then  going  to  Alaska 
as  a  missionary  and  later  serving  as  pas¬ 
tor  at  Haines.  From  1970  to  1976  he  was 
pastor  of  Hope  Presbyterian  Church, 
Rogue  River,  Oregon  where  he  became 
interested  in  community  problems  and 
trained  at  Awareness  House,  Oakland, 
California  for  community  drug-abuse 
work.  Since  1976  he  has  edited  a 
statewide  newsletter  for  the  substance- 
abuse  treatment  and  prevention  people 
in  Oregon,  The  Oregon  Connection.  He 
also  had  produced  three  volumes  of 
“LORD,  I  Said”  by  1976  when  he 
moved  to  Salem,  Oregon  as  a  member  of 
the  Synod  of  the  Pacific  Interim  Cadre. 

Martha  Merrill — widowed  last  year, 
the  same  year  she  completed  a  college 
degree  in  psychology  after  her  four  chil¬ 
dren  were  grown — presently  works  in 
Baker,  Oregon  as  a  juvenile  counselor. 

David  V.  Selders,  Sr.,  president  of 
Family  Features,  in  noting  three  success¬ 
ful  book  collections  of  “LORD.  I  Said.” 
sees  the  panel  content  and  style  as  espe¬ 
cially  suitable  for  newspapers  tcxlay.  It  is 
available  six  per  week,  camera-ready 
form.  Family  Features  Syndicate,  a  sub¬ 
sidiary  of  Family  Features  Editorial  Ser¬ 
vices.  Inc.,  is  at  P.  O.  Box  8398,  Shaw¬ 
nee  Mission,  Kansas.  66208. 

Universal  Press  Syndicate  is  offering  a 
weekly  column  by  Jory  Graham,  a  ter- 
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minal  cancer  patient,  with  the  title  “A 
Time  for  Living.” 

In  her  first  column  this  month  Graham 
wrote,  “1  (will)  share  my  feelings  and 
ideas  and  goofy  courage  with  you  if  you 
will  share  yours  with  me.  We  will  build  a 
network  of  emotional  support  for  one 
another  such  as  never  existed  before. 
That  is  the  point  of  this  column  and  the 
prime  reason  for  writing  it.” 

The  feature  first  ran  in  the  Chicago 
Daily  News  and  is  now  in  the  Chicago 
San  Times  and  is  termed  a  practical  col¬ 
umn  for  victims  of  cancer,  their  families 
and  their  friends  by  the  author.  Her  pre¬ 
scription  includes  blunt  doses  of  good 
sense,  courage,  and  hope. 

^ 

David  Hendin,  executive  editor  of 
Newspaper  Enterprise  Association,  has 
been  appointed  a  vicepresident  of  the 
newspaper  service  and  publishing  com¬ 
pany.  Hendin  is  responsible  for  the 
firm's  newspaper  editorial  operations, 
which  include  daily  feature  news  service 
and  Enterprise  Features,  the  syndicate 
division. 

Hendin  joined  NEA  in  1970  after  re¬ 
ceiving  a  master’s  degree  in  journalism 
from  the  University  of  Missouri.  At 
NEA  he  earlier  has  been  science  editor, 
special  projects  editor  and  deputy  edito¬ 
rial  director.  For  5  years  he  wrote  “The 
Medical  Consumer”  column  and  has 
done  10  books,  including  the  best-selling 
“Death  As  a  Fact  of  Life.” 

*  *  * 

Beginning  May  1,  several  Knight- 
Ridder  newspapers  will  start  a  six-day- 
a-week  effort  to  reach  the  6-14  age  group 
with  a  half  page  a  day  featuring  humor, 
entertainment,  personalities  and  puzzles. 
The  papers  will  be  using  “The  Dynamite 
Kids'  Page"  prepared  by  Scholastic- 
Magazine,  New  York. 

Featuring  the  half  page  will  be  the 
Akron  (Ohio)  Beacon  Journal,  Braden¬ 
ton  (Fla.)  Herald,  Charlotte  (N.C.)  Ob¬ 
server,  Cary  (Ind.)  Post-Trihnne,  Miami 
Herald  and  San  Jose  (Calif.)  Mercury  & 
News. 

sk  * 

On  the  other  half  of  the  age  spectrum, 
some  papers  are  beginning  to  work  on 
older  readership.  The  St.  Paid  Dispatch 
devotes  its  Monday  Trends  section  front 
and  about  three  columns  inside  to  senior 
citizen  news  with  Social  Security  and 
Heartline  columns  set  12  pt.  for  easier 
reading.  The  Holyoke  (Mass.) 
Transcript-Telegram,  special  pages  on 
Wednesday  and  Saturday  set  all  body 
type  12  pt. 


*  ♦ 

Hal  Hanson,  a  25-year-veteran  in  syn¬ 
dication  sales,  has  been  named  King 
Features’  new  western  region  sales  rep¬ 
resentative.  Hanson  returns  to  an  area 
where  he  worked  for  20  years  both  as  a 
syndicate  salesman  and  an  independent 
syndicator.  For  the  past  five  years  he  has 
represented  syndicates  in  the  southeast 
and  midwest. 

King’s  southeastern  region  again  will 
be  represented  by  Dan  Waits.  Waits, 
who  has  been  in  that  area  for  the  past 
five  years,  was  named  earlier  to  assume 
the  western  representation.  Waits  has 
been  assigned  responsibility  for  de¬ 
velopment  of  several  new  syndication 
projects  in  addition  to  regular  sales 
duties,  according  to  an  announcement  by 
J.  F.  D’Angelo,  the  syndicate  president. 

H/i 

Harold  Bearak,  whose  byline  in  Cue 
Magazine  and  the  New  York  Post  is 
familiar  to  New  Yorkers,  is  branching 
out  with  a  self-syndicated  wine  column. 
As  a  sales  incentive  he  is  offering  his  first 
four  articles  without  charge  and  may  be 
reached  by  writing  123  Robby  Lane, 
Manhasset  Hills,  New  York  11040. 

Business  writing 
deadiine  extended 

Due  to  school  curtailment  caused  by 
the  severity  of  winter  weather,  the  Soci¬ 
ety  of  American  Business  and  Economic 
Writers  has  extended  its  student  jour¬ 
nalism  contest  deadline  to  May  I. 

SABEW  contest  chairman  Bob  Corya, 
Indianapolis  News,  said  that  numerous 
school  closures  and  lengthened  vaca¬ 
tions  had  cut  into  the  time  students  had 
for  entering  the  contest.  Its  national  con¬ 
test  is  open  to  any  college  or  university 
student  who  has  written  a  business  story 
between  March  1,  1977  and  March  1, 
1978.  Entries  may  be  mailed  to  Corya, 
SABEW,  307  N.  Pennsylvania,  In¬ 
dianapolis,  Ind.  46204.  Forms  had  been 
mailed  to  500  schools,  Corya  said. 

Travel  writers’ 
roster  available 

A  completely  revised  and  updated 
1978  roster  published  by  the  Society  of 
American  Travel  Writers,  is  now  avail¬ 
able  for  distribution. 

The  roster  sells  for  $25  and  lists 
names,  addresses  and  telephone  num¬ 
bers  of  over  300  top  United  States  and 
Canadian  travel  editors  and  writers,  free 
lance  writers,  photojournalists,  televi¬ 
sion  and  radio  broadcasters,  and  travel 
film  producers. 

For  more  information  write:  Society  of 
American  Travel  Writers,  1 120  Connec¬ 
ticut  Ave.,  Suite  940,  Washington,  D.C. 
20036. 
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Cartoonists  want  43  pica 
measure  for  daiiy  strips 


By  Lenora  Williamson 

The  Newspaper  Comics  Council  has 
officially  recommended,  with  major  syn¬ 
dicates  agreeing,  that  daily  comic  strips 
be  supplied  to  newspapers  in  standard¬ 
ized  width  of  43  picas  for  4  column 
strips.  This  is  the  first  time  the  council 
has  officially  recommended  a  uniform 
width  in  distribution  of  comic  strips. 

In  line,  the  recommendation  for  other 
widths  is:  10  picas  for  one  column;  21 
picas  for  2  column;  32  picas  for  3  column 
and  54  picas  for  five  columns.  The  mea¬ 
sures  allow  for  one  pica  gutter  between 
panels. 

The  council’s  action  was  taken  during 
the  April  7  meeting  at  the  Museum  of 
Cartoon  Art  in  Port  Chester,  New  York. 
Having  recommended  daily  standardiza¬ 
tion,  the  council  appointed  a  committee 
to  look  into  similar  action  on  Sunday 
comics  sizes  for  a  report  at  the  Fall  meet¬ 
ing. 

With  the  standardization  comic  pages 
can  be  pasted  down  and  reduced  or  en¬ 
larged  in  one  operation  without  the  vari¬ 
ous  problem  of  staggered  edges  as  exists 
presently,  representing  a  saving  and 
convenience  to  newspapers. 

The  action  followed  a  full  mail  and 
phone  survey  of  the  council  membership 
conducted  by  John  Fairfield,  former  di¬ 
rector  of  comic  art  for  Newspaper  En¬ 
terprise  Association  and  creator  of 
“Show  Biz,”  and  Avonne  Keller,  NCC 
secretary.  New  York  office.  The  largest 
number  of  papers  checked  use  a  43-pica 
measure  for  the  strips. 

The  council  revised  procedure  for  its 
annual  Jester  Awards.  Instead  of  com¬ 
petitive  submission  of  entries  for  crea¬ 
tive  use  and  promotion  of  comics,  there 
will  now  be  an  award  for  the  firm,  news¬ 
paper,  or  person  who,  in  the  opinion  of 
the  executive  committee,  has  done  the 
most  for  comics.  A  committee  composed 
of  an  editor,  syndicate  executive,  and 
cartoonist,  will  make  recommendations 
to  the  executive  committee,  which  will 
decide  the  winner.  The  first  award  under 
this  procedure  is  scheduled  for  the  1979 
Spring  meeting.  The  committee  includes; 
Hal  Williams,  Baltimore  Siin:  cartoonist 
Mort  Walker,  and  Richard  Sherry,  Field 
Newspaper  Syndicate. 

Another  major  action  at  the  meeting 
was  establishment  of  a  seminar  program 
for  colleges  and  universities  on  comics, 
syndication,  newspaper  purchasing  and 
editing  of  syndicated  features.  Toni 
Mendez  of  Toni  Mendez,  Inc.,  cartoonist 
Alfred  Andriola,  “Kerry  Drake,"  Robert 
Reed,  Chicago  Tribune-New  York  News 
Syndicate,  and  Daniel  Poole,  Washing- 
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ton  Star  feature  editor  and  retiring 
chairman  of  the  Newspaper  Comics 
Council,  are  on  the  seminar  committee. 

Poole  anticipates  the  first  seminar  will 
be  held  a  day  ahead  of  the  1979  Spring 
meeting  in  New  York  City.  Fall  meetings 
of  the  NCC  are  held  outside  New  York, 
with  this  year’s  at  Disney  World  in  Or¬ 
lando,  date  to  be  set.  Poole  said  that 
meeting  will  be  held  in  the  South  as  the 
Council  undertakes  a  membership  drive 
particularly  among  the  “many  fine 
newspapers  there  who  use  comics  well.” 
Robert  Reed,  who  is  also  membership 
chairman,  and  John  McMeel,  president 
of  Universal  Press  Syndicate,  will  head 
that  drive. 

The  council’s  new  chairman  is  Jack 
Koessler,  vicepresident  of  the  Greater 
Buffalo  Press,  with  Michael  Argirion, 
feature  editor  of  the  Chicago  Tribune  as 
vicechairman.  Mendez  is  projects  chair¬ 
man. 

Cartoonist  Jules  Feiffer,  as  the  pro¬ 
gram  speaker,  followed  up  the  standardi¬ 
zation  action  by  chiding  council  and 
newspapers  on  “postage  stamp”  size  of 
comics  in  newspapers  over  the  past  few 
years.  “Why  not  standardize  at  5  col¬ 
umns  and  go  on  up?”  A  defensive  post¬ 
ure  only  leads  to  more  defensiveness,  he 
added. 

Feiffer,  currently  at  work  on  the 
screenplay  for  “Popeye”  to  star  Dustin 
Hoffman  and  Lily  Tomlin,  declared, 
“The  time  of  the  comics  is  with  us  again 
in  movies  and  television — and 
possibly — with  us  in  the  newspapers.” 

Citing  “Star  Wars”  as  a  “blown  up 
comic  strip”  and  the  flurry  of  proposed 
musicals  on  famous  comic  characters,  he 
charged  newspapers  are  last  to  get  the 
message  that  the  present  generation  is 
graphically  oriented. 

“Behind  our  backs,  with  the  kids  there 
is  a  comics  explosion.” 

Jules  Feiffer’s  contention  was  expres¬ 
sed  in  the  full  title  of  his  speech;  “The 
Annie  Explosion:  The  expansion  of  com¬ 
ics  everywhere  but  on  the  comics  page.” 

Joining  for  a  panel  on  promotion 
and/or  demotion  of  comics  were; 
Richard  Macino,  public  service  director 
of  the  Pittsburgh  Press;  Michael  Argir¬ 
ion,  feature  editor,  Chicago  Tribune;  Bill 
Baker,  assistant  managing  td'itor,  Detroit 
Free  Press;  Janet  Tara,  publicity  man¬ 
ager,  Newspaper  Enterprise  Associa¬ 
tion,  and  Mort  Walker,  creator  of 
“Beetle  Bailey,’’  “Hi  &  Lois”  and 
“Boner’s  Ark”  and  “Sam  &  Silo.” 

Macino  said  the  Pittsburgh  Press  is 
featuring  interviews  in  depth  on  the  com¬ 
ics  pages  with  creators  of  the  news¬ 


paper’s  comics.  The  feature  is  enjoying 
good  feedback. 

Walker  said  that  while  it  is  “nice”  to 
have  promotion  and  publicity,  he  had 
done  some  soul-searching  on  how  much 
good  it  does.  “The  real  work  is  over  the 
drawing  board.”  He  did  admit  to  some 
great  publicity  breaks:  such  as  when 
Stars  and  Stripes  dropped  “Beetle 
Bailey”  protests  were  heard  world¬ 
wide — he  picked  up  100  papers;  when 
Lt.  Flap  was  introduced,  attendant  pub¬ 
licity  garnered  another  100  papers. 

Tara  said  that  public  exposure  rein¬ 
forces  the  value  of  a  strip;  that  NEA 
recycles  interviews  and  stories  in  re¬ 
prints  to  salesmen  and  the  client 
service — but  that  one  problem  is  car¬ 
toonists’  reluctance.  “They  are  not  as 
vocal  as  writers.” 

Baker  cited  the  Detroit  Free  Press’s 
comic  art  display  which  has  been  travel¬ 
ing  since  last  Fall  around  shopping  cen¬ 
ters,  with  continuous  playback.  Both 
Baker  and  Argirion  emphasized  new 
strip  promotion  and  promotion  of  new 
story  episodes  within  the  paper. 

The  meeting  also  had  a  preview  of  the 
Comic  Art  Lithograph  Portfolio  now  in 
publication  from  Abrams  Original  Edi¬ 
tions  and  a  look  at  some  comic  book  size 
comic  sections  originating  in  Canada. 
The  lithograph  portfolio  has  been  an  on¬ 
going  project  of  the  council  for  several 
years. 

Ombudsman  meeting 
scheduled  in  May 

The  Media  and  the  Public  will  be  the 
subject  of  a  Conference  for  Journalists 
being  sponsored  by  The  Washington 
Journalism  Center  from  May  15  through 
18,  1978  in  Washington. 

The  Conference  is  designed  for  media 
ombudsmen  and  critics  as  well  as  for  re¬ 
porters  and  editors  interested  in  current 
media  issues. 

In  addition  to  question-and-answer 
sessions  with  media  experts,  the  Confer¬ 
ence  will  include  discussion  sessions  for 
the  participants. 

The  Conference  is  limited  to  from  15  to 
20  working  journalists  to  keep  the  ses¬ 
sions  informal  and  provide  for  the 
maximum  possible  discussion. 

Oakes  to  lecture 

John  B.  Oakes,  senior  editor  of  the 
New  York  Times,  will  deliver  the  Frank 
E.  Gannett  Lecture  at  8  p.m.  Wednesday, 
May  17,  at  the  Mayflower  Hotel  in  Wash¬ 
ington,  chairman  Theodore  F.  Koop  of 
The  Washington  Journalism  Center  an¬ 
nounced  last  week.  The  lecture  has  been 
made  possible  by  a  grant  to  the  Center 
from  the  Frank  E.  Gannett  Foundation. 
Oakes  will  discuss  current  journalistic  is¬ 
sues  and  trends. 
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1978 

February 

linage 

Tht  following  tnogo  tobulotions  hovt  boon  compiled  by  Medio  Records, 
Inc.  for  the  eiclutive  pobicotion  of  Editor  &  Publisher.  They  may  not  be 
reprinted  or  published  in  ony  form  without  the  eiplcit  permission  from 
Medio  Records,  Inc.  NOTE:  Newspopers  marked  with  code  below  include 
advertising  in  Parade  or  Fomily  Weekly,  approximate  linoge  as  follows: 

‘  Porode  -«3,55S  f  Fomily  Weekly  -69,145 

1978  1977 


FUURUN 

PART  RUN  1 

:UU  RUN 

PART  RUN 

ABERDEEN, 

S.D. 

Amtricon  News-e  . . 

.  516,929 

25,776 

565381 

26,712 

fAmericon  News-$  . 

.  345349 

540 

308367 

4,752 

Grand  Totol  .... 

.  862,278 

26,316 

874,248 

31,464 

AKRON,  OHIO 

Beocon  JournaLe  .  . 

.  2,012380 

51,792 

1,952393 

40,016 

‘Beacon  JournoLS  . 

.  1,076377 

60,220 

1.063,258 

39,360 

Grond  Totol  .... 

.  3,089,757 

112,012 

3,016,151 

79,376 

NOTE:  Beocon  Joumol-e  and  S  chonoed 

from  eight 

to  six-colui 

nn  June  2, 

1975. 

ATLANTA, 

GA. 

Constitution-m  .... 

.  2314368 

2,261,175 

9,120 

JoumoLe . 

.  3,104309 

102,193 

2,920,781 

181375 

Journol  &  Constitution-S  .  1362,977 

1,473352 

40,704 

Grond  Totol  . . .  . 

.  7,182,054 

102,193 

6,655308 

231,699 

NOTE:  Constihition-m 

1  and  JoumaLe  hove  o  combined  sot.  edition;  the 

linoge  is  only  shown  in  the  ioumol-e. 


BALTIMORE,  MD. 


‘News  Americon-S  . . . 

. .  632309 

190392 

592368 

125,400 

News  Americon-e  .... 

..  1,004,200 

78,580 

1,035,354 

57,840 

Sun-m . 

..  1304,327 

17,104 

1,419,709 

26,208 

Sun-e  . 

..  1.763362 

78,576 

1320,106 

26,352 

Sun-S  . 

..  1,987,051 

138,936 

1,923,161 

9,024 

Grond  Totol . 

.  .  6391,449 

503,788 

6390,998 

244324 

NOTE:  Sun-m,e  ond  S  chonged  from  eight  to  nine-column  Sept.  6,  1976. 
News  Americon-e  and  S  chonged  from  eight  to  nine-column  Oct.  25, 
1976. 

BERGEN  COUNTY,  N.J. 


Record-e  . 

.  1,901,756 

190,111 

1350,482 

262,619 

*Record-S . 

.  1,361,922 

181,288 

1,174,298 

217,136 

Grond  Totol  .... 

.  3,263378 

371,399 

3,024.780 

479,755 

NOTE:  Record-e  ond  $  changed  from  eight  to  nine 

column  Jon. 

1,  1977. 

BOCA  RATON, 

,  FLA. 

News-e  . 

.  731365 

12,297 

640394 

tNows-S  . 

.  513319 

459,701 

Grond  Totol  . .  .  . 

.  1,245,384 

12,297 

1,100,295 

NOTE:  News-e  pubtshed  5  doys  o  week  only. 

BOSTON,  PAASS. 

HeroU-Americon-m 

.  835375 

163,187 

1,057351 

15,253 

Herold  Americon-S  . 

.  490,928 

301,037 

664,365 

194333 

Gbbe-e . 

.  1,362,764 

111,904 

1,393,756 

21,600 

Globe-m  . 

.  1373,712 

112,024 

1,760.235 

21300 

•Globo-S . 

.  1321,609 

206,512 

1,799,036 

236332 

Grand  Totol  . .  . . 

.  6.184388 

894,664 

6375,043 

489,818 

NOTE:  Globe-e  pubkshed  5  doys  o  week  only. 

NOTE:  Herold  Americon-m  and  S  chonged  from  eight  to  nine  column  Oct. 

8.  1976;  Globo-e 

Feb.  27,  1977. 

BOULDER,  COLO. 


Comero-e . 

.  ...  1,426,311 

1,183347 

8,832 

Comero-S . 

. . . .  612,036 

712 

542,409 

Grand  Totol . 

. .  .  2,038,347 

712 

1,726,256 

8332 

BRADENTON 

,  FLA. 

Herold-e  . 

.  .  979,195 

959,696 

fHerotd-S  . 

. .  . .  549372 

516,724 

Grond  Total . 

. .  . .  1328,767 

1.476.420 

BUFFALO,  1 

N.Y. 

Courier  Express-m  .  . 

....  634,655 

36,161 

550,314 

19,312 

‘Courier  Express-S  .  . 

....  994,471 

33356 

815,041 

26,928 

News-e  . 

....  2,015369 

64,784 

1343,145 

88368 

News-S  . 

.  295391 

Grond  Totol . 

.  3,940,686 

134,801 

3,208,500 

134,908 

NOTE:  News-S  first  pubkcotton  Nov.  13,  19//. 

CAMDEN, 

N.J. 

Courier  Post-e . 

....  2,237,706 

210,832 

2,438,293 

43,552 

NOTE:  Courier  Post-e 

chonged  from  eight  to  six  column  Dec. 

1,  1975. 

CHARLOTTE 

,  N.C. 

News-e  . 

.  1,477,077 

60,448 

1,355,437 

6,000 

Observer-m . 

.  1,627,772 

47,899 

1,516,930 

44,832 

‘Observer-S . 

.  864,444 

102,736 

827,373 

147,256 

GrondTotol .  3.969,293  211,063  3,699,740  198,088 

NOTE:  Obser«er-m  ond  $  and  News-e  changed  from  eight  to  six  column 
June  2,  1975. 
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1978  1977 

FUURUN  PART  RUN  FULL  RUN  PART  RUN 


1978  1977 

FUURUN  PART  RUN  FUURUN  PART  RUN 


CHICAGO,  III. 

Not*  Two  Listings 

.  3,026,710  2,265,611  2J31,103  2,078,154 

Tnbuiie-S .  2,345,725  766,649  2,039,910  759,617 

N«ws-e  .  1,354,515  413,960  1,354,775  333,568 

Sun  Tinws-m  .  2,303,582  240,709  2,282352  363,192 

•Sun  Tin,«j-S .  1,015,390  461,687  975,105  435,642 

Grand  Total .  10,045,922  4,148,616  9,483,445  3,970,173 

NOTF:  Tribune-m  ond  5  chonged  from  oight  to  nine  column  July  1,  1975; 
Newi  Sept.  12,  1977.  Tribune  figures  above  reflect  actual  nine  column 
measurements. 

Tribune-m  .  3,026,710  2,265,611  2,600,315  2,022342 

Tribune-S .  2,345,725  766,649  1,923,994  716,776 

Nevrs-e  .  1,354315  413,960  1,354,775  333,568 

Sun  Times-m  .  2,303382  240,709  2,282352  363,192 

*5un  Times-S .  1,015,390  461,687  975,105  435,642 

Grand  Total .  10,045,922  4,148,616  9,136,741  3,871,720 

NOTF:  Tribune-m  ond  5  chonged  from  eight  to  nine  column  July  1,  1975. 


News  Sept.  12,  1977.  Tribune  figures  above  reflect  converted  eight 
column  measurements  for  1977. 


CINCINNATI,  OHIO 

Enguirer-m  .  2,491,485  2,388,737 

Enquirer-S .  1,728,577  1,579,429 

Post-e  .  1,738,784  104,781  1,877,282  136,992 

Grond  Total .  5,958,846  104,781  5,845,448  136,992 

NOTE:  Post-e  June  2,  1975  ond  Enquirer-m  and  5  June  3,  1975,  changed 
from  eight  to  nine  column. 

CLEVILAND,  OHIO 

Ploin  Deoler-m .  2,716,570  235,530  2,654,724  188,492 

Ploin  Deoler-5  .  1,671,263  43,965  1,484,742  50,459 

Press-e  .  1,717,372  373,783  1,762,933  348,149 

Grond  Totol .  6,105,205  653,278  5,902,399  587,100 


NOTE:  Effective  Sept.  1,  1975,  the  Plain  Deoler-m  and  S  chonged  from 
eight  to  nine  column.  Press-e  changed  from  eight  to  nine  column- 


COLUMBUS,  GA. 

Enquirer  (see  note) .  1,061,917  23,390  1,014,429  33,327 

•Ledger  Enquirer-S .  582,955  _ 478,659  2,805 

Grond  Total .  1,644372  23,390  1,493,088  36,132 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combinotion;  linage  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e .  2,261,128  75,277  2,108,468  61,090 

Dispotch-S  .  1,603,968  33,360  1,567,760  33,984 

Citiien-Journol-m .  1,136,040  _  945,010  _ 

Grand  Total .  5,001,136  1083  37  4,621,238  95,074 


NOTE:  Dispotch-e  ond  5  and  Citiien  Joumol-m  changed  from  eight  to  nine 
column  Jon.  13,  1976. 


DALLAS,  TEX. 


News-m .  3,244,231  220392  3,188,875  259,634 

News-S  .  1,443,595  90,328  1,328,494  70,300 

Times-Herold-e  .  3,065,798  131,675  2,935,039  109352 

•Times  Herold-S  .  1,427,256  31,112  1,348,635  33,308 

Grond  Total .  9,180,880  474,007  8301,043  472,794 


NOTE:  News-m  ond  5  changed  from  eight  to  nine  column  Dec.  29,  1975. 
Times-Herold-e  and  5  changed  from  eight  to  nine  column  Dec.  29, 1975. 


DAYTON,  OHIO 


Journol  Herald-m .  1,848,751  84,270  1,729,765  111,842 

News-0  .  1,902,78  3  84,275  1  314,339  99,296 

•News-S  .  903361  6,000  742346  _ 

Grand  Total .  4,655,195  174345  4,286,750  211,138 


NOTE:  Journol  Herald-m  and  News-e  and  S  changed  from  eight  to  nine 
column  Oct.  6,  1975. 


DENVER,  COLO. 

Rocky  Ml.  News-m .  3,262,410  2,997335 

•Rocky  Ml.  News-S  .  831,460  771,636 

fotH .  2,821,415  95,750  2354319  113,191 

Post-S  .  1,750399  1,588,827 

Grand  Total .  8366,184  95,750  7,912317  113,191 

NOTE:  Post-e  ond  5  chonged  from  eight  to  nine  column  Oct.  6,  1975. 
DETROIT,  MICH. 

Note  Two  Listings 

Froe  Press-m .  1,903,282  223,754  1,691,293  205,303 

•Free  Press-S  .  725,798  197316  651,182  265335 

News-e  .  2,755,482  489,349  2,367,736  414,469 

News-S  .  1,646,486  256,120  1,421,758  217,465 

Grond  Totol .  7,031,048  1,166,739  6,131,969  1,103,072 

NOTE:  News-e  ond  5  chonged  from  eight  to  nine  column  Dec.  29,  1^5. 
NOTE:  News  figures  obove  reflect  octuol  nine  column  meosuremonts. 

Free  Press-m .  1,903,282  223,754  1,691,293  205,303 

•Free  Press-S  .  725,798  197,516  651,182  265,835 

News-e  .  2349,309  453,867  2,183,433  389,316 

News-S  .  1364,086  245.785  1,348,341  212,165 

Grond  Total .  6,742,475  1,120,922  5374,249  1,072319 

NOTE:  News-e  ond  5  changed  from  eight  to  nine  column  Doc.  29,  1975. 
NOTE:  News  figures  above  reflect  converted  eight  column  meosuremonts. 
DULUTH,  MINN. 

Herold-e  .  758,257  705,241 

News  Tribune-m .  787,698  737,127 

•News  Tribune-S  .  621,099  40,208  523,486  16,904 

Grand  Totol .  2,167,054  40,208  1,965,854  16,904 


NOTE:  Herold-o  pubfished  5  doys  o  week  only. 

NOTE:  News  Tribune-m  ond  5  and  Herold-e  changed  from  oight  to  sis 
column  Moy  5,  1975. 


ERIE,  PA. 

Times  (see  note) .  1,170,545  46,136  1,135,136 

•Times-S .  671,183  25,312  626,154 

Grond  Total .  1,841,728  71,448  1,761,290 


NOTE:  Times-e  and  News-m  sold  in  combination;  Knoge  of  one  edition 
Times-e  is  shown. 


FORT  LAUDERDALE,  FLA. 


News-e  .  3,560.718  271,602  3,280,814  181,372 

•News  &  Sun  SenlineLS  .  1,696,472  125,701  1316,433 

News  &  Sun  SentineLsol  .  1,324,955  _  1,343,378  _ 

Grond  Total .  6382,145  397,303  6,140,625  181,372 

NOTE;  News-e  published  5  days  o  week  only. 

NOTE:  News-e,  5  and  sot  changed  from  eight  to  sis  column  May  12,  1975. 
GARY,  IND. 

Post  Tribune-e .  1,427,212  284,996  1,351,839  153399 

tPost  Tribune-S .  1,063,628  755,408 

Grond  Totol .  2,490,840  284,996  2,107,247  153,599 


NOTE  Post  Tribune  is  o  nine  column  format  and  is  measured  accordingly. 


{Continued  on  page  42) 


Ad  Revenue  Trends 
February  1978 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 

1978  1977  Dollar  Change 


Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

Vc 

Retail 

February  . 

$239,442 

209,899 

+ 

29,54.3 

+  14.1 

First  Two  Months  . . . 

488,449 

431,228 

-1- 

57,221 

+  13.3 

Department  Stores 
(Included  in  Retail) 

February  . 

59,079 

52,601 

+ 

6,478 

+  12.3 

First  Two  Months  . . . 

118,166 

105,374 

-h 

12,792 

+  12.1 

General 

Februai’y . 

64,415 

55,3.31 

9,084 

+  16.4 

First  Two  Months  . . 

1.32,087 

116,244 

-f 

15,84.3 

+  1.3.6 

•Automotive 

February  . 

1.3,712 

11,951 

1,761 

+  14.7 

First  Two  Months  . . 

24,823 

2.3,914 

+ 

909 

+  3.8 

Financial 

February  . 

11,276 

9,20.3 

2,073 

+  22.5 

First  Two  Months  . . 

29,644 

22,709 

6,935 

+  30.5 

Classified 

February  . 

129,674 

105,806 

+ 

23,868 

+  22.6 

First  Two  Months  . . 

271,700 

221,017 

50,683 

+  22.9 

Total  Advertising 

February  . 

458,519 

392,190 

+ 

66,329 

+  16.9 

First  Two  Months  . . 

946,703 

815,112 

131,591 

+  16.1 

41 


Linage  — (Cant'd  from  ptifte  41) 

1978  1977 

FUURUN  PART  RUN  FULL  RUN  PART  RUN 


GRAND  FORKS,  N.O. 

M«raM-e  .  596,639  700  681,860  10,848 

tHetoW-S  .  480,490  30,960  363,377  17,716 

Grond  Totol .  1,077,129  31,660  1,045,237  28,564 

HARTFORD,  CONN. 

Couratil-m  .  2,311,903  132,502  2,384,346  76,730 

•Cooretit-5  .  1,070,624  269,160  1,271,690  200,320 

Grand  Tolol .  3,382,527  401,662  3,656,036  277,050 

HONOLULU,  HAWAII 

Ad.ertiser-m  .  2,3953  31  2,297,264 

Star  Bullctin-e .  2,415,329  2,S3U16 

*Star  Bulletin  & 

Advertiser-S .  1,097,286  1,079,479 

Grand  Total .  5,908,146  5,908,359 

NOTE:  Advertiser-m,  Star  Bulletin-e  ond  Star  Bulletin  and  Advertiser-5 
changed  from  eight  to  nine  column  May  3,  1976. 

HOUSTON,  TEXAS 

Chronicle-e  .  4,607342  468,902  4,223,943  314,582 

Chronicle-S  .  2,790,290  195,704  2,169,313  194,544 

Post-m .  3,863,075  233,221  3,395,677  267,837 

•Post-S  .  1,828,193  92,664  1312,312  125,824 

Grand  Total .  13,089,400  990,491  11,301,245  902,787 

NOTE:  Chranicle-e  ond  5  and  Post-m  and  S  changed  from  eight  to  nine 
column  July  1,  1975. 

LEXINGTON,  KY. 

Herald  (see  note)  .  1368300  88,076  1,497,603  99,600 

•Herald  Leoder-S  .  832,977  6,800  909,301  15,200 

Grand  Total .  2,401,477  94,876  2,406,904  114300 


NOTE:  Herold-m  and  Leoder-e  sold  in  combination,  linage  of  one  edition 
Herold-m  is  shown. 

NOTE:  Herold-m.  Leoder-e  ond  Herold  Leoder-S  changed  from  eight  to 
nine  column  Sept.  20,  1976. 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozette-m .  1,298,241  1,343,047 

•Arltonsos  Gozette-S  ....  728,595  663,019 

Arkansas  Democrot-e  ....  412,842  56317  541,909 

fArkansas  Democrot-S  . . .  314373  6,000  367,746 

Grand  Total .  2,754,251  623r7  2,915,721 

LONG  BEACH,  CALIF. 

Independent  (see  note)  . .  2,053.494  353,309  1,907,091  590,760 

"Independent  Press 

Telegrom-S  .  726302  51,008  682,269  32,320 

Grand  Totol .  2,780,296  404,317  2389,360  623,080 

NOTE:  Independent-m  and  Press  Telegrom-e  sold  in  combinotion;  knoge  ol 
one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  1,735301  465364  1,923,722  533349 

Newsdoy-S  .  1,064,663  253,426  800,440  410370 

Grand  Totol  .  2300,264  719,090  2,724,162  944,519 

LOS  ANGELES,  CALIF. 

Times-m  .  4,868,101  2,106,389  4,248372  1,759,961 

Times-S  .  2358,004  1,047,440  2,203,842  943,786 

Herald  Eniminer-e  .  768,469  589,210 

HeroU  Eiaminer-S  .  242,704  169,696 

Grand  Total  .  8,437,278  3,153329  7,211,620  2,703,747 

MACON,  GA. 

Teitgroph  (See  Note)  .  . .  962,667  910,273 

•Telegraph  &  News-S  . .  444,T15  626315 

Grand  Total  .  1,406,782  1,536,788 

NOTE:  Telegroph-m  and  News-e  sold  in  comhinotion;  knoge  ol  one  edition 
Telegraph-m  is  shown  in  1976.  For  lost  year  News-e  figures  ore  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d  .  1,036,979  1,022,355 

tNew  Hompshire  News-5  620,410  500330 

Grond  Total  .  1,657,389  1,522,885 

MEMPHIS,  TENN. 

Commerciol  AppeoLm  .  .  1,950,733  36,984  2,048,097  25,392 

Commerciol  AppeoLS  . . .  994,088  15,000  967310  23,680 

Press-Scimitar-e  .  1,352396  74,658  1,386,253  123,725 

Grond  Totol  .  4,252,517  126,642  4,402,160  172,797 

NOTE:  Commercial  AppeoLm  ond  S  and  Press  Scimitor-e  changed  from 
eight  to  nine-column  July  1,  1975. 

MIAMI,  FLA. 

Herold-m  .  3372,021  687,930  3332,088  496,470 

Herald-S  .  2,119,597  559,758  2,233,139  264,335 

News-e  .  1,708,614  1363,421  50,400 

Grand  Totol  .  7,400,232  1,247388  7,328348  811,205 

NOTE:  Herold-m  and  5  ond  News-e  changed  from  eight  to  six-column  Mor. 
3,  1975 

MILWAUKEE,  Wise. 

SentineLm  .  1,454,904  U75375 

JournoLe  .  2,596,965  484,688  2308,908  389,942 

JouraoLS  .  13493  38  415,689  1,704,459  262,994 

Grand  Total  .  5,901,407  900,377  5388,942  652,936 

MINNEAPOLIS,  MINN. 

Trikune-m  .  1,484,717  44,348  1,569,912  45,055 

Tribune-5  .  1,713,065  296,599  1,602,911  235,024 

Stor-e  .  2,092,203  383,297  2,001,490  349,409 

Grand  Total  .  5,289,985  724,244  5,174,313  629,488 

NOTE:  Tribune-m  and  5  ond  Star-e  changed  Irom  eight  to  six-column 
during  year  1975. 

NOTE:  Tribune-m  ond  $tar-e  has  combined  sot.  edition.  Aug.  27,  1977.  The 
linage  is  shown  in  the  Star-e. 


NASHVILLE,  TENN. 

Bonner-e  .  1,761,994  72,404  1,757,053  116,348 

Tennesseon-m  .  1,755,298  93,460  1,762322  102,800 

•Tennesseon-S  .  984359  28,088  963,696  23,392 

Grand  Totol  .  4,501,951  193,952  4,483,571  2423  40 


NOTE:  Banner  &  Tennesseon  changed  from  eight  to  nine-column  Jan.  1978. 


1978  1977 

FULL  RUN  PART  RUN  FUURUN  PART  RUN 


NEW  YORK,  N.Y. 

Times-m  .  2.403,285  2,408311 

Times-5  .  2,598,477  783,768  2,568,906  777358 

News-m  .  1,020,746  880,782  1,073,771  912,283 

News-S  .  859,965  1,240,005  787395  1,180,346 

Post-e  .  823,225  _ 809,144  _ 

Grand  Total  .  7,705,698  2,904,555  7,647,927  2370,187 

NOTE:  Times-m  ond  5  chonged  Irom  eight  to  nine-column  Sept.  7,  1976. 
News-m  and  5  changed  from  bve  to  six-column  Sept.  6,  1976. 

NEWARK,  N.J. 

Star  Ledger-m  .  2,369,209  81,362  2,264311  51355 

Star  Ledger-5  .  1,972,772  58,000  1,791,780  63,000 

Grand  Total  .  4,341,981  139,442  4,056,391  114,935 

NOTE:  Star  Ledger-m  and  S  changed  from  eight  to  nine-column  Sept.  7, 
1976 

OAKLAND,  CALIF. 

Tribune-e  .  1312340  225,108 

•Tribune-s  .  930,621  15,200 

Grand  Totol  .  2,743,161  240,300 

NOTE:  Not  meosured  by  Medio  Records  in  1977. 

PASADENA,  CALIF. 

Star  News-d  .  985,216  179,094  878351  223370 

•Star  News-S  395,152  5,875  358318  13,983 

Grond  Total  .  1,380,368  184,969  1,237,169  237353 

PASSAIC,  N.J. 

Herold  News-e  .  949.511  81,798  1,294366  206,798 

tHeraU  News-;  .  374,257  45,712 

Grand  Total  .  1.323,768  127310  1,294366  206,798 

NOTE:  Herald  News  changed  from  eight  to  nine-column  Oct.  6,  1976. 
NOTE:  Herald  News-S  first  pubkeotion  Morch  6,  1977. 

PATERSON,  N.J. 

News-d  .  927311  14,784  987,427  33,472 

NOTE:  News-m  changed  from  eight  to  nine-column  Sept.  19,  1977. 

PEORIA,  ILL. 

Journol  Stor-d  .  1397,219  67,040  1,478,243 

•journol  Stor-S  .  711,253  38320  620,231  66,136 

Grand  Total  .  2,308,472  105,560  2,098,474  66,136 

PHILADELPHIA,  PA. 

Bullelin-e  .  1357,686  621,480  1,607385  628337 

•Buletin-S  .  685,720  343,704  661,419  347,190 

Inquirer-m  .  1.733350  154,740  426,486  50,630 

Inquirer-S  .  1,782,969  469,328  404,802  107,939 

News-e  .  790,176  23,136  183328  _ 

Grand  Total  .  6350,101  1312,388  3,283,220  1,134396 

NOTE:  Bulletin-e  ond  5  chonged  Irom  eight  to  six-column  Moy  19,  1975. 


Inquirer-m  ond  S  changed  horn  eight  to  six-column  Moy  19,  1975. 
News-e  changed  from  six  to  five-column  May  19, 1975.  The  data  in  this 
report  covering  the  News-e  reflects  the  converted  knoge  to  six-column 
format. 

NOTE:  Inquirer-m  &  5  not  pubkshed  Feb.  9  through  March  3.  News,  Feb.  8 
through  March  3,  1977  due  to  strike  conditions.  Bulletin-e  and  S  treated 
as  not  pubkshed  Feb.  10  through  Feb.  14,  1977  because  ol  minimal 
printing  and  distribution. 

PITTSBURGH,  PA. 


Post  GozeHe-m  .  880,162  143,330  924,120 

Press-e  .  1,658,999  215337  1  391314  65,178 

•Press-S  .  1,761,906  _  1345,318  _ 

Grand  Total  .  4,301,067  359,167  4,161,252  65,178 

NOTE:  Post  Gozette-m  ond  Press-e  and  5  chonged  from  eight  to  nine- 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

BuUelin-e  .  1,285,485  180,423  1,323,469  264,739 

JournoLm  .  1,199,841  118,532  1,205,609 

JournoLS  .  961,288  111,016  1,127,374  49,704 

Grand  Total  .  3,446314  409,971  3356.452  314,443 


NOTE:  Bulletin-e  and  JournoLm  have  o  combined  sot.  edition;  the  knoge  is 
only  shown  in  the  Bulletin-e. 

NOTE:  BuUetin-e  &  JournoLm  &  S  changed  from  eight  to  nine-column  July 
1,  1977. 

ROCHESnR,  N.Y. 

Democrat  &  Chronicle-m  1,448373  144,980  1,435,471  84340 
Democrat  &  Chronicle-S  .  1,067,186  86,784  933370  168,984 


Times  Union-e  .  1.377375  136,072  1,426376  61,776 

Grond  Total  .  3393,034  367336  3,795,917  315,400 

NOTE:  Democrat  &  Chronicle-m  ond  5  ond  Times  Union-e  chonged  Irom 
eight  to  nine-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee-e  .  2303,097  502,448  2,352,921  384,364 

•Bee-s  .  1,000,254  264,520  924391  187,464 

Union-m  .  1356.076  178,224  1  359.413  138,704 

tUnion-S  .  441,979  8,928  355,942  8  3  32 

Grand  Total  .  5301,406  954,120  5,293,167  719,364 

NOTE:  Bec-e  ond  5  and  Union-m  and  5  changed  from  eight  to  nine-column 
Sept  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  .  1,199,724  158,361  1.096319  224.341 

Globe  Democrot-we .  725,015  25,320  617,368 

Post  Dispotch-e  .  1,693,180  44,450  1,468,436  45,238 

•Post  Dispotch-S  .  1386339  9,600  1313,741  27328 

Grand  Total  .  5,304,458  237,731  4,669,364  297,107 


N01E:  Globe  Oemocrat-m  pubkshed  5  doys  o  week  only. 

NOTE-  Post  Dispotch-e  and  5  ond  Globe  Democrot-m  and  weekend  changed 
from  eight  to  nine-column  Apr.  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Press-m  .  988,158  1.1353  30 

•Pioneer  Press-S  .  1,336,903  1.382,240 

Drspolch  .  1,659,381  193,121  1,683,915  211,777 

Grond  Total  .  3,984,442  193,131  4,101,985  211,777 


NOTE:  Pioneer  Press-m  ond  S  and  Dispotch-e  changed  horn  eight  to 
six-column  Moy  5,  1975. 

NOTE:  Pioneer  Press-m  and  Dispotch-e  hos  a  combined  sat.  edition  elfec- 
tive  Sept.  10,  1977;  the  knoge  is  shown  in  the  Dispotch-e. 


1978  1977 

FUURUN  PART  RUN  FUURUN  PART  RUN 


ST.  PCTERSBURG,  FLA. 

Independent-e .  2,199,271  64,648  2,043,410  8,320 

Times-m .  2,631,177  839,598  2,511,021  781,948 

•Times-S  .  1,417,858  358,895  1,330,303  327399 

Grand  Total .  6.  348,306  1,263,141  5,884,734  1,117367 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,060,088  144,572  1,838,291  110,156 

tExpress-News-5  .  1,037,525  15,824  993,404  19,904 

Express-News-sot .  474,963  427,963 

News-e  .  1,955,589  123,928  1,677,425  97,580 

Light-e .  2,110301  80,046  2,060,040  58,318 

•Light-S .  1,261,187  1,068,961 

Light-sat  .  375,373  282,044 

Grand  Total .  9,275,226  364,370  8,348,128  285,958 


N01E:  Express-m,  News-e  and  Light-e  pubkshed  5  doys  a  week  only. 
NOTE:  Express-m,  Express  News-sot,  News-e,  bght-e-S-sat  chonged  Irom 
eight  to  nine  column.  Express,  Jon.  19,  1977,  News  Jon  18,  1977,  Light 
June  IS.  1976. 


SAN  DIEGO,  CALIF. 

Union-m  .  2,688,240  36,344  2,522,720  137,344 

•Union-S .  1,288,813  1,234,291  7,360 

Tribune-e .  3,002,783  36,454  2315,915  136,208 

Grond  Total .  6,979,836  72,798  6,572,926  280,912 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  1,849,177  404,954  1,723,341  224,368 

Exominer-e  .  1,873,664  421,381  1,703,671  224,368 

Exominer  &  Chronicle-5  . .  1.245.083  122,672  1,043,153 

Grand  Totol .  4,967,924  949,007  4,470,165  448,736 

SAN  JOSE,  CALIF. 

Mercury-m .  4,661,702  168,338  3324,100  248,090 

News-e  .  3,769,144  167,606  3,112,565  248,376 

•Mercury-News-S  .  1,870,133  1,474,627 

Grond  Totol .  10,300,979  335,944  8,411,292  496,466 

NOTE:  Mercury-m  and  News-e  has  a  cambined  sot  edition;  the  knoge  is 
only  shown  m  the  Mercury-m. 

SCHENECTADY,  N.Y. 

Gozette-m  .  1326,263 

NOTE:  Not  measured  by  Medio  Records  in  1977. 

SHREVEPORT,  LA. 

JournoLe .  1,418,105  33,312  1,393,475 

Times-m .  1,951,797  44,080  1,907,563  17,664 

Times-S .  787325  8,680  846,563  12,000 

Grand  Total .  4,157327  86,072  4,147,601  29,664 

NOTE:  Times-m  and  S  and  JourraLe  changed  from  eight  to  nine  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herold-JaurnaLe  .  1,434,920  3,213  1,409,859  9,320 

•Herald  American-S .  919,048  10,141  916,462  9,447 

Post  Stondord-m  .  932304  20,958  923,693  12,621 

Grand  Total .  3,286,472  34,312  3,247,014  31,388 

NOTE:  Post  Standard-m,  Herold  JournoLe  and  Herald  American-S  changed 
from  eight  to  nine  column  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrot-m .  1,330,676  1,246,225 

•Democrat-s  .  641,203  541393 

Grand  Totol .  T.971.879  1,787,918 

NOTE:  Democrot-e-S  changed  Irom  eight  to  six  column  Aug.  1,  1976. 

TAMPA,  FLA. 

Tnbune-m  .  2,513331  661,301  2317392  361,342 

•Tribune-S .  1,289,057  35,752  1,256,541  48,464 

Times-e  .  1,745318  1,674,622  _ 

Grand  Total .  5.548306  697,053  5,449,055  409,806 

NOTE:  Tribune-m  and  5  ond  Times-e  changed  from  eight  to  nine  column 
Oct.  27,  1975. 

WASHINGTON,  D.C. 

Post-m .  4,212,384  394,593  4,038,316  275,918 

•Post-S  .  2,055.608  347,378  2,016,335  200,048 

Star-e  .  1,717,746  342,870  2,016313  28832  ' 

Star-S  .  610347  113,920  684,766  88,464 

Grand  Total .  8,596,585  1,198,761  8,755,933  852,950 

NOTE:  Post-m  and  5  and  Star-e  and  5  changed  Irom  eight  to  nine  column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Post-m .  2,373,107  102,111  2,348,129  131326 

Times-e  .  2,069,246  106,520  2,045,285  131,459 

•Post  Times-S  .  1,421,977  34,696  1,284,223 

Grand  Totol .  5,864,330  243.327  5,677,637  262,985 


NOTE:  Post-m  ond  Times-e  hove  o  combined  sot  edition;  the  knoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  and  Post  Times-5  chonged  from  eight  to  six  column 
Oct.  1,  1975 

WICHITA,  KANS. 


Eogle-m .  1,770,538  195,891  1,777,201  218,706 

Beocon-e .  841.031  8,456  856,924  87,066 

•Eogle  Beocon-S  .  6683  41  46,048  658323  47,046 

Grond  Totol .  3,280,110  250,395  3,292348  352,818 


NOTE:  Eogle-m  ond  Beocon-e  has  a  combined  sot  edition;  the  knoge  is  only 
shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  and  Eagle  Beocon-S  changed  Irom  eight  to  six 
column  Sept.  1,  1975. 


WHITE  PLAINS,  N.Y. 


Reporter  Dispotch-e .  995.165  85,965  1,068,204  185,485 

tReporler  Dispotch-S  ...  480,011  60,416  328,645  35,600 

Grand  Totol .  1,475,176  146,381  1,396,849  221,085 


NOTE:  Reporter  Dispotch-S  first  pubkeotion  Sept.  5,  1976. 
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ALBANY,  N.Y. 

Timts-Unran-m .  1,418,00$  1,262,044 

Kniclcerbocker  News-e  .  .  982,042  857,701 

Times-Union-S  .  755,104  741,340 

Grand  Tolol .  3,155,151  2,861,107 

ANAHEIM,  CALIF. 

Bulletin-e .  1,134,882  927.150 

BANGOR,  PAAINE 

News-m .  1,138,499  998,592 

BIRMINGHAM,  ALA. 

News-e  .  2,116,422  2,002,224 

News-S  .  1,112,216  1,154,790 

Post  Herold-m .  1,418606  1,317,120 

Grand  Tolol .  4,647,244  4,474,134 

BURLINGTON,  VERMONT 

Free  Press .  1,553.790  1,447,446 

CASPER,  WYO. 

Slor  Tribune-m-S .  1,352,596  1,172,764 

NOTE:  Includes  preprints  94,584  lines  in  1978,  77,924  lines  in  1977.  Fomily 
Weekly  not  included  71,314  lines  in  Jon.  1978. 

COLUMBUS,  NEB. 

Telesrom-e  .  650,832  640684 

DAVENPORT,  IOWA 

Quod-City  Times-e-m  ....  2,410,884  2,164,680 

Quod-City  Times-S  .  665,910  721,966 

Grand  Total .  3,076,794  2,886,646 

DES  MOINES,  IOWA 

Re^ister-m .  622692  177,848  575,679  178,018 

Tribune-e .  1,023,102  947,816 

Repisler-S  .  708647  61,882  644,993  80,957 

Grand  Total .  2,354,541  239,730  2,188,488  258,975 


DOVER,  DELAWARE 

Delowore  State  News-e&5  1,017606  790,324 

NOTE:  Figures  shown  obove  ore  on  8  column  bosis. 


EDMONTON,  ALTA. 

JournoLe .  4,093,143  3,846,926 

FORT  WAYNE,  IND. 

Journol-GozeHe-m .  1.346676  1,395,814 

News-SentineLe .  1,796,004  1,758,302  14,784 

JournoLGoielte-S  .  698,474  686,112  _ 

Grand  Total .  3,841,05  4  3  6  40,228  14,784 

NOTE:  1978  figures  reported  on  bosis  of  5-4-4  quarter.  1977  bgures  ore  on 
monthly  basis. 

FORT  WORTH,  TEXAS 

Slor-Telegrom-m  .  2,104,244  1,945,496 

Slor-Telegram-e .  2,281,622  2,064,902 

5tar-Telegram-5  .  1,198,890  1,150,436 

Grand  Total .  5686.756  5,160,834 

GREENVILLE,  S.C. 

News-m&$ .  2,144,912  2,037,364 

Piedmont-e  .  1,321,698  1,277,122 

Grand  Total .  3,466610  3,314,486 

INDIANAPOLIS,  IND. 

Stor  m .  2,330,534  2,295,454 

News-e  .  1,820,637  1,848,811 

Slor-S  .  1,394,218  1,378,798 

Grand  Total .  5.545.389  5,523,063 


KANSAS  CITY,  MO. 

Times-m .  1674,087  1,779695 

Stor-e  .  790,325  47,424  912,129  63,770 

Star-5  .  1,249,417  _  1,221620  _ 

Grond  Total .  3.913629  67,424  3.913644  63,770 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,346,987  2,293689 

LETHBRIDGE,  ALTA. 

HeroM-e  .  1,334,202  1,170,969 

LINCOLN,  NEB. 

Journol-Slar-d&S  .  1,752,254  1,682674 

NOTE:  Includes  inserts-199.SOO  lines  in  1978;  167,160  Cnes  in  1977. 

LOUISVILLE,  KY. 

Courier-Joumof-m  .  1  773,706  1,710,328 

Louisville  Times-e .  1,975671  1,969,320 

Courier-Journal  & 

Times-S  .  1,301,014  1,211,784 

Grond  Total .  5,050,293  4,891,434 


NOTE:  ROP  disptay  Inoge  published  on  6  column  bosis,  but  converted  to  8 
column  basis  above.  Cbssified  pubKshed  ond  reported  on  10  column 
bosis. 

MADISON,  Wise. 


Copital  Times-e  .  1,731630  1,738,898 

Stole  JournoLm .  1,785,752  1,775602 

State  Journol-S  .  1,111,642  702,292 

Grond  Total .  4,628.925  4,216.793 


NOTE:  6  column  paper  converted  to  8  column  bosis,  classified  9  column. 
State  JournoLS  includes  TV  Week 


MERIDEN,  CONN. 


Record- JournoLm .  864,276  852,292 

MONROE,  LA. 

World-m  .  1,161,902  1.053636 

News-Stor-e .  1,078,588  969,430 

World-S .  541,604  503,384 

Grond  Total .  2,782,094  2.526650 

MONTREAL,  QUE. 

GoioHe-m .  1,149,247  1,240,445 

Slor-e .  2,563670  2,433640 

LeDevoir-m  .  1,131,729  461,545 

Le  Dimonche  Motin-S  ....  605,284  354,315 

NOTE;  Le  Dimonche  Matin  includes  perspectives  ond  inserts — 120603 
lines  in  1978;  30,324  (nes  in  1977. 

NASHUA,  N.H. 

Telegroph-e .  1,295,879  1,125,989 

NEWPORT  NEWS,  VA. 

Press-m .  1,696,100  1,472,958 

Times  Herold-e  .  1,598,758  1,493,422 

Press-S  .  1,171,478  983,024 

Grond  Total .  4,466,336  4,149,404 

NORFOLK,  VA. 

Virginion  Pilot-m .  2,289,938  2,224,088 

Ledger  Stor  e  .  2,314,277  2,089,798 

Virginion  Pilol-S .  1663682  1,458,371 

Grond  Totol .  6,168,097  5,772,257 

NORTH  BAY,  ONT. 

Nugget-e .  859,757  903,034 

NORTH  PLATTE,  NEB. 

Telegraph-e-sot-m .  745,637  691,863 

NOTE:  Includes  Fomily  Weekly-70.979  (nes  in  1978;  63,475  lines  in  1977. 

OGDEN,  UTAH 

Stondord-Eiominer-e  1,308,370  1,272,924 

Slondord-Eiominer-S  621,116  628,316 

Grond  Total .  1,929,486  1,901,240 

NOTE:  Sundoy  includes  Family  Weekly,  71,316  (nes  in  1978;  64,568  lines  in 
1977. 

OKLAHOMA  CITY,  OKLA. 

Odohomon-m .  1695.415  426,330  1,626,178  386,094 

Times-e  .  1,492,118  374,494  1,552,441  328,378 

Oklohomon-S  .  994,607  _ 983,306  _ 

Grand  Totol .  4.082,140  801,024  4,161,945  714,472 

OMAHA,  NEB. 

World  Herold-m-e-S  ....  2,923,872  2,802,436 

ORANGE  COUNTY,  CALIF. 

Register-m .  4,490,668  3,912,636 

Register-e  .  4,490,668  3,912,636 

Regisler-S  .  1622,295  1,351652 

Grand  Total .  6,112,963  5,264,188 

NOTE;  All  Doy  newspapers,  m8ie  sold  only  in  combinotion;  Family  Weekly 
(current  month)  and  Parade  (lost  yeor)  (noge  included  above. 

OTTAWA,  ONT. 

Le  Oroil-e .  1671,950  1,783,972 

PHOENIX,  ARIZ. 

Repub(c-m  .  3,441,508  3,488,646 

Go»tte-e  .  3,366638  3,455,914 

Repub(c-S .  1679,116  1635,618 

Grond  Total .  8,387,162  8,480,178 

PORTLAND,  MAINE 

Press-Herold-m  .  1,023,732  1,035,843 

Evpress-e .  935607  956,087 

Telegrom-S  .  590658  608,833 

Grond  Total .  2,550,097  2,600,763 

PORTLAND,  ORE. 

Oregonion-mSS .  4,604.684  4,071,984 

Oregon  JournoLe .  1,450,442  1,136,240 

Grand  Total .  6,055,126  5,208,224 

READING,  PA. 

Times-m/Eogle-e  .  1,196,001  1,116.220 

Eogle-S  .  645689  634,418 

Grand  Total .  1,841690  1,750,638 

RICHPAOND,  VA. 

Times-Dispotch-m .  1,562,783  1,509,255 

News-Leoder-e .  1,447,219  1.436,184 

Times-Dispotch-S  .  1,152,567  1,156,936 

Grand  Totol .  4,162,569  4,102.375 

NOTE:  Port  runs  ond  comics  not  included. 

RIVERSIDE,  CALIF. 

Enterprise-m  .  1,861.986 

Press-e  .  1,606678 

Press-Enterprise-S  .  541,772 

Grand  Totol .  4,010,636 

NOTE:  Porode  linage  or  preprinted 'inserts  not  included. 

SANTA  BARBARA,  CALIF. 

News  Press-e-S .  2,204,979  2,043,629 


NOTE:  Poroge  linoge  not  included. 


scons  BLUFF,  NEB. 


Stor-Herold-m-S .  82168  4  814,120 

NOTE;  Includes  Family  Weekly.  70,962  (nes  in  1978;  63,180  (nes  in  1977. 

SEATTLE,  WASH. 

Posl-InteKgencer-m .  1,337,041  1,442,944 

Post  IntoKgencer-S  .  479,749  419.000 

Grond  Total .  1,816,790  1,861,944 

Times-e-S  .  3.106,810  2,981,720 

SOUTH  BAY,  (TORRANCE),  CALIF. 

South  Boy  Breeze-e .  3,061,618  2  648,328 

SPOKANE,  WASH. 

Spokesmon-Review-m  ....  1,269,434  1,234,924 

Chronicle-e  .  1,371,178  1,324,769 

Spoketmon-Review-5  ....  726,794  723621 

Grond  Tolol .  3,367.406  3,283,214 

NOTE;  Sundoy  ond  Grand  Total  include  Parade  linage. 

TACOA4A,  WASH. 

News  Tribune-e  and 

Tribune  8  Ledger-S  . . .  2,685,634  2613,562 

TOLEDO,  OHIO 

Blode-e .  1663.446  1,626651 

Blode-S  .  1,272,579  1,188,448 

Grond  Totol .  2,936,025  2,814,999 

NOTE:  Blode-e&S  changed  from  8  column  to  9  column  May  1,  1976. 

TOPEKA,  KANS. 

Doily  CopdoLm  .  1,067,640  1,000687 

Stole  JournoLe  .  763,469  845,418 

CopitaLJournoLS .  424650  351,330 

Grand  Total .  2.2SS6S9  2,197,335 

NOTE:  Figures  ore  bosed  on  6  column  format. 

NOTE;  State  JournoLe  now  pub(shing  one  less  edition  per  week. 

TORONTO,  ONT. 

Slor-e  .  3,859,501  3,927,641 

Sun-miS .  1627,398  1,459683 

TRENTON,  N.J. 

Times-e .  809,139  862681 

Times  Advertiser-S .  798690  681,905 

Grand  Totol .  1608,029  1644,486 

NOTE;  6  column  paper  converted  to  8  column  bosis;  Classified  9  column. 

TULSA,  OKLA. 

World-m  .  1,423,009  1,418,461 

Tribune-e .  1,418,922  1,414,440 

World-S .  760,229  690,024 

Grond  Totol .  3602.160  3  622,925 

NOTE:  Figures  based  on  6  column  format  and  9  column  clossified. 

TUCSON,  ARIZ. 

Slor-m .  2,646620  2,565,868 

Cilizen-e  .  2,694,339  2  630,969 

Stor-S  .  906,266  846,468 

Grond  Total .  6,247,225  5,943,305 

NOTE:  Sundoy  inckides  Parade  linage. 

VANCOUVER,  B.C. 

Sun-e  .  3655,976  3652,135 

NOTE:  Includes  Weekend  Magazine.  All  figures  on  6  column  format. 

WAUKEGAN,  ILL. 

News-Sun-e .  1,708,434  1,518,328 

WILKES-BARRE,  PA. 

Times  Leoder-News 

Record-All  Doy .  954,914  987.501 

Independent-S .  462678  490610 

Grand  Totol .  1,417692  1,478,111 


NOTE:  Sunday  includes  Parade -^1,630  (nes  in  1978;  M,679  fines  in  1976. 
Supplement  odvertising  for  Feb.  1978  not  included.  Times  Leader-News 
Record  190,270  lines.  Meosured  by  Advertising  Checking  Bureau  — 
Neustodt  Reports  Division. 

WILMINGTON,  DEL. 

NewvJournol 


(ffl&e-mon  to  fri.) 

....  1,711,986 

1673.760 

News  Journol-S  .  .  . . 

.  337,805 

275,313 

Grand  Totol  .... 

.  2,049,791 

1,949,073 

WILMINGTON,  N.C. 

Stor-m . 

....  929,768 

814620 

Stor-News-S . 

. .  412,384 

362,600 

Grond  Totol . 

....  1,342,152 

1,177,120 

WINDSOR,  ONT. 

Star-e . 

.  2,022,023 

2,031,710 

WINNIPEG,  MAN. 

Tribune-e . 

.  2,450,026 

2,178645 

free  Press-e  . 

.  2,716,991 

2,842.314 

WINSTON-SALEM,  N.C. 

iournol-m  . 

.  1,475,012 

1,397,494 

Sentine^e  . 

.  1,189,902 

1,112,776 

Joumol  Sentinel-S  . 

.  634,242 

616,910 

Grond  Totol  .... 

.  3,299,156 

3,127,180 

NOTC:  Port  run  ond  comics  not  included. 

WORCESTERp  MASS. 

Telegrom-m . 

.  783.380 

803624 

.  896.751 

931,415 

Telegram-S  . 

.  720,210 

832621 

Grond  Total  .... 

.  2,400,341 

2,567,760 
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Everyone  must  fight 
for  press  freedom, 
says  AP  president 

Keith  Fuller,  president  and  general 
manager.  Associated  Press,  said  it  is  the 
job  of  all  newspaper  people  to  fight  for 
press  freedom. 

Speaking  to  a  gathering  of  winners  and 
guests  at  the  Scripps- Howard  Founda¬ 
tion  Journalism  Awards  luncheon  in 
New  York  (April  18),  Fuller  said  jour¬ 
nalists  have  a  responsibility  to  do  the 
best  job  they  can  in  reporting  news,  and 
publishers  must  not  put  profits  ahead  of 
freedom. 

Fuller,  who  presented  the  Edward  Wil¬ 
lis  Scripps  First  Amendment  Award  to 
the  publisher  of  the  Sun-Enterprise 
Newspapers  of  Monmouth,  Oregon  for 
its  successful  fight  to  open  secret  meet¬ 
ings  of  the  local  city  council,  said  “bar¬ 
riers  are  being  raised  to  the  freedom  of 
access  on  every  continent  of  the  globe,” 
and  the  so-called  Third  World,  with  the 
encouragement  of  the  Soviet  Union,  is 
attempting  to  clothe  the  goverment  con¬ 
trol  of  information  in  a  “toga  of  respec¬ 
tability.” 

“If  the  world  press  doesn't  know  by 
now  that  we  are  all  concerned  in  practice 
and  philosophy  despite  the  huge  differ¬ 
ence  in  cultures,  there  is  no  hope  for  a 


millennium  of  freedom,”  Fuller  de¬ 
clared. 

Fuller  said  journalists  have  as  their  re¬ 
sponsibility  to  do  the  best  job  they  can. 
“A  journalistic  job  badly  done  is  our 
worst  enemy,”  Fuller  said,  in  fighting 
the  forces  against  a  free  press. 

Noting  that  reporters  have  only  limited 
access  to  more  than  half  of  the  worlds 
population  today  as  compared  to  1947 
when  AP  and  UPl  had  complete  freedom 
of  access.  Fuller  said  it  behooved  report¬ 
ers  to  “raise  our  sights  beyond  the  bor¬ 
ders  of  this  country  to  see  and  under¬ 
stand  the  state  of  the  Third  World  and  as 
it  exists  in  the  twilight  of  this  20th  cen¬ 
tury.” 

He  said  publishers  have  a  responsibil¬ 
ity  as  businessmen  to  support  a  free 
press.  “If  your  journals  are  to  become 
mere  profit  centers,  or  if  the  economics 
of  newspapering  seduces  us  into  cozen¬ 
ing  up  to  governmental  institutions,  we 
can  bury  our  own  free  press  without  a 
shot  being  fired  from  our  own  detrac¬ 
tors.” 

Correction 

A  story  in  E&P  April  15  incorrectly 
reported  that  a  former  reporter  for  the 
magazine.  Bill  Adams,  had  been  named 
general  manager  of  the  Hilo  (Hawaii) 
Tribune-Herald,  of  Donrey  Media 
Group.  Adams  has  been  named  news 
editor. 


Scripps-Howard 

(Continued  from  pufie  ll) 

The  following  reporters  received  spe¬ 
cial  mention: 

Richard  Locher,  Chicago  Tribune; 
Justin  Roberts,  Contra  Costa  Times; 
Dave  Bartel,  Wichita  Eagle  &  Beacon; 
Susan  Q.  Stranahan  and  George  Anas¬ 
tasia,  Philadelphia  Inquirer;  and  Lou 
Wein,  Fort  Wayne  Journal-Gazette. 

The  Howard  Awards  are  named  for 
Roy  W.  Howard,  late  editor  of  the  New 
York  World-Telegram  &  The  Sun  and 
president  of  Scripps-Howard  News¬ 
papers  and  United  Press.  Ernie  Pyle  was 
the  Scripps-Howard  war  correspondent 
and  human  interest  columnist  who  was 
killed  in  World  War  II.  Walker  Stone 
was  the  late  editor-in-chief  of  Scripps- 
Howard  Newspapers,  and  Edward  J. 
Meeman  was  the  late  editor  of  the  Mem¬ 
phis  Press-Scimitar  and  conservation 
editor  of  Scripps-Howard. 

Matt  Meyer,  president  of  the 
Scripps-Howard  Foundation,  presented 
the  1977  awards.  Ceremonies  took  place 
at  the  Union  League  Club  in  New  York. 

Leonard  re-elected 
chairman  of  IPI’s 
American  committee 

The  American  Committee  of  the  Inter¬ 
national  Press  Institute  has  re-elected 
Dick  Leonard,  editor,  Milwaukee  Jour¬ 
nal,  as  chairman.  Don  Diehl,  Easton 
(Pa.)  Express,  was  re-elected  vice- 
chairman,  and  Hugh  Patterson,  Arkan¬ 
sas  Gazette,  Little  Rock,  was  re-named 
secretary-treasurer. 

At  its  annual  meeting  in  Washington 
during  the  ASNE  Convention,  IPl  mem¬ 
bers  were  told  a  meeting  with  Mexican 
journalists  has  been  arranged  in  coopera¬ 
tion  with  ASNE,  November  9-11,  at  the 
Johnson  Foundation  near  Milwaukee. 

There  will  be  an  exchange  of  news 
editors  with  the  Japanese  this  fall  with  10 
visiting  each  country.  In  March,  1979,  10 
U.S.  editors  will  visit  Japan. 

On  April  24  5  Portuguese  journalists,  3 
men  and  2  men,  will  arrive  to  intern  on  5 
different  U.S.  newspapers. 

Front  page  headline 
promotes  ad  insert 

The  April  17,  New  York  Post  displayed 
a  one  and  one-half  inch  deep,  reverse- 
plate  banner  at  the  top  of  its  front  page, 
headlined:  “Holocaust:  The  real  story,” 
to  promote  a  16-page  tabloid  supple¬ 
ment,  inserted  in  the  paper,  and  paid  'or 
in  part,  by  outside  advertisers.  This  is  in 
keeping  with  the  controversial  Post  pol¬ 
icy  of  providing  free,  reverse-plate 
large-scale  front-page  notices  and  head¬ 
lines  to  any  advertiser  who  runs  8  or 
more  pages  in  any  one  Post  edition  (see 
E&P,  July  16,  1977). 
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Answers 
to  this 
quiz 
in  E&P 
Classified 
Section. 


Dr.  Crane's  Quiz 


By  Dr.  George  W.  Crane,  Ph.D.,  M.D. 

problems.  Th^^laL^proWem^counts  of  each  of  the  first  five 

as^^llows:  0-2, 

is  largest  i„ 

3  Whig  ■  kentuckyWnder  navy 

shows?  ^**^*’*  "I®*!  children  from  watching  TV 

4  MAN,  SANDMAN,  MILKMAN 

five  terms  at  the  left  ^Th'enlrv'to  the 

ments  in  the  curriculum  to  whicE 

point  for  each  correct  judgment  ^  ^  ^  deserve  one 

(a)  y^ence  (v)  English 

LI  I  P  I  German 

L  Music 

d  Simile  (y)  Psychology 

(z)  Chemistry 

(Answers  in  E&P  Classified  Section) 
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COME  ON, GARFIELD. 
SNAF  OUT  OF  THIS 
PEER  Blue  FUNK. 

60  WHAT  IF  A 

PO&  MOVED  IN... 

you  CAN  handle  it. 
...CHEER  UF.  ^ 

The  plot  of  the  new  United  Feature  Syndicate  comic  strip  "Garfield"  thic¬ 
kens  as  the  cat  hero  sees  a  dog  moving  into  his  comfortable  home. 


Fat  cat  is  hero 
of  comic  strip 

United  Features  Syndicate  is  introduc¬ 
ing  a  new  comic  strip  June  17  with  a  fat, 
cynical  cat  named  “Garfield”  as  the  title 
character. 

The  strip  is  the  creation  of  32-year-old 
Jim  Davis  of  Muncie,  Indiana,  who  has 
also  served  nine  years  as  assistant  to  car¬ 
toonist  T.  K.  Ryan  on  the  UFS  strip 
“Tumbleweeds.” 

“Garfield”  is  owned  by  a  cartoonist. 
“Jon,”  in  the  strip  which  UFS  editor  Sid 
Goldberg  says  may  have  the  market  cor¬ 
nered  in  that  cat  lovers  will  love  “Gar¬ 
field”  and  cat  haters  will  love  his  at¬ 
titude. 

The  idea  may  have  well  germinated 
out  of  the  fact  that  the  cartoonist  himself 
grew  up  on  a  farm  which  boasted  25  cats 
in  residence.  Now  Davis  has  no  cats  at 
his  Muncie  home — his  wife  Carolyn  is 
allergic  to  them. 

The  supporting  cast  includes  “Odie,” 
a  mindless  dog  belonging  to  “Lyman,” 
the  cartoonist's  eventual  roommate. 
Then  there  is  “Irma,”  a  waitress  at  the 
coffee  shop  and  “Liz,”  Jon’s  girlfriend. 

“Garfield”  debuts  on  the  daily  pages 
June  17  and  June  23  for  the  Sunday  page. 


Etta  Hulme 


Etta  Hulme,  editorial  cartoonist  for 
the  Fort  Worth  Stur-Telefiram,  has  gone 
into  national  distribution  through  News¬ 
paper  Enterprise  Association’s  feature 
news  service.  She  is  one  of  the  few 
women  editorial  cartoonists  in  the  coun¬ 
try. 

Hulme’s  work  joins  Calvin  Grondahl 
of  the  Deseret  News,  Salt  Lake  City,  and 
S.  C.  Rawls  of  the  Palm  Beach  Post  in  an 
8-times-a-week  rotation  selection  to 
NEA  client  newspapers. 

NEA  art  director  John  Lane  says  this 
method  of  using  the  work  of  editorial 
cartoonists  from  various  newspapers 
gives  a  balanced  opinion  and  flexibility. 

Hume,  with  the  Star-Telegram  since 
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1971,  earlier  was  in  the  Walt  Disney 
Studios’  animation  department  and  has 
taught  cartooning  and  commercial  art 
and  worked  in  Texas  advertising  and 
public  relations  agencies. 

*  *  sf: 

Rae  Lindsay  is  writing  a  new  column 
for  AP  Newsfeatures  focusing  on  the 
world  of  the  singles.  The  column,  “First 
Person  Singular”  is  for  Tuesdays  and 
Fridays.  The  writer  is  the  author  of  sev¬ 
eral  books,  including  “Alone  and  Surviv¬ 
ing,”  a  book  for  young  widows.  As  a 
young  widow  and  a  divorcee  before  that, 
Lindsay  has  had  to  face  many  of  the 
problems  she  will  be  writing  about  in  her 
own  life. 

*  *  * 

The  Gilmore  Brothers  entertainment 
column  will  cease  syndication  the  week 
of  May  I ,  according  to  an  announcement 
by  Douglas  Gilmore  vicepresident. 

Douglas  and  Keith  Gilmore  have  syn¬ 
dicated  the  column  for  7  years,  and  in 


making  the  announcement  Douglas  said 
that  they  had  worked  2  years  to  acquire 
an  association  with  one  of  the  larger  syn¬ 
dicates.  “However,  after  extended  ef¬ 
forts  we  are  convinced  we  will  be  unable 
to  secure  representation  which  would  in¬ 
sure  the  integrity  of  the  column  ...  the 
cost  of  the  column  is  as  unusual  as  its 
content.  We  have  spent  and  lost  many 
thousands  of  dollars  over  the  years  in 
order  to  achieve  ourquality  of  product.” 

Daily  drops  rep 

Vancouver  (Wash.)  Columbian  has 
expanded  the  activities  of  its  national 
advertising  department. 

The  Columbian,  circulation  43,000, 
will  serve  national  advertisers  directly, 
rather  than  being  represented  by  a  na¬ 
tional  newspaper  sales  firm. 

Prior  to  May  1.  1978  national  advertis¬ 
ing  sales  have  been  handled  by  Branham 
Newspaper  Sales. 


JALrIV  AINUtK^UN 
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J.  Ross  Baughman,  Associated  Press  photographer,  won  the  1978  Pulitzer 
Prize  for  feature  photography  for  three  pictures  showing  plight  of  black 
prisoners  held  by  guards  in  the  guerrilla  war  in  Rhodesia.  This  is  one  photo 
from  the  series.  Baughman  has  covered  war  assignments  for  AP  in  Lebanon 
also  and  other  assignments  in  London,  Johannesburg  and  Cairo. 


Pulitzer  winners 

{Continued  from  paf>e  10) 


was  won  by  the  Stamford  (Conn.)  Advo¬ 
cate’s  Anthony  R.  E)olan  for  a  series  of 
investigations  into  municipal  corruption 
in  the  city  leading  to  consequent 
cleanups  in  most  city  departments.  The 
Advocate’s  same  investigations  won  a 
second  place  in  public  service  in  the 
Scripps-Howard  awards. 

The  Pulitzer  Prize  for  general  local  re¬ 
porting  was  won  by  Richard  Whitt. 
Louisville  Courier-Journal  for  prompt 
coverage  of  a  supperclub  fire  that 
claimed  164  lives.  Whitt  covered  more 
than  the  fire  by  going  back  day  after  day 
showing  laws  that  were  broken,  fire 
codes  unenforced,  rooms  overcrowded. 
His  articles  led  to  action  by  the  governor 
to  strengthen  the  fire  marshal’s  office 
and  to  legislation. 

The  international  reporting  prize  went 
to  Henry  Kamm,  chief  Asian  diplomatic 
correspondent  for  the  New  York  Times 
for  stories  on  the  plight  of  “boat  people’’ 
refugees  from  Indochina.  His  reports  led 
to  several  nations  opening  their  ports  to 
Vietnam  refugees  and  shaming  others 
into  more  humanitarian  decisions. 
Kamm,  who  began  as  a  copyboy  in  1949, 
has  served  the  Times  in  Paris,  Warsaw, 
Moscow,  Tokyo  and  Bangkok. 

For  her  Washinf>ton  Post  editorials, 
Meg  Greenfield  has  won  the  Pulitzer  for 
editorial  writing.  She  is  deputy  editor  of 
the  editorial  page  at  the  Post,  where  she 
has  worked  since  1%8.  The  award  was 
for  editorials  covering  a  wide  range  of 
subjects. 

Jeff  MacNelly  of  the  Richmond  (Va.) 
News  Leader  won  his  second  Pulitzer  for 
editorial  cartooning,  the  first  being  in 
1972.  MacNelly’s  editorial  cartoons  are 
syndicated  by  the  Chicago  Tribune-New 
York  News  Syndicate.  It  was  a  special 
award  day  for  the  cartoonist  who  also 
won  the  editorial  cartoon  category  in  the 
annual  Reuben  Awards  of  the  National 
Cartoonists  Society  during  ceremonies  at 
the  Plaza  Hotel  April  17. 

Columnist  William  Safire  of  the  New 
York  Times  won  the  Pulitzer  for  distin¬ 
guished  commentary  on  the  Bert  Lance 
affair.  It  is  generally  agreed  that  his  July 
21,  1977  column  was  the  catalyst  leading 
to  Lance’s  resignation  as  director  of  the 
Office  of  Management  and  Budget.  That 
column  and  five  others  over  two  months 
stimulated  the  course  of  the  inquiry.  Sa- 
fire’s  two-a-week  column,  in  the  Times 
since  1973,  appears  in  100  other  news¬ 
papers. 

Walter  Kerr,  for  15  years  drama  critic 
of  the  New  York  Herald  Tribune  and 
since  1967  writing  Sunday  reviews  and 
commentary  for  the  Times  won  the  1978 
Prize  in  criticism.  The  Advisory  Board 
called  attention  not  only  to  Kerr’s 
weekly  articles  but  to  the  whole  body  of 
his  critical  works. 
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A  special  citation  went  to  Richard  L. 
Strout,  80,  and  one  of  the  most  respected 
members  of  the  Washington  press  corps. 
He  has  been  writing  for  the  Christian 
Science  Monitor  for  56  years  and  also 
has  authored  an  opinion  column  under 
the  pseudonym  “T.R.B.”  for  more  than 
20  years  in  the  New  Republic.  Strout 
joined  the  Monitor  in  1922  as  a  copy 
editor  and  the  next  year  went  to  the 
Washington  bureau,  where  he  has  been 
ever  since. 

The  Pulitzer  Prize  Journalism  Juries 
met  at  Columbia  in  March,  and  the  Ad¬ 
visory  Board  on  the  prizes  made  its  rec¬ 
ommendations  at  Columbia  April  7,  pass¬ 
ing  them  to  President  McGill,  to  whom 
Columbia  University  trustees  three  years 
ago  delegated  their  earlier  functions  in 
regard  to  the  awards. 

At  the  meeting,  the  board  created  the 
feature  writing  category  with  the  award 
to  go  “for  a  distinguished  example  of 
feature  writing  giving  prime  considera¬ 
tion  to  high  literary  quality  and  original¬ 
ity.’’ 

Lee  Hills,  chairman  of  the  board  of 
Knight-Ridder  Newspapers  Inc.,  was 
re-elected  to  a  third  term  of  4  years  on 
the  Advisory  Board.  Re-elected  to  sec¬ 
ond  terms  were  Eugene  C.  Patterson, 
editor  and  president  of  the  St. 
Petersburg  Times,  and  Thomas  Winship, 
editor  of  the  Boston  Globe.  Richard  T. 
Baker,  professor  of  journalism  at  Co¬ 
lumbia  and  administrator  of  the  Pulitzer 
Prizes,  was  re-elected  secretary  to  the 
board. 

Prior  to  release  of  the  awards  pack¬ 
ages.  Baker  told  E  &  P  he  had  no  com¬ 
ment  at  this  time  on  reports  that  “a  quiet 
campaign’’  will  be  undertaken  to  secure 
more  contributions  for  the  Pulitzer  Prize 
funding.  He  said  the  endowment  now  to¬ 
tals  $1.5  million. 

Other  members  of  the  Advisory  Board 


for  the  62nd  annual  prizes  were:  Presi¬ 
dent  McGill;  Elie  Abel,  dean.  Graduate 
School  of  Journalism,  Columbia;  Benja¬ 
min  C.  Bradlee,  executive  editor  of  the 
Washington  Post;  John  Cowles,  Jr., 
chairman,  Minneapolis  Star  and  Tribune 
Company;  Howard  H.  Hays  Jr.,  editor 
and  co-publisher.  Riverside  (Calif.) 
Press-Enterprise;  John  Hughes,  editor, 
Christian  Science  Monitor;  Clayton 
Kirkpatrick,  editor  and  vice-president, 
Chicago  Tribune;  Richard  H.  Leonard, 
editor  and  vice-president,  Milwaukee 
Journal;  Warren  H.  Phillips,  chairman 
and  president,  Dow  Jones  &  Co.;  Joseph 
Pulitzer  Jr.,  editor  and  publisher,  St. 
Louis  Post-Dispatch,  and  James  Reston, 
columnist.  New  York  Times. 

Argentine  publisher 
released  from  jail 

Jacob  Timerman,  founder  and  pub¬ 
lisher  of  La  Opinion  in  Buenos  Aires, 
was  released  from  jail  (April  17)  after  a 
year  of  detention. 

Timerman,  whose  detention  became  a 
symbol  of  human  rights  violations  and  a 
major  issue  in  U.S.-Argentina  relations, 
was  taken  by  police  to  his  apartment  in 
Buenos  Aires  where  he  will  remain  under 
house  arrest  while  his  financial  affairs 
are  examined  by  a  committee  appointed 
by  Argentina’s  military  junta. 

Timerman  owns  45%  of  La  Opinion. 
Most  of  the  rest  is  held  by  David 
Graiver,  who  was  indicted  last  week  in 
New  York  for  violating  banking  laws. 
Argentine  authorities  believe  Graiver 
served  secretly  as  investment  banker  for 
leftist  groups  that  kidnapped  wealthy 
executives  for  ransom  before  the  military 
took  control  of  the  country  in  March, 
1976. 
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FEEDBACK 


FOURTH  ESTATE  -miPLE  CROWN  WINNER . 


Locker  room 

{Continued  from  paf>e  5) 


Climenko  said,  “It  can't  be  done.  The 
men  move  about  without  their  clothes  in 
this  lounge  area."  He  added  that  the 
baseball  commissioner  "at  this  point" 
believes  that  "people  don't  want  this 
(women  in  baseball  locker  rooms)  to 
happen  .  .  .  The  locker  room  is  a  private 
place." 

The  judge  brought  up  the  Bnrton  v. 
Wilniini’  Farkiitf’  Authority  case.  The 
plaintiff,  who  was  black,  was  refused 
service  in  a  restaurant  located  in  a  pub¬ 
licly  owned  and  operated  parking  garage. 
The  issue  was  whether  there  was  state 
action.  Climenko  said  that  the  city- 
owned  stadium  does  not  exclude  women, 
but  only  from  a  private  place,  the  locker 
room.  Climenko  claimed  Burton's  claim 
of  “mutual  benefits"  was  not  applicable 
in  the  Ludtke  case. 

"Can  any  male  reporters  go  in  ?" 
asked  the  Judge.  “Only  accredited  ones, 
but  we  can't  have  all  of  them  because  of 
the  space."  Climenko  answered.  "Then, 
do  they  discriminate  in  accredited 
reporters  who  go  in?"  the  judge  con¬ 
tinued.  Climenko  said  they  do.  because 
of  space  and  sex. 

climenko  went  into  the  history  of 
baseball  and  a  scandal  that  occurred  in 
the  I920's.  Judge  Motley  said  that  was 
not  relevant  to  the  case.  “Did  that  scan¬ 
dal  involve  women?"  she  asked.  “No." 
Climenko  said.  But  he  added  that  women 
in  baseball  locker  rooms  would  create  a 
“public  spectacle,"  thus  creating 
another  "scandal"  and  hurting  base¬ 
ball’s  “fine  reputation.  Women  in  our 
locker  rooms  would  not  be  consistent 
with  the  interests  and  good  health  of 
baseball.  There  is  no  First  Amendment 
problem  here."  He  said  the  women  are 
not  being  kept  from  covering  baseball. 
“They’re  not  being  permitted  in  the  pres¬ 
ence  of  naked  baseball  players.  Kuhn 
will  not  give  a  badge  to  women  to  go  in. 
There  is  no  state  action.  There’s  nothing 
in  the  14th  Amendment  that  says  that  if  a 
male  reporter  goes  in  to  see  naked  men, 
the  women  have  to." 

Judge  Motley  again  asked,  "Are  the 
players  compelled  to  undress?" 

“They  have  a  right  to  undress," 
Climenko  shouted.  “That’s  what  they 
do!  When  people  get  done  playing,  they 
undress.  There  is  no  state  action  here. 
All  you  have  is  a  municipal  ownership  of 
a  stadium.” 

“Let’s  say,  I  find  this  case  indistin¬ 
guishable  from  Burton."  Judge  Motley 
said. 

But  what  about  the  “public  sense  of 
propriety?"  said  Climenko. 

"Assume  the  relationship  between  the 
city  and  baseball  interests  is  indistin¬ 
guishable  from  Burton  and  that  we  have 
state  action,"  the  judge  said. 
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"But  we  want  these  ladies  to  be 
reporters.  But  it  is  not  necessary  for 
them  to  have  access  to  the  locker  room 
to  do  so,"  Climenko  yelled  back. 

He  added.  "We  would  provide  every 
possible  interview  facilities  for  that  lady. 
We  would  resort  to  any  arr.ingement  we 
could  conceive  of.  simply  because  she 
was  restricted  from  the  locker  room  .  .  . 
We  tried  to  settle  the  case  and  we  were 
frustrated  ...” 

Climenko  raised  his  voice  in  saying 
that  the  Ludtke  case  was  “unnecessarily 
embarrassing  to  all  of  us."  He  said  the 
case  was  not  within  the  law  and  it  was 
just  plain  “titillating." 

Judge  Motley  said  there  seems  to  be 
some  other  less  restrictive  alternatives 
than  excluding  women  completely,  men¬ 
tioning  the  plaintiffs’  suggestion  of  the 
erection  of  curtains,  use  of  towels,  etc. 

“Kuhn  thinks  curtains  or  towels  don't 
work.  He's  the  expert.  He  thinks  the 
ladies  should  have  separate,  substitute 
interview  facilities.”  Climenko  said. 

The  judge  again  referred  to  the  owner¬ 
ship  of  the  stadium  by  the  city  and  the 
city’s  involvement  with  the  share  of  rev¬ 
enues.  "It  is  not  an  easy  question  to  say 
there  is  not  a  state  action.”  she  said  to 
the  defense. 

"The  City  of  New  York  has  no  say  to 
who  operates  the  locker  room  .  .  .  Kuhn 
does,”  Climenko  quickly  added.  He  said 
he  had  60  letters  from  SI  subscribers  who 
said  they  were  upset  about  the  laidtke 
suit. 

"Are  tv  cameras  permitted  in  the 
locker  room?"  Judge  Motley  pursued. 

“When  the  tv  cameras  come  in.  there 
is  no  nakedness."  Climenko  said. 

"Then  this  nakedness  injected  in  this 
case  is  not  necessary."  the  judge  said. 
She  said  that  if  the  tv  cameras  were  there 
in  the  locker  room,  then  there’s  “no  rea¬ 
son  why  women  shouldn't  be  there." 


By  Vic  Cantone 


But  Climenko  said  that  the  public 
“didn’t  see  the  entire  locker  room  on  tv” 
as  women  reporters  would. 

“Precisely,  precautions  were  taken. 
Can’t  a  curtain  or  towel  be  used?  This 
nakedness  is  just  being  injected  into  this 
case,"  the  judge  said.  But  Climenko 
countered.  "The  women  in  locker  rooms 
is  what's  being  injected." 

The  verbal  battle  between  Judge  Mot¬ 
ley  and  Climenko  continued. 

Climenko  said  the  cubicle  with  the  cur¬ 
tains  as  pictured  in  the  plaintiffs'  draw¬ 
ings  would  cut  down  on  the  “players’ 
access  to  each  other."  He  said  they  like 
to  walk  around  however  they  want  to 
and  talk  with  one  another. 

"They  could  still  do  that."  the  judge 
said. 

"But  it  would  change  baseball  and  the 
way  things  have  been  for  l(K)  years," 
Climenko  said. 

Schwartz  came  on  again  briefly.  He 
said  the  Yankees,  in  their  lease,  had 
agreed  to  comply  with  city  and  state  law. 
"The  locker  room  is  part  of  the 
stadium."  He  mentioned  that  reporters 
don't  get  into  the  toilet  area,  only  the 
players  do. 

“Baseball  says  they  are  immune  to  ac¬ 
tion  by  the  courts,  because  the  antitrust 
laws  don’t  apply.  Baseball  is  not  immune 
from  the  Constitution." 

A  comparison  was  made  to  another 
case  involving  female  inmates  and  male 
guards. 

After  the  arguments  concluded, 
Ludtke  said,  "I  was  just  fascinated  by 
what  went  on.  1  really  anticipated  a  lot  of 
what  was  said,  because  I  had  read  the 
affadavits  and  the  depositions.  So  1  was 
not  shocked  by  anything  that  was  said." 
That  night,  Friday,  she  was  covering  the 
New  York  Knicks.  After  work  on  Mon¬ 
day,  she  had  a  trip  set  to  Cape  Cod  to 
plan  her  wedding. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


ANECDOTES 


GARDENING 


STORIETTES — Sparkling,  well- re  searched 
weekly  tales  of  little  known  (acts  of  his¬ 
tory.  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  forf  REE  samples,  low  rates.  F  lagler 
&  Nelson.  Inc..  1640  Statler-Flilton.  Buf¬ 
falo.  NY  14202. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  ManoriCIrcle, 
Milwaukee.  Wise.  53217. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Ftelpful  answers  to 
vexing  problems;  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson.  Inc..  1640  Statler-Flilton.  Buf¬ 
falo.  NY  14202. 


ENTERTAINMENT 


ENTERTAINMENT  WEEKLIES  are  easy 
and  profitable.  Use  our  10  pages  (tab) 
camera  ready  news,  photos,  cartoons, 
editorials.  Sell  ads.  write  a  local  column 
or  2  and  you’re  ready  for  the  press  run. 
Costs  less  than  it  would  if  you  had  the 
type  set.  Adult-oriented  but  not  pornog¬ 
raphy.  Write:  World  News  Syndicate. 
Box  1257.  Las  Vegas.  NV  89101. 


MICROWAVE  COOKING  specialist  offers 
weekly  tips,  recipes.  Rates  and  samples. 
K.  Englehardt.  5350  Davis.  Stockie.  IL 
60077. 


GARDENING 


TOP  EDITORS  run  Masson's  illustrated 
garden  and  houseplant  weekly.  Sample. 
Box  66.  Needham.  MA  02192. 


THE  PART  TIME  GARDENER-Refresh- 
mg.  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson. 
Inc..  1640  Statler-Hilton.  Buffalo.  NY 
14202. 


DOCTOR  YOURSELF!  Weekly  500  word 
question  and  answer  column  of  natural 
healthcare  methods.  By  medical  au¬ 
thor/consultant  on  care  for  the  elderly. 
Request  samples:  S.  G.  House,  7315 
Wisconsin  Ave.,  Bethesda,  MD  20014. 

YOUR  READERS  will  turn  to  this  article 
first.  Easy-to-Read  accounts  of  health 
field  breakthroughs.  Some  500  words. 
Low  rates.  Free  sample,  National  Sci¬ 
ence  Services,  Box  82,  Sta.  R.  Toronto, 
CANADA, 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation’s  most  popular 
horse  colummn.  Try  4  weeks  free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego, 
CA  92112. 


NEWSBLEAT— Weekly  topical  and  polit¬ 
ical  satire.  Free  6-week  trial.  570 
Bethany  Curve.  Santa  Cruz,  CA  95060. 


INSPIRATIONAL 


HANK  HARTMAN'S  six-a-week  daily 
single  panel  cartoon  "LORD,  I  Said"  pre¬ 
sents  great  familiar  living  problems  in 
delightfully  pointed  conversations  be¬ 
tween  a  mere  mortal  and  God.  Get  the 
facts  and  free  samples: 

FAMILY  FEATURE  SYNDICATE,  INC. 

P.  0.  Box  8398 
Overland  Park,  Kansas  66208 
Call  collect:  (913)  649-9250 


“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13.  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Court,  Middletown,  NY  10^0. 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


QUIZ  ANSWERS 


1.  Bellows  (Bull):  2.  Lima;  3.  Sandman 
(Sleep);  4.  Alamo  (Texas);  5.  Shoot;  6.  (a) 
Valence— Chemistry  (z);  (b)  I.Q.— 
►Psychology  (y);  (c)  Umlaut— (aerman  (w); 
(d)  Simile— English  (v);  (e)  Allegro- 
Music  (x). 


RELIGION 


fPOLLS  SAY  "Religious  revival  here.”  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature-.  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices;  1866 
Stabler  Rd.,  Akron,  OH  44313. 


RECORD  REVIEWS 


REACH  THAT  LARGE  AUDIENCE 
UNDER  35.  DETAILS:  D.K.,  BOX  2191, 
DENVER,  CO  80201. 


FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining,  informative.  Unusual 
facts  on  plants,  animals,  oceans,  stars, 
parapsychology  .  .  .  much  more.  Some 
500  words.  Low  rates.  Free  sample.  Na¬ 
tional  Science  Services,  Box  82,  Sta.  R, 
Toronto,  Canada. 


STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features,  ^mples, 
rates:  Box  131,  Rego  Park,  NY  11374. 


STOCK  PRICE  FORECAST— A  scientific 
weekly  survey  of  Security  Analysts — the 
"Brains  of  Wall  Street"  conducted  by  an 
independent  market  research  company. 
News  worthy,  wide  appeal— 1  adult  in  4 
owns  stocks.  Gahagan  Research,  8(X) 
Second  Ave.,  New  York,  NY  lOOlX 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#  1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY  FEATURES 


"THE  BUCK  STOPS  HERE!"  Truman's 
famous  line  neatly  fits  the  35-65  year 
olds  on  whom  both  young  and  old  de¬ 
pend:  and  who  share  their  problems  and 
solutions  in  MIDDLE  YEARS  by 
CATHERINE  ST.  ALBANS.  Send  for  free 
samples  of  this  700-word,  scanner-ready 
wMkl^^^^ture.  Box  226,  Spring  Valley, 


YOUR  READERS  ARE  THIRSTY  for  a 
wine  column.  For  the  past  3  years, 
Harold  Bearak  has  been  writing  for 
enophiles  in  CUE  MAGAZINE,  THE  NEW 
YORK  POST,  and  THE  QUEENS 
TRIBUNE.  Since  the  truest  test  is  in  the 
taste,  publish  his  popular  column  for  4 
weeks  FREE!  Write:  Harold  Bearak,  123 
Robby  Lane,  Manhasset  Hills,  NY  11040 
or  call  collect  (212)  268-9104. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


“How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press.  Box  35-E.  Port  Jefferson, 
NY  11777. 

INVESTOR  PARTICIPATION  invited  in  in¬ 
ternational  publishing  venture  with  track 
record,  now  in  expansion  stage.  Direct  in¬ 
vestment  in  $10,000  units  or  loan-con- 
vertible-to  shares  option.  Be  part  of  some¬ 
thing  important  and  exciting!  Details.  Box 
4193,  Editor  &  Publisher. 

INVESTOR  WANTED  for  2‘z  year  old 
weekly,  going  controlled  circulation. 
Minimum  investment  $20,(X)0.  Excellent 
potential.  Box  4348.  Editor  &  Publisher. 

NEWS  MAGAZINE-200M  paid  circula¬ 
tion,  seeks  investor,  buyer  or  up-stream 
merger  for  capital  required.  Potential  2MM 
paid  subscriptions,  nigh  net.  Box  4419, 
Editor  &  Publisher. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


HOWTO  PUBLISH  your  own  book  and  reap 
the  profits — a  1  day  workshop  in  Philadel¬ 
phia  on  Saturday,  May  6  by  Temple  Uni¬ 
versity.  $50  fee  includes  lunch.  To  regis¬ 
ter,  phone  John  Hayes  at  (215)  787-7409 
or  787-8347  or  write  John  Hayes.  Depart¬ 
ment  of  Journalism,  Temple  University, 
Philadelphia,  PA  19122. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 
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NEWSPAPER  BROKERS 


W.  SID  SMITH.  Media  Broker 
Box  189.  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker, 

P.  0.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr.. 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  “Norton  Office," 
P.O.  ^x  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


EDITOR  &  PUBLISHER  for  April  22,  1978 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


THE  COMPLETE  NEWSPAPER 
BROKERAGE  SERVICE 
for  weekly  publishers.  We  find  the  buyer, 
provide  the  necessary  legal  assistance,  if 
desired.  All  at  a  modest  fee. 

ROY  HOLDING  &  ASSOCIATES 
Box  212— Galva,  IL  61434 
(309)  932-2270  days,  932-2642  Evenings. 


NEWSPAPERS  FOR  SALE 


WEEKLY  WITH  DAILY  PROFIT 
POTENTIAL  AVAILABLE  IN 
FLORIDA  METRO  AREA 
Florida's  largest  weekly  is  exploding  with 
over  $1,000,000  in  blue-chip  advertising, 
plus  same  annually  in  pre-print  custom 
printing. 

Starting  sixth  year  solidly  in  black  ink.  Out 
circulates  local  daily  in  home  county. 
Seventy-eight  figures  up  sharply  over 
seventy-seven. 

Publisher's  home  and  main  business  inter¬ 
ests  are  2,500  miles  away.  Well  equipped 
plant,  including  eight-unit  press  housed  in 
own  five-story  building. 

Aggressive  management  team  will  stay  if 
desired.  No  sacritice.  Realistically  priced. 
Qualified  buyers  only,  write  "weekly,”  P.O 
Box  657,  Dunedin,  FL  33528. 


ILLNESS  forces  sale  of  break-even  Florida 
suburban  grossing  $700M.  Price  $700M, 
with  $175  down.  Building  additional.  Box 
4303,  Editor  &  Publisher. 


MUST  SACRIFICE.  Leading  weekly  news¬ 
paper  with  legal  notices  on  a  rapidly  ex¬ 
panding  island  in  South  Jersey,  grossing 
$60M  with  good  profit.  Now  only  $25,000 
cash.  Call  Mr.  Roberts,  (609)  266-1835. 


WISCONSIN  WEEKLY,  exclusive  in  county, 
4,150  circulation.  Fine  profit  and  growth 
picture,  nice  plant.  $300M  bracket,  good 
building  included.  Owner  retiring.  You'll 
love  this  resort  community.  Box  4314, 
Editor  &  Publisher. 


CLASSIFIED 

ADVERTISING  RATES 

POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line,  per  issue 
2-weeks  —  $1.75  per  line,  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 

4  weeks  —  $2.10  per  line,  per  issue 
3  weeks  —  $2.30  per  line,  per  issue 

2  weeks  —  $2.50  per  line,  per  issue 
1  week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in 
copy. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type, 
cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate 
for  display-classified  is  $4.75  per 
agate  line— $66.00  per  column  inch 
minimum  space. 

WEEKLY  CLOSING  TIME 

Tuesday,  4:00  PM  New  York  Time 

Count  approximately  39  characters 
and/or  spaces  per  line 

3  lines  minimum  (no  abbreviations) 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022 

(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15,0CX) 
circulation,  excellent  future,  asking  gross. 
29%  down.  (419)  352-3538. 


TWO  WEEKLY  NEWSPAPERS  for  sale. 
Strong,  money-making;  owner  too  old  to 
continue.  Box  4240,  Editor  &  Publisher. 


NATIONAL  MONTHLY  music  publication. 
Gross  sales  '77  $104,000  ABC  audited. 
Lack  marketing  experience  to  handle. 
Zone  2.  Box  4179,  Editor  &  Publisher. 


FLORIDA  WEEKLY  TABLOID  NEWSPAPER 
absentee  owned,  offering  blanket  cover¬ 
age  of  growing,  economically  strong  com¬ 
munity.  Asking  price  of  $90,600,  low  down 
payment,  below  annual  volume.  Composi¬ 
tion  equipment  included.  W.  B.  Grimes  & 
Co.,  National  Press  Building,  Washington, 
DC  20045. 


NEW  JERSEY.  Profitable  growing  shopper. 
Gross  $155,000.  Sell  $110,000,  terms. 
Hempstead  and  Co.,  47  Edgewood  Drive, 
Cherry  Hill,  NJ  08003.  (609)  795-6026. 


NEWSPAPERS  WANTED 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WE  WANT  to  buy  a  weekly  or  twice-weekly 
newspaper  or  magazine  in  lower  Michigan. 
We  have  excellent  journalistic  and  financial 
credentials.  Please  send  details  to  Box 
4312,  Editor  &  Publisher. 


WOULD  LIKE  to  buy  a  small  weekly  any¬ 
where  in  the  US.  My  wife  and  I  work  as  a 
team  and  prefer  country  life.  We  don't 
have  a  lot  of  money,  so  some  terms  will  be 
needed.  Are  there  any  bargains  out  there? 
Tim  O'Brien,  10046  Ketch  Road,  Plain 
City,  OH  43064. 


LARGE  NON-DAILY  OR  CHAIN  in  Zone  3,  4 
or  9  wanted.  Must  be  profitable.  Phone 
(212)  243-4693  or  write  Box  4397,  Editor 
&  Publisher  with  samples  of  publication. 


EXPERIENCED  couple  interested  in  pur¬ 
chase  of  a  profitable  daily  newspaper.  Pre¬ 
fer  circulation  of  5,0CM)-  .  Box  4418,  Editor 
&  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


PUBLICATIONS  FOR  SALE 


BUSINESS  QUARTERLY,  based  in  west. 
Grossing  more  than  $70,000,  $20,000 
down.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay,  CA  93247. 


PARTNERSHIP  in  magazine  for  mature 
person  with  publication  and  sales  back¬ 
ground.  Fast-growing  area.  Zone  7.  Gross 
$175,000,  circulation  15,000  weekly.  Sale 
price  $100,000  for  cash.  Reply  Box  4405, 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


POS  1  8,000  with  transilluminator  4,000. 
Less  than  1  year  old.  Excellent  condition. 
$43.50  purchase  price-reduced  to  $3,300. 
Going  out  of  business.  Current  supplies  in¬ 
cluded  free.  (301)  733-4006. 

_ MAILROOM _ 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion. 

Box  3943,  Editor  &  Publisher, 

CUTLER  HAMMER  MARK  III,  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE,  20  N. 
Howard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPAPER  EQUIPMENT 


NEWSPAPER  &  PRINTING 
EQUIPMENT  FOR  SALE 
Entire  stereo  department  at  Pacific  press 
Ltd.,  including:  2— Wood  Supermatics, 

1—  Junior  Caster,  10— Sta-Hi  Mat  For¬ 
mers,  2— Multiplex  4-plate  routers, 

2—  single  plate  routers,  4 — casting  pots 
(2—8  ton,  1— 2V2  ton  and  1—20  ton  remelt 
pot),  1— Nolan  Pig  Caster  (8  ton  pot). 
ALSO:  5  Linotype  Electrons,  3— Inter¬ 
types,  1— Ludlow,  2— Vandercooke  Proof 
I’resses  (1  single  color,  1—4-color  full 
page),  1 — Sta-Hi  Master  Stacker,  1 — Wall- 
aster  Bundler,  hundreds  of  Ludlow  and 
Linotype  fonts,  parts,  etc.  1— Itek  18x24 
plate  maker,  1— Pako  12'  processor 
(new). 

1— NAPP  SUPERSTAR 
2— NAPP  PLATE  BURNERS 
PLUS  MUCH  MORE  .  .  . 

Contact:  Nick  Podas,  Pacific  Press  Lim¬ 
ited, 

2250  Granville  Street,  Van¬ 
couver,  B.C.  V6H  3G2 
Telephone:  (604)  732-2861  Days 
(604)  437-0390  Evenings 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1^0.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

PHOTONS 

(2)  532  FontMaster  (2)  713-5,  (1)  713-3. 
These  machines  are  in  workable  condition 
with  spare  circuit  boards,  drums,  disks, 
power  supply  and  boxes  of  spare  parts.  Will 
sell  complete  units  or  as  parts.  Box  4169, 
Editor  &  Publisher. 


4-TRACK  FONTS  for  Compugraphic  ACM 
9000;  5  fonts  full  family  selection  in 
California,  Bodoni,  Futura,  Cooperplate, 
Helios.  Buy  1  or  more.  Make  offer.  Inquire 
Oscar  Voegele,  Polk  County  Itemizer- 
Observer.  (503)  623-2373. 


COMPUGRAPHIC  2961  HS  WITH  WIRE 
STRIPPER.  FIRST  $3500  TAKES  IT.  (609) 
234-4719. 

COMPUGRAPHIC  IV— with  fonts  and  cas¬ 
settes.  Less  than  1  year  old.  Mickey  Cour¬ 
tenay,  (516)  924-5471  after  7  PM. 


COMPUGRAPHIC  Unified  Composing  Sys¬ 
tem  including  Unisetter,  Unified  Com¬ 
poser,  Uniterm  H.J.  and  other  equipment 
including  tape  punchers,  fonts  and  spare 
parts.  (604)  382-6105. 


COMPUGRAPHIC  4961  TL  with  2  spare 
readers  (new);  3  Dl  typewriters;  etc.;  (iom- 
puwriter  11  with  Mag  set;  Model  7200  CG; 
IBM  MTST  Mod  IV.  Speedomat 
Graphotype,  etc.,  A.  Curtis,  816  National 
Press  Building,  Washington,  DC  20045. 
(202)  628-5696. 


M-lOO  MERGENTHALER  CorRecTerm 
VDTs  with  paper  tape  reader-punch.  Pro¬ 
duces  corrected  paper  tape  for  typesetter 
and  updating  classified.  5  years  old— 
$3000.  N.  E.  Musselwhite.  Box  1100, 
Lumberton,  NC  28358.  Call  (919)  739- 
4322. 

WILL  SACRIFICE 

ECRM  scanner  5200  series  includes;  con¬ 
sole  beehive,  6  or  8  level  BPRE  punch, 
exceptional  individual  shop  formatting 
capabilities  through  20K  memory  and  a 
complete  $6,400  spare  parts  kit.  1975 
purchase  price  of  $52.9()0:  will  sacrifice 
for  $15,000.  Telegraph  Herald,  Eighth  and 
Bluff  Sts,,  Dubuque,  lA  52001. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


COMPUWRITER  48  with  spare  parts  kit. 
6,9,10,12,18,24,36  and  48  point  sizes.  4 
helios/English  time  film  strips  included.  6 
months  old  take-over  $298  monthly  pay¬ 
ments.  (301)  733-4006. 


PHOTON  713-10 — Three  machines  plus 
extensive  parts— replaced  by  Unisetter— 
$2,500  for  entire  package.  SPC— (8(X)) 
631-5803  (toll  free). 


PRESSES 


AVAILABLE  IMMEDIATELY  due  to  merger. 
4-unit  Vanguard  web  press  with  foider,  re¬ 
cently  reconditioned.  See  it  run  at  South¬ 
ern  Iowa  Press  Inc.,  Freemont,  lA.  Call 
Gordon  Glenn  at  (319)  257-6813  or  Keith 
Dinsmore,  (515)  933-4241. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former,  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
Dress  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


NEWSPAPER  PRESS 

Hoe  Super  Production  Color  Convertible 
with  8  Web  Units,  Complete  Letterflex 
Equipment,  Electrical  Switchgear  and 
Miscellaneous  Supplies.  Now  printing 
Santa  Monica  Evening  Outlook.  For  details 
write  Purchasing  Department,  City  of 
Santa  Monica,  1685  Main  Street,  Santa 
Monica,  CA  90401  or  call  (213)  393-9975 
Ext.  209. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  COMMUNITY,  6  units,  2  folders 

Goss  Community  units  for  add-on,  1970 

Goss  (^immunity  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Color  King  2;1  folder.  Model  790 

Gregg  flying  imprinter  22%’ 

Urbanite  Va  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60^75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

(3oss  Urbanite  3/c  unit 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


8  UNIT  Goss  Mark  1,  23  9/16  cutoff 
16  UNIT  Wood,  22%'  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  2IV2  cutoff 
GOSS  URBANITE  Va  folder 
6  UNIT  Color  King 
3  Unit  Newsklng 

1974  5  Unit  Dailyking  with  Balloon  Former 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
_ (512)  682-7011 _ 

HOE  (Jolormatic  3:2  Folder  manufactured 
1961,  23  9/16  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 

3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship.  Continental  Printing  Machinery,  257 
Stump  Rd.,  Lapeer,  Ml  48446.  (313)  664- 
7050. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CREATIVE  SERVICES 


INDUSTRY  SERVICES 
PRESS  SERVICES 


URBANITE  FOLDER  WITH  Vt  AND  Vz 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER.  _ 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition,  Vi  and  V4  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,000  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


6  UNITS  SEMI-CYLINDRICAL  web  offset 
press;  1  color  half  deck;  1  Goss  Urbanite 
half  and  quarter  folder  with  balloon  former 
150  hpdrive.  This  Mergenthaler  Newsmas- 
ter  press  is  in  position  in  rrKrdem  plant  and 
can  be  tested  any  time.  All  auxiliary 
equipment  can  be  included;  Sheridan 
stuffing  machine  5  heads;  Clark  electric 
grab  lift  with  charger,  plate  burner;  plate 
coater,  etc.  For  more  information  call  Area 
(604)  658-1010  or  write  J.  DAMGAARD, 
595  BROOKLEIGH  RD.,  VICTORIA,  BJl, 
CANADA.  W 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vi  and  Vz,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


USED  IGNITRON  TUBES— FOR  SALE.  6 
200  Amp  GL-5788  Tubes  and 
accessories — Good  condition,  good  price. 
Call  production  manager  at  (717)  822- 
3111,  ext.  42. 


ATF  DAILY  KING  WEB  OFFSET— 6  unit 
stacked  Color  King  Folder  with  balloon 
former.  Can  be  seen  running.  (201)  671- 
5304. 


FOR  SALE 

12-Unit  Goss  Headliner  Press 
22%"  Cutoff,  120'  Stagger,  Tension 
Lockup 

Manufactured  1955  through  1967 
1  Goss  Single  Delivery  3:2  Folder 
2  Goss  Imperial  Double  3:2  Folders 
With  Double  Formers 
Cline  AC  Unit  Drives 
Wood  Reels,  Tensions  and  Pasters 
Located:  Newsday,  Inc. 

(^rden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire-. 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 
P.O.  Box  5487 
Lenexa,  K3,  USA  66215 
Telephone:  (913  492-9050). 

Telex  42362. 


FOR  SALE 

12-UNIT  HOE  COLORMATIC  PRESS 
22%"  Cutoff,  135  Stagger 
2  Hoe  3:2  Heavy  Duty  Folders 
1  Hurletron  and  1  G.E.  Drive 
6  Semi-Automatic  Wood  Reels 
6  Fully  Automatic  Hoe  Reels 
Located:  Newsday,  Inc. 
Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 
P.  0.  Box  5487 
Lenexa,  KS,  USA  66215 
Telephone:  (913)  492-9050. 
Telex  42362. 


FOR  SALE 

6-Unit  Wood  Metropolitan  Press 
22%"  Cutoff,  120  Stagger, 
Tension  Plate  Lockup 
Metropolitan  3:2  Folder 
General  Electric  Drive 
Wood  Reels  and  Semi-Automatic  Pasters 
Located:  Newsday,  Inc. 

Garden  City,  Long  Island,  New  York 
Exclusive  Offering 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  Street  and  Santa  Fe  Drive, 

P.  0.  Box  5487 
Lenexa,  KS,  U.S.A.  66215 
Telephone:  (913)  492-9050. 

Telex  42362 


HOE  PRINTMASTER 

6-Units  22%  cutoff,  2  newspaper  Folders 
and  2  quarter  page  Folders,  one  upper 
Former  and  Skip  Slitter.  Six  reversable 
Cylinders  can  be  run  as  2  single  Presses  or 
Twin  as  a  6-Unit  Press.  Two  60  H.P. 
Motors,  twin  Electrical  Controls.  Maximum 
speed  40  R.P.M.  Cline  automatic  Reels 
and  Pasters.  Roll  width  25"  to  33' 
Maximum  Diameter  40'.  Can  be  seen  run¬ 
ning.  Press  is  in  excellent  condition.  Call 
(201)  759-0600  and  ask  for  Leo  F.  Mattia 
or  Ralph  Ciccone,  or  write  to-.  Mattia  Press, 
Inc.,  91  Terry  Street,  Belleville,  NJ  07109. 

WANTED  TO  BUY 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 

Box  3946,  Editor  &  Publisher. 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

MULLER  227  or  227E  INSERTER 

In  good  condition. 

BOX  1781,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 

GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 

4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

URBANITE  3  color  unit  modified  for  dou¬ 
ble  transfer.  LInit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current, 
^x  4252,  Editor  &  Publisher. 

NEWSPAPER  PRESS  wanted  to  print  32 
page  tabloid  with  minimum  of  4  color  front 
cover.  Prefer  existing  sunbelt  location.  Box 
4399,  Editor  &  Publisher. 

WANTED— 4  unit  community  with  SC 
Folder  or  will  trade  community  folder  and 
upper  former  plus  cash  for  SC  Folder.  Con¬ 
tact  Jerry  Gay  (305)  563-331 1  or  write 
Tribune  Publications,  4009,  NE  5th  Ter¬ 
race,  Ft.  Lauderdale,  FL  33308. 

WANTED  TO  BUY— Sheridan  48P 
Inserter — Call  or  Write  Paddock  Publica¬ 
tions,  Inc.,  P.O.  Box  280,  Arlington 
Heights,  IL  60006.  (312)  394-2300,  ext. 
388. 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

TWO  AIDS  for  your  circulation  department! 
circulator's  idea  service  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  re¬ 
production.  Ask  for  details.  Berkley-Small 
Inc.,  P.O.  Box  6526,  Mobile,  Ala.  36606. 

CIRCULATION  PROMOTION 
SERVICES 

ROBERT  NELSON  CAMPAIGNS 
GREGG  ASSOCIATES 
Will  be  in  Canadian  Alaskan  territory  dur¬ 
ing  the  month  of  April.  Please  send  all  in¬ 
quiries  for  circulation  promotion  services 
by  mail  to  8267  Sepula  Drive,  Country 
Lakes,  Brownsmills,  NJ  08015  .  .  .  East 
Coast  operation  continues  in  May  ...  In¬ 
quiries  in  April  by  phone  messenger  only. 
Thank  you  for  your  cooperation  ...  De¬ 
fiance. 


NEED  VACATION  RELIEF?  Highly  experi¬ 
enced,  semi-retired  publisher  (age  42)  will 
step  in  and  fill  your  upcoming  vacation  (or 
other)  absences.  /Vdvertising,  editorial  and 
management  positions  covered  anywhere 
in  the  US  on  a  temporary  basis.  "Have 
Airstream — Like  To  Travel."  Prevailing 
wage  rate  usually  accepted.  Now  planning 
1978  Travel  schedule.  Write  Box  4333, 
Editor  &  Publisher. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number  (to  be  found  in  the  upper 
right  hand  comer  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account. 


ACADEMIC 


FACULTY  MEMBER  to  teach  journalism 
courses  in  growing  department.  Probable 
assignment  includes  basic  news  writing 
courses,  copy  editing  and  layout,  feature 
writing,  and  advanc^  courses  in  area  of 
specialty.  Prefer  doctorate  or  person  with 
work  toward  doctorate  and  several  years 
professional  experience.  Opportunity  to 
work  with  undergraduate  and  graduate 
students  and  maintain  contacts  with 
media.  Tenure  track  position  open  Sep¬ 
tember  6.  Salary  range  is  from  instructor 
with  Master's  degree  at  $10,700  to  assis¬ 
tant  professor  with  doctorate  at  $15,550 
(1977-78  salary  scale).  Send  resume  to  Dr. 
David  Eshelman,  Head,  Department  of 
Mass  Communication,  Central  Missouri 
State  University,  Warrensburg,  MO  64093. 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


ASSISTANT  PROFESSOR  of  Journalism 
and  Public  Relations.  Liberal  arts  college 
journalism-public  relations  department 
seeks  professional  with  academic  back¬ 
ground  and  experience  to  teach  practical 
newswriting,  reporting  and  editing  courses 
and  versatile  enough  to  handle  elementary 
public  relations  courses.  Should  have  a 
combination  of  three  years  or  more  of  daily 
newspaper  and  teaching  experience  plus  a 
Master's  in  journalism.  Starting  salary: 
$12,500-$13,500.  Send  resume,  refer¬ 
ences  (with  telephone  numbers)  arxj  sev¬ 
eral  samples  of  your  best  and  most  recent 
reporting  efforts  to:  Professor  John 
Behrens,  Journalism  Studies  Department, 
Business  Administration  Division,  Utica 
College  of  Syracuse  University,  Burrstone 
Road,  Utica,  NY  13502.  An  Affirmative 
Action/Equal  Opportunity  Employer. 


DIRECTOR  OF  DEVELOPMENT,  UNIVER¬ 
SITY  RELATIONS,  AND  PUBLICATIONS.  A 
new,  full-time  12  month  administrative  po¬ 
sition  reporting  directly  to  the  President. 
Requires  a  Master's  degree  or  equivalent 
and  five  years  professional  experience  in 
development  or  public  relations,  with  ex¬ 
perience  in  higher  education  administra¬ 
tive  work  desirable.  For  complete  informa¬ 
tion  write:  Ms.  Janet  Sill,  Affirmative  Ac¬ 
tion  Officer,  Winona  State  University, 
Winona,  MN  55987.  Complete  applica¬ 
tions  due  May  31,  1978.  An  Affirmative 
Action/Title  DCEqual  Opportunity  Univer¬ 
sity. 


DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G.  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08^6.  (201) 
469-9517. 


PUBLISHERS'  REP 


WE  CAN  INCREASE  YOUR  ADVERTISING 
LINAGE  WITH  REVENUE-PRODUCING 
MAIL  ORDER  PAGES.  As  the  leading  Pub¬ 
lishers'  Representatives  in  the  Direct  Re¬ 
sponse  field,  we  can  provide  selective  Mail 
Order  Advertisers  for  your  publication. 
Just  as  we  do  for  Ladies'  Home  Journal, 
Redbook,  Saturday  Review,  Sport,  Es¬ 
quire,  Plants  Alive,  Boston  Herald  Ameri¬ 
can,  St.  Louis  Globe-Democrat,  MacFad- 
den  Women's  Group  and  so  many  others. 
Let's  talk.  If  we're  right  for  each  other, 
we'll  guarantee  an  increase  in  your  mail 
order  advertising  pages  and  revenue.  Call 
or  write.  Joseph  Sheldon,  Campbell-Rey- 
nolds,  Inc.,  Dept.  3422,  641  Lexington  Av¬ 
enue,  New  York,  NY  10022  (212)  935- 
4100. 


PUBUSHING  SERVICES 


NEWSPAPER  PRINTING,  publishing 
wanted.  Complete  services.  Country 
prices.  Daily  Standard,  Celina,  OH  45822. 
Phone:  (419)  586-2371. 


ACADEMIC 


GRADUATE  TEACHING  ASSISTANT— ED¬ 
ITING— Half-time  position  for  MS  candi¬ 
date  in  journalism  offers  $360-$450 
monthly  stipend.  Editing  experience 
necessary.  Begins  August  23.  Write:  Head, 
Department  of  Journalism,  Kansas  State 
Univesity,  Manhattan,  KS  66506.  Equal 
Opportunity  Employer. 


MANAGER,  printing  plant  at  university. 
Printing  Management  degree,  5  years  ex¬ 
perience  required  in  general  management 
(printing),  including  cost  accounting.  Ad¬ 
ditional  academic  training,  experience  in 
plant  general  and  production  management 
desirable.  Write:  Chairman,  Department  of 
Journalism,  South  Dakota  State  Univer¬ 
sity,  Brookings,  SD  57007.  Application 
postmark  deadline  May  20,  1978.  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


JOURNALISM.  Assistant  professor  to 
begin  August  1978.  To  teach  3  classes  per 
semester,  advise  student  newspaper  and 
co-ordinate  2  year  degree  program  at  a 
campus  in  the  Louisville  Metro  area.  Qual¬ 
ifications:  2  years  journalistic  experience 
with  MA  or  doctorate.  Send  3  confidential 
reference  letters  and  resume  to  Dr.  T.  P. 
Wolf,  Indiana  University  Southeast,  New 
Albany,  IN  47150  by  May  22,  1978. 


JOURNALISM  APPOINTMENT.  Some 
freshman  composition.  MA  in  journalism 
or  better.  Newspaper  and/or  teaching  ex¬ 
perience  desired.  Rank  and  salary  deter¬ 
mined  by  these  criteria.  Applications  ac¬ 
cepted  until  June  15.  An  Equal 
Opportunity/Affirmative  Action  Employer 
who  complies  with  Title  IX,  Educational 
Amendments,  1972  and  Section  504,  Re¬ 
habilitation  Act,  1973.  Charles  E.  Walton, 
Chairperson.  Emporia  State  University, 
Emporia,  KS  66801. 


DEPARTMENT  OF  COMMUNICATION, 
University  of  Miami  seeking  outstanding 
print  journalist  for  undergraduate  depart¬ 
ment.  Extensive  professional  experience 
and  PhD  sought.  Phone  (305)  284-2265  or 
send  resume  to:  Dr.  Josephine  Johnson, 
P.O.  Box  248127.  Coral  Gables,  FL  33124. 


PRINTING  INSTRUCTOR  for  offset,  letter- 
press,  darkroom.  Masters  degree,  shop 
experience  desirable.  Start  September 
1978.  Application  postmark  deadline  May 
20,  1978,  or  until  suitable  candidate  is 
hired,  whichever  is  later.  Write  or  call: 
Chairman,  Department  of  Journalism, 
South  Dakota  State  University,  Brookings, 
SD  57007.  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


TiHiik  Ym— ttP  ClassHial  PepartiBiit 

Help  Wanted  .  .  . 


EDITOR  &  PUBLISHER  for  April  22,  1978 


50 


HELP  WANTED 
ACCOUNTING 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


CONTROLLER  for  25,000,  6-day  week 
daily  operation  located  in  Area  2.  Well 
rounded  background  in  accounting  re¬ 
quired.  Experience  with  computer  desired. 
We  are  looking  for  someone  tnat  is  #2  now. 
has  ability  to  become  #1.  Send  resume 
detailing  education,  experience  and  salary 
requirements  to  Box  4409,  Editor  & 
Publisher. 


ADMINISTRATIVE 


NEWSPAPER  BUSINESS  MANAGER 
A  major  growth  oriented  college  news¬ 
paper  in  the  US  has  a  need  for  a  person 
who  can  lead  it  to  continued  growth. 

We  are  the  Minnesota  Daily,  the  news¬ 
paper  serving  the  University  of  Minnesota, 
twin  cities  campus.  Circulation  is  40,000 
daily  with  an  annual  budget  of  $1.3  mil¬ 
lion. 

We  need  a  person  with  experience  in  all 
aspects  of  newspapersi  business,  advertis¬ 
ing  and  editorial.  Will  consider  recent 
graduate  with  experience  in  school  news¬ 
paper.  Salary  commensurate  with  qualifi¬ 
cations.  Please  send  resume  with  salary 
history  to:  The  Minnesota  Daily,  720  Wash¬ 
ington  Ave.  SE,  Minneapolis,  MN  55414  or 
call  Frank  Au  for  additional  information 
(612)  376-5543. 

An  Affirmative  Action/Equal  Opportunity 
Employer 


PUBLISHER'S  ASSIST  ANT— Business  and 
production  oriented  individual  with  back¬ 
ground  in  weekly  newspapers,  preferably 
group.  Excellent  spot  with  50,000  circula¬ 
tion  group.  Resume  Box  4220,  Editor  & 
Publisher. 


WANTED:  Experienced  General  Manager 
for  4000  circulation  weekly.  Good  salary 
with  above  average  fringes.  Apply  to  Pub¬ 
lisher,  P.O.  Box  10129,  Lynchburg,  VA 
24506. 


SALES  SUPPORT  SUPERVISION 
Wyoming’s  Largest  Daily  Newspaper  is  in 
need  of  a  well-rounded  person  to  comple¬ 
ment  a  dynamic  staff. 

This  is  a  mid-management  position  that 
offers  excellent  future  advancement. 
Applicant  must  have  strong  background  in 
Advertising  (design,  Graphics,  Copy  Edit¬ 
ing,  and  Composition.  Two  to  three  years  in 
newspapers  or  advertising  related  field. 
Degree  preferred. 

We  offer  excellent  fringe  benefits,  in  a 
solid  economic  market.  Salary  commensu¬ 
rate  with  experience.  Please  send  resume, 
references,  to: 

Mark  R,  Helwick 
Casper  Star  Tribune 
P.  0.  Box  80 
Casper,  WY  82601 


“ALL  AROUND"  person  for  management 
of  top  notch  weeklies.  Right  person  must 
be  able  to  manage,  sell  advertising,  cover 
news  and  handle  routine  office  needs.  A 
real  challenge  for  the  right  person.  Re¬ 
sume  and  cover  letter  telling  goals  and 
needs  to  John  Haines,  Eldorado  Times,  El¬ 
dorado,  KS  67042.  (316)  321-1120. 


NEWSPAPER  EXECUTIVE 
Group  of  5  outstanding  dailies  and  6  cable 
systems  headquartered  in  Zone  5  needs 
bright,  innovative  executive  to  assist  pub¬ 
lisher.  Must  be  hardworking  and  ambitious 
with  some  management  experience  and 
potential  to  assume  executive  respon¬ 
sibilities.  Position  will  include  some  re¬ 
sponsibility  for  editorial  supervision,  circu¬ 
lation  and  advertising  sales  development, 
personnel  management  and  corporate 
planning.  A  good  salary  with  an  important 
future.  Furnish  complete  and  confidential 
resume  to  Box  4319,  Editor  &  Publisher. 


OHIO  WEEKLY  needs  advertising  minded 
general  manager  to  build  public  relations 
in  a  competitive  market.  Send  resume  to 
Box  4352,  Editor  &  Publisher. 


CREDIT  MANAGER 

Challenging  opportunity  for  a  qualified, 
experienced  newspaper  credit  manager. 
We  are  a  metropolitan  daily  and  Sunday 
newspaper  in  Zone  4  and  the  person  we 
seek  must  have  ne.wsoaper  eiperjence. 
Salary  up  to  $20,000  based  on  experience. 
Excellent  benefits,  opportunity  for  growth 
and  ideal  living  conditions.  Please  state 
your  qualifications,  experience  and  salary 
history  in  a  letter  to  Box  4309,  Editor  & 
Publisher, 

EDITOR  &  PUBLISHER  for  April 


NEWSPAPER 

MANAGEMENT  OPENINGS 

CIRC.  PROMO  SPECIALIST  To  $20,000 
Serve  on  staff  of  circulation  director  for 
this  group  of  dailies  in  the  East.  Will  work 
in  all  areas  regarding  circulation  for  this 
progressive  group  of  papers.  Degree  is  de¬ 
sirable. 

ASST.  RETAIL  AD  MGR.  To  $22,000 
Large  group  of  weeklies  on  West  Coast. 
This  is  the  number  two  position  in  the  re¬ 
tail  department.  Will  also  handle  several 
key  accounts  personally.  Excellent  growth 
potential.  This  property  is  part  of  a  major 
and  progressive  newspaper  chain. 
TELEPHONE  ROOM  MGR.  To  $25,000 
Large  daily  on  West  Coast.  Report  to  clas- 
sifi^  ad  manager  and  must  have  experi¬ 
ence  in  a  metro  size  property.  Exposure  in 
a  Guild  situation  is  desirable. 

NATIONAL  AD  MANAGER  To  $35,000 

Major  metro  daily  in  west.  Report  to  ad 

director.  Should  have  heavy  background  in 
national  advertising  in  a  competitive  situa¬ 
tion. 

AD  MANAGER  To  $20,000 

Large  weekly  group  of  newspapers  in  east. 
Report  to  the  president  and  be  in  charge  of 
both  retail  and  classified  departments. 
Will  supervise  staff  of  15.  Papers  are  com¬ 
bination  free  and  subscribed. 

PRESSROOM  FOREMAN  To  $18,000 

East  Coast  client  that  produces  a  2(1,000 
daily  plus  commercial  printing.  Report  to 
business  manager  in  this  union  environ¬ 
ment.  Currently  have  Urbanite  and  Com¬ 
munity  presses  and  experience  with  this 
equipment  is  highly  desirable. 

SR.  ACCOUNT  EXEC.  To  $22,000 

Progressive  group  of  newspapers  in  the 
midwest.  Individual  will  have  complete  re¬ 
sponsibility  for  sales  training  program  plus 
handling  a  few  key  accounts  on  a  personal 
basis.  Represents  good  growth  opportun¬ 
ity.  Degree  preferred  but  not  required. 
METRO  ZONE  SUPVR.  To  $20,000 

Large  Eastern  daily.  Carxlidate  must  have 
prior  experience  with  a  metro,  preferably 
in  the  city  zone.  Will  supervise  7  district 
managers.  Good  growth  potential. 

METRO  CIRC.  MGR.  To  $28,000 

Large  daily  in  the  southeast.  Report  to  the 
circulation  director  and  be  responsible  for 
daily  circulation  of  100,000.  This  is  a 
non-union  situation  and  should  have  prior 
experience  in  utilizing  independent  con¬ 
tractors.  Degree  is  preferred  but  not  re¬ 
quired 

PRESSROOM  FOREMAN  To  $16,000 

Large  Southwestern  weekly.  Company 
publishes  7  suburban  weekly  newspapers 
with  total  circulation  in  excess  of  100,000. 
Experience  on  Goss  Community  press 
helpful.  This  is  a  non-union  situation. 
PRESS  &  CAMERA  SUPT.  To  $25,000 
50,000  daily  on  East  Coast.  Report  to 
production  airector  and  supervise  staff  of 
40.  Utilize  a  Goss  Metro.  Should  have  ex¬ 
perience  on  this  type  of  press  and  have 
worked  in  a  union  environment. 
MECHANICAL  SUPT.  To  $18,000 

Small  southern  daily.  Report  to  the  pub¬ 
lisher  in  this  non-union  situation.  Should 
have  strong  background  in  press  and  cam¬ 
era.  Experience  with  Goss  Urbanite  press 
helpful. 

PRINTING  SALES  DIRECTOR  To  $23,000 
Weekly  suburban  group  in  the  southeast. 
Supervise  staff  of  five  and  must  have  good 
technical  background  plus  ability  to  sell 
and  service  major  accounts. 

PRESSROOM  SUPT.  To  $30,000 

Large  Eastern  metro  daily  and  heavily  or¬ 
ganized.  Report  to  production  director  and 
supervise  175  people.  Must  have  pres¬ 
sroom  management  experience  in  union 
environment. 

ASST.  PRODUCTION  MGR.  To  $20,000 
Weekly  suburban  publication  and  com¬ 
mercial  job  shop  printing  in  the  Hawaiian 
Islands.  Must  have  strong  press  back¬ 
ground  and  experience  with  Goss  Urbanite 
IS  desirable. 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30, 

610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  565-0800 
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NEWSPAPER 

MANAGEMENT  OPENINGS 

INDUSTRIAL  ENGINEER  To  $20,000 
Large  Eastern  daily.  Require  candidate 
with  1-3  years  plant  experience.  Does  not 
necessarily  have  to  be  newspaper  back¬ 
ground,  commercial  printing  would  be  ac¬ 
ceptable.  Will  work  in  measurement  and 
standard  data  and  will  develop  and  main¬ 
tain  plant  productivity  standards.  Will  de¬ 
velop  and  administer  a  manufacturing  cost 
system,  do  efficiency  studies,  and 
methods  analysis.  Degree  is  required. 

DATA  PROCESSING  MGR.  To  $20,000 
For  a  medium  size  daily  in  east.  Report  to 
the  controller,  supervise  staff  of  5.  Back¬ 
ground  with  tlEC  equipment  most  desira¬ 
ble.  Degree  preferred  but  not  required. 
BUSINESS  MANAGER  To  $35,000 

For  medium  size  daily  in  east.  Must  be 
degreed,  preferably  in  accounting,  with 
minimum  of  5  years’  experience  in  a  com¬ 
parable  position.  Should  have  good  work¬ 
ing  knowledge  of  data  processing  and  pre¬ 
fer  East  Coast  resident.  Report  to  pub¬ 
lisher. 

ASST.  CONTROLLER  To  $20,000 

For  a  100,000  plus  daily  located  in  the 
southeastern  United  States.  This  is  a  staff 
position  reporting  to  the  controller  and  will 
be  involved  in  budgets,  financial  analysis, 
internal  auditing,  and  cost  accounting  sys¬ 
tems.  Must  be  degreed  and  have  minimum 
two  years’  experience  in  the  newspaper  in¬ 
dustry. 

ASSISTANT  PRESSROOM  FOREMAN  To 
$21000 

Large  metro  daily  in  the  midwest.  Must 
have  pressroom  management  experience 
and  prefer  background  in  letterpress. 
Should  have  experience  in  union  environ¬ 
ment. 

PHONE  ROOM  MGR.  To  $20,000 

For  metro  daily  located  in  southeast.  Re¬ 
port  to  CAM  and  must  have  prior  experi¬ 
ence  in  running  a  phone  room  of  a  com¬ 
parable  size  property. 

AD  DIRECTOR  To  $30,000 

50,000  daily  located  in  the  west.  Report  to 
the  publisher  with  total  responsibility  for 
advertising  department.  Must  have  at  least 
5  years’  experience  in  advertising  man¬ 
agement.  Position  offers  above  average 
growth  in  this  projierty  which  is  part  of  a 
progressive  newspaper  chain. 
ADVERTISING  SALES  MGR.  To  $18,000 
50,000  weekly  located  in  the  east.  Report 
to  the  publisher  and  supervise  staff  of  5  in 
both  retail  and  classified.  Background  in 
voluntary  pay  highly  desirable. 

AD  DIRECTOR  To  $35,000 

Large  suburban  group  of  weeklies  in  the 
west.  Report  to  the  general  manager  and 
supervise  staff  of  40  people  in  highly  com¬ 
petitive  area.  Combination  of  free,  volun¬ 
tary  pay,  and  throw-aways.  Must  have 
background  in  weekly  newspapers  and 
prefer  someone  from  a  competitive  mar¬ 
ketplace. 

MAJOR  ACCOUNTS  MGR.  To  $35,000 
Large  metro  daily  in  the  southeast.  Report 
to  the  retail  ad  manager  and  supervise 
staff  of  20.  Should  have  degree,  preferably 
in  marketing  or  business  and  should  have 
prior  experience  in  large  daily  dealing  with 
major  accounts. 

AD  MGR.  To  $30,000 

Large  suburban  group  of  newspapers  in 
the  southeast.  Candidate  must  be  degreed 
and  have  strong  advertising  management 
background  in  a  competitive  marketplace. 
Base  salary  to  $30,000  plus  bonus  and 
company  car.  Will  supervise  staff  of  25  and 
report  to  the  general  manager.  Officer 
status  and  equity  position  is  distinct  pos¬ 
sibility  in  the  near  future. 

DIR.  PR/PROMO./RESEARCH  To  $30,000 
Large  metro  daily  in  the  east.  Report  to  the 
publisher  and  supervise  a  staff  of  12.  Must 
be  degreed  and  should  have  minimum  5 
years’  experience  in  PR  work  and  a  back- 
groung  in  newspapers  is  preferred.  Should 
be  good  public  speaker.  Will  be  involved  in 
community  projects. 

Send  resume  in  confidence  or  call: 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 
Post  Office  Box  30 
610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
215-565-0800 


AD  MANAGER  for  Wyoming  twice  weekly. 
Average  40  broadsheet  pages  per  week. 
Base  $12,000,  insurance,  bonus.  Good, 
clean  town,  close  to  hunting  and  fishing. 
Write  Mike  Lindsay,  The  Telegram,  2025 
Main,  Torrington,  WY  82440. 


ADVERTISING  DIRECTOR 
Zone  2  Suburban  Daily 
Wants  best  advertising  director  in  market. 
Top  salary— incentives — car  expenses. 
Proven  professionals  only.  Write  Box  4259, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER 
We’re  changing  rapidly  and  need  someone 
to  help  us  plan  and  execute  that  change. 
Staff  of  12.  Lots  of  competition.  Unique 
market.  You’re  probably  number  2  person 
in  a  medium  sized  market  or  on  your  way 
up  in  a  larger  market.  Prefer  college  de¬ 
gree,  some  retail  and  classified  experi¬ 
ence.  Zone  4.  Sound  interesting?  Send 
complete  resume  including  salary  history 
and  requirements  to  Box  4167,  Editor  & 
Publisher. 


AVIATION  PAPER  needs  ad  manager.  Pre¬ 
fer  experienced  sales  rep  with  pilot’s 
license.  Considerable  travel  in  company 
planes.  Good  salary  and  fringes.  Contact 
Dave  Sclair,  WESTERN  FLYER,  Box 
99669,  Tacoma,  WA  98499.  (206)  584- 
6622. 


ADVERTISING  MANAGER 
For  large  midwest  weekly.  Aggressive 
leader  who  will  show  by  doing.  Staff  of  6. 
Tremendous  potential.  Position  now  avail¬ 
able.  Salary  open.  Box  4406,  Editor  & 
Publisher. 


ADVERTISING  MANAGER— Zone  5  quality 
weekly  group,  150,0(n  circulation,  offers 
excellent  package  for  aggressive  manage¬ 
ment  to  train,  Tead  a  top  notch  profes¬ 
sional  staff,  develop  effective  promotion. 
Key  spot.  Box  4422,  Editor  &  Publisher. 


DYNAMIC  SALESMANAGER  needed.  Five 
year  old  24,000  circulation  free  news¬ 
paper.  Excellent  opportunity.  Send  re¬ 
sume.  Roger  Hagel,  Publisher,  Courier 
Publishing,  Box  10,  Washington,  IL  61550. 


ADVERTISING  DIRECTOR  and/or  investor 
needed  for  weekly  paper  going  controlled 
circulation.  Must  be  willing  to  work  hard. 
Beautiful  area  with  excellent  potential  in 
Zone  3.  Salary  and  commission  negotiable. 
Applicant  must  be  willing  to  develop  and 
manage  competitive  local  sales  program. 
Write  Box  4347,  Editor  &  Publisher. 


NATIONAL  ADVERTISING  MANAGER 
The  Los  Angeles  Herald  Examiner  needs 
an  experienced,  aggressive  leader  and 
trainer  who  can  write  sales  presentations, 
make  personal  sales  calls,  and  is  not  afraid 
of  hard  work  and  long  hours.  This  is  a 
tough  job,  in  a  very  tough  market,  against 
very  tough  cdmpetitors  and  needs  a  tough 
ad  executive  who  can  sell  and  lead. 

We  don’t  believe  in  hand  holding  our  man¬ 
agers.  This  is  a  run  your  own  show  proposi¬ 
tion. 

Contact  Harry  Blatt,  Ad  Manager,  (213) 
748-1212,  Ext.  531. 


NEWSPAPER  GROUP  which  offers  rapid 
opportunity  for  advancement  seeks  dis¬ 
play  and  classified  advertising  sales¬ 
people,  all  Zones,  minimum  one  year’s  ex¬ 
perience  in  newspaper  sales.  Write  or  call. 
Bob  Paulos,  SLNI,  W.  601  Main,  Suite  3 17, 
Spokane,  WA  99201.  (509)  838-4451. 


ADVERTISING  MANAGER  for  growing 
6,000*  weekly  and  20,000  shopper.  Need 
hard-working  self-starter  who  is  well  or¬ 
ganized  ana  willing  to  commit  time  and 
effort  to  help  both  publications  reach  their 
potential.  Attractive  compensation  and 
benefit  package.  Send  complete  resume  to 
Union-Recorder,  Box  520,  Milledgeville, 
31061. 


ADVERTISING-PROMOTION  Manager. 
Progressive  weekly  group.  Zone  2.  Crea¬ 
tive,  experienced  person  to  take  charge  of 
good  display  sales  staff,  develop  classified 
and  help  increase  circulation.  Call  Peter 
Richards  (914)  677-8241  or  write  Box  316, 
Millbrook,  NY  12545. 


Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 
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HELP  WANTED 


ADVERTISING 


DISPLAY  SALES 

A  leading  Michigan  daily  is  looking  for  an 
aggressive  salesperson.  Someone  who  can 
tackle  a  productive  route  and  turn  it  into  a 
goldmine.  We're  offering  a  very  lucrative 
commission  plan.  Earnings  from 
$13,000-???  It's  up  *0  you.  The  more  you 
sell,  the  more  money  you  make.  We're  part 
of  a  large  newspaper  group  and  offer  ad¬ 
vancement  potential.  You'll  be  living  in  a 
popular  resort  town  with  an  abundance  of 
sporting  activities.  It's  a  great  place  to 
raise  a  family.  For  a  confidential  interview, 
send  resume  with  sales  history  to  Box 
4210,  Editor  &  Publisher. 


GROUP  SALES  TRAINER 
Strong  emphasis  on  professional  news¬ 
paper  advertising  sales.  Heavy  travel 
schedule  required,  good  personal  habits, 
neat  appearance.  Fine  opportunity  for  #1 
sales  person  or  advertising  manager  to  ex¬ 
tend  sales  ability  on  a  large  scale.  Com¬ 
plete  resume  to  Box  4198,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Medium  size  Eastern  Pennsylvania  daily. 
Experienced  pro— display  or  classified— or 
recent  advertising  grad.  Salary-bonus- 
fringes.  Growth  opportunity.  Send  resume 
and  salary  requirements  to  Box  4322, 
Editor  &  Publisher. 


ARTIST 


WE  DON'T  ASK  MUCH— Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  for 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We're  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan's  Upper  Peninsula, 
and  need  a  top-flight  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823,  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


CIRCULATION 


DAILY  NEWSPAPER  in  Rocky  Mountain 
area  of  over  50,000  circulation  looking  for 
top  flight  #2  person  with  a  history  of  ag¬ 
gressive  knowhow  in  basic  circulation  ser¬ 
vice  and  promotion.  Replies  confidential. 
Box  4428,  Editor  &  Publisher. 


CIRCULATION  MANAGER  for  8,000  PM 
daily  and  controlled  weekly  in  Zone  2.  Chal¬ 
lenging  position  with  excellent  opportunity 
for  advancement.  Send  letter,  resume  and 
references  to  Box  4410,  Editor  & 
Publisher. 


CITY  CIRCULATION  MANAGER  wanted  by 
50,000  daily  in  the  Sun  Belt,  Area  6.  We 
want  a  manager  who  has  had  experience  in 
carrier  delivery  and  some  knowledge  of  a 
computerized  circulation  system.  Our 
town  is  expanding,  and  we  need  an  aggres¬ 
sive  person  to  keep  pace  with  its  growth. 
Please  send  resume,  salaiy  history  and  re¬ 
quirements  to  Box  4408,  Editor  & 
Publisher. 


HOME  DELIVERY 

If  carrier  recruitment,  training  and  motiva¬ 
tion  are  your  areas  of  expertise,  then  we 
may  want  to  talk  to  you.  VVe  need  one  per¬ 
son  to  oversee  home  delivery  operations  in 
Zones  3  and  4.  Should  now  live  in  Zone  3  or 
4. 

You  will  be  responsible  for  hiring  and  man¬ 
aging  an  adult  supervisor  for  each  of  6  or  8 
areas  in  the  Southeast.  Considerable 
travel  initially,  and  could  lead  to  a  national 
program.  What  we  need  is  the  person  to 
make  it  work.  If  that  is  you,  write  us  giving 
detailed  newspaper  circulation  experi¬ 
ence,  salary  history  and  requirements. 
Excellent  company  benefits  including  fully 
paid  retirement,  profit  sharing.  Health  and 
Life  insurance. 

Mr.  Rod  Sims 
Army  Times  Publishing  Co. 

475  School  St.  SW 
Washington,  DC  20024 
No  Phone  Calls  Please 
An  Equal  Opportunity  Employer 
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HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3-  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive.  energetic,  creative  and  willing  to  par¬ 
ticipate  ina  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
For  fastest  growing  daily  newspaper  in 
New  Mexico.  Must  be  a  worker,  familiar 
with  carrier  recruiting,  crew  working, 
promotions,  motor  routes.  Small  commun¬ 
ity  is  wonderful  place  to  raise  your  family  in 
the  heart  of  the  southwest.  Send  resume 
to  Box  4355,  Editor  &  Publisher. 


PRIZE-WINNING,  Zone  3  community  daily 
(11,300)  seeks  aggressive  and  experi¬ 
enced  circulator  who  will  match  circulation 
potential  withexisting  high  quality  product 
published  in  our  new  plant.  You  must  have 
proven  sales  record  with  cerriers,  familiar¬ 
ity  with  ABC,  all  circulations  systems  and 
promotions.  The  person  we  want  will  be 
given  complete  freedom  to  re-build  our 
circulation  department  in  a  fast  growing, 
competitive  market.  Excellent  fringes.  Box 
4313,  Editor  &  Publisher. 


THE  DISPATCH,  an  excellent  afternoon 
daily  of  11,800  in  Lexington,  North 
Carolina,  is  seeking  a  circulation  manager. 
The  job  will  offer  a  challenge  to  even  the 
most  highly  qualified  candidate  because  it 
involvespne  of  the  most  competitive  mar¬ 
kets  ir>‘the  nation.  But  the  rewards 
abound:  excellent  salary,  outstanding 
benefits,  small  town  living  close  to  large 
cities  in  beautiful  Piedmont,  North 
Carolina,  and  not  the  least,  being  a  part  of 
the  New  York  Times  Co.,  of  which  the  Dis¬ 
patch  is  a  respected  affiliated  newspaper. 
We  have  a  lot  to  offer,  but  so  should  the 
person  who  applies.  Please  call  Joe  Sink, 
Publisher,  at  (704)  249-3981  or  write  to 
P.O.  Box  908,  Lexington,  NC  27292. 


DISTRICT  MANAGER 
Gulf  Coast  suburban  weekly  in  Zone  6  has 
immediate  opening.  Experience  in  volun¬ 
tary  pay  and  conversion  from  free  to  volun-‘ 
tary  pay  helpful.  The  position  offers  an  ex¬ 
citing  challenge  for  a  sales  and  service 
minded  individual.  Send  complete  resume 
and  salary  requirements  to  Box  4350, 
Editor  &  Publisher. 


LEADING  NORTHWESTERN  Pennsylvania 
metropolitan  newspaper  is  seeking  an  ex¬ 
perienced  circulation  district  manager. 
Must  be  strong  on  promotion,  sen/ice  and 
collections.  Top  flight  salary  and  excellent 
fringe  benefits.  Send  resume  to  Box  4354, 
Editor  &  Publisher. 


A  MAJOR  METRO  in  Zone  1  is  looking  for  a 
circulation  sales  manager.  Applicants 
should  have  experience  in  successfully 
building  circulation  through  carrier  and/or 
independent  dealers  in  a  very  competitive 
market.  The  job  presents  an  excellent  op¬ 
portunity  for  the  right  person  to  move  into 
a  top  management  position.  Send  resume 
to  Box  4430,  Editor  &  Publisher.  Please 
include  salary  requirements. 


CLASSIFIED  ADVERTISING 


PHONE  ROOM  SUPERVISOR 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  good  sales  track  record.  Able  to 
lead  and  motivate  staff  to  increase  linage. 
Promotional  experience  essential.  Send 
resume  with  salary  history  to  Box  4336, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER. 
Fast-growing  weekly  about  to  go  semi- 
weekly  needs  experienced  person  to  build 
classified  department.  Salary  negotiable. 
Good  fringes.  Dave  Sclair,  SUBURBAN 
TIMES,  Box  99669,  Tacoma,  WA  98499. 
(206)  582-2100. 


TOTAL  RESPONSIBILITY 
ZONE  2,  195,000  SATURATION 
Long  Island  twice-weekly  suburban  offers 
salary/commission/override/profit  sharing 
to  experienced  pro.  He/she  must  demon¬ 
strate  ability  to  produce  in  competitive 
market.  Unusual  growth  opportunity.  Re¬ 
sume,  references,  recent  earnings,  etc.  to 
Box  4432,  Editor  &  Publisher. 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER.  26,000  6-day 
paper  is  seeking  an  aggressive,  promotion 
minded  classified  manager.  Will  have  re¬ 
sponsibility  for  entire  staff  besides  being 
the  sales  leader.  We  are  in  a  rapid  growth 
area  and  our  staff  needs  guidance.  VDT 
experience  helpful,  but  not  a  necessity. 
Good  pay  with  commission  plan.  Excellent 
fringe  benefits.  Send  resume  with  salary 
requirements  to  Mr.  Sexton,  Waukesha 
Freeman,  200  Park  Place,  Waukesha,  Wl 
53187. 


ASSISTANT  PHONEROOM  supervisor  for 
large  daily  and  Sunday.  Zone  2.  Back¬ 
ground  should  include  afl  phases  of  phone 
room  operation.  Scanner  and  VDT  experi¬ 
ence  helpful  but  not  essential.  Send  brief 
resume  and  salary  background  to  Box 
4327,  Editor  &  Publisher. 


UNUSUAL  OPPORTUNITY 
Growing  community  daily  newspaper  in 
Southern  California  needs  classified  ad¬ 
vertising  manager  who  is  aggressive  and 
knowledgeable.  Send  resume  with  salary 
requirements  to  Publisher,  P.O.  Box  610, 
Corona,  CA  91720. 


CLASSIFIED  SALES  MANAGER 
Challenging  opportunity  tor  a  person  with 
competitive  market  experience. 

Work  with  top  notch  management  as  you 
take  charge  to  organize,  develop,  train  and 
supen/ise  all  classified  outside  sales  staff, 
plus  certain  inside  sales  people.  You'll  find 
excitement  spending  Vz  of  your  time  with 
staff  on  actual  sales  calls. 

Right  person  could  be  Classified  Advertis¬ 
ing  Manager  within  3  years. 

Salary  to  mid  20s. 

Call  Ken  Ward,  Director  of: 

EXECUTIVE  SEARCH  PROGRAM 
A  DIVISION  OF 

CLASSIFIED  INTERNATIONAL 
1345  E.  10  Ave. 

Hialeah,  FL  33010. 


CLASSIFIED  AD  MANAGER 
For  25,000  daily,  40,000  Sunday  news¬ 
paper  in  Big  Ten  University  community. 
Strong  management  and  organizational 
skills  a  must.  Prefer  experience  in  com¬ 
puterized  classified  operation,  phone  room 
management,  promotion  and  market 
anateis.  Ability  to  train  and  manage  small 
staff  very  important.  Excellent  opportunity 
for  an  ambitious  self-starter.  Send  resume 
and  salary  requirements  to  Alan  Murphy, 
Personnel  Director,  The  Herald- 
Telephone,  P.O.  Box  909,  Bloomington,  IN 
47401. 


DATA  PROCESSING 


WE’RE  GROWING 
WE  NEED  PROGRAMMERS 

The  nation's  leading  text  proc¬ 
essing  organization  is  looking 
for  a  pro  to  participate  in  the 
expansion  of  our  Photocom¬ 
position  Software  into  new  and 
uncharted  areas. 

To  qualify,  you  should  have  4-5 
yrs.  experience  including  360/ 
370,  DOS/OS  Assembler  back¬ 
ground  and  the  desire  to  join 
us  in  this  exciting  technology. 
To  cash  in  on  your  specialized 
experience,  send  resume  or 
call  in  confidence: 

Bob  Braun/212  952-4431 

BOWNE 

TIME  SHARING  INC 

160  Water  Street 
New  York,  NY  10038 

An  Equal  Opportunity  Employer 


HELP  WANTED 


DISPLAY  ADVERTISING 


ENTHUSIASM  AND  a  fresh  college  dip¬ 
loma  in  advertising  or  marketing  can  be 
your  key  to  a  starting  advertising  sales  po¬ 
sition  with  a  progressive  small  dally  In  a 
rich  and  growing  market  In  Northern  Il¬ 
linois.  Good  starting  salary,  benefits  and 
chance  for  advancement.  Write  and  tell  us 
about  your  background,  education  and  go¬ 
als.  Send  resume  to:  Jim  Johnson,  Retail 
Ad  Manager,  Belvidere  Dally  Republican, 
401  Whitney,  Belvidere.  IL  blOCJB. 


ADVERTISING  SALESPERSON 
Experienced  newspaper  advertising  sales¬ 
person.  We  are  located  In  Zone  2  and  are 
part  of  a  large  newspaper  group.  Salary 
plus  commission  and  mileage  and  liberal 
fringe  benefits.  Send  resume  to  Box  4300, 
Editor  &  Publisher. 


GROWTH  AND  FUTURE  for  aggressive  Ad 
salesman  for  free  circulated  shopper.  Lo¬ 
cated  In  Sunny  Florida.  48  hour  week  a 
minimum  but  you  will  be  well  compen¬ 
sated.  Good  fringe  benefits.  Box  4195, 
Editor  &  Publisher. 


ENTHUSIASTIC,  energetic  sales  person 
who  can  also  handle  limited  writing  as¬ 
signments  plus  layout  work  for  weekly  In 
sunny  Florida.  Send  resume  and  salary  re¬ 
quirements  to  Box  4320,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING  MANAGER  and 
qualified  salespersons  needed  for  fast 
growing  progressive  weekly  In  Atlanta, 
Georgia.  Excellent  Income  potential.  Send 
resume  to  R.  Brown,  Gazette,  P.O.  Box 
8035,  Atlanta,  GA  30306. 


ADVERTISING  SALES 
BI-WEEKLY  IN  NEW  YORK 
CITY  AND  LONG  ISLAND 
RAPIDLY  GROWING  NEWS¬ 
PAPER 

Experienced  pro  only.  Growth  opportunity. 
Salary— lucrative,  commission,  expenses. 
Send  resume  to  Box  4393,  Editor  & 
Publisher. 


DESIRE  FOR  PERSONAL  ACHIEVEMENT 
and  experience  or  an  advertising  college 
degree  makes  you  a  prime  candidate  for 
our  retail  advertising  sales  position  now 
open.  The  Dixon  Evening  Telegraph  has  an 
Immediate  opening  for  an  enthusiastic 
applicant:  and  we  are  offering  a  good  start- 
Ing  salary,  big  sales  Incentives,  excellent 
benefits  and  excellent  opportunities  for 
advancement  In  a  growing  company.  Send 
resume  to  Dick  Hobson,  Retail  Ad  Man¬ 
ager,  Dixon  Evening  Telegraph,  1 13  Peoria 
Ave.,  Dixon,  IL  61021. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


EtiP  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  April  22.  1978 


HELP  WANTED 

EDITORIAL 

PROGRESSIVE  BUSINESS  news  weekly  in 
Zone  4  seeks  shirt-sleeve  editor  who  knows 
business  field  and  what  news  affects  it. 
Advancement  unlimited  to  REAL  news¬ 
paper  person.  Must  be  knowledgeable 
about  legislatures,  municipalities  and  gov¬ 
ernment  agencies.  Box  4189,  Editor  & 
Publisher. 

STRINGERS  WANTED  for  national  Catho¬ 
lic  newspaper.  Reporters  in  various  parts 
of  country  being  sought  for  special  as¬ 
signments.  Good  space  rates  and  payment 
for  news  alerts  and  phoned-in  information. 
Write  giving  background  tO:  Dale  Francis, 
Our  Sunday  Visitor,  Huntington,  IN  46750. 

DESK  PERSON  position  open  immediate¬ 
ly.  Must  have  experience  in  headline  writ¬ 
ing,  layout,  editing  copy.  Box  4212,  Editor 
&  Publisher. 

MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 

SPORTS  EDITOR  for  Eldorado,  Kansas 
daily  newspaper.  Emphasis  on  local  cover¬ 
age  of  all  sports  as  well  as  general  report¬ 
ing  assignment.  Immediate  opening.  Con¬ 
tact  John  Haines,  Eldorado  Times,  El¬ 
dorado,  KS  67042.  (316)  321-1120. 

FEATURES  EDITOR 

We  are  looking  for  a  features  editor  to  help 
us  improve  coverage  in  arts/entertain¬ 
ment,  television,  home  and  lifestyle  areas. 
Must  have  copy  editing  and  layout  exper¬ 
ience.  Send  resume,  samples  and  salary 
range  to; 

Dorothy  Clifford 

People  Editor 

Tallahassee  Democrat 

P.  0.  Box  990 

Tallahassee,  FL  32302. 

WE’RE  A  NORTHWEST  DAILY  accustomed 
to  winning  prizes  and  regional  recognition 
for  investigative  reporting  and  feature  writ¬ 
ing.  Expansion  into  the  7-day  AM  market 
has  opened  up  a  top  editorship  at  our 
22,000  circulation  paper  in  the  heart  of 
the  best  recreation  wonderland  in  the 
West.  We’re  hiring  an  assistant  city  editor 
who  can  carry  on  a  tradition  of  enlightened 
leadership  in  a  talented  newsroom.  If  you 
are  a  good  writer  packed  with  strong  ideas, 
possibly  stymied  on  a  small  daily  or  just 
looking  for  a  chance  to  run  your  own  staff 
of  12  reporters  and  3  photographers,  send 
us  a  resume.  Pacific  Northwest  candidates 
preferred,  salary  to  $14,000.  Box  4301, 
Editor  &  Publisher. 

NEED  A  shirtsleeve  managing  editor  to  get 
your  paper  moving?  There’s  no  substitute 
for  experience,  and  1  have  it,  ranging  from 
publishing  a  weekly  to  agency  to  big-city 
newspaper  editor.  Box  4316,  Editor  & 
Publisher. 

MANAGING  EDITOR 

Interested  in  becoming  television  news  di¬ 
rector?  Well  established  VHF  station,  ABC 
affiliate  located  in  Sun  Belt.  Send  resume 
to  Box  4306,  Editor  &  Publisher. 

NATIONAL  MAGAZINE  PUBLISHING 
(jOMPANY  has  openings  for  SENIOR 
EDITOR  with  degree,  10  years  experience. 
Challenging  opportunity.  Salary  open. 
Send  resume  to  Publisher,  6116  N.  Cent¬ 
ral,  #  1020,  Dallas,  TX  75206. 

PHOTOGRAPHER-REPORTER  for  quality 
small  daily  in  southeastern  Indiana.  Fine 
opportunity  for  recent  grad  with  darkroom 
experience.  Write:  Jim  Small,  Editor, 
Greensburg  Daily  News,  Greensburg,  IN 
47240. 

STRINGERS:  Established  National  Finan¬ 
cial  Journal  invites  queries  from  top  busi¬ 
ness/financial  reporters,  correspondents, 
preferably  now  employed  by  major  met¬ 
ropolitan  dailies.  Good  pay,  steady  as¬ 
signments,  solid  working  relationship.  Box 
4236,  Editor  &  Publisher. 

POLICE  REPORTER  with  at  least  3  years 
experience  on  a  daily  wanted  for  im¬ 
mediate  opening  on  growing  Zone  3  PM 
daily.  Must  have  desire  to  cover  fast  break¬ 
ing  stories  and  ability  to  produce  clear, 
concise  copy  under  deadline  pressure.  Box 
4329,  Editor  &  Publisher. 

OLDER  EDITOR,  semi-retired,  2  or  3  days  a 
week  on  healthy  weekly  in  Florida.  Box 
4344,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Electronic  copy  desk  in  mid  Atlantic  resort 
area  has  opening  for  an  experienced  editor 
with  strong  editing  and  headline  writing 
skills.  Excellent  pay  and  benefits.  Box 
4304,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA  DAILY  seeks 
top-flight  copy  editor.  Send  resume,  sam¬ 
ples  to  Box  4315,  Editor  &  Publisher, 


BILINGUAL  REPORTER  for  English-lan¬ 
guage  newspaper  in  Central  America.  Sal¬ 
ary:  $75  weekly  take-home.  Send  resume, 
clips  to  Apdo  7-2730,  San  Jose,  Costa 
Rica. 


EDITOR 

for  4500  circulation,  5-day  PM  in  outdoor 
recreation  area  of  Zone  8.  Must  have  a 
background  in  community  journalism,  the 
highest  standards  and  aggressively  de¬ 
mand  the  very  best  from  the  staff.  You  will 
work  in  a  new  plant  with  the  most  modern 
equipment  and  control  the  editorial  pack¬ 
age.  Salary  negotiable.  Fringes  include  ex¬ 
cellent  health  care  package  and  profit- 
sharing.  Editing-level  experience  neces¬ 
sary,  of  course,  but  your  attitude  and  ideas 
are  more  important.  We  want  someone 
looking  for  a  future,  not  one  trying  to  re¬ 
capture  a  past.  Send  complete  resume, 
clips  and  salary  requirements  to:  Box 
4343,  Editor  &  Publisher. 


SCIENCE  EDITOR/WRITER— For  popular 
level  monthly.  Must  be  knowledgeable  or 
experienced  in  practical  and/or  descriptive 
astronomy.  Journalism/communication/ 
English  background  and/or  experience  as 
writer/editor  for  major  media.  Relocation 
required.  Salary  commensurate  with  abil¬ 
ity;  full  benefit  program.  ASTRONOMY, 
Dept.  E,  411  E.  Mason  St.,  6th  Floor,  Mil¬ 
waukee,  Wl  53202. 


IMMEDIATE  OPENING  on  award-winning 
sports  staff.  VDT  background  preferred. 
Layout  work  involved.  Super  opportunity, 
challenge  for  an  aspiring  sports  journalist. 
Send  resume  and  clips  to  Jerry  Byrd, 
Shreveport  Journal,  P.O.  Box  31110, 
Shreveport,  LA  71130. 


EXPERIENCED  NEWSPAPER  REPORTER 
to  cover  state  and  regional  news  for 
30,000  circulation  AM  daily.  Written  appli¬ 
cations  only,  state  experience  and  salary 
requirements.  Editor,  The  Morning  Record 
and  Journal,  11  Crown  St.,  Meriden,  CT 
06450. 


EDITOR.  To  supervise  news  operation  of  5 
day  per  week  daily  in  Zone  3  and  to  give 
area  an  intelligent,  conservative  view  of 
local,  state  and  national  happenings.  Good 
place  to  live,  educate  your  children  and 
grow  professionally.  Write  to  Box  4353, 
Editor  &  Publisher. 


FOOD  EDITOR 

The  prize-winning  Lifestyle  section  of  the 
Ft.  Lauderdale  News  needs  a  food  editorto 
handle  2  full  color  sections  each  week. 
Send  resume  and  samples  to:  Glenn  Kir- 
chhoff.  Asst.  Managing  Editor,  Ft.  Lauder¬ 
dale  News,  Box  14430,  Ft.  Lauderdale,  FL 
33302, 


EDITOR 

Established  weekly  in  Southern  California 
seeks  mature  editor  to  lead  and  develop 
successful  community  newspaper.  Experi¬ 
ence  must  include  a  good  supervisory  rec¬ 
ord  with  strength  in  editing,  reporting  and 
community  relations.  Send  resume  and 
salary  requirements  to  Box  4431,  Editor  & 
Publisher. 


STATE  EDITOR  for  small  progressive  Mid¬ 
western  daily.  This  is  a  challenging  posi¬ 
tion  with  an  unusual  amount  of  freedom  of 
operation.  Prior  newspaper  experience  and 
camera  ability  necessary.  Position  now 
open.  Write  Box  4424,  Editor  &  Publisher, 


EDITOR  IN  CHIEF 

for  magazine  highly  respected  in  govern¬ 
ment  and  philanthropy.  Relocate  to  West 
Coast.  Outstanding  opportunity  for  a  top 
experienced  editor.  Send  resume  to  Box 
3705,  Editor  &  Publisher. 


PHOTO-ORIENTED  NEWSMAN.  Must  pro¬ 
duce  heavy  volume  of  news  and  features, 
edit  crisply.  VDT  experience  helpful.  Posi¬ 
tive  attitude  and  willingness  to  learn  more 
important  than  experience.  Include  re¬ 
sume,  references,  clips,  salary  require¬ 
ments  first  letter.  Self  starters  write  Marty, 
Verde  Independent,  Box  517,  Cottonwood, 
AZ  86326. 


HELP  WANTED 


EDITORIAL 


POLITICAL 

CARTOONIST 

KANSAS  CITY  STAR 

Please  send  full  resume  and  ex¬ 
amples  of  work  to:  James  Scott; 
Editor  of  the  Editorial  Page; 
Kansas  City  Star  &  Times,  K^- 
sas  City,  MO  64108 


COPY  EDITOR 

Southern  Illinoisan,  33,000 Monday-Friday 
publication  with  a  Sunday  edition,  located 
in  Carbondale,  Illinois,  has  an  immediate 
opening  on  the  copy  desk  due  to  staff  ex¬ 
pansion.  The  best  candidates  will  have  1-2 
years  desk  experience,  preferably  VDT,  as 
well  as  2-3  years  general  reporting  back¬ 
ground.  Ability  to  process  wire  and  sports 
copy  desirable.  Good  salary,  benefits  and 
growth  potential  through  group  affiliation. 
Send  resume  and  copy  editing  examples 
tO:  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers,  P.O.  Box  789,  Decatur,  IL 
62525. 


REPORTER-PHOTOGRAPHER  for  rapid¬ 
ly-growing  small  daily.  Degree  not  neces¬ 
sary  it  you  can:  (1)  spell,  (2)  accumulate  all 
facts,  (3)  write.  Stay  where  you  are  if  you 
have  doubts  about  1,  2  or  3.  Box  4429, 
Editor  &  Publisher. 


EXPERIENCED,  MODERN,  managing 
editor  for  small,  rapidly  growing  daily.  Ex¬ 
perience  is  key— must  be  able  to  handle 
snnoothly  an  experienced  newsroom  staff, 
wire,  etc.  A  short  stay  assured  pre¬ 
varicators.  Box  4394,  Editor  &  Publisher, 


MAGAZINE  EDITOR 

We  need  an  editor  to  move  our  Zone  5 
major  metro  Sunday  magazine  from  solid 
up  to  scintillating.  Prime  requirement  is 
demonstrated  strength  in  non-traditional 
content— ideas,  bright  delivery,  thoughtful 
editing,  a  sharp  sense  of  humor,  a  sharper 
sense  of  audience.  If  you  have  lifestyle  or 
feature  department  background  or  lean 
that  way  in  your  current  magazine  job,  we 
should  talk.  Box  4426,  Editor  &  Publisher. 


MAY  15  OPENING.  If  you  can  produce,  we 
may  have  a  slot  for  you  on  large  weekly  in 
beautiful,  booming  Oregon  community  at 
foot  of  Mountain  Hood,  Camera  knowledge 
preferred.  Chance  to  show  some  editing 
skills,  too,  in  a  growing  chain.  Preference 
to  Zone  9  candidates.  Write  General  Man¬ 
ager,  The  Post,  Box  68,  Sandy,  OR  97055. 


MANAGING  EDITOR  with  flair  for  layout 
and  head  writing.  Supervice  staff  of  5  on 
37,500  weekly  going  semi-weekly  in  fall. 
Full  control  of  department.  Salary  negoti¬ 
able.  Good  fringes.  Write  Box  4398,  Editor 
&  Publisher. 


NEWS  EDITOR 

We’re  looking  for  the  right  editor  to  assume 
key  responsibilities  including  layout,  head¬ 
line  writing,  editing,  taking  charge  of 
newspaper  operations  at  night.  We  want  an 
editor  with  supervisory  skills,  experience  in 
a  variety  of  newspaper  jobs,  and  eagerness 
to  help  manage  a  news  desk/national 
desk/copy  desk  department  of  18  persons. 
Send  resume,  samples  of  your  work  and 
your  thoughts  on  how  you  would  contribute 
to  the  quality  of  our  newspaper.  Write 
Luisita  Lopez,  Executive  News  Editor,  The 
Charlotte  Observer,  P.O.  Box  2138,  Char¬ 
lotte,  NC  28233.  An  Equal  Opportunity 
Employer. 


LIMA  NEWS.  41,000  daily  in  Northwest 
Ohio  invites  applications  from  newsroom 
personnel.  Updating  active  prospects  file 
for  future  openings.  Include  salary,  other 
expectations.  Do  not  phone.  Mail  resume 
to  Editor,  Thomas  Mullen,  The  Lima  News, 
121  East  High  St.,  Lima,  OH  45802. 


STRONG  FEATURE  WRITER  for  lifestyle 
pages  of  mid-size  daily.  2-person  staff.  AM 
Area  2.  Should  have  interest  in  editing  and 
layout  as  backup  for  pages'  editor.  First 
letter  should  include  details  on  interest 
and  professional  goals,  salary  require¬ 
ments  and  samples  of  best  work.  Write  Box 
4^6,  Editor  &  Publisher. 


HELP  WANTED 

EDITORIAL 

LIBRARY  DIRECTOR 

Major  west  coast  daily  needs  experienced 
newspaper  librarian  to  direct  massive 
reorganization.  Person  needed  with  skills 
in  classification  systems,  subject  heading 
control  and  filling  rules;  also  administra¬ 
tive  and  reference  background  in  contract 
to  be  negotiated.  Replies  to  Box  4421, 
Editor  &  Publisher. 

COUNTY  EDITOR— Person  with  experience 
to  edit  and  rewrite  copy  from  area  corre¬ 
spondents,  coordinate  their  activities,  also 
do  some  meeting  coverage.  Send  resume 
to  Howard  Smallsreed,  Times-Gazette, 
P.O.  Box  128,  Ashland,  OH  44805. 

42,000  Zone  3  daily  needs  an  aggressive 
reporter  with  an  eye  for  news  to  run  one  of 
our  county  bureaus.  You'll  work  under  the 
area  editor,  but  you’ll  be  expected  to  gen¬ 
erate  your  own  stories  and  take  charge  of 
your  teat.  Photo  experience  also  helpful. 
Send  resume,  some  non-returnable  sam¬ 
ples  of  your  work  and  salary  expectations 
to  Box  4397,  Editor  &  Publisher. 

LOOK  FOR  BEST 

Top  notch  copy  editors  and  line  writers 
wanted  by  the  Arizona  Republic.  Send  re¬ 
sume  with  references  to  Robert  J.  Early, 
P.O.  Box  1950,  Phoenix,  AZ  85001.  Only 
first  time  applicants  need  apply. 

MANAGING  EDITOR  for  new  magazine. 
Special  interest  publication.  Well  fi¬ 
nanced.  Must  have  sources  for  freelan¬ 
cers.  Knowledgeable  in  editorial  layout, 
copy  editing,  production.  Bill  staff.  At 
least  10  years  experience,  preferably  old¬ 
er.  Opportunity  for  equity.  Salary  open. 
Describe  capabilities  and  send  resume  to: 

C.  A.  Wainwright,  Room  2619,  Warwick 
Hotel,  54th  arid  6th  Avenues,  New  York, 
NY  10019. 

FREELANCE 

TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  "Freelancer’s  Newsletter." 
Used  by  successful  freelancers  for  more 
than  8  years.  Special  Trial  Offer — 6 
months  (11  issues)  $12.50.  Satisfaction 
Guaranteed.  P.O.  Box  128-EP,  Rhinebeck, 
NY  12572. 

LIBRARIANS 

LIBRARIAN 

We  have  an  immediate  opening  for  a  pro¬ 
fessional  librarian  who  will  be  responsible 
for  directing  the  Wisconsin  State  Journal 
library  operation.  Duties  will  include  mark¬ 
ing,  clipping  and  filing  reference  materials 
and  assisting  editorial  department  staff 
and  the  general  public  in  use  of  library 
facilities. 

Wisconsin  State  Journal  offers  an  excel¬ 
lent  starting  salary  and  employee  benefit 
package. 

Please  send  letter  of  application  including 
education,  work  and  salary  history  tO: 
Personnel  Dept. 

Wisconsin  State  Journal 

P.  0.  Box  8056 

Madison,  Wl  53708 

An  Affirmative  Action  Employer 

A  labor  dispute  is  in  progress  at  Madison 
Wisconsin  State  Journal. 

MAILROOM 

MAILROOM  SUPERVISOR.  5  years  experi¬ 
ence.  Dailies  and  weeklies  from  same 
plant.  24,000  per  day.  Bagging  experi¬ 
ence.  Cheshire  mailing  equipment:  Didde 
Glaser  stuffing.  Afternoon  and  evening 
hours.  Zone  5.  Box  4253,  Editor  & 
Publisher. 

MARKETING 

MARKETING  MANAGER  needed  for  medi¬ 
um-sized  deep-South  daily.  Must  be  able 
to  read  and  interpret  research  data  and  in 
turn  make  sales  presentations  to  national 
and  regional  accounts  based  on  that  data. 
Position  also  calls  for  helping  to  train  ad¬ 
vertising  staff  in  use  of  research  data  in 
selling.  Good  opportuniw  for  upwardly 
mobile  marketing  person.  Box  4270,  Editor 
&  Publisher. 
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HELP  WANTED 
PERSONNEL 


HELP  WANTED 
PRODUCTION 


Positions  Wanted 


•  • 


ZONE  9.  major  metro  daily  has  an  im¬ 
mediate  vacancy  available.  Strong  experi¬ 
ence  in  the  areas  of  employment,  EDP 
conversion  of  personnel  systems.  Affirma¬ 
tive  Action,  wage,  salary  and  benefit  ad¬ 
ministration,  plus  the  development  and 
presentation  of  supervisory  and  manage¬ 
ment  training  programs  is  required.  This 
individual  must  also  have  solid  labor  rela¬ 
tions  arxf  collective  bargaining  experience. 
Send  resume  stating  availability  and  salary 
history  to  Box  4392,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M.  F. 


PRESSROOM 


ZONE  5— PLANT  MANAGER 
Combination  newspaper  and  commercial 
printing  plant.  Urbanite  and  sheet  fed 
presses:  stitching.trimming  equipment. 
Minimum  10  years  pressroom  experience. 
Must  beexperienced  in  modem  photocom¬ 
position  and  plate  room  operation.  Salary 
commensurate  with  ability.  Replies  kept  in 
strictest  confidence.  Send  resume  to  Box 
4269.  Editor  &  Publisher. 


COLDTYPE  SUPERVISOR 
For  San  Francisco  Bay  Area  weekly  chain. 
Must  have  thorough  knowledge  of  copy 
flow,  paste  up,  camera,  typesetting  and 
markup.  Ability  to  train  and  motivate  staff 
IS  essential.  Send  resume  with  salary  his¬ 
tory  tO:  Box  4335,  Editor  &  Publisher. 


EXPERIENCED  Goss  Community  Web 
pressman.  7  units,  2-folder  operation. 
Must  have  4-color  printing  experience.  Be 
able  to  handle  a  shift.  We  demand  top 
quality  printing.  Contact  Mr.  Mohr,  1  (800) 
843-6805,  toll  free. 


EXPERIENCED  GOSS  URBANITE  PRESS¬ 
MEN.  ALLIED  PRINTING  CORP.,  SADDLE 
BROOK,  NJ.  (201)  794-0400. 


ASSISTANT  FOREMAN 
Live  and  work  on  the  Gulf  of  Mexico.  New 
plant  and  modern  equipment.  Solid  photo 
comp  experience  required.  Some  elec¬ 
tronics  background  desirable.  Contact 
Leroy  Seiler,  Naples  Daily  News,  P.O.  Box 
7009,  Naples,  FL  33940. 


COMP  SHOP  MANAGER-Photocomp 
through  page  negatives  for  Zone  5  weekly 
group.  Quality  product.  Good  staff.  Strong 

Prowth  potential.  Box  4423,  Editor  & 
ublisher. 


FOR  PHOENIX  BASED  Cox  Newspaper. 
Experienced.  Will  be  responsible  for  40 
staff.  Should  be  detail  person  with  strong 
background  in  organization,  supervision 
and  motivation  of  composing  room  staff. 
Must  be  able  to  set  up  production  systems. 
Send  resume,  to  iiKlude  salary  history,  tO: 
Personnel  Manager,  P.O.  Box  28283, 
Tempe,  AZ  85282.  An  Equal  Opportunity 
Employer. 


WANTED  top-notch  pressman  for  25,000 
circulation  size  morning  daily.  Experience 
on  Cottrell  845  a  definite  plus.  No  collect 
calls.  Send  resume  and  salary  require¬ 
ments  tO:  Mr.  Sam  Fischer,  Panama  City 
News-Herald,  P.O.  Box  1940.  Panama 
City,  FL  32401. 


PRODUCTION 


PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120. 


PRODUCTION  MANAGER  opening  in 
well-equipped  suburban  plant  in  Zone  8. 
Must  be  capable  of  supervising  composi¬ 
tion.  camera,  platemaking,  stripping  and 
Harris  V-15  press  operations.  This  is  man¬ 
agement  position,  but  person  hired  will  be 
expected  to  pitch  in  when  and  where 
ne^ed.  Send  resume  and  salary  require¬ 
ments  to  Box  4317,  Editor  &  Publisher. 


COMPOSING  ROOM  ASSISTANT  foreman 
capable  of  handling  crew  of  highly  effi¬ 
cient  composing  room  in  Florida’s  most 
desirable  community.  Solid  pasteup  and 
typing  required,  and  electronics  back¬ 
ground  desirable.  Contact  Leroy  Seiler, 
Naples  Daily  News,  P.O.  Box  7(»9,  Naples. 
FL  33940. 


ZONE  5  PM  DAILY  has  opening  for  fore¬ 
man  experienced  in  all  phases  of  offset 
newspaper  production.  Send  complete  re¬ 
sume  including  salary  background  and  re¬ 
ferences  to  Box  4188,  Editor  &  Publisher. 


PUBLIC  INFORMATION 

■  I 

INFORMATION 

SPECIALISTS 

We're  a  large  electric  utility  with  a 
full-service  public  information  de¬ 
partment  looking  for  someone  to 
help  us  build  on  a  reputation  for  clear 
and  open  communication  with  the 
public.  We  have  an  opening  for  a 
first-rate  writer  with  several  years  of 
solid  experience  in  electric  utility  in¬ 
formation  work— someone  who  un¬ 
derstands  the  issues  and  can  trans¬ 
late  complexities  and  jargon  into 
clear,  concise  news  copy.  Media  ex¬ 
perience  would  be  a  big  plus.  Salary 
to  $22,000. 

WRITE:  Dan  Poling,  Dept.  EP 

PENNSYLVANIA 
POWER  &  LIGHT  CO. 

2  N.  9th  Street 
Allentown,  PA  18101 

Equal  Opportunity  Employer  m/f/hdq). 


ADVISOR,  STUDtNf  PUBLICAIiONS 
To  serve  as  faculty  advisor  to  student  pub¬ 
lications  of  Utah  State  University;  also  to 
serve  as  staff  writer  for  Information  Ser¬ 
vices  Office.  BS  degree  or  equivalent  ex¬ 
perience  in  journalism  and/or  related  field. 
Experience  in  editorial  advertising  func¬ 
tions  on  college  level-student  newspa[}er 
or  community  newspaper  knowledge  of 
technical  aspiects  and  ability  in  editing, 
computer  typesetting,  paste  up,  photog¬ 
raphy  and  video  display  terminals.  12 
month  position  with  excellent  salary  and 
full  employee  benefits.  Submit  resume 
and  3  reference  names  by  May  20,  1978  to 
Richard  Harris,  Utah  State  University, 
UMC  41,  Logan  UT  84322.  An  Equal  Op- 
portunity/Afiirmative  Action  Employer. 


PUBLIC  RELATIONS 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswriting  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Send  re¬ 
sume.  references,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 


MANAGER.  PRESS  RELATIONS 
National  trade  association  located  in 
Washington,  DC  seeking  former  newspaper 
reporter  to  develop  press  relations  and 
public  relations  program.  Excellent  oppor¬ 
tunity  for  development,  good  fringe  bene¬ 
fits.  Salary  $18,(100-22,000.  Send  resume 
and  salary  requirements  to  Box  4305, 
Editor  &  Publisher. 


MEDIA  OFF  ICER  for  small  growing  private 
college.  Full  time  position  for  self  starter 
newswriter publications/public  relations 
person.  BA  or  two  years  academic  PIO  Ex¬ 
perience  or  strong  news  related  back¬ 
ground.  Camera  techniques  and  darkroom 
procedures  a  plus.  Location  is  NE  Arizona 
in  high  desert,  one  hour  from  major  com¬ 
mercial  centers.  A  modern  hospital,  public 
schools  (K12),  and  churches  are  within 
easy  walking  distances.  Housing  available. 
Salary  $10-12K,  full  company  benefits. 
Send  resume,  samples,  credentials  or  re¬ 
ferences  to: 

Rockling  Todea 
Director  of  Personnel 
THE  COLLEGE  OF  GANADO 
Ganado,  AZ  86505 
AN  AFFIRMATIVE  ACTION 
EQUAL  OPPORTUNITY  EMPLOYER 


ADMINISTRATIVE 


GENERAL  MANAGER 
ASSISTANT  TO  PUBLISHER 
.  ,  .  title  not  as  important  as  opportunity  to 
make  a  strong  contribution  in  manage¬ 
ment  of  small  to  medium-size  daily.  Will 
consider  progressive  central-plant  weekly 
group.  Can  offer  proven  leadership,  good 
all  round  newspaper  background  Including 
most  modern  production  technologies. 
Box  4416,  Editor  &  Publisher. 


OPERATIONS  MANAGER— Experienced 
all  departments,  including  business  office; 
outstanding  strengths  in  production  and 
data  processing,  and  people  and  com¬ 
munications  oriented.  Excellent  record  in 
2  jobs  in  20  years.  Presently  employed. 
Looking  for  progressive  medium  sized 
group,  but  will  consider  large  daily.  Reply 
in  absolute  confidence  to  Box  4417,  Editor 
&  Publisher. 

WANT  TO 
APPEAR  IN 
OUR  CENTERFOLO? 

Scan  the  names  in  E&P's  center¬ 
fold,  Newspeople  in  the  News. 
You'd  be  surprised  at  how  many 
of  them  were  once  Newspeople 
in  E&P's  Classified  Section! 

Here's  a  brief  sampling  of  quotes 
attached  to  news  releases  to  our 
Newspeople  in  the  News  editor: 

“Thanks  E&P — 120  resumes 
didn't  do  what  your  jobs 
wanted'  did.” 

"Happy  Central  Pa.  Editor” 

"The  editor  saw  my  ad  in  E&P.  In 
fact,  he  got  his  job  the  same  way! 
Success  through  E&P  Classi¬ 
fieds!" 

M.W. 

“For  months  I  sent  out  resumes. 
Then  I  placed  a  classified  ad  in 
your  Positions  Wanted  section. 
The  response  was  outstanding 
to  say  the  least.  I  am  pleased  to 
report  that,  thanks  to  the  effec¬ 
tiveness  of  your  Positions 
Wanted  section,  I  have  located 
the  exact  type  of  position  I  have 
for  8  months  been  seeking,  in 
the  exact  geographical  area 
I  had  hoped  to  find.  Without 
E&P,  I  would  not  have  been  so 
fortunate.” 

D.L 

Many  thanks  to  all  of  the  above. 
It  was  indeed  a  pleasure  to  read 
about  you! 

If  you're  a  potential  newsmaker, 
send  us  your  Positions  Wanted 
ad.  You  just  might  see  your 
name  in  our  magazine — or  by- 
lined  in  someone  else's  news¬ 
paper! 

E&P  CLASSIFIEDS 

We  produce  jobs  for  newspaper  people! 


J 


ADMINISTRATIVE 

ORGANIZED  AND  INNOVATIVE  individual 
with  recent  experience  organizing  and 
managing  editorial,  production,  and  prom¬ 
otion  departments  of  200,000  saturation 
weekly  seeks  diversified  administrative 
position  with  publication  in  metro-New 
York  or  New  Jersey  area.  Box  4273,  Editor 
&  Publisher. 

SAVVY  PRO  news  boss,  plant-wide  know¬ 
how,  problem  solver,  organizer,  positive 
thinker,  community-minded  seeks  top 
leader  role.  Confidential.  Box  4337,  Editor 
&  Publisher. 

MANAGEMENT — Young  hard  working  am¬ 
bitious  goal  oriented  producer  who  hpsn't 
missed  a  day  of  work  in  7  years  seeks  high 
pressure  management  position.  Knowledge 
of  overall  newspaper  operations  with  ex¬ 
perience  in  Editorial,  Promotion,  Advertis¬ 
ing,  Circulation  plus  accounting  back¬ 
ground,  Zone  preference  9,8, 7,4,  Cur¬ 
rently  employed  by  worlds  largest  news¬ 
paper  chain.  Box  4413,  Editor  &  Publisher. 

CARTOONIST 

CARTOONIST/ILLUSTRATOR  seeks  em¬ 
ployment  with  daily  as  political  cartoonist 
and  illustrator.  25  and  experienced.  Can 
write.  Will  also  sweep  floors.  Box  4321, 
Editor  &  Publisher. 

MULTIPLE  AWARD  WINNING  editorial 
cartoonist,  recent  college  graduate,  for 
position  on  daily  newspaper.  Progressive, 
sharp  ideas,  strong  graphics.  Good  on 
state  and  local  coverage,  can  double  as 
general  staff  artist.  Fine  references,  avail¬ 
able  immediately.  Box  4415,  Editor  & 
Publisher. 

CIRCULATION 

YOUNG,  AGGRESSIVE  District  Manager 
wants  to  return  to  Circulation  Manager  po¬ 
sition.  Experienced  in  all  phases  of  market¬ 
ing.  Box  4308,  Editor  &  Publisher, 

AVAILABLE  IMMEDIATELY:  Promotion 
Manager  of  75,000  ABC  daily  AM/PM  com¬ 
bination.  Experienced  as  circulation  man¬ 
ager  of  small  dailies,  assistant  circulation 
manager  of  medium  sized  daily  with  total 
market  coverage,  voluntary  collect  publi¬ 
cation,  wishes  to  relocate  as  manager  of 
small  to  medium  sized  daily  or  staff  posi¬ 
tion  with  metro  publication.  Box  4339, 
Editor  &  Publisher. 

CIRCULATOR:  experienced  on  small, 
medium,  large;  morning,  evening,  Sun¬ 
days;  free,  paid,  voluntary.  Hard  working, 
cost  conscious,  promotor,  motivator; 
knowledgeable,  all  phases,  any  capacity; 
excellent  record  on  sales,  service,  collec¬ 
tions.  Will  relocate.  Box  4433,  Editor  & 
Publisher. 

DISPLAY  ADVERTISING 

WORKING  AD  MANAGER.  Weekly  or  small 
daily.  BJ  Missouri,  54.  Wife  is  commercial 
artist.  $300  draw.  Phone  (813)  894-4550. 

EDITORIAL 

INCISIVE  JOURNALIST  with  experience 
covering  Congress.  Also  reported  for 
100,000  daily  in  New  England  and  smaller 
hometown  daily.  June  1978  J-Grad.  Excel¬ 
lent  references.  Box  4263,  Editor  & 
Publistier. 

SPORTSWRITER,  25,  seeks  permanent 
position  on  small-to-medium  size  daily. 
Currently  employed.  Photo  (with  camera), 
VDT,  layout  experience,  good  writer.  Award 
winner,  will  relocate.  Single,  clips,  refer¬ 
ences  on  request.  Contact  Box  4257, 
Editor  &  Publisher. 

SECTION  EDITOR  with  top  10  daily  seeks 
Managing  Editor  post  with  medium-sized 
daily.  Young,  ex-city  editor  seasoned  in 
hard,  soft  news.  Proven  leader.  Will  con¬ 
sider  lateral  move  to  right  metro.  Box 
4235,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  April  22,  1978 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


VETERAN  EDITOR  who  can  do  it  all  (VDTs,  i 
too)  seeks  challenge  with  small/medium  \ 
daily.  Phone:  (312)  235-2064.  Box  4236,  : 
Editor  &  Publisher. 


WANTED— Non-Prejudiced  Employer  who  i 
can  overlook  a  wheelchair  and  see  an  ex-  ! 
perienced  reporter/copy  editor.  Will  trade  i 
valuable  conditions  ancf  warm  climate.  BS. 
SPJ-SDX.  References  upon  request.  (804) 
846-3416. 


TALENTED,  AWARD-WINNING  newswo- 
man,  BA,  2  years  experience,  VDT,  35mm. 
Presently  employed,  seeks  reporting  job 
with  daily,  weekly  or  monthly  in  Zones 
4,6,8.9.  Box  4244,  Editor  &  Publisher. 

LAYOUT  AND  DESIGN  POSITION  on  major 
metro  wanted.  5  years  layout,  editing,  writ¬ 
ing  expenence  on  mid-sized  daily  has  won 
several  top  state  awards.  Strong  on  pack¬ 
aging  page  elements  into  more  readable 
product.  Samples  and  references  available 
upon  request.  Box  4254,  Editor  & 
Publisher. 


FEATURE  WRITER,  TV  CRITIC,  29,  seeks 
to  bring  many  skills  to  Zone  1  or  2  daily. 
Have  written  crisp,  incisive  copy  on  TV, 
entertainment,  sports  and  politics;  edited 
lifestyle  sections,  TV  log,  VDT.  Box  4255, 
Editor  &  Publisher. 


SPORTS  DESK  in  Zone  2,  3  or  5.  I  have 
been  a  sports  editor  or  writer  for  6  years 
and  am  liest  suited  to  do  mainly  rewrite, 
editing,  heads  and  layout.  Box  4256, 
Editor  &  Publisher. 


NEWS  EXECUTIVE  POST  on  smaller  paper 
sought  by  editor  on  one  of  the  biggest, 
best  dailies.  Box4161,  Editor  &  Publisher. 

TWO  YEARS  ON  A  TRADE  MAGAZINE 
AND  I'VE  HAD  IT. 

I’m  looking  for  a  reporting  position  on  a 
newspaper  and  am  willing  to  relocate  any¬ 
where  to  find  it.  I  have  J-school  back¬ 
ground  and  can  write,  edit,  re-qrite,  man¬ 
age  production  and  advertising,  do  a  com¬ 
petent  layout  and  handle  a  camera.  What  I 
want  to  do  is  write  news.  Box  4183,  Editor 
&  Publisher. 


AWARD  WINNING  REPORTER,  5  years 
with  good.  Zone  2  suburban  daily,  seeks 
investigative/feature  writing  slot  with 
metro  area  daily.  Any  Zone,  job  more  im¬ 
portant  than  geography.  MAJ.  Why  not  in¬ 
quire?  Box  4194,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


EDITOR/WRITER  seeks  challenging  work 

with  conservative-minded  publication. 

Highly  qualified  to  be  science  editor, 

energy  reporter  (degrees  in  English  and 

physics,  2  years  as  Washington  reporter 

for  respected  science  monthly),  but  can 

handle  features,  community  affairs,  politi¬ 

cal  news  or  whatever.  Prefer  magazine, 
ready  to  try  anything  in  publishing.  Mid- 

westerner,  will  relocate  anywhere.  Box 

4302,  Editor  &  Publisher. 


SKILLED  SPORTSWRITER  seeking  promo¬ 
tion  to  medium-sized  daily.  Flexibility  in¬ 
cludes  reports,  features,  layout;  effective¬ 
ness  in  a  wide  range  of  situations.  Box 
4307,  Editor  &  Publisher. 


ENTHUSIASTIC,  young  sportswriter/pho- 
tographer/production  expert  wants  to  use 
3  years  of  Big  Ten  sportswriting  BA-J  to 
work.  Also  layout,  headline  writing  experi¬ 
ence.  Box  4311,  Editor  &  Publisher. 


EDITORIAL  WRITER-COPY  EDITOR,  29,  3 
years  with  200,000^  daily  seeks  move  to 
major  city.  Writes  on  defense  and  foreign 
issues.  Creative  makeup  and  great  head¬ 
lines  for  op-ed  pages.  2  MAs  from  top 
schools.  Box  4332,  Editor  &  Publisher. 


SPORTS  WRITER/EDITOR,  32,  would 
rather  provide  clips  and  references  than  a 
slick  ad.  Prefer  Northwest  but  will  consider 
all  areas.  Box  4334,  Editor  &  Publisher. 


NEWSROOM  MANAGER  seeks  position 
with  weekly  or  daily  in  Zones  1,2, 5,7, 9.  7 
years  experience  in  writing,  editing,  layout, 
managing.  Believer  in  community  jour¬ 
nalism.  VDT  experience.  Box  4318,  Editor 
&  Publisher. 


EDITORIAL 


COLLEGE  SENIOR  desires  job  as  reporter 
for  daily  or  semi-weekly.  Any  size,  any¬ 
where.  2  years  as  reporter,  1  as  editor  for 
ivy  school  daily.  Bright,  fast,  competent. 
Have  physics,  Spanish  background.  Avail¬ 
able  mid-June.  Box  4349,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER,  28,  one  who 
I  can  handle  responsibility,  think  for  him- 
'  self,  and  write  your  socks  off  seeks  chal¬ 
lenging  spot  covering  state  or  local  gov¬ 
ernment  for  medium  or  large  daily.  Daily, 
I  weekly  and  teaching  experience.  BSjour- 
'  nalism,  MA  in  political  science.  Any  Zone. 
Box  4338,  Editor  &  Publisher. 


EX-J-PROFESSOR,  now  in  English,  6-year 
I  metro  daily  copy  desk;  daily  reporter, 

I  weeklies  editor,  seeks  exit  6/1  to  3-4-day 
I  week  to  write.  Hours,  duties  flexible  to 
I  your  need.  Dossier  available.  Box  4346, 
I  Editor  &  Publisher. 


EXPERIENCED  NEWSMAN,  30,  seeks  edit¬ 
ing  or  desk  slot  in  Northeast;  Master's  in 
journalism;  college  teaching  experience; 
reporting  and  desk  experience;  knowl¬ 
edgeable  in  all  phases  of  editing,  govern¬ 
ment,  and  press  law;  ready  for  challenging 
editorial  work  on  quality  paper;  paper's 
size  is  unimportant,  but  quality  is.  Larry 
O’Keefe,  111  S.  Jarvis  St.,  Greenville,  NC 
27834.  (919)  752-2308. 


FEATURE  WRITER,  frustrated  columnist, 
chafing  under  publisher  who  likes  neither. 
Mature,  versatile,  experienced  all  phases 
newsroom  including  VDT.  Prefer  New  York 
State,  northeast.  References,  samples. 
Box  4351,  Editor  &  Publisher. 


ZONE  5  MAGAZINES,  I’m  eager  to  work  for 
one  of  you.  MA-J,  magazine  major.  May 
1978.  Skills  in  editing,  writing,  layout, 
photography.  Will  try  anything.  2  years 
doing  newsletters,  2  years  grad  assistant 
with  NY  Press  Association.  Brian  Smucker, 
1301  E.  Genesee,  St.,  Syracuse,  NY 
13210.  Phone  (315)  479-7085. 


AGGRESSIVE,  versatile  writer  seeks  chal¬ 
lenging  position  on  daily  or  weekly. 
Team-man  experienced  in  covering  local 
political  and  entertainment  beats.  De¬ 
veloped  feature  stories  for  major  daily.  Box 
4407,  Editor  &  Publisher. 


EXPERIENCED  REPORTER,  28,  one  who 
can  handle  responsibility,  think  for  himself 
and  write  your  socks  off  seeks  challenging 
spot  covering  state  or  local  government  for 
medium  or  large  daily.  Daily,  weekly  and 
teaching  experience.  BS  Journalism,  MA 
Political  Science.  Any  Zone.  Box  4414, 
Editor  &  Publisher. 


DUES-PAYING  reporter  with  2V2  years  ex¬ 

perience  on  weekly  and  tri-weekly  ready  to 
move  to  daily.  Grassroots  background  as 

editor-reporter-photographer-layout. 

Journalism  graduate  University  of  Wash¬ 

ington,  male,  26.  Box  4412,  Editor  & 
Publisher. 


WASHINGTON  coverage  by  experienced 

newsperson.  Entertainment,  communica¬ 

tions,  arts.  Box  4420,  Editor  &  Publisher. 


AWARD-WINNING  sports  editor  on 
medium-sized  daily  seeks  big  league  post. 

I  First  Class  daily  columnist.  Quality  track 
I  record  as  leader  of  award-winning  staff. 

I  Have  covered  it  all  from  preps  to  pros  and 
written  everything  from  shorts  to  full 
length  books.  My  production  is  prolific.  38 
I  years  old.  15  years  .experience.  Available 
I  immediately  if  price  is  right.  Call  Dave 
Sparks  at  (615)  538-4444. 


SEEKING  general  assignment  position  on 
small  or  medium  sized  daily.  Single,  26, 
good  writer.  BA  English  Literature.  Will 
consider  any  Zone.  Desire  is  to  be  trained 
correctly.  Salary  open.  Box  4411,  Editor  & 
Publisher. 


WRITER/TEACHER  wants  full-time  news¬ 
paper  job.  Long  suit  is  interviews,  includ¬ 
ing  Speck  exclusive,  Vonnegut,  G.V.  Hig¬ 
gins,  and  2  years  writing  various  features 
for  national  trade  magazine.  Writing  and 
production  for  small  press  magazine  and 
taught  journalism/English  2*/2  years. 
J-Grad,  resume  and  clips.  Prefer  Michigan, 
but  will  consider  anywhere.  Suite  498,  102 
Charles  St.  Boston,  MA  02114.  (617) 


EDITORIAL 


REPORTER-PHOTOGRAPHER.  Clean, 
conscise  and  accurate.  Meets  deadlines. 
Sharp  photography.  Learned  the  trade  in 
4V2  years  on  New  England  weeklies.  Re¬ 
locating  to  New  York  City.  Box  4434,  Editor 
&  Publisher. 


REPORTER,  29,  with  5V2  years  varied  full 
time  news  experience  on  dailies  seeks 
growth  on  medium-size  daily.  Master  of 
Journalism  degree.  Western  region  prefer¬ 
red.  Ed  Butler,  1225  Nord  Ave.,  No.  222, 
Chico,  CA  95926.  (916)  343-7339. 


EDITOR 

Zone  1  major  metro  sports  editor  seeks 
new  locale  in  similar  position,  but  will  also 
consider  strong  news  role.  Young,  intelli- 

fent,  experienced.  Management  level  only, 
lox  4427,  Editor  &  Publisher. 


SPORTS  WRITING  PRO— Hire  an  out¬ 
standing  sports  writer.  4  years  experience, 
looking  Tor  challenge  with  medium  to  large 
circulation  daily.  Excellent  in  features  and 
reporting.  Colgate  grad.  Contact  Box  4403, 
Editor  &  Publisher. 


FIRST  RATE  general  reporter,  MS,  4  years 
daily  experience,  photography,  page  lay¬ 
outs,  editing,  community  oriented. 
Strongest  on  local  government,  courts, 
education.  Please  send  sample  issue  with 
ingui^j^  Larry  Banks,  Box  547,  Sapulpa, 


"ONE  HELLUVA  editorial  writer,"  a  local 
editor  described  me.  Young  Managing 
Editor  of  trade  magazine,  freelance 
editorialist  for  major  newspapers  now,  de¬ 
sires  career  fruition  as  staff  editorialist  or 
op-ed  editor.  Insightful,  with  vital,  poig¬ 
nant  style.  Wide  range  of  knowledge,  with 
MA.  Experienced  also  in  layout,  design. 
Will  relocate.  Box  4402,  Editor  & 
Publisher. 


OUTDOOR  WRITER  2  years  experience  as 
weekly  column  in  daily-want  full  time  posi¬ 
tion  in  Ohio  or  neighboring  states.  Box 
4401,  Editor  &  Publisher. 


WASHINGTON  reporter  seeks  daily  paper, 
or  group,  correspondent  job  here.  Box 
4400,  Editor  &  Publisher. 


DESKMAN,  28,  on  small  daily  (Zone  8) 
would  like  to  move  up  to  medium  or  large 
metro  newspaper.  Over  4  years  experience 
in  reporting,  editing,  layout  and  headline 
writing.  Interested  in  wire,  copy  editing  or 
reporting.  Will  consider  any  location.  Con¬ 
tact  4323,  Editor  &  Publisher. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  with  potential, 

young,  ambitious  and  serious  about  my 

work,  seeks  spot  with  picture-conscious 

daily.  Creative,  won  big  AP  and  NPPA 

awards  in  first  year  with  20M  daily.  Need 

editor  that  can  recognize,  develop  rising 

talent.  Box  4340,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  with  8  years 
reporting/photo  experience  on  two  large 
dailies  seeks  photo  slot  where  I  can  use  my 
news  instincts  and  sensitive  eye.  Excel  at 
sports.  Can  write  occasional  features. 
Heavy  freelance  photo  and  writing  credits 
for  national  media.  Box  4404,  Editor  & 
Publisher. 


PHOTOGRAPHER  with  writing  ability 
seeks  position  on  daily  or  weekTy  in  any 
zone.  BS,  AS  in  photography.  Portfolio  and 
resume  on  request.  Lannis  Waters,  Rt.  1, 
Box  163-C,  Babson  Park,  FL  33827. 


THE  TRIB  of  New  York  has  folded.  Its  staff 
photographer  is  out  of  a  job  and  looking  for 
work.  Willing  to  travel  or  relocate. 

DAN  BRINZAC-(212)  831-1686. 


PRODUCTION 


PRODUCTION  SUPERVISOR,  experienced 
in  color  separation,  stripping,  camera,  and 
platemaking.  Seeking  permanent  position. 
Zones  5.  6,  7,  8.  Box  4173,  Editor  & 
Publisher. 


PRODUCTION  MANAGER— Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  Assistant 
or  Pressroom  Superintendent.  28  years 
experience  m  Major  Metropolitan  and 
small  Newspapers.  Knowledgeable  m  all 
types  of  Presses.  Top  references.  Box 
4425,  Editor  &  Publisher. 


PUBUC  INFORMATION 


TALENTED,  award-winning  writer/editor. 
Strong  leader.  11  years  USAF  PIO,  BAJ 
(science  writing).  Want  PIO  or  PR  slot.  Have 
passport,  will  travel.  Write  T.  White,  P.O. 
Box  251,  Panama  City,  FL  32401  or  call 
(904)  785-1669  or  769-6551. 


ONE  LIVE  WIRE  looking  for  place  to  plug 
in.  US  writer  stranded  in  Toronto  needs 
permanent  job,  near  future,  any  Zone. 
Strong  medical  science  background,  BA, 
MSc.BJ — experienced  newspaper.  TV,  PR. 
L.  Woods,  57  Langevin  Crescent,  West  Hill. 
Ontario,  MIC  2B8.  (416)  281-2282. 


PUBLIC  RELATIONS 


MY  6-YEAR  BACKGROUND  with  1  of  the 
nation’s  largest  daily  newspapers  and  2 
years  of  guiding  public  relations  efforts  for 
non-profit  organizations  could  boost  your 
public  relations  effort.  Prefer  triangle  area 
of  North  Carolina.  Box  4190,  Editor  & 
Publisher. 


593-3979. 
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Editorial  page 
writing  called 
‘wishy-washy’ 

By  M.  L.  Stein 


Newspaper  editorial  pages  are  alive 
but  not  kicking  as  hard  as  they  should,  a 
group  of  editors,  publishers  and  editorial 
writers  were  told  in  Los  Angeles  April  7 
and  8. 

A  panel  of  professional  and  academic 
experts  complained  that  editors  are  often 
“wishy-washy,  bland,  dull,  over  long, 
timid,  emotional,  bromidic  and  stuffed 
with  too  many  facts.”  Editorial  page 
makeup  and  the  letters-to-the-editor  col¬ 
umn  were  also  criticized. 

The  occasion  was  an  editorial  writing 
seminar  sponsored  by  the  Western 
Newspaper  Foundation  and  the  Univer¬ 
sity  of  Southern  California  on  the  USC 
campus.  The  foundation  is  the  education 
arm  of  the  California  Newspaper  Pub¬ 
lishers  Association. 

“Editorials  should  be  fresh,  interest¬ 
ing,  strong  and  not  overstate  the  sub¬ 
ject,”  said  Phil  Kerby,  pulitzer  prize¬ 
winning  editorial  writer  for  the  Los 
Angeles  Times.  “A  lot  of  editorials 
pussyfoot.  It  also  helps  if  you  can  swing  a 
phrase.” 

Kerby,  who  called  editorials  the 
“heart  and  soul  of  a  newspaper,”  as¬ 
serted  that  the  best  ones  demand  “pa¬ 
tient,  hard,  dirty  unspectacular  work.” 

“But  the  editorial  page  sets  the  agenda 
for  this  country,”  he  added.  “Good 
newspapers  tell  your  readers  why  things 
happened.  Well  written  editorial  pages 
help  fair  minded  people  look  at  a  situa¬ 
tion  the  way  editorial  writer  does.” 

Kerby  also  paid  tribute  to  editorial 
writers  on  community  newspapers,  de¬ 
claring  that  “a  gracefully  written  editorial 
in  a  small  paper  can  make  the  larger  pa¬ 
per's  editorial  seem  inferior.  The  guy  in 
the  little  town  is  making  just  as  important 
a  contribution  as  the  fellow  on  a  big 
daily.” 

Clyde  Reed,  publisher  of  the  Parsons 
(Kan.)  Sim,  circulation,  9,500,  agreed. 
“The  newspaper  without  editorials  is 
missing  the  whole  point  of  journalism,” 
he  said. 

Reed,  who  inherited  the  paper  from  his 
late  father,  a  United  States  Senator, 
added  that  he  turns  out  most  of  the  edito¬ 
rials  himself,  sometimes  writing  15  a 
week  so  that  each  day  the  Sun-  can  offer 
separate  ones  on  local,  state  and  national 
issues. 

Deriding  the  inoffensive  editorial. 
Reed  said,  “The  goal  of  an  editorial  is  to 
state  the  newspaper's  view  plainly  and 
firmly  so  as  to  leave  no  doubt  about  its 
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position.  In  this  way,  a  newspaper  can  be 
a  real  force  in  the  community.” 

He  recalled  that  once  the  Sun  came 
out  at  2:30  p.m.  with  a  editorial  blasting 
the  city  manager  for  incompetence. 

“At  five  that  same  afternoon  the  city 
commissioners  called  a  special  meeting 
and  told  the  manager  he  was  through,” 
Reed  said.  “This  is  how  a  newspaper  can 
be  effective.” 

According  to  Ken  Rystrom,  former 
president  of  the  National  Conference  of 
Editorial  Writers,  editorials  lose  effec¬ 
tiveness  by  jamming  in  too  many  facts. 
“Have  just  enough  facts  to  make  your 
points,  explained  Rystrom,  currently  a 
Washington  State  University  journalism 
professor. 

He  was  supported  by  the  seminar's 
chairman,  Charles  Cherniss,  editor  of  the 
Pasadena  (Calif.)  Star-News,  who  said 
that  "we  spend  too  much  time  back¬ 
grounding.  The  best  editorials  are  short. 
Let's  give  the  reader  credit  for  having 
some  knowledge  about  the  subject.” 

Cherniss  also  attacked  “wishy-washy, 
goody  two-shoes”  kinds  of  editorials  as 
being  a  “waste  of  time.”  “Every  reader 
doesn't  have  to  agree  with  you,”  Cher¬ 
niss  continued. 

“If  everybody  who  buys  your  paper 
likes  everything  you  say,  they  won't  be 
buying  it  long.  You  don't  have  to  give 
both  sides.  If  you  come  out  for  a  political 
candidate,  make  the  endorsement 
strong.” 

At  the  same  time,  Cherniss  warned 
against  a  too  heavy  emphasis  on  edito¬ 
rials  about  government,  urging  that 
newspapers  also  feature  pieces  about  the 
“human  conditions.” 

Rystrom,  however,  spoke  in  favor  of 
the  two-sided  or  what  he  termed  the 
“standard”  editorial. 

“The  point  of  an  editorial,”  he  said, 
“is  to  get  people  talking  about  the  issues. 
If  you  use  a  rational  tone  and  persuade 
readers  to  think  beyond  themselves,  you 
have  a  better  chance  of  moving  them  in  a 
particular  direction.  “The  best  edito¬ 
rials,  he  claimed,  include  arguments, 
counter  arguments,  discussion  and  a  firm 
conclusion. 

Dullness  was  the  target  of  David 
Levinson,  managing  editor  of  the  Long 
Beach  (Calif.)  Independent  Press- 
Telegram  and  its  former  chief  editorial 
writer. 

One  cure,  he  offered,  was  extensive 
rewriting.  “The  writer  who  stops  with 
the  first  draft  will  almost  always  do  a  dull 
job,”  he  maintained.  “Editorials  should 
be  rewritten  for  style.  Reading  aloud  will 
help  the  writer  realize  how  really  boring 
he  is.  Today,  we  have  a  lot  of  intelli¬ 
gently  composed  but  dull  and  platitudi- 
ous  editorials.” 

The  participants  agreed  that  attractive 
makeup  won't  help  poor  content  on  the 
editorial  page  but  said  that  was  no  reason 
for  drabness. 

“The  sad  fact  is  that  readership  of 


editorial  pages  is  not  what  it  might  be,” 
lamented  Roy  Copperud,  USC  jour¬ 
nalism  professor.  “Even  though  content 
is  decisive,  there  is  no  question  that  bet¬ 
ter  design  would  increase  readership.” 
He  suggested  different  type  faces,  wider 
column  measures  and  “plenty  of  white 
space”  to  make  editorial  pages  “more 
distinctive.” 

Copperud  also  recommended  that  an 
editorial  be  made  recognizable  by  special 
typography  and  that  it  should  be  labeled 
with  a  kicker  that  says  “editorial.” 
“Many  readers  do  not  know  what  an 
editorial  is  so  they  complain  of  slanting,” 
he  said. 

General  photos,  head  shots  and 
thumbnail  sketches  of  columnists  and 
op-ed  writers,  cartoons  and  even  cosmic 
strips  were  suggested  by  panelists  to 
brighten  the  editorial  section. 

Alfred  Jacoby,  San  Diego  (Calif.) 
Union  ombudsman,  leveled  his  guns  at 
the  letters  to  the  editor  column,  hitting 
newspapers  for  running  “unchecked  let¬ 
ters  which  are  often  libelous,  unedited 
letters  that  wander  and  do  a  bad  job  of 
communicating  and  dumb  letters  from 
dumb  people.” 

Although  conceding  that  he  held  an 
“elitist”  view  of  the  matter,  Jacoby  told 
editors  and  publishers:  “You  wouldn't 
accept  unchecked  facts,  sloppy  organiza¬ 
tion  and  bad  grammar  from  your 
reporters — not  with  newsprint  at  $300 
per  ton — yet  you  permit  these  types  of 
letters  on  your  editorial  pages.” 

Jacoby  also  rallied  against  letters  on 
issues  such  as  the  Panama  Canal  in 
which  the  author  has  “not  one  single 
new  thing  to  say”  and  the  domination  of 
the  letters  sections  by  25  or  so  people  in 
the  city  who  write  in  constantly. 

To  remedy  the  situation,  Jacoby  pre¬ 
sented  these  ideas: 

1 .  Featuring  the  “letter  of  the  day”  on 
page  1. 

2.  Catergorizing  letters  by  subjects  on 
various  days  such  as  social  security  on 
Monday,  Panama  Canal,  Tuesday,  and 
the  school  system  on  Thursday. 

3.  Illustrating  letters. 

4.  Offering  prizes  for  the  best  or  shor¬ 
test  letter. 

5.  Answering  letters  in  the  form  of 
editors'  or  reporters'  notes  or  comments. 

6.  Much  tougher  editing  of  letters. 
Professor  Ben  Cunningham,  who 

teaches  mass  communications  law  at 
California  State  University,  Long  Beach, 
cautioned  the  audience  that  libel  lurks  on 
the  editorial  pages.  He  noted  that  recent 
Supreme  Court  decisions  threaten  the 
near  immunity  newspapers  enjoyed  in 
connection  with  libel  suits  by  public  offi¬ 
cials  since  the  New  York  Times  vs.  Sulli¬ 
van  decision  in  1964. 

“The  present  court  seems  to  be  open¬ 
ing  that  closed  door  for  public  figures,” 
Cunningham  said.  He  cited  the  Time 
Inc  .-Firestone  decision  as  one  example. 
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Announcing 
the  winners  of 


THE 

SCRIPPS-HOWARD 

FOUNDATION 

AWARDS 


for  outstanding 
journalism  in  1977 


•  Ernie  Pyle  Memorial  Awards 

•  Roy  W.  Howard 

Public  Service  Awards 

•  Edward  J.  Meeman 

Conservation  Awards 

•  Walker  Stone  Awards  for 

Editorial  Writing 

•  Edward  Willis  Scripps 

First  Amendment  Award 


William  Marimow,  Jan  Schaffer,  Jonathan  Neumann 
The  Philadelphia  Inquirer 

Newspaper  Division 

First  Prize,  $2500  and  plaque,  The  Philadelphia  Inquirer,  for 
series  by  Jonathan  Neumann,  Jan  Schaffer  and  William  K. 
Marimow  exposing  the  interrogation  methods  used  by  local 
homicide*  detectives.  The  reporters  convinced  many  ordinarily 
tight-lipped  people  to  talk  about  a  situation  which  one  former 
homicide  detective  was  quoted  as  calling  "a  return  to  the  Middle 
Ages.” 

Second  Prize,  $1000,  The  Advocate,  Stamford,  CN,  for  a  series 
of  investigative  reports  by  Anthony  R.  Dolan  on  corruption  in 
local  government  which  were  credited  with  leading  to  federal, 
state  and  municipal  investigations,  and  the  arrest  of  a  city  official 
and  two  contractors. 

Special  Mentions:  The  Clarion-Ledger,  Jackson,  MS;  News- 
day;  and  The  Boston  Globe. 

Broadcast  Division 

First  Prize,  $2500  and  plaque,  KOY  Radio, 

Phoenix,  AZ;  Paul  McGonigle,  news  di- 
rector,  for  airing  “The  I.R.E.  Reports,”  a  ^ 

copyrighted  series  on  crime  in  Arizona  ^ 
that  was  released  In  the  wake  of  the  Don 
Bolles’  murder,  and  which  KOY  followed  \ 

with  a  documentary  of  its  own.  The  state 
attorney  general  called  the  project  “a 
pioneering  effort  in  radio  journalism.”  .  ^ 

Second  Prizes,  $1 000  each,  WBBM-TV,  Paul  McGonigie 
Chicago,  for  “Slum  Landlords,”  and  koy  Radio 

KNX/FM  Radio,  Los  Angeles,  for  “Rape 
is  a  Four  Letter  Word.”  The  former  involved  WBBM’s  Fact  Finder 
Unit,  which  unraveled  a  web  of  corruption  which  led  to  exposure 
of  a  scheme  to  defraud  Chicago  of  $21/2  Million  and  keep  hun¬ 
dreds  of  citizens  in  substandard  housing.  The  latter  addressed 
itself  to  one  of  the  most  pressing  problems  facing  Los  Angeles 
women,  the  problem  of  rape.  Commercial  FM  stations  do  not,  as 
a  rule,  produce  documentaries,  thus  making  the  program,  ac¬ 
cording  to  the  judges,  all  the  more  significant. 


L  iJ  HE  SCRIPPS-HOWARD 
r  FOUNDATION 

I  was  founded  in  1962  with  grants  from 
the  Scripps  and  Howard  families.  Its 
primary  objective  is  the  improvement 
and  advancement  of  journalism  in  all  fields  of  mass 
communications. 


T rustees  and  officers  of  The  Foundation  devote  the 
funds  at  their  disposal  to  such  things  as: 


•  Grants  and  awards  to  schools  of  journalism 
and  to  promising  students  in  these  schools.  Gfants 
were  made  to  60  colleges,  and  scholarships  were 
awarded  to  191  journalism  students  this  school  year. 


•  Awards  to  persons  already  in  the  communica¬ 
tions  field  for  outstanding  accomplishment.  The 
winners  announced  here  were  selected  as  out¬ 
standing  from  768  entries,  and  share  in  prize 
monies  totaling  $22,000. 


More  than  350  Scripps-Howard  men  and  women,  in 
addition  to  others  within  the  communications 
industry,  contribute  annually  to  The  Foundation. 
The  E.  W.  Scripps  Company  is  a  major  contributor. 


Winners  in  the  1977  Av 
of  the  Scripps-Hoiw 


EDWARD  WILLIS  SCRIPPS  AWARD 


To  recognize  that  newspaper  which,  in 
writing,  reporting,  and  public  education, 
has  performed  the  most  outstanding 
■  M  public  service  in  the  cause  of  the  First 

1  Amendment  guarantee  of  a  free  press. 

I  ^  Winner,  $2500  and  plaque,  the  weekly 

\  m  Sun  Enterprise  Newspapers,  Monmouth, 

06,  Frank  Parchman,  publisher,  for  cour- 
age  in  the  face  of  powerful  opposition 
against  secret  meetings  by  the  Mon- 
mouth  City  Council.  In  the  view  of  the 
Frank  Parchman  judges,  it  was  a  Superb  illustration  of  the 

Sun  Enterprise  press’  traditional  role  of  guardian  of  our 

Newspapers  intendment  rights  and  guarantor  of 

a  free  flow  of  information  from  government  to  the  people.  The 
action  stemmed  a  serious  challenge  to  the  public's  right  to  know 
in  Oregon  and  that  state's  Open  Meeting  Law. 

Special  Mentions:  Bethlehem  (PA)  Globe-Times,  and  Daily 
Oklahoman  and  Oklahoma  City  Times  of  Oklahoma  City. 


Frank  Parchman 
Sun  Enterprise 
Newspapers 


ROY  W.  HOWARD  AWARDS 

For  outstanding  public  service  reporting  by  newspapers,  tele¬ 
vision  and  radio  stations. 


THE  JUDGES 


HOWARD  AWARDS 

Newspaper  Division:  William  Mcliwain,  executive  editor,  Bos¬ 
ton  Herald  American;  Prof.  Mitchell  Stephens,  Director  of 
Graduate  Studies  in  Journalism,  New  York  University;  and 
Lou  Schwartz,  managing  editor,  Newsday. 

Broadcasting  Division:  Sander  Vanocur,  vice  president,  ABC 
News,  Special  Reports  Unit;  Bill  Leonard,  vice  president, 
CBS  Washington  News  Office;  and  Tom  Swafford,  Washing¬ 
ton,  D.C.  television  executive. 

MEEMAN  AWARDS 

William  Houseman,  environmental  writer,  consultant  to  the 
National  Endowment  for  the  Arts,  and  publications  consultant 
to  the  National  Council  of  Architectural  Registration  Boards; 
Betty  F.  Greenfield,  executive  director  of  Wave  Hill  Center  for 
Environmental  Studies  and  urban  planner;  and  Granville 
Sewell,  educator  and  researcher,  Columbia  University,  and 
consultant  in  environmental  management. 

PYLE  AWARDS 

Dr.  Richard  Gray,  director.  School  of  Journalism,  Indiana 
University;  Richard  Steele,  general  editor,  Newsweek;  and 
Helen  Dudar,  free  lance  writer. 

SCRIPPS  AWARD 

Roderick  W.  Beaton,  president.  United  Press  International; 
Keith  Fuller,  president  and  general  manager.  The  Associated 
Press;  Joe  D.  Smith,  publisher,  Alexandria  Daily  Town  Talk, 
Alexandria,  LA,  and  president  of  ANPA;  and  Eugene  C.  Pat¬ 
terson,  editor  and  president,  St.  Petersburg  Times  and  presi¬ 
dent  of  ASNE. 

STONE  AWARDS 

John  R.  Harrison,  president.  The  Lakeland  (FL)  Ledger;  John 
S.  Knight,  editor  emeritus,  Knight-Ridder  Newspapers;  and 
Prof.  Horence  G.  (Buddy)  Davis,  School  of  Journalism,  Uni¬ 
versity  of  Florida. 


wards  Competitions 
ward  Foundation 

ERNIE  PYLE  MEMORIAL  AWARDS 

For  outstanding  human  interest  reporting 
in  the  tradition  of  Ernie  Pyle. 

First  Prize,  $1000  and  a  medallion 
plaque,  Stephen  Smith,  The  Boston 
Globe.  In  a  series  of  warm  and  winning 
articles,  the  author  depicted  the  current 
status  of  the  residents  of  a  tiny  Vermont 
town  who,  for  a  decade  in  the  1940s, 
stood  center  stage  in  American  life  as 
amateur  models  for  Norman  Rockwell’s 
famous  Saturday  Evening  Post  covers. 
"The  resulting  effort,”  the  judges  con¬ 
cluded,  “is  as  rich  in  texture  of  writing 
as  it  is  pregnant  with  memories  of  the  past  ...  a  signal  talent 
(possessed  by  Smith)  for  taking  a  fresh  look  at  nostalgia.” 

Second  Prize,  $500,  Bert  Lindler,  Great  Falls  (MT)  Tribune, 
for  articles  about  the  mountain  and  mining  people  of  Montana 
"that  read  as  if  they  were  fiction,  but  obviously  are  grounded  in 
hard  fact.” 


EDWARD  J.  MEEMAN  AWARDS 

For  outstanding  coverage  by  news¬ 
papers  in  the  field  of  conservation. 

Grand  Prize,  $2500,  Bruce  Ingersoll, 

Chicago  Sun-Times,  for  outstanding  in¬ 
vestigative  reporting  in  a  series  that 
alerted  the  public  to  the  dangers  of  a 
poorly  managed  regional  and  national 
program  for  dealing  with  what  the  writer 
described  as  “nuclear  crud.” 

First  Prize,  $2000,  newspapers  with 
circulations  of  more  than  100,000,  Kathy 
Warbelow,  Ellen  Grzech  and  Robert  Chicago  Sun-iimes 
Calverley,  Detroit  Free  Press,  for  their  series  on  a  public  health 
scandal  that  stemmed  from  the  feeding  of  lethal  PBB-based 
pesticide  to  dairy  cattle. 

Second  Prize,  $1000,  Cornelia  Carrier,  The  Times-Picayune, 
New  Orleans,  for  providing  a  clearer  public  understanding  of 
numerous  environmental  and  ecological  problems. 

First  Prize,  $2000,  newspapers  with  circulations  of  less  than 
100,000,  Jim  Detjen,  Poughkeepsie  (NY)  Journal,  for  his  ability 
to  “synthesize  a  vast  number  of  facts  concerning  water  manage¬ 
ment.” 

Second  Prize,  $1000,  Betty  Price,  Fort  Meyers  (FL)  News-Press, 
for  incisive  editorials  and  stories,  with  particular  emphasis  on 
land  use  management  failures. 

Special  Mentions:  Richard  Locher,  Chicago  Tribune;  Justin 
Roberts,  Contra  Costa  (CA)  Times;  Dave  Bartel,  Wichita  (KS) 
Eagle  &  Beacon;  Susan  Q.  Stranahan  and  George  Anastasia,  The 
Philadelphia  Inquirer;  and  Lou  Wein,  Fort  Wayne  (IN)  Journal- 
Gazette. 


Siaphan  Smith 
The  Boston  Globe 


WALKER  STONE  AWARDS 

For  outstanding  editorial  writing  in  news¬ 
papers  ...  to  include  forcefulness  of 
writing,  effectiveness  as  measured  by  re¬ 
sults,  and  the  importance  of  the  expres¬ 
sion  in  the  public  interest. 

First  Prize,  $1000,  Michael  Pakenham, 

The  Philadelphia  Inquirer.  “Pakenham 
and  The  Inquirer,”  the  judges  said,  “on 
the  sensitive  issue  of  police  brutality,  de¬ 
fended  civil  liberties  with  pungency,  yet 
with  maturity  and  documentation,  which 
fended  off  public  hysteria,  Especially  im¬ 
pressive  was  the  prescience  offered  by  the  editorials  on  the 
damaging  effect  of  national  politics  on  the  criminal  justice  sys¬ 
tem  in  Philadelphia  vis-a-vis  the  (David)  Marston  affair.” 

Second  Prize,  $500,  Edwin  Yoder  Jr.,  The  Washington  Star. 
Said  the  judges:  “Issues  and  personalities  on  the  national  scene 
are  reviewed  with  clarity  of  presentation  illuminated  with  histori¬ 
cal  enrichment.  The  result  is  a  fresh  perspective  on  national 
affairs.” 


Michael  Pakenham 
The  Philadelphia 
Inquirer 


Will  your  entry  be  among  the  winners  in  the 
1978  Scripps-Howard  Foundation  Awards? 

ERNIE  PYLE  MEMORIAL  AWARDS 

The  26th  annual  competition,  for  newspaper  writing  published  in  U.S.  newspapers  during  1978 
most  exemplifying  the  warmth  and  craftsmanship  of  Ernie  Pyle  has  a  deadline  of  Jan.  15, 1979.. 
The  award  is  $1000  cash  and  a  plaque.  There  will  be  a  second  prize  of  $500  and  a  certificate. 

Although  Pyle  won  his  greatest  fame  as  a  World  War  II  correspondent,  before  the  war  he 
honed  his  talents  by  roaming  America,  painting  word  portraits  of  people  and  their  daily  concerns 
that  captured  the  hearts  and  imaginations  of  his  readers.  He  wrote  so  compellingly  that  the  plight 
of  any  man  or  woman  took  on  universal  quality. 

As  Gen.  Omar  N.  Bradley  said  of  Ernie:  “His  typewriter  had  a  soul.” 

ROY  W.  HOWARD  PUBLIC  SERVICE  AWARDS 

Two  bronze  plaques  will  be  awarded,  one  to  a  newspaper  and  one  to  a  radio  or  TV  station  judged 
to  have  been  outstanding  in  its  public  service  efforts  during  1978.  The  plaque  will  be  accompanied 
by  a  cash  grant  not  to  exceed  $2500  to  be  distributed  to  those  individuals  on  the  paper,  radio  or 
TV  station,  who,  in  the  opinion  of  the  editor  or  station  manager,  contributed  most  to  the  effort. 

Runners-up  prizes  of  $1000  and  $500,  with  appropriate  certificates,  may  also  be  awarded, 
to  be  distributed  in  the  same  manner.  Entry  deadline  is  March  1,  1979. 

These  awards  are  named  for  the  longtime  president  and  editor  of  the  New  York  World- 
Telegram  &  Sun,  president  of  Scripps-Howard  Newspapers  and  president  of  United  Press,  who 
for  many  years  was  one  of  the  world’s  outstanding  journalistic  figures. 

EDWARD  J.  MEEMAN  CONSERVATION  AWARDS 

Prizes  totaling  $8500  will  be  awarded  to  newspapers  in  recognition  of  outstanding  work  in  the 
cause  of  conservation  published  in  newspapers  in  1978.  One  grand  prize  of  $2500  will  be  awarded. 
The  remaining  $6000  will  be  distributed  in  four  awards  totaling  $3000  to  newspapers  with 
circulations  of  more  than  100,000,  and  in  the  same  number  and  amount  to  newspapers  with 
circulations  of  less  than  100,000. 

Conservation,  for  the  purposes  of  these  awards,  embraces  the  environment  and  the  forces 
that  affect  it.  Entry  deadline  is  February  15, 1979. 

The  Meeman  awards  are  named  for  the  late  editor  of  the  Memphis  Press-Scimitar,  and 
EDWARD  j.  MEEMAN  Conservation  editor  of  Scripps-Howard  Newspapers.  Any  U.S.  newspaperman  or  woman  may  be 
nominated. 


ERNIE  PYLE 


WALKER  STONE  AWARDS  FOR  EDITORIAL  WRITING 

Named  for  the  late  editor-in-chief  of  Scripps-Howard  Newspapers  and  president  of  The  Scripps- 
Howard  Foundation,  the  Walker  Stone  Awards  are  open  to  newspapermen  and  women  in  the 
field  of  editorial  writing. 

They  consist  of  a  first  prize  of  $1000  and  a  certificate,  and  an  honorable  mention  prize 
of  $500,  with  a  certificate. 

The  criteria  for  judging  will  be  for  general  excellence. . .  to  include:  the  forcefulness  of  writing  to 
a  purpose,  effectiveness  as  measured  by  results,  and  the  importance  of  the  expression  in  the 
public  interest.  Entrants  are  to  provide  the  background  necessary  for  judging  the  above  qualities. 

Work  must  have  been  published  in  a  newspaper  in1978,and  entry  deadline  is  February  1,  1979  walker  stone 

EDWARD  WILLIS  SCRIPPS  FIRST  AMENDMENT  AWARD 

Named  in  honor  of  one  of  the  giants  of  American  journalism  and  the  founder  of  Scripps-Howard 
Newspapers,  this  award  is  established  to  recognize  that  newspaper  which  in  writing,  reporting, 
and  public  education,  has  performed  the  most  outstanding  public  service  in  the  cause  of  the 
First  Amendment  guarantee  of  a  free  press  in  the  year  1978. 

A  bronze  plaque  will  be  presented  to  the  winning  newspaper,  and  a  $2500  cash  prize  given 
to  the  editor  for  distribution  to  the  individual  or  among  the  individuals  on  his  staff  who  contributed 
most  significantly  to  the  winning  entry. 

Entry  deadline  is  February  1,  1979. 


EDWARD  W.  SCRIPPS 


Complete  list  of  1977  winners  inside  gatefold 


